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“The designers job is to imagine the world not how it is, but how it should be” - Sir Terence Conran English designer.
Talking about roles of designers is difficult as what they do in their career are no longer fixed ideas. It is hard to generalise, as varieties apply between types of designers fashion, interior, product. I still believe that they need to have a knowledge of what is going on around in the world in order to achieve a good design. Designers need to identify social rules and political ideology to create a good design, unsustainable design practice will consequence a sustainable world for the future. Design is such an important thing, it contributes to evolution of individual human capital and defines out social capital.  

When looking up the word role, it is described ‘as the function assumed or part played by a person in a particular situation’ (Hornby and Deuter, 2015). Designers need to be specialists in everything in order to fulfil their role, from designing, marketing to production. I would like to explain how a role of a designer is a lot more than just design they need to have knowledge about what’s going on around them in order to achieve. In the book The design experience: The role of design and designer, Mike press states ‘A designer makes their own definition of what it is to be a designer and how to use the distinctive skills, knowledge and thinking of design to find a place in the world. This is especially true in today’s age of knowledge economy, flexible employment patters and fast changing technology.’  The design experience: The role of design and designer (PRESS, 2003, 8). I believe that this is true, not one design job is going to be the same. Each designer has their own style of creating work.

Buchanan says in the book Wicked problems in design thinking ‘Designers, are exploring concrete integrations of knowledge that will combine theory with practice for new productive purposes’ (Buchanan, 1992). I agree with this because recently designers would have to consider social / economic change, changes in cultures and the environment / future.  These are considered as 21st century wicked problems, these can all limit a designer’s creativity because they need to consider these when thinking of a design, for example Brexit is the most recent ongoing economic change that is going to impact designers massively, I’m looking at how it is going to effect in 10 year’s time.

‘90% of British designers voted to stay in the EU’ (British Fashion Council , 2018). In my opinion I think designers did this because they don’t want to add to the problems there already facing like sustainability and the environment.The fashion industry works so far into the future they are worried that they don’t know enough about the Brexit deal, and they don’t know how to plan ahead. This is one wicked problem that no-one knows how to prepare for.  A wicked problem is something that is difficult or impossible to solves because of incomplete or changing requirements that are difficult.

Rittel describes wicked problems to be ‘class of social system problems which are ill-formulated, where the information is confusing, where there are many clients and decision makers with conflicting values, and where the ramifications in the whole system are thoroughly confusing’. (Buchanan, 1992: 14) It can also be argued that that one quote, can describe what a designer goes through whenever they have a new brief. Bryan Lawson thinks similar things that ‘Designers are traditionally identified not so much by the kinds of problems they tackle as by the kinds of solutions they produce’ (Lawson, 1990 , 32).  It is the designer’s role to come up with a solution to their task, so they are able to produce a suitable product.

Although you could never be sure what is going to happen in the future it is a designer’s importance to achieve a sustainable design. In the book The future as a design problem it states ‘All designers have to grapples with the unknowability of the future- objects that are designed here and now will come into use at some future under conditions their creator can neither know nor control’ (Reeves, Goulden and Dingwall, 2016 , 6). I believe that this means that now designers are required to prepare designs for something they are unsure is even going to happen, or the design is not even going to be used. 

In the book The idea of design it states that ‘Design continues to expand in its meaning and connections, revealing unexpected dimensions in practice as well as understanding. This follows the trend of design thinking in the twentieth century, for we have seen design grow from a trade activity to a segmented profession to a filed for technical research and to what now should be recognized as a new liberal art of technological culture’ (Buchanan, 1992). 

