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      This is an essay on the comparison of the Crowne Plaza and Holiday Inn hotels and the types of marketing in which they take part in. The Crowne Plaza is under the umbrella of IHG company, the same company as Holiday inn.        https://www.ihgplc.com/en/our-brands/crowne-plaza (Accessed 13th October 2022)
[bookmark: _Int_PyxzArrq]The Crowne Plaza hotel website pages opens with an automatic cookie selection tab, allowing consumers to choose their preferences. This is target marketing allowing the Crowne Plaza to use this information to oversee which type of people are accessing the web page. It also allows them to recognize what consumers are looking for. Another tool they use the cookie tab for is to track the traffic on the web page. They also have a rewards app which is easily accessible to download.       https://www.ihgplc.com/en/our-brands/crowne-plaza  (Accessed 13th October 2022)
[bookmark: _Int_4qy4R6H6]The Crowne Plaza is an up-market hotel and prides itself on this with its 401 hotels. The Crowne Plaza has several Facebook pages based on their numerous locations; social media posts are very frequent on all pages posting three to 5 times a week. They have an extraordinarily strong digital marketing presence which is considered to be the focus of the hotel’s marketing strategy which allows the hotel to convey its brand message which is ‘’ THE FUTURE OF BLENDED TRAVEL’ You can find the Crowne Plaza on all of the following social media platforms Twitter, Facebook, LinkedIn, Email subscriptions and RSS Subscriptions
                               https://www.ihgplc.com/en/our-brands/crowne-plaza  ( Accessed 13th October 2022)
The online web page has three main tabs, one of which is ‘’Your health, safety, and wellbeing’’ Given the current climate of Coronavirus this provides reassurance to consumers. They also have a responsible business tab which gives an in-depth summary of ways in which the hotel chain ensures that it is green and helping the planet. They have a 2030 commitment in which it is stated that by the year 2030 they aim to reduce emissions across all their chains and franchises by 46%       
Within the 2030 commitment they are also trying to eliminate the use of one-time items or replace them with a more sustainable reusable material. Another way they are trying to be green is to minimize the amount of food waste which the hotel is throwing away, the way they are doing this is a scheme ‘prevent, donate, divert,
The 2030 commitment is also looking at the amount of water wastage within their hotel chains and franchises. They are doing this by trying to implement tools to reduce the water footprint. They are also part of the Alliance for water stewardship program and for three years has allowed the chain to identify risks relating to the amount of water being used and its quality.
[bookmark: _Int_Cmtrj3cV]They are also very open to reporting on whether or not they are making steps to the 2030 commitment on the web page. They have a tab which says reporting here consumers can access up to date PDF files in relation to the hotel's targets and promises.

[bookmark: _Int_oHlXVig4]Holiday inn hotel also has a remarkably similar stance within the marketing industry, they to also offer an awards system called the IHG rewards. There main web page opens with some great deals to entice consumers such as ‘kids eat free’. Based on the holiday inn website the message they are sending is that they are a family friendly hotel chain. Their brand message is reuniting your family, planning gatherings, reconnect for business and remembering your values. They want you to become a member to receive their benefits such as a points scheme, no black dates, late check out. They also have an elite member's scheme for more benefits and awards. 
https://www.ihg.com/content/gb/en/about/brands  (Accessed 13th October 2022)
[bookmark: _Int_jroX700c]The holiday inn has a very visible digital marketing presence across social media they post regularly on their Facebook page. They regularly partake in campaigns such as world awareness day for down syndrome. They also offer a pet friendly hotel, recognizing that in this current climate our animals are not just pets but members of the family too. They offer hotels across the world and across all types of budgets.
http://ihg.co/Holidayinn-fb  (Accessed 15th October 2022)
They are also very digitally active on their twitter account with tweets being tweeted every other day, they also get involved in current affairs such as football season tweeting and actively trying to engage consumers with questions such as ‘this football season are you more excited about home or away games? We vote away games’ this is target marketing for the avid and keen sports fans. And them voting away games is dually because sports consumers will need hotel reservations to attend the football matches. 

