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Introduction
Sustainable development in society and the environment are areas in which the hotel sector excels. The hotel sector is committed to sustainable practices that prioritise waste reduction, water and energy efficiency, community assistance, and responsible tourism (Edgell, 2020). One of the most important initiatives that businesses have taken to ensure that their operations are carried out in an efficient manner while adhering to environmental considerations is known as Corporate Social Responsibility (CSR) (Wu & Xie, 2019). A specific hotel organisation will be selected to examine the implementation of these tactics in their workplace and get insight into their operational procedures. Positive attitudes towards environmentally responsible hotel operations, which are sometimes referred to as "green hospitality", are shown by tourists and hotel guests. This essay will evaluate the development of the operational areas of the Marriott Chain in order to assess the efficacy of the business strategies used by the company. The study will also examine the implementation of various ways to promote social responsibility within the community and how Marriott International is committed to implement practices that reduce the environmental footprint of tourism operations, for example, reducing water and energy consumption, recycling more, and using environmentally friendly technology.








Discussion
Tourism is a sector that has the capacity to make a meaningful contribution to the worldwide effort to achieve sustainability (Chen and Hang, 2021). The circular economy and sustainability are two ideas that are intertwined and work together to overcome the environmental difficulties and resource restrictions that our world is now experiencing. Let's investigate each of them in depth and get to the bottom of their relevance (Nikolaou et al. 2021). The circular economy concept is driven by the must resolve environmental issues, decrease depletion of natural resources, and reduce industrial output and consumption's negative effects. Applying a linear model to a circular one, businesses and societies aim to create more sustainable and resilient systems that benefit both the economy and the environment (Geerts, 2014). Hotel managers need keep in mind that the hotels' operations contribute positively to both the community and the natural world, and that it is vital to reveal both the good and negative consequences that the hotels have on individual stakeholders and the surrounding environment (Roblek et al., 2016).
The idea of sustainability, on the other hand, is more comprehensive and considers economic, social, and environmental factors. The aim of this endeavour is to meet the needs of the present while ensuring that next generations may fulfil their own requirements without making any compromises.. While considering the idea of a circular economy, sustainability is achieved by balancing ecological integrity, economic and social well-being (Kim et al. 2018).
Marriott International, similar to numerous other corporations, has been actively striving to integrate sustainable and circular economy principles into its business activities. Marriott International Inc. considers sustainability to be a crucial duty, given its extensive portfolio of over 3,600 hotels located in various cities, scenic coastlines, and ecologically varied and culturally important areas worldwide (Sustain - Csr-marriott, n.d.). "Doing good in every direction" is the name of a new sustainability programme that was introduced by Marriott International in 2017. As a result of this initiative, all of the hotels in the Marriott chain are now linked to one another via a new council that is named The Business Council of Marriott and the Junior Business Council (Moret, 2020). The Serve 360 program focuses on four key areas. One of the programme areas is Nurture Our World, which focuses on sustaining and preserving the environment. This includes projects that aim to save water and energy, reduce waste, and promote sustainable sourcing. Marriott strives to run its hotels and amenities in an ecologically conscious and socially responsible way. This includes measures to minimise carbon emissions, encourage ethical sourcing, and improve staff well-being, all as part of the Sustain Responsible Operations programme. Through the promotion of diversity and inclusion, the support of local companies, the provision of job training and employment possibilities, and the provision of job training, Marriott works to provide opportunities for individuals in the communities in where it operates (Appiah, 2019).
Marriott International aims to reduce their environmental impact by implementing sustainable methods, including the control of water and energy use, decrease of waste, carbon emission reduction, and increased utilisation of renewable energy sources. The organisation utilises cutting-edge technology to strategize, execute, monitor, and communicate their responsible operations in order to decrease climate-related risks, therefore benefitting both their business and the communities in which they operate (Sustainable Goals | Marriott International Serve360 , n.d.).
During the COVID-19 pandemic, helping coworkers was crucial at Marriott International. The task at hand was to develop job recruitment websites for corporate associates and on-property employees worldwide, streamlining employment opportunities with various major corporations (Elkhwesky et al., 2022).
Marriott International has made a commitment to establish scientific objectives for reducing emissions throughout all aspects, in accordance with 1.5°C emissions scenarios. Additionally, the company aims to achieve a net-zero GHG emissions level along its entire supply chain by 2050, as per the science-based targets initiative's guidelines and recommendations (Marriott International Announces Ambition To Go Net-Zero. 2021). The creation of smart cities that are resilient to climate change and prioritise water management is an excellent opportunity for cooperation between the public and commercial sectors. This collaboration can improve the quality of the air, transportation, quality of living and working environments, can also create new methods for sustainable development. (Coulson-Thomas, 2019).
