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The study of entrepreneurship focuses not only on who and how opportunities are created, but also on the impact that these opportunities have on the future discovery, creation, evaluation, and exploitation of goods and services (Kier and McMullen, 2018). It is distinguished by the variety of ideas originating from a wide variety of sources and approaches to an entrepreneurial opportunity to construct a new inclusive paradigm, which is also known as the general theory of entrepreneurship. 
[bookmark: _Toc110552992]An Overview of the Concept and Business Idea 
I think it would be a good idea to start an online store that sells travel bags and other travel accessories. E-commerce makes it possible to geographically separate businesses while preserving customers' access to the full range of product options. Most of the products sold through e-commerce used to be high-tech goods, toys, and books targeted toward a wide range of consumer demographics. On the other hand, a significant number of people now rely on the ease with which they can obtain food, medicine, and other necessities (Centobelli et al., 2019). E-commerce has also made it possible for people to continue to have access to certain aspects of public life, such as concerts, museums, and swimming pools, either online or in person. This is accomplished by efficiently distributing time-stamped tickets to prevent excessive crowding. In a similar vein, e-commerce has emerged as an indispensable alternative or supplementary sales strategy for a great number of companies, enabling these companies to carry on their operations despite contact restrictions and other measures of constraint. 
Current entrepreneurs who are planning their business models would be wise to look to the past when other economic upheavals compelled many businesses to reevaluate how they conducted their operations. To navigate a future that will most likely require novel solutions for some time, I recommend that today's entrepreneurs use this framework to define their company's customer value proposition (CVP), profit formula, and the key resources and processes needed to deliver the offering. I also advise them to use this framework to determine the resources and processes required to deliver the offering. The adage that times of crisis bring about new opportunities and innovative solutions has been demonstrably proven true by the Covid-19 pandemic. We were reminded that the Second World War was responsible for several unexpected discoveries, including the invention of super glue and the first programmable digital computers. 
It is not known which of the tens of thousands of entrepreneurs who were inspired by Covid-19 are developing long-term successful products and services, but if these steps are followed, more of the innovations of today will be used decades from now.
As a result of the thousands of layoffs and furloughs that occurred before the pandemic, a sizeable portion of the population in the United States was unemployed when the pandemic began. Entrepreneurs who have a passion for professional coaching and consulting can turn their knowledge of professional etiquette and their desire to help others into a lucrative business by launching a virtual resume editing and consulting service. This business model allows entrepreneurs to work from anywhere in the world. In addition, developments in technology have made the process of editing and sharing content simpler. The requirement for initial funding is decreased thanks to the use of collaborative digital tools such as Zoom and Google Docs. 
This type of business offers a great deal of adaptability and scalability, in addition to a virtually unbounded customer base to serve. You can choose the clients you want to work with, choose the work you want to do, and be assured that someone is always looking for work and needs help with their resume. You can offer consulting appointments both virtually and in person. The market for on-demand delivery services has become extremely competitive, and it is anticipated that the market for online food delivery services will grow by more than $104 billion by the year 2023. To get your foot in the door of this rapidly growing industry, getting a job as a delivery person for Uber Eats or shopping with Instacart might be all it takes. You could also start your independent courier service, in which you deliver groceries and other necessities, as well as run errands like picking up medication.
According to Klofsten et al., (2019), the formation of opportunities is dependent on the interaction between individual motivation and the social context. In the process of opportunity creation, an entrepreneur does not first look for a potential opportunity before taking action; rather, the entrepreneur takes action and then watches to see how the market responds. The owners of the company have made the necessary adjustments as a result of the feedback they have received. Opportunities can be created by entrepreneurs that would not exist if these actions were not taken, and those opportunities would not be possible. 
The question of whether opportunities are created or discovered has been an ongoing topic of discussion among researchers in the field of entrepreneurship. Opportunities, as defined by the Opportunity Discovery model, are objective characteristics of the economic system that, to be utilised profitably, must first be identified. In this scenario, opportunities can be found in preexisting markets; however, the entrepreneur's prior knowledge and experience are essential to the process of locating these opportunities (Boulton and Turner, 2019). 
The discovery and creation of opportunities are both influenced by the context, as well as the underlying (social) mechanisms and action patterns (Boulton and Turner, 2019). Recent studies on the subject of entrepreneurial opportunities have combed through the existing literature to conduct a review and synthesis of it, with the end goal of providing an overview of the "evidence" on the emergence of opportunities (Boulton and Turner, 2019). Both the creation of opportunities and their discovery is heavily dependent on factors that are unrelated to the natural or developed entrepreneurial skills and abilities of an individual. These include the required human and non-human resources, the docility of the surrounding environment, and the social readiness of the people, including the customers (Secundo, Rippa and Cerchione, 2020). 
The process of identifying opportunities requires careful strategic planning and the selection of methods that are both secure and suitable for accomplishing the objectives that have been established. In the early stages of pursuing an opportunity, opportunity creation is seen as a means of acquiring limited resources. This mindset persists even after the opportunity has been successfully pursued. 
