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Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
On the desktop site, homepage content (including images, text, and navigation bar loads in about 2-3 seconds, and on mobile, about 3-4 seconds. This can be interpreted as good speed as it is between Google's good value of 1s to 3s on the desktop, but a bit higher on mobile (Google, 2024). Lazy loading of the images also aids in lowering the initial payload. All in all, navigation and content appear without any staggering, but a slight mobile loading of the webpages can be enhanced (SuitedCars, 2025). 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The main navigation bar contains five main pages, including Home, Gallery, Services, FAQs, Contact. Each of these pages is accessible on the desktop through a horizontal menu and on the mobile through a foldable menu. Other sub-sections (e.g. individual service details) are driven by in-page links (e.g. “visit our Services” and “Gallery” calls to action). A bottom sitemap duplicates these links to its users who scroll down 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No direct booking or calendar is provided within the entire website(SuitedCars, 2025). As a substitute, customers press buttons with the caption of Request a quote that opens a basic contact form. Users give information and wait till there is a follow-up instead of immediately booking a slot. This is not as fast and effective as having an integrated booking widget to capture clients.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: • Include a reservation calendar in real-time to make the process of scheduling an appointment simple.
• Include breadcrumb navigation in later pages to get the user to know his or her position.
• Introduce a search box to have faster access to particular services.
• Implement additional compression on non-critical imagery/scripts with the aim of accelerating mobile loads.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The layout is minimalistic and professional, which is visible through the use of large areas of empty space, clear typography, and high-resolution images of vehicles. Images occupy the entire width of the page on desktop, but fit the window of the phone well, collapsing the menu in place on mobile. The premium effect can be attributed to the high palette that is used throughout (as black and white with an accent of green CTA) in its aesthetics, which are calm and toned down. No layout shifting when loading is experienced, and hence gives a smooth, consistent look between devices.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Full-width images of the wrapped vehicle and before/after picture gallery are the most popular elements used by SuitedCars. There are no auto playing videos that minimize distractions. The grey background and light colored text are readable. A high-quality brand is emphasized through the limited color scheme, whereas the illustrations reflect the artisanship.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The company does not offer a live chat or chatbot widget through its website (SuitedCars, 2025). Guests are required to fill out the contact form or dial in. Although this makes the interface neat, it wastes the chance of offering immediate assistance. The improvement of real-time engagement could be achieved by the implementation of a chat widget.


	Question 2d – How effective are the social media links on the website?


	Answer:  The main navigation links are reused in the lower box labeled as “Follow Us,” and there are no actual social media logos (e.g., Facebook, Instagram) to make it easier to navigate. Moreover, the lack of social media and direct connections to profiles minimizes cross-channel interaction. In the header/footer, there should be explicit social icons that aggregate the customer communities and gallery updates.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The what-we-do-page briefly explains the concept of vinyl car wrapping, and the services page (through top navigation) showcases the various car wrapping services, such as full vs. partial wrap. The clear headings (Bespoke Vehicle Restyling) and links to other places on the site (visit our Services and Gallery pages) are also clear, which helps the customer to access more information smoothly (SuitedCars, 2025).


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The home page contains a number of five-star reviews with their names given only by first name (e.g., Molly, Jack). However, all of these reviewslack dates. Though they convey satisfaction, they lack the timestamps that could make them clear about whether they are timely or always updated.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website and its major components communicate and focus on the high quality vinyl, investment in training, and competitive price. Numerous explanations of the benefits of the processes (e.g. protection of paint, reversibility) support professionalism. On a personal note, I would recommend SuitedCars as they emphasize craftsmanship, the clarity of the service terms, and the availability of photographic evidence of their work portrayed in the gallery, which in total indicates high value.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: There are no fixed prices; users will have to enter their requirement by pressing the button “Request a Quote”. This may be done deliberately by the company to estimate the cost of the services, on a per-vehicle basis, and going by size and finish. As much as this practice promotes inquisition and is an assurance of a personalized service, certain customers may find themselves requiring the laying down of at least price ranges as a form of transparency.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. car wrapping Birmingham

	
	2. vehicle vinyl wrap

	
	3. car wrap services West Midlands

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes. In the specific query of car wrapping Birmingham, SuitedCars appears on the first page among other local competitors, which shows that it has proper basic SEO and suitable keywords in its titles and headings.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The most prominent online asset is a well-designed site that can serve as an all-around storefront and provide credibility in the modern era (Qalati et al., 2021). In the UK, online research precedes purchases of services, and thus an informative, fast, and clear site creates trust and low barriers to decision making. It is also important to be mobile responsive because more than half of the UK population is browsing on smartphones (Statista, 2025). Also, the websites combine with social media, search engines, and online marketing as a way of getting leads and converting them. In a more digitalized market, companies will risk falling out of the picture in terms of perception and visibility due to the lack of a strong online presence.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The company should integrate a live chat plugin (e.g. Tidio, LiveChat) on every page of the website. By helping visitors through the quotation process, real-time chat can handle the FAQs on the fly and result in converting more sales. Since SuitedCars operates on customized quotes, chat is an effective way to clarify any vehicle information and simplifies customer interaction, and reduces the number of inquiries left unanswered.
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