Ihg.co/HolidayinTW (Accessed 21st October 2022)
Again, holiday inn is active on their Instagram post with regular updates every other day, their Facebook account and Instagram accounts seem to be linked so you only need to post on one account.  
 https://instagram.com/holidayinn?igshid=YmMYMTA2M2Y=  (Accessed 21st October 2022)


According to the holiday inn website the boast an inclusive hotels chain that is accessible for all they have a dedicated blue badge scheme, all the hotels' facilities are accessible, they have menus in large print for the partially sighted, they also have installed induction loops and they also allow assistant dogs. This is also part of their segmentation in relation to the target consumer being people who would find everyday tasks a little bit harder than your average person.
https://www.ihg.com/content/gb/en/support/access (Accessed 15th October 2022)
They have a cleanliness promise with a brand message stating ‘good isn't good enough we are committed to high levels of cleanliness’. They launched a cleaning campaign back in 2015 with world leaders in hygiene. The cleaning program works based on information from health authorities and the local health authorities thus giving consumers peace of mind giving the current climate of the coronavirus.
https://www.ihg.com/content/gb/en/customer-care/clean-promise.html?scmisc=WEB-_-6C-_-GL-_-QE-_-AWA-_-Homepage-_-PageCTA-_-Clean  (Accessed 15th October 2022)
 In conclusion, to compare the Crowne plaza and the holiday inn hotel chains and where the stand in the current market, they are in actual fact in the same league although at different ends of the budget scale. They are very similar in terms of how they engage and entice consumers with active digital marketing. Although everyone has different needs, wants and expectations where hotels are concerned, they aim to deliver the same high expectations across all of the IHG-run hotels. The IHG prides itself on doing responsible business within their communities.
https://www.ihgplc.com/en/-/media/064B429E96CA4B3ABC0DDF9A9786FE41.ashx (Accessed 21st October 2022)
The Crowne plaza is a more upper-class hotel and for the higher earning person. You will be able to see from the very first page that the Crowne plaza offers a luxury experience with the rooms aesthetically up to date and modern. They offer fully on suite rooms with large spacious rooms and also whole suites.
http://hg.com/hotels/gb/en/find-hotels/hotel/list?fromRedirect=true&qBrs=6c.hi.ex.sb.ul.ic.cp.cw.in.vn.cv.rs.ki.ma.sp.va.sp.re.vx.nd.
(Accessed 21st October 2022)
[bookmark: _Int_8lalEvdL]Whereas the holiday inn has a more subtle décor they are still very much modern, however they are not in the same league as the Crowne Plaza in terms of the luxury up-market décor.

Both hotel chains pride themselves on the food service that they offer, however the Crowne Plaza offers a much higher end food option for people with a more expensive pallet. The menu offers different types of food with a contential option also.
https://www.tripadvisor.co.uk/LocationPhotoDirectLink-g187069-d1145928-i186182143-Crowne_Plaza_Manchester_City_Centre_an_IHG_Hotel-Manchester_Greater_Manc.html (Accessed 2 November 2022)
The holiday inn food menu is not high end like Crowne plaza however they also offer a variety of food for people with different tastes at a much more affordable price tag. The menu also offers a room service option at most hotels.
https://www.tripadvisor.com/LocationPhotoDirectLink-g186299-d289840-i238348465-Holiday_Inn_Express_Southampton_M27_JCT_7_an_IHG_Hotel-Southampton_Hampsh.html  (Accessed 21st October 2022)
The overall strategy and how the IHG group it keeps demand is in a few steps which are as follows ,scale having more than one hundred hotels all over the world, using brand portfolios, rewards system, web and mobile sites in a variety of languages, food and drinks, the cleanliness commitment policy, nine call center's with staff members being bilingual in different languages, they use a world class revenue system to keep track on their gross and they have an annual fund for their marketing in order to maintain their position with in the hotel market sector.
https://www.ihgplc.com/en/about-us/our-strategy (Accessed 21 October)
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