Designers can be concerned that in 10 Years time Brexit could negatively impact their design business. Although they don’t know 100% what is going to happen, they have a lot of points to consider and prepare for. When researching about designing and Brexit I found a small production management company that offer a range of services, pattern cutting and design development. They say, ’This is an unnerving time for the industry and Bridge & Stitch is currently producing a no-deal Brexit strategy in the hope that any disruptions to our supply chain have as little impact on our customers and brands as possible, but we can’t deny that we are nervous to see what happens.’ This proves that one problem that is arising from Brexit is financial worries, designers are scared many little design businesses are going to suffer as the bigger manufactures take over, especially from Europe.
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(Bridge & Stitch, 2018) - Figure 1
Figure 1 – A picture from the website https://bridgeandstitch.com/no-deal-brexit/ , it shows how Britain is willing to leave the Eu with or without a deal. It shows a very British pair of scissors ready to cut the stitches connected to Europe. 

Leaving the EU will affect trade as we would no longer be part of the single market, this allows free movement of goods, money and services across countries in Europe. The telegraph article explains ‘As an EU member, the UK and companies based here can sell their goods freely to customers anywhere else in the EU without those customers having to pay additional taxes to import those goods’ (Foster and Kirkup, 2018). Designers fear they will not have access to that and will not be able to access exports for remaining European Countries. This would affect their role as they will have to look into the strict regulations that are listed within the EU, they also need to be ready just in case it happens. Where would they trade too? ‘Three quarters of materials used in the UK are imported. if there is no deal, UK manufactures will be subject to playing highly priced tariffs’ (Evening Standard, 2018).Getting materials could become difficult even though there are many fabric supplies in the UK, there aren’t as many mills so you would have to look further out in the world to get materials imported, which then there is no guarantee trade deal or quality. 

It could also affect the Design Industry reputation. Many designers travel for inspiration and work, they may have several offices or clients around the world, now travel restrictions could be a burden and effect how much work a designer achieves. They might not even be able to travel as freely as they can now, have to think about meetings?? their role might become more technical or digital having meetings over video call. It might also affect how easy it would be to get collaborations around the world, have to consider design restriction laws. Your design practice could suffer quality problems, all of a sudden if you have to change your supplier/ manufacture that you haven’t traded with before it might not be the same quality so will affect your overall product.  

The stricter immigration controls after the first news of Brexit could cause problems with bringing designers in from Europe, this could hinder the industry as you will not gain knowledge on cultures from other countries and experience products/ methods linked to them. Many countries have different skills and ideas to do their practice, The role of the designer will suffer from Brexit and might not be able to explore any of these in 10 years time. 

Within the EU there has been some funding, however this will not be the case when leaving. Horizon 2020 a £65 billion project that provides funding for research and innovation across Europe. This will affect designers as this will be a loss in the UK. Higher living costs could potentially send newly graduated designers to move away from the UK. ‘More than two thirds of UK design graduates are leaving London due to the cost of living and uncertainly over the impact of Brexit on the creative industries, according to a survey conducted at the week’s new designers showcase (Anon, 2018)’. Personally, I think that Europe has lots of opportunities for designers, especially fashion students, most of the fashion houses are there and in Europe there is so much to gain inspiration from. 

From researching, I’ve come to conclusion that you can not explain a role of a designer as one set rule, there is such a range of variety, it is impossible to narrow it down. The book idea of design agrees with me too 'NO single definition of design, or branches of professionalized practice such as industrial or graphic design, adequately covers the diversity of ideas and methods gathered together under the label’ (Margolin and Buchanan, 1986 , 3).  This quote explains there is no set definition to explain a designer and what they do changes according to the wicked problems around them. As for how the role is going to change in 10 years' time, everyone is unsure wither Brexit is even going to happen, but if it does, I can say that it is going to affect the role of a designer. Designers should look at the points and prepare, just in case they do lose trade they can’t export and import, they need to think where else could they get their fabric from? I also think that if we fully leave the EU, the UK will fall behind in the fashion industry which is going to majorly effect designers and potentially force them to leave the UK too. The solution for the UK to design business to survive Brexit, is to go back to the industrial revolution. We need to make in the UK, for example Fabric, just in case leaving the EU trade regulations will affect us that much, we aren't reliant on imports only. 
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