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Tourism in England: A Case Study of Blackpool
The tourism sector in the United Kingdom is among the six lead pillars that fuel the country’s economy. The UK’s tourism industrial growth speed is faster as compared to the country’s overall economy (Robinson, 2014).
The tourism industry in England is presently worth £127 billion of the total economy. As the country’s seventh prime export trade, the current value of incoming tourism’s commercial input is £26.2 billion (Robinson, 2014). The British government markets the tourism sector through VisitBritain and VisitEngland. The Development of Tourism Act legally has provision for the two organisations instituted as British Tourist Authority (BTA) under the Development of Tourism Act of 1969. Although England recognises Blackpool as one of the three major companies in the tourism industry, the tourism destination went through a series of ups and downs but was able to stand again.
Destinations and Attractions
Blackpool is England’s favourite coastal destination located on the coast of Lancashire, Northwest of England. The resort attracts approximately 17 million tourists yearly who spend £560 million annually (Lunt, Mannion, and Exworthy, 2013). The tourism attraction site has created around 30,000 employment opportunities. Blackpool has numerous tourist attraction destinations meant for a wide variety of individuals in society. Some of its popular attraction sites include the famous Blackpool Tower, Madame Tussauds Blackpool, Blackpool Zoo, Sandcastle Water Park, Sealife Blackpool and Heritage Tramway (VisitEngland, n.d.). Approximately 4 million tourists visit Blackpool yearly (Lunt et al., 2013). The annual London Marathon festival involves a run on Blackpool’s walkway passing all prodigious landmarks and tourist sites; families enjoy these experience as they are always ideal for a family setting (VisitEngland, n.d.).
Visitors
The type of visitors who tour Blackpool is quite massive due to the nature of the coastal destination. Two-thirds of local tourists visit Blackpool. There is a tendency of visitors being younger; 2 in 5 tourists are below age 35 (Mazierska, 2020). This proportion is suggestively more significant than those in other coastal destinations. Visitors who tour Blackpool tend to stay in either the hotels, popularly known as Bed and Breakfast (BBs), or in the guesthouses. BBs are popularly preferred over holiday shelters. Although Blackpool’s visitors are not prominent in number, they are loyal. This loyalty is evident from the high number of re-visitations, yet there is high frequency of rejection from local holidaymakers. Blackpool tourist destination is, therefore, remarkable due to diversification of attraction sites and the vast spectrum of activities to do. According to visitors, the rate of gratification with the attraction is low due to the quality of foods and beverages, consumer service and quality beaches. Notwithstanding, envisioned re-visitation remains significantly high.
Stakeholders
The private sector dominates most of Blackpool's activities. Almost 87% of people work in the facility sector (Mazierska, 2020). About 31.4% of people who are economically active work in the delivery, hotels and eateries. Stakeholders of Blackpool include individuals and companies involved in the trade. For instance, tourists comprise a larger part of the consumers, both local and international, who visit Northwestern England for a holiday destination in Blackpool. These tourists arrange from the old to the young and from across all continents of the globe. Private and public businesses operate under the umbrella of the Blackpool area, and they include restaurants, hotels and accommodations, transport industry, food and beverage industry, clothing and textile as well as holiday homes. This sector has a massive pool of stakeholders who compete to offer a variety of goods and services to keep Blackpool afloat. The government is the major shareholder because it supports the holiday destination through the constant adherence to the provisions of the Development of Tourism Act (Mazierska, 2020). Since Blackpool is considered one of the leading tourism centres in England, the government has also given a provision for the marketing of the holiday site along with other destinations. The government markets it internationally through VisitBritain and VisitLondon.
Core Industry Operations
The primary industries that operate under the Blackpool tourism destination are the accommodations industry, food and beverage industry, recreation and entertainment industry, transportation industry and the travel industry.
Impacts
Blackpool tourism centre grew because of economic purposes. For instance, natural sand beaches contributed to the development of Blackpool into a tourist attraction destination. When the railway finally linked Blackpool to Manchester as well as to other towns that were populous like Lancashire in 1846, many people were able to travel to the coast with ease (Coles, Dinan, and Hutchison, 2014). The introduction of bank holidays also attracted people to the coastal town.
