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Marketing methods of Marriott International & Premier Inn hotel chains.
[bookmark: _Toc85217860]Introduction: 
A corporation's marketing efforts are directed toward encouraging the purchase or sale of a product or service. Marketing activities involve the sale, provision, and distribution of goods and services to customers. The goal of hotel marketing is to make a hotel as appealing as possible to attract as many clients as possible to the establishment. To be successful in the digital age of hotel marketing, hotels must take advantage of their web traffic, as well as social media, email, and a range of other marketing channels, among other things. To conduct our research on marketing essentials, the researcher has chosen Marriott International & Premier Inn hotel and analyse their marketing management plan and evaluate their future action plan.               
[bookmark: _Toc85217861]Company profile:   
[bookmark: _Toc85217862]Marriott International: 
Marriott International is an American multinational hotel company that started its business operation in 1927. Marriott International is considered the largest hotel chain in the world as they have around 30 brands through which they offer their huge consumers (Marriott, 2019). Marriott International has 8,784 outlets in 130 countries in the world. To ensure their service operation, Marriott International has 121,000 skilled employees.                                    
[bookmark: _Toc85217863]Premier Inn: 
Premier Inn is a British hotel restaurant that start its service operation in 1987. Premier Inn have their service operation in 5 countries in the world where they have 590 budget hotels (premiering, 2019). Premier Inn positioning its entire service process as an affordable hotel service providing company.                               



[bookmark: _Toc85217864]Compare and contrast the marketing mix choices they have made: 
[bookmark: _Toc85217865]Product strategy: 
Marriott is a well-known name in the luxury hotel industry. It stands out due to its unique product approach focused on upscale vacationers. Marriott's primary business is providing hospitality as a service. The product strategy of the firm encompasses all facets of hotel management. Among the hotels on the list are the Ritz-Carlton, Sheraton, and Renaissance (Shastri, 2021). The company's four-room categories are Luxury, Premium, Select, and Extended Stays. The most expensive accommodations are those classified as luxury. When clients are aware of their preferences and travel requirements, they can make more informed hotel selections.
Premier Inn claims that the entire service is oriented toward providing travelers with rooms conducive to a restful night's sleep (Jefferson, 2021). Through its entire service offerings, Premier Inn has segmented its service based on consumer preferences and financial factors.                      
[bookmark: _Toc85217866]Price strategy: 
Marriott International has maintained pricing power despite these problems through aggressive competitor price cuts, volume reductions, and increased room availability. Marriott International's costs vary according to the hotel, the customer, and the region. The company's primary purpose is to give clients an amazing experience in exchange for their money.
Premier Inns appear to be an inexpensive motel based compare with the other global luxury hotel. They advertise their "good night guarantee" to entice new customers. The cost varies depending on the time of day and the hotel's location, with some hotels offering discounts as low as £29 for certain nights (Johnson, 2012). As a result, the pricing is simple and obvious.


[bookmark: _Toc85217867]Place strategy: 
Marriott International, a significant hotel chain in the world, is well-known for managing and operating a large number of hotels both internationally and in the United States. It has been welcomed into over 131 countries since its inception, with the bulk of its hotels located in or near the country's major town areas (social tables, 2017). 
Premier Inn has 590 inexpensive hotels in 5 countries across the world where they operate their service operation. The company's multi-channel marketing methods provide Premier Inn a major edge over the competition. The approach is the same regardless of whether they provide reservation facilities to customers over the phone, online, or via an app.
[bookmark: _Toc85217868]Promotion strategy: 
Marriott International's marketing approach has shifted away from print and toward digital media in recent years. It has switched away from traditional marketing in favor of more effective web advertising. Marriott International's website is well designed, showcasing all of the company's brands and urging visitors to book right away. In addition to these initiatives, it has developed a User Generated Content strategy and engaged key influencers (Softinn, 2019). Marriott International has a customer reward program called Bonvoy that offers a variety of perks. 
Premier Inn has established a 'dad of the year' competition and social media marketing to help promote new hotels and locations. Premier Inn makes superb use of all available media to market its business, including email newsletters, special promotions, and an excellent website (Jefferson, 2021). Premier Inn continuously applies the marketing mix and ensures that it is targeted and seamless. Before the advertisement being exposed on television, Premier Inn offered a preview to its mailing list, which was subsequently made public.   




