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1. [bookmark: _Toc131689666]Introduction

The business world is rapidly changing, and data analytics has become a critical component of business operations. Business Intelligence (BI) is leveraging data analytics to gain insights that drive business outcomes (Oracle, 2021). BI has evolved significantly over the past decade, with emerging trends transforming the industry. This discussion explored some current BI trends, including customisation, data security, data discovery, collaborative BI, and artificial intelligence. These trends are essential for businesses to stay competitive, make data-driven decisions, optimise operations, and improve customer satisfaction.




[bookmark: _Toc131689667]2. Five current Business Intelligence Trends
[bookmark: _Toc131689668]2.1 Customisation

The customisation trend in the Business Intelligence (BI) industry is driven by the need to personalise data analytics to cater to unique business processes and requirements. As a result, BI tools and strategies are becoming increasingly customised in 2022 to meet the unique needs of different businesses.
One of the main advantages of customised BI solutions is that they can be tailored to specific industries, departments, and even individuals. This means that businesses can choose the data analytics tools best suited to their unique needs, enabling them to make data-driven decisions specific to their business processes. For example, a retail business may require different data insights than a healthcare organisation, and the customisation trend allows businesses to get the specific insights they need (Ngaiet al., 2021).
Moreover, customisation also allows businesses to scale their BI solutions as they grow. This means they can start with a small set of tools and gradually add more features as their data analytics needs evolve. This cost-effective approach helps avoid investing in tools that may not be useful in the long run.

[bookmark: _Toc131689669]2.2 Data security
The data security trend in the Business Intelligence (BI) industry has become increasingly important due to the increasing amount of sensitive information collected and analysed. In 2023, businesses were expected to focus more on securing their data, ensuring it is kept safe from cyber threats and data breaches.
According to a report by Risk Based Security, 2022 saw a record number of data breaches, with over 36 billion records exposed, a 142% increase from the previous year. This highlights the importance of data security and the need for businesses to prioritise it (Marr, 2021).
To ensure data security, businesses are expected to invest in technologies like data encryption, access controls, and multi-factor authentication. Moreover, they are also expected to implement policies and procedures that ensure data privacy and compliance with regulations like GDPR and CCPA.
Apart from these measures, businesses are also expected to train their employees on data security best practices to prevent human errors that could lead to data breaches. Businesses will also seek BI solutions that prioritise data security and offer robust security features.

[bookmark: _Toc131689670]2.3 Data discovery
The data discovery trend in the Business Intelligence (BI) industry is driven by the need for businesses to quickly and easily find valuable insights from their data. With the amount of data growing exponentially, extracting insights that can drive business decisions has become increasingly challenging. In 2023, businesses will be looking for tools and strategies that enable them to discover valuable insights from their data.
According to a report by Domo, 2.7 quintillion bytes of data are created daily. This massive amount of data underscores the importance of data discovery, as it helps businesses make informed decisions based on insights from their data (Lindgrenand Henfridsson, 2021).
Data discovery tools enable businesses to filter, sort, and analyse large datasets quickly and efficiently, reducing the time it takes to discover valuable insights.Data discovery also allows businesses to identify gaps in their data, enabling them to collect more data where necessary to gain a complete understanding of their business processes. This ensures businesses can access accurate and relevant data to make informed decisions (Lee and Kim, 2020). The data discovery trend in BI is an essential development that enables businesses to gain valuable insights from their data quickly and efficiently. 

[bookmark: _Toc131689671]2.4 Collaborative BI
The Collaborative BI trend in the Business Intelligence (BI) industry is driven by the need for seamless collaboration between teams and departments to make informed decisions based on data insights. In 2023, businesses will seek BI solutions to collaborate with stakeholders, including executives, analysts, and operational teams.
According to a report by Gartner, by 2023, 88% of analytics and business intelligence solutions will have embedded collaborative functionality. Collaborative BI enables businesses to share insights and collaborate in realtime, leading to faster decision-making and better outcomes (Koehlerand Gaskin, 2021).
Collaborative BI tools allow users to share reports, dashboards, and insights with other team members, enabling them to collaborate on analysis and decision-making. Moreover, collaborative BI enables teams to identify insights, resolve issues, and communicate findings to stakeholders (Kim and Davenport, 2022).Collaborative BI also promotes a data-driven culture within organisations to align teams and departments around common goals and enables them to work together more effectively.
The Collaborative BI trend in BI is an important development that enables businesses to collaborate to make data-driven decisions. By fostering collaboration between teams and departments, businesses can accelerate their decision-making, improve the accuracy of their insights, and drive better outcomes.

