





Introduction
This assignment aims to compare the writer, 46-year-old female, university student and former Forensic Mental Health Nurse use of social media, with that of 55-year-old Male, British Journalist, Presenter and Broadcaster Piers Morgan. Based on available information and best practice research and recommendations, the writer will aim to consider what both parties do right and or wrong in terms of their social media use. The writer will also consider consequences of how she represents her digital self across social media platforms by making positive recommendations for future improvements. 
Digital Identity
“Digital Identity” is digital uniqueness; whether in a digital or real-life situation the definition of identity would remain the same; a collection of information that represents who you are. In simplistic terms, a digital identity is the online representation of the real individual. It can be thought of as information or declarations made about a person that may have been made either by the person, or other bodies such as companies or government organisations that hold information about that individual. Attributes can include obvious ones such as name, address, date of births etc. It is the components of the information which can be used to identify the individual. 

“There are numerous definitions, but The European Commission summarises that a Digital Identity is: A means for people to prove electronically that they are who they say they are and thus gain access to services” (Sullivan, 2018). Yet, it does appear to the writer that the term “Digital identity” has assumed a more general meaning of social identity, which the user sets on the Internet. Prior to preparing for this piece of work and reading articles and research in relation to having multiple online identities, the writer would have argued that people should be posting authentically, and that an individual’s online presence should not differ from their offline life. 
Social Media
The term social media is defined as “a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allow the creation and exchange of user-generated content” (Mokhtari, 2017).
For this assignment and to ensure clarity, the writer has used a blended definition; “Social media services are (currently) Web 2.0 internet-based applications. User generated content is the life blood of social media. Individuals and groups create user specific profiles for a site or app designed and maintained by a social media service” (Wilderman, 2015). 
 Therefore, social media is a method of communicating and giving individuals, groups, businesses, (actually anyone with access to technology) to establish and build relationships and communities to share and exchange information in all mediums with the world wide web. In 2019 Piers Morgan tweeted “Everyone using social media wants attention fyi” (Morgan, Tweet @piersmorgan, 2019).  
The use of social media sites has become one of the most popular social behaviours, potentially because of the many different opportunities that they offer. Statistics in 2015, indicated that more than two thirds of the internet users and approximately one third of the people living in the world were social media users (Wilderman, 2015).	
“The most popular and commonly known social media sites (SMSs) in the Western world are Facebook, Whatsapp, Twitter, Instagram, Snapchat, You tube, and Google” (Griffiths, 2018). Research consistently indicates that Facebook is the most popular and top-visited. It had over 2 billion users by 2017 and was actively used by 1.3 billion users every day (Wilderman, 2015). 
With such a high number of users, Facebook seems to appeal to users of all ages and gives functions such as sharing photos or videos, commenting, creating stories, updating status, private messaging, tagging, and broadcasting live streams. These are all facilities that the writer had previously used without much thought, within her own private profile as wife, mother, sister, daughter, and friend / peer.  The writer used Facebook to maintain relationships which were initially formed away from social media platforms and in person, and often to maintain face to face and visual contact with family and friends around the world, which was a more “real time” experience than with an “old fashioned” phone call.  
The writer was always mindful of maintaining professional boundaries and not accepting / allowing work colleagues, service users or families of service users to become Facebook friends due to the sensitive nature of her previous profession. And, to ensure that these groups of people were only involved in her professional persona. Immediately this train of thought resulted in the writer having a different digital identity for a different group of people and challenging her own previous opinions of an authentic single identity. 
As a Face Book user who shares snap shots of her “authentic family life” the writer has 126 friends in comparison to the 2,314 friends on her business Face Book profile which uses the social media platform to communicate directly with the consumer (B2C), potential consumers and to market the business, using the social media platform to attract people’s attention, share live videos of her business and products and engage with her audience directly from Business to consumer (B2C), and as such the writer would agree with Piers Morgan`s former Tweet that people use social media platforms for attention adding herself that this does not need to be perceived as a negative behaviour. 
Piers Morgan does appear to have Face Book accounts, one with the cover page being a picture of himself and the Good Morning Britain Team with 7032000 friends, which is clearly associated with his role as television presenter for the popular morning show. It is assumed that Piers Morgan would use this platform to engage with the audience and critics of the show replicating his hard hitting, opinionated persona as his digital identity. He also has a Piers Morgan Face Book page with 1300 likes and another account with 1,366 friends from the relatively low numbers by comparison to his previous afore mention page on the same social media platform an assumption can be made that this page is limited for him to present another persona to a different range of people. In a similar way to the writer’s personal identity Facebook account and her business account both within the same platform. 