By year 1900, the visitor organisation of a walkway, docks, great hotels as well as the Blackpool Tower were in place already, and they attracted tourists. Introduction of bank holidays resulted in the massive influx of families in Blackpool annually. Bank holiday was a holiday in Blackpool where all workers went on a one week paid holiday. During such periods, the holiday destination would be overflowing with people as the railway travel accommodated many people and was significantly affordable to tourists. Due to these reasons, Blackpool's development skyrocketed. Blackpool is essential to the UK's economy since it earns the country £80 billion annually from leisure and tourism (Coles et al., 2014). Approximatively 27 million tourists from abroad spend £13 billion when visiting Blackpool. More so, new hotels opened in England, thus having created more jobs and revenue.
Issues and Concerns
Blackpool stagnated in the 1970s because of a sharp increase in disposable income (Coles et al., 2014). Services offered by Blackpool began deteriorating as once refined and proper services were turned into mere party places. People could no longer enjoy a holiday the in the Blackpool; antisocial behaviour was on the rise and tourist came to favour Mediterranean resorts for their provision of a complete package, unlike Blackpool whose services were now unwelcoming. Evidently, for the Blackpool tourist destination, the number of visitors dropped significantly, seeing a decrease from 17 million down to 11 million annually (Tully and Carr, 2020). The number of tourists who frequently visited the destination reduced; hence, people were generally reluctant to visit Blackpool because of its reputation. Another evident reason causing the stagnation of Blackpool was the decrease in the number of hotels that ceased to be operational in the tourism business, including some that completely closed down. Hotels could no longer transact and make huge profits like before. Consequently, 300 hotels that offered holiday services were totally closed. Rates of tenancy in hotels witnessed a considerable drop to 25% (Tully and Carr, 2020). Hotels and accommodations outnumbered tourists who still managed to visit Blackpool. In a bid to compete for the few visitors available, hotels had to devise means of ensuring people chose their hotels. When revenue falls, there is no room for new investments and improvements; the effect is called the destructive multiplier effect.
Road to Recovery
In an attempt to tackle the decline in its economic status, Blackpool encouraged grants from local authority and investment from the private sector (Cunningham, Robertshaw, and Pomfret, 2012). There has been a tremendous improvement after the private sector was attracted. The Blackpool Airport, for instance, has witnessed an expansion over the past recent years; a terminal building business worth £2 million was opened in 1995, while a refurbishment of the terminal to be used by passengers completed in 2006 (Cunningham et al., 2012). In a bid to ensure the business transaction is consistent throughout, promotion of indoor events was promoted. Businesses have their low seasons and high season; to consistently make revenue, the business owner has to devise means of ensuring the company runs effectively and makes a profit regardless of the time of the year. Inventing activities that can be performed indoors was a brilliant move for the destination company. Conferences and festivals filled in the gap as tourists enjoyed taking part in events like Blackpool Chess Conference and Blackpool Dance Festival. Indoor pools, as well as indoor leisure areas, have eased the challenge of unreliable seasons.
The Future
2014 was a significant revolution point in Blackpool’s prosperity with an increase in guest numbers and the transformation of thousands of holidaymakers into stay-in tourists. ‘Blackpool’s back’ destination market campaign in 2014 played a massive role in rebuilding the image of Blackpool (Edensor and Millington, 2013). The campaign aimed at marketing an enormous resort that had been opened in Blackpool. Blackpool slowly began gaining people’s trust again. The tourist destination aims at growing in terms of revenue and a kind of assurance that will encourage investors to re-invest in the business.
Covid-19 Impact
When the COVID-19 pandemic hit England, the tourism industry was the most hard-hit (Sigala, 2020). Due to the acute effects of the virus, the UK is estimated to lose approximately £37 billion by the end of 2020 (Sigala, 2020). The endemic had a significant impact on almost all sectors that operate under the tourism industry, including accommodation, food and beverage, recreation, transport and travelling. The government put strict measures, such as quarantine, to protect its citizens, thus subsequently rendering some jobless and a good number with little to no income. It was a difficult moment for tourism and travel personnel. Thus, the tourism sector was rendered operational for a long time during the lockdown period. However, when the government finally eased up the lockdown in July 2020, the industry slowly began reopening (Sigala, 2020). Not all sectors are yet to be operational, especially those which entirely rely on transport and travelling to run their businesses. Therefore, the future of the UK’s travel and leisure industry is undefined for as long as the global pandemic’s state remains variable.
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