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Introduction
[bookmark: _Hlk110527260]Participating in community engagement is crucial because it allows residents to influence policy and practice changes by participating in decision-making processes. Justice, empowerment, fairness, participation, and self-determination are essential to community engagement and lead to connections, relationship-building, and social communication. This essay aims to discuss the importance of community engagement that seeks to engage the community to achieve a sustainable outcome, impartial decision–making, deep relationships, and trust between communities and organizations.
Community engagement is defined as the features that people have in common and that make them feel connected to one another. Without a doubt, this is a fundamental feature of civilization. Without identifying with others, feeling a sense of solidarity with them, and sharing their hopes and experiences, people would not be social beings (Day,2006). According to Wiley & Sons (1999-2022) community engagement refers to the process of collaboratively working with appropriate partners who share familiar interests and goals. In other words, community engagement is focused on inclusive participation across all aspects of society. Community engagement is a process of working collaboratively with a group of people associated with geographic closeness, similar situations, or special interests to address issues that affect their well-being. It is an effective technique for changing behavior and the surrounding environment.
The benefits of community engagement are meeting others and developing a sense of belonging, many people participate in community activities (Gilchrist, 2009). For some, this is about coping with hardship and ensuring that they and their family have a good standard of living. For others, it is about self-help and survival. Community engagement offers assistance in a range of tasks that is useful. In times of scarcity and uncertainty, they function as a system for sharing resources. Global migration has created transnational communities that rely on family and informal social networks for survival. For those who settle, these developing support networks frequently serve as the originators of civil society organizations and are essential for the survival and maintenance of the poor and other marginalized groups. Gilchrist (2009) states that a ‘good’ community respects a variety of community and support groups as well as residents who are good neighbors and who will help one another. People's well-being and health seem to significantly benefit from the personal connections and social networks that are formed and fostered through neighborhood or community activities. Social networks have emotional effects in addition to these useful advantages. People with diversified networks appear to be happier and healthy than those with a highly supportive but similar group of contacts. Effective community participation promotes cohesion and the production of a stronger community. It improves outcomes, service delivery, effectiveness, and efficiency, builds a healthy society, and makes coalition members and partners more responsible. Strong, diversified community networks are crucial for inclusive and effective empowerment because they encourage many individuals to take on civic roles and enable those who do to fulfill their responsibilities as community leaders and representatives (Gilchrist, 2009).
[bookmark: _Hlk110419786][bookmark: _Hlk110288978]Challenges such as migration and other areas with high population turnover destroy these connections. Gilchrist (2009) states that communities do not emerge from local conditions; rather, they are created by the people who live in them. By maintaining optimism despite long-term exclusion and unexpectedly harsh circumstances, informal networks help people become more resilient to suffering and catastrophe. Communities living in poverty or harsh environments are used to sharing limited resources during difficult times, and for certain community members, it may be essential to survival. According to studies of communities affected by disasters, those with strong social networks are more likely to recover than those with none at all.  Thus, creating communities of identification or interest can be considered a tool for collective empowerment and is a well-known tactic for combating the dimensions of oppression associated with ‘race’, ‘class’, ‘gender’, ‘disability’, ‘age’, and ‘sexual orientation (Gilchrist, 2009).
Gilchrist (2009), points out that the strongest feeling of community is likely to come from those groups that find the principles of their collective existence challenged and who form out of this a community of identity which gives a strong sense of resistance and empowerment. These acts require that diversity not only be allowed and accepted but that it is embraced and celebrated, giving individuals opportunities to sustain a sense of collective identity in a hostile society. The resulting social networks strengthen a sense of community and serve as an essential framework for collective action, particularly when doing so is dangerous or extremely difficult, as is frequently the case when opposing