[bookmark: _Toc85217869]Their current market positions: 
The JW Marriott was designed by Marriott International as a luxury brand to cater to guests seeking a peaceful and lavish stay. Using client needs as a guide, Marriott International has effectively grown into new areas of the hotel business (Zigu, 2021). As a result, in addition to business travellers, the vast majority of their clients are rich, affluent, and self-defined travellers who are willing to spend more money on their accommodations.
For many years, Premier Inn has offered its clients affordable, high-quality services. Premier Inn's weekend marketing advertising targeted middle-class families. The majority of people in the United Kingdom watch television, and comedian Lenny Henry recommends Premier Inn because the majority of people like him and enjoy seeing him in advertisements (Faull, 2020). Premier Weekend is an excellent solution for families on a budget because it enables them to have a terrific time while spending less money.
[bookmark: _Toc85217870]Marketing strategies they use now: 
At present time Marriott International is more on focusing the campaign development factor over their marketing process. Bonvoy is a customer retention program of Marriott International where participants are eligible for a variety of one-time prizes and discounts, among other perks (Mileno, 2021). Customers can also collect points, which can then be redeemed at a later date. Members can engage in a range of sporting and entertainment events as well as learn new skills through the club's programs.
Premier Inn used Google Hotel Ads to reach new clients and increase the number of direct bookings on its website (Zaugg, 2021). Moreover, through the entire marketing management process, Premier Inn use the sales promotions tools to enhance their sales volumes.                  

[bookmark: _Toc85217871]Consideration of social media marketing regarding sustainability and green messaging 
Individuals receive a great deal of help from social media websites daily, and these websites are also excellent for generating effective promotion for a firm. The great majority of social networking sites accumulate tremendous amounts of data about their members, which makes it simple to target specific individuals with advertising messages and advertisements (Chiang, 2019, p113(2)). Advertising space on a social media platform could be purchased by businesses to introduce a new service or product to a specific group of people that the organization is attempting to reach. 
Marriott International's use of social media marketing operations has assisted in bringing the company to the public's attention. As a result of the favourable impact the company's marketing campaign has had on its viewers, Marriott has noticed an increase in consumer participation even though the campaign is still in its early stages. When it comes to staying in touch with its clients, Marriott International relies on social media channels such as Facebook, Instagram, and YouTube.
Premier Inn uses social media marketing to promote their 'dad of the year's campaign. Thus, the company has shown significant progress in the UK market (Turton, 2014). Premier Inn also use their Facebook & Instagram platform to maintain communication with their consumers.     

                
[bookmark: _Toc85217872]Positioned regarding the COVID-9 pandemic, what marketing messages are being given to their customers now: 
Numerous Marriott International sites worldwide are reopening through maintaining the hygiene factor. The company has implemented a new set of cleaning measures dubbed the Commitment to Clean program as a result of multiple facilities reopening their doors to guests to contain the spread of Covid-19 (Simon, 2021). Along with the implementation of new cleaning technology, several improvements to cleaning processes will be implemented.
The guests and employees of Premier Inn have always prioritized health and safety. In response to the coronavirus outbreak, Premier Inn's new, more stringent cleaning program, Premier Inn CleanProtect, was implemented across all of our UK and Ireland facilities. Throughout the summer, Premier Inn lowered check-in time from 4 pm to 3 pm to encourage better health (Partridge, 2020). 

[bookmark: _Toc85217873]Conclusion: 
Ultimately, the purpose of hotel marketing is to make a hotel as appealing as possible to attract the most number of customers possible to the facility. Marriott International and Premier Inn must take advantage of their online traffic, as well as social media, email, and a variety of other marketing platforms, among other things, to be successful in the digital age of hotel marketing.
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