Companies can aim to achieve higher security of supply and cost-effectiveness by transitioning to clean energy, adopting more efficient equipment, diversifying their energy sources, and promoting continuous innovation (Jones et al., 2016). The studies examine the evolving focus of Corporate Social Responsibility (CSR) and sustainability disclosures as a global phenomenon, examining prominent multinational hotel corporations around the world. Western hotel organisations prioritise the use of internationally recognised measurement and standards, such as the Global Reporting Initiative (GRI) standard and ISO14001 accreditation, to ensure worldwide consistency and quality. Meanwhile, Oriental hotel corporations have a variety of CSR and sustainability-related projects of people-related measures (PRMs), such as employee growth, staff remuneration and well-being, and acting as responsible stewards of the environment. They also have initiatives in terms of environmental-related measures (ERMs), such as managing operational hazards, using solar power, and conserving renewable energy sources. However, there is limited implementation of initiatives related to innovation and information management (IIMs) (Ng and Tavitiyaman, 2019).
In a recent study by Marriott, Tower and McDonald (2021), the alarming consequences of climate change that are expected to develop over the next few decades are laid out. They highlight the crucial need for both mitigation strategies to prevent or reduce these changes and adaptation strategies to cope with them. It is crucial for holidays organisers and suppliers to stay informed about important global and national research reports on climate change. These reports detail the steps that the tourism sector must take to lessen the severity of climate change's negative effects, as well as to adapt to and avoid them altogether. (Marriott et al., 2020). Additionally, it outlined strategies for hotel industry sector to decrease carbon dioxide emissions, address the increasingly severe impacts of climate change, and develop an initial strategy to safeguard their communities and customers' resources from the consequences of climate change (Marriott, K., 2021).
Marriott International, in alignment with the United Nations Sustainable Development Goals (UN SDGs) and its 2025 social influence and sustainability objectives, is committed to generating a constructive and enduring influence in all business operations. Marriott's sustainable development plans and initiatives involve a broad spectrum of concerns. These include creating hotels that are efficient in their use of resources, adopting technologies to monitor and minimise energy and water usage, expanding the utilisation of renewable energy sources, mitigating risks associated with climate change and water shortage, minimising food waste, encouraging creative initiatives to restore ecosystems, and giving priority to sourcing that is both responsible and local (Batabyal, 2018). Implementing environmentally sustainable business practices can benefit hotels financially by lowering operational costs, particularly energy costs, as well as improving monitoring and business efficiency. Promoting ethical supply chain practices and supporting local communities are additional commitments of the organisation. Through its unwavering commitment to sustainability, Marriott not only mitigates its personal ecological impact but also establishes a commendable precedent for the hotel sector at large (Schröder et al., 2020). Certain hotels that possess eco-labels rely on the criteria established by these eco-labels when generating their reports. Every eco-label consists of fundamental and specialised indicators and requirements. The certification procedure encompasses many phases, including control, which involves the creation of reports. Obtaining an eco-label indicates a hotel's commitment to responsible resource use, sustainable development, and environmental company performance. For instance, The Hilton Group uses the Hilton Environmental Reporting (HER) system for its global hotel chain's environmental reporting and benchmarking. The system was created by The Hilton Group for tracking resource use and changes over time in its hotels.
Within Hilton's internal network, HER is accessible through the use of distinct reporting levels and three distinct templates that the organization's hotels require complete. These templates include information about the hotel, environmental statistics, and energy consumption data (Bohdanowicz & Zientara, 2016).
 According to the findings of some studies, a significant number of hotels fail to disclose their efforts to be ecologically responsible. This indicates that these hotels do not implement environmental business practices in their establishments at all. In addition, there is a lack of awareness among these hotels about the significance of environmental performance, which has the potential to greatly contribute to the reduction of their expenses alongside the reduction of their negative influence on the environment, and which present a lot of other advantages. (Buffa et al. 2018).

 





Conclusions
In summary, environmental and social responsibility places a great deal of emphasis on sustainability in the hotel industry, particularly Marriott. Marriott has established targets to reduce its energy and water usage, single-use plastics production, greenhouse gas emissions, and water and energy consumption, among other significant environmental initiatives. Besides, it is possible to declare that hotels that are ecologically responsible and sustainable leads to the operational business of the hotel being more efficient. Additionally, it enables the opportunity of getting several benefits, which has a good impact on the whole operation of the hotel. The main benefits of running an environmentally friendly hotel business are protecting the environment and reducing negative effects on it, saving money on energy costs, making customers happier, building a better brand reputation, and becoming more competitive. Marriott is dedicated to maintaining integrity in all aspects of its operations and interactions with important stakeholders. Overall, the hotel industry must prioritise sustainability in order to maintain its relevance and success in the long run. It is heartening to observe industry leaders such as Marriott undertaking substantial initiatives in this regard.
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