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Cultural awareness is the ability to recognize that cultural differences exist between individuals and groups, as well as between target languages (Mathur, Khanna and Saxena, 2019). The ability to communicate with others more successfully goes beyond the use of words and language when one has a good grasp of the other person's culture. This report covers the significance of cultural intelligence in the context of Premier Inn.

‘Do’s and Don’ts’
This table can guide staff at Premier Inn hotel
	· Treat All Visitors with Kindness and Respect
· Show professional behavior all the time
· Listen to the food requirements of guests
· Guide guests to the rituals hall 
· Greet according to the cultural norms of the guests
· Ensure that guests have all the things in their room according to their needs.

	· Don’t ignore what guests say
· Don’t be unprofessional
· Don’t be arrogant to the guests
· Don’t avoid guests when they call you
· Don’t use language that guests don’t understand
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Cultural intelligence and importance
Cultural intelligence is a psychological theory within management that states individuals with high levels of cultural intelligence are able to communicate effectively with people from a variety of cultural backgrounds (Crowne, 2019). The higher-level latent component is thought to be comprised of three aspects: cross-cultural abilities, cultural knowledge, and cultural metacognition. 
Cultural intelligence is essential for workers of Premier Inn as the world is now considered a global village. Coworkers become more empathetic and sensitive to other people's viewpoints when they have a better understanding of cultural differences (Lee, 2019). Creating a harmonious work environment within Premier Inn is simpler when employees are able to adapt and integrate into one other's cultures. Employees with a high level of cultural intelligence are better able to adapt to work environments from various cultures. Better tolerance, trust, and comprehension of global colleagues will be displayed by staff with cultural intelligence.
Without cultural intelligence, it will be difficult for employees of Premier Inn to maintain effective communication with their colleagues and clients.
Cultural sensitivity and importance
Understanding cultural differences and similarities without giving any value to them are called cultural sensitivity (Good, 2018). This involves being aware of cultural differences and similarities without assigning them a positive or negative value or assuming right or wrong. 
It is crucial to have cultural sensitivity because it enables the staff of Premier Inn to operate well in different cultures, helps people to accept and cherish other cultures, and reduces cultural boundaries between professionals and clients (Lee, 2019). Without being culturally sensitive, employees of Premier Inn will fail to respect the value of others which will result in ineffective communication. 
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To evaluate the hotel guest service implication, Qatar has been chosen for this section. While providing services to the guests from Qatar, the staff of Premier Inn must have cultural intelligence of Qatar. The importance of cultural understanding and sensitivity at a hotel cannot be overstated (Good, 2018). For Premier Inn, it is important to remember that their guests' cultures may be vastly different from their own and that they will need to employ workers from a variety of backgrounds or provide cross-cultural training to staff. 
Pre-stay, during-stay, and post-stay client service is the goal of the Premier Inn customer service department. The customer service department's job is to ensure that guests from Qatar have a great experience (Mathur, Khanna and Saxena, 2019). For doing that, Premier Inn must have employees who are capable of dealing with people from different cultures. They need to avail themselves of halal foods in the hotel as most of the guests coming from Qatar are Muslims. Staff must be aware of the quests' food requirements while taking their orders. Hotels must ensure an environment for the guests coming from a different culture like Qatar. Besides, the hotel must have space for prayer. Staff needs to guide their guests. If quests from Qatar find that Premier Inn make foods available to their needs, they will feel comfortable. Quests will feel that Premier Inn respects the cultural differences in choices of food, religion, background, and values. 
Customers from Qatar, for example, have a wide range of preferences, and Premier Inn must cater to their needs in order to stay competitive with other hotels in the global hotel market. One of the most effective and difficult aspects of providing excellent service to guests is understanding the culture of the area that guests are coming from (Lee, 2019). So it will help Premier Inn maintain a strong relationship with their customers who will prefer to come again. 
[bookmark: _Toc105290627]Adapting service delivery to the cultural norms and requirements of guests
For providing the best possible services, Premier Inn customer’s service department must adapt to the requirement of quests from Qatar. Following ways, the customer service department of Premier Inn accommodates quests from Qatar -
Being conscious of food requirements: When traveling, most individuals are excited to experience new things, but they also expect easy access to the foods they are used to (Gibson, 2019). At this point, Premier Inn's knowledge of the cultural background of its Qatari visitors is critical. As Qatar is a Muslim majority country, they eat halal food. So Premier Inn must avail halal food for them. If they fail to avail halal food, Premier Inn's reputation may be damaged. 
Accommodating religious beliefs: Visitors from many religious traditions, such as Islam, are expected to adhere to their own set of rules even when on vacation. The Premier Inn customer service staff should carefully consider establishing quiet and secluded prayer and reflection areas. Guests expect to be able to enter and exit the venue at any time of day or night. Providing prayer space can increase customer satisfaction (Gibson, 2019). If Premier Inn fails to provide space for prayer, No Muslims may visit Premier Inn again which can harm its repudiation. 
Accommodating religious rituals: Premier Inn's customer service personnel should keep track of the visitors' arrival dates from Qatar and inquire about any religious events that may be taking place. It is important, for instance, to keep track of the annual alterations to the dates of Ramadan, the Muslim fasting month (Gibson, 2019). Staff should think about eliminating alcohol from guests’ rooms and being more accommodating when it comes to mealtimes.
Educating staff about culture: For example, guests from Qatar may never shake hands with females. Because it is a religious and cultural norm in middle-east. Educating these subtle cultural differences can make a difference. So Premier Inn must train its staff to respect the value of other cultures like Qatar.
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Without being aware of cultural differences, staff may fail to serve foreign customers who may come from a different background from theirs. So Hotel can provide training facilities for staff so that they can gather knowledge about cultural differences. 
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