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The ability of an entrepreneur to work according to their preferences, goals, values, and beliefs is an example of what is meant by the term entrepreneurial autonomy. The capacity of an entrepreneur to engage in any kind of business activity whenever and wherever they see fit is referred to as their autonomy (Yaşlıoğlu and Toplu Yaşlıoğlu, 2020). It is necessary to work toward gaining more independence and flexibility in one's work schedule to obtain better job opportunities. The majority of people who start their businesses believe that the desire for independence is the single most important factor that drives them to do so. 
Entrepreneurs frequently recognise a diverse assortment of opportunities; however, not all of these possibilities are ultimately pursued. This is because the costs and resources necessary to capitalise on the opportunity are at an unreasonably high level (Yaşlıoğlu and Toplu Yaşlıoğlu, 2020). An entrepreneur will weigh the potential value of an opportunity against the cost of acting on it, and then compare the results of acting on the opportunity to the results of alternative courses of action, before taking any action on the opportunity. Opportunity exploitation refers to the activities that are carried out to produce economic returns as a result of the identification of potential and emerging opportunities. 
The three phases of opportunity identification, creation, and evaluation that are outlined in Shao et al. (2020) model of the entrepreneurial process are fully embraced and incorporated into the concept of entrepreneurial marketing. A chance-driven mode of thought and action, entrepreneurial marketing is a strategy that can be adapted to meet the particular requirements of a particular business. When there is no room for other buyers to enter the market, there is no competition, and vendors have very little leverage in negotiations. Tesla Motors, which has its headquarters in California, is an example of a company that has found success with entrepreneur marketing. Tesla was attracted to the opportunity to design and manufacture a high-performance, commercially viable, electric vehicle that would reduce costs for consumers while also contributing to the emissions of carbon dioxide into the atmosphere (Khan, 2021). This opportunity drew Tesla's attention. 
Opportunity exploitation refers to the process of acquiring and organising the resources and competencies necessary to develop and distribute new products and services in existing markets. This process can be accomplished by developing and distributing new products and services in existing markets. Entrepreneurs who want to make the most of their potential can accomplish this goal in several different ways by seizing opportunities. This includes the registration of promising new businesses, the acquisition of small business start-ups, the aggressive marketing of a product or service, and a variety of other related activities (Khan, 2021). 
Innovation is defined as the introduction of novel products, services, and processes into an existing market. It is the process of coming up with ideas and putting those ideas into contexts that will result in profits over the long term (Neumeyer and Santos, 2020). To establish successful businesses, entrepreneurs utilise innovation as a singular instrument as a means of capitalising on all available opportunities. Innovation is achieved by first identifying opportunities and then putting new ideas into action while keeping the result in mind. 
Every entrepreneur needs to be willing to take risks to ensure the continued success of their companies. It refers to the disposition of investors to put up significant amounts of risky resources in exchange for reasonable returns and a low probability of losing those resources entirely (Neumeyer and Santos, 2020). Even though there is a possibility for exceptionally high returns, taking risks can be nerve-wracking, particularly for new business owners. Entrepreneurs should take risks based on more informed decisions to avoid receiving low returns on their investments. It is commonly believed that successful entrepreneurs are those who are willing to take risks in the hopes of maximising their returns. 
Proactivity is a very effective strategy that is utilised by entrepreneurs. Entrepreneurs, as defined by Neumeyer and Santos (2020), are characterised by their ability to look ahead to and investigate potential new opportunities. It is commonly believed that proactive behaviour moulds the environment in which new products, technologies, and administrative processes respond to a changing environment.  The practice of going head to head with one's rivals rather than attempting to avoid them is known as "competitive aggressiveness." It is the choice to compete for head-on and aggressively with other businesses in the market. Several aggressive strategies are going to be put into action, including significant price reductions, intense marketing, production of a high-quality product, and an expansion of production capacity. 
The vast majority of academic awards are given to the students who have the highest potential. Students are typically required to demonstrate their creative prowess and come up with the works that are the most novel to be considered for recognition and a scholarship (Cheema et al., 2019). The creative horizons of students can also be expanded significantly through the process of innovation. During my time on campus, I came up with several creative strategies that I could use to win a scholarship to pay for my master's degree programme. 
Even if they are unable to see the finish line from the beginning of the process, entrepreneurs can still generate opportunities that follow the implementation process and formulate hypotheses about how the market can influence the effort (Cheema et al., 2019). In general, actions do not end until a process of creation begins, which means that opportunities can only be learned about when they are present, and opportunities can only be created when they are enacted in a process that is both continuous and repetitive, consisting of action and reaction. 
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As a new entrepreneur, a person will need to be willing to take some calculated risks when deciding what kind of company to launch to break into a new market. Existing companies that have solidified relationships with their clientele present a challenge in many contexts. Despite this, a new entrepreneur can enter the market and run a successful business if they have the determination to do so and an entrepreneurial mindset. My love of cooking leads me to believe that opening a restaurant in a market that is already so competitive will be extremely risky; however, I am willing to take the risk to find out what the outcome will be.
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