[bookmark: _Toc131689672]2.5 Artificial Intelligence (AI)
The current trend of Artificial Intelligence (AI) in the Business Intelligence (BI) industry is revolutionising the way in which businesses make decisions by allowing for more accurate predictions and recommendations. This is happening in the context of the business intelligence industry. In 2022, AI will continue to play a critical role in BI, especially in automating repetitive tasks, providing personalised recommendations, and extracting insights from unstructured data.
According to a research conducted by ResearchAndMarkets, the global market for AI in business intelligence is expected to grow at a compound annual growth rate (CAGR) of 41.5% between 2021 and 2027, going from $2.7 billion in 2021 to $22.5 billion. This new information highlights the increasing significance of AI in business intelligence (BI) as well as its potential to revolutionise the industry. (Hwang and Kim, 2022).
AI-powered BI tools use algorithms and machine learning to analyse data automatically and generate insights. These tools can identify patterns and trends in data that might not be visible to humans, enabling businesses to make more informed decisions.
Moreover, AI-powered BI tools can personalise recommendations and insights based on individual user behaviour, enabling businesses to tailor their data insights to specific users' needs. This approach helps to improve user engagement with data insights and drive better outcomes (Hatcherand Fournier, 2021).
The AI trend in BI is an exciting development transforming how businesses make decisions. By leveraging AI-powered tools, businesses can automate repetitive tasks, generate accurate predictions, and deliver personalised recommendations, leading to better decision-making and improved business outcomes.

[bookmark: _Toc131689673]3. Reasons for Implementing BI Trends
Business Intelligence (BI) trends are essential for businesses as they provide a roadmap for leveraging data analytics to drive business outcomes. Industry changes, technological advancements, and evolving customer expectations drive BI trends. Implementing these trends is critical for businesses as it allows them to stay competitive, make informed decisions, and optimise their operations.
Firstly, implementing BI trends allows businesses to make data-driven decisions. BI can be used to make informed decisions that drive growth, reduce costs, and improve customer satisfaction. Without data-driven insights, businesses may rely on gut feelings or intuition to make decisions, leading to suboptimal outcomes (Gartner, 2021).
Secondly, implementing BI trends can help businesses stay competitive. As the industry evolves and customer expectations change, businesses must adapt to stay relevant. Implementing BI trends allows businesses to keep pace with the latest developments, leverage the latest technologies, and provide better customer services (Fathianand Akhavan, 2021). Businesses that fail to implement BI trends risk falling behind their competitors and losing market share.
Thirdly, implementing BI trends can help businesses optimise their operations. By leveraging data analytics, businesses can identify areas where they can improve efficiency, reduce costs, and increase revenue (EichnerandGruenwald, 2021). For example, by using predictive analytics, businesses can identify trends in customer behaviour and adjust their marketing strategies to target specific customer segments. This can lead to increased revenue and reduced marketing costs.
Finally, implementing BI trends can help businesses improve their customer satisfaction. Businesses can gain insights into customer behavior, preferences, and pain points by leveraging data analytics. This information can improve products and services, provide better customer service, and personalise customer experiences (Davenportand Kim, 2021). This can lead to increased customer loyalty, improved customer retention, and increased revenue.

[bookmark: _Toc131689674]4. Conclusion

In conclusion, keeping up with business intelligence (BI) developments is becoming increasingly important for companies to do in order to maintain their position as market leaders in today's data-driven economy. The analysis of data can provide businesses with valuable insights into their operations, the behaviour of their customers, and the patterns in the market. These insights assist them in making decisions that will result in increased development, decreased costs, and increased satisfaction among their customers (Anderson, 2019). Implementing BI trends allows businesses to keep pace with the latest developments, leverage the latest technologies, and optimise their operations. Furthermore, BI trends help businesses stay competitive by ensuring that they provide the best services to their customers. As the BI industry continues to evolve, businesses adopting these trends will be better positioned to thrive and succeed.
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