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This report will be focused on the effective use of modern technology in a work place setting.  It will also explore the use of social media and how this can be used effectively as a form for marketing, information gathering, and communication.  It also touches on the importance of creating a professional online presence.  
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The use of tables and smartphones have grown exponentially over the last decade.  These devices have changed how people are connecting and interacting with each other.  With advancement in technology, these devices have greater processing power, and have more capabilities to carry out a multitude of functions.
 For many organisations, the use of smart phones and tablets has allowed, more mobility for its work force.  Employees are able to move around and yet remain connected to the organisation.  The information needed is also more readily available in real time, and removes the unproductivity of searching or accessing information that can only be accessed from one location.  A Sales person travelling in London can easily connect to their company database in Leeds in order to access the sales report for the previous month to see if his targets are being met.  There is no need to be physically in Leeds to access that information.  He can then quickly send through the information to his manager alerting them of a drop in sales and providing information on what to do t push sales.
The use of web conferencing has also revolutionised the way people conduct meetings.  This option offers a cheaper alternative to the more traditional methods of using telephones to communicate.  All that is needed is an internet connection and appropriate equipment to communicate by and meetings can be conducted more efficiently.  Video conferencing allows for users on either end to be able to view each other or to presentations.  As an example a doctor performing surgery in Paris, can easily broadcast the whole surgery in real time to his colleagues in London.  Those in London can easily follow what is happening in real time.
Both options have greatly helped improve efficiency in the work place, through the exchange of real time information.  Users can easily access information remotely and be able to make decisions swiftly without the need to be physically in a particular location.  Furthermore, employees are able to work remotely away from office and avoid long commutes, allowing them more time to do their job and to be productive.
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The use of social networks if used correctly can be of great benefit and to an individual, when it comes to looking for work.  These networks allow for a user to build a professional network and then to connect to a wide range of people and organisation.  These connections if built correctly with the right strategies can yield benefits for the individual.  In this report, we touch on the use of LinkedIn, Twitter and Facebook, all three social network have different merits and reach out to different market segments, demographics and users.    
In terms of searching for a job, all three platforms have their own advantages in helping an individual find work.  Although, of the three, the most helpful social media platform would have to be LinkedIn.  LinkedIn is built around a business concept, where likeminded people are able to connect through shared interests, and it offers the opportunity to build professional relationships.  It also offers a good opportunity to be connected to other people who may also have the same interest or are in the same industry.  As such, it can be argued that LinkedIn would be a more suitable option to use when searching for some form of employment.  
Never the less it does not mean that Facebook and Twitter should be discarded, rather all three social media platform are important, and one can be used to leverage the advantage of the other while at the same providing the user with different avenues to use for job searches.
From a work place perspective, LinkedIn allows for the organisation to push its products and services through the large network.  It also allows for people to be able to see what an organisation offers and how these products or services maybe of use to them.  Furthermore LinkedIn is a great platform to use to recruit talent.  The reason being that with the connectivity and network built amongst the users, people with the right skills, experience and qualification can be found easily amongst the LinkedIn network.  For recruiters, they can also scan through potential candidates who have applied or those that are being head hunted.
A similar strategy can also be employed with both Facebook and Twitter, although again a different strategy and approach can be taken.  For example, a company wanting to push through its new product line, can reach out via Facebook to the millions of users.  Furthermore they can customise the advertisement to specific geographic locations and to target specific segments.  The company then relies on people liking the page or product, and using the sharing function to further push the product through their own network of friends and families.  The company can then also Twit about its new product launch, with a hyperlink taking the user to their Facebook page.  People who follow the company can also re-twit the original twit allowing for more exposure through different connections the person may have.  
The advantages behind using these networks for an organisation, is the ability to reach a mass audience.  Unlike more traditional channels of TV advertising, news print or flyers in people’s mail box, the use of these platforms allows for more direct connection to the person at the end of the device.  People can choose to share the information amongst their own network, and the organisation may not need to spend a large amount of money and therefore rely on the use of social media to spread the information. 
Nevertheless like anything with technology there are pitfalls and security issues to an individual’s personal information.  There have been examples of data breaches where organisations have been exposed when hackers have infiltrated into their networks and stolen client’s personal and financial information.  This presents a challenge to any organisation who have to keep all that information safe as well as having the right security protocols to achieve these.  From an individual perspective, people are very willing to freely give out their personal details.  Millions of personal information is gathered and the risk associated is the possibility of their personal information being stolen by scrupulous people.  
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