Prior to this assignment, the writer had not considered Whatsapp as a social media platform, despite using it as a cheaper method of information sharing and sending pictures and holding video calls through a mobile phone device.  It is reported that in March 2015 Whatsapp met the communication needs of more than 700 Million people with active accounts. (Wilderman, 2015). There are no obvious resources or references to Piers Morgan using Whatsapp on the internet, however this is not surprising as, this platform appears to be more associated with maintaining existing relationships and not within an open media eye or for expressing opinions quickly and publicly which is what Piers brand appears to be. No comparisons can be drawn due to a fundamental lack of information.   
Twitter,  is reported to be one of the most popular microblogging sites in the world, with reports by (Griffiths, 2018) of  330 million active users per month. On Twitter, individuals can read and post tweets with a maximum of 280 characters. According to research, Twitter has been used for information sharing, social interaction, information seeking, mobilization, content, and new technology gratifications (Griffiths, 2018). 
The writer made an attempt to engage with the Twitter platform as part of a learning module, but found that the more platforms she was associated with the more time she was required to commit to maintaining and responding to the social media presence, this was compounded by her sense of lack of understanding as to who her audience was and the purpose of her Twitter platform presence and as such gave the platform low priority in terms of engagement and time management. 
By contrast Piers Morgan is known to be an active Twitter platform user with high presence and a digital identity for speaking his mind, expressing his often controversial opinions and for “spats” with his own son and other high profile celebrities such as Sir Alan Sugar.  Piers Morgan himself has admitted within his autobiographies that many of his battles “ have been fought largely on social media, primarily Twitter” (Morgan, Piers Morgan: ‘Do I genuinely feel a pathological hatred of vegan sausage rolls? No, 2020).  Morgan also says, “My problem is I like combative debate with people, and I like going after people and I like people coming after me. I thrive off it” (Morgan 2020). 
These comments and tweets made by Morgan consistently meet the digital image he has created for himself, whilst a television interview with Goldie Horn left Piers Morgan being portrayed as a family man who doesn’t argue and who prefers to keep his family life away from the media eye and social media platforms. “Because I spend all day shouting at people so I get home and I can't be bothered," (Morgan, Piers Morgan’s marriage to only woman who can control him - with just 3 rows in 14 years, 2020) Reiterating the published views that “People have diverse, rich lives that aren't contained within a single idea and personae” (Lee, 2016).
An American Psychology Journal suggests that Twitter as a social media platform appears to be a multiuse tool for celebrities, initially used for social communication, just as it is used by non-celebrities. The journal goes on to say that “Some Tweets are intended to be from individual to individual with the rest of the Twitter users as an incidental audience. Other Tweets are meant to disseminate information to the public about products, performances and causes” (Lawson, 2013). As such, it is a marketing tool and that is currently evident with Piers Morgan Currently actively marketing his next book due for sale on the 19th of October 2020. “But a third category of Tweet appeared to be meant for the parasocial realm, meaning it is a way for celebrities to communicate with fans without a marketing intent” (Lawson, 2013). 
Whilst (Griffiths, 2018) study hypothesized that Twitter use is often associated with meeting new people, which can effectively widen an audience to listen to the communicators views and opinions which would fit with the Piers Morgan brand which he seems to have crafted on his social media platforms. 
Linkedin is the only other social media platform that Piers Morgan and the writer share. LinkedIn gives the individual an opportunity to share their professional digital profile and share and exchange views with likeminded people, the platform also provides reviews of your work, written by people who have interacted with you.  
Interestingly, both parties have a limited number of around 20 connections made and both parties information is outdated and no longer current to either`s situation. The writer found this interesting in terms of what motivates social media users to maintain their profiles, their digital identity to the world? The writer said  “Linkedin is for the professional me seeking to develop my career once I was no longer seeking career development the platform had no purpose for me” (Richards-Davies, 2020). 
There was no comment available from Piers Morgan but an assumption can be made that the platform was no longer relevant to Piers Morgan in terms of searching for career development or employment opportunities. 
On reviewing the writers use of social media and comparing it to that of a “polished” celebrity such as Piers Morgan, it is evident that, social media technologies have the capability to change “the nature of the way we communicate, access information, connect with peers and colleagues, learn, and even socialize” (Mokhtari, 2017). The writer has primarily adopted a “social” approach to social media platforms and underestimated their value in business, not giving her digital identity the presence required to promote consistency and visibility. The writer would need in moving forward to make a commitment to implement social media presence as part of her daily activities and focus on time management through creating and scheduling posts keeping her social presence active. The writer will also need to consider the identity she wishes to build, the brand she wishes to resonate and the reputation she aspires to earn. She will also need to develop “content that interests someone more than your closest circle of friends, colleagues and family. Content that holds interest and is useful to users who do not know you” (Orihuela, 2017).
Conclusion
Different sites, different audiences, different purposes." she says. "Very simple." (Lee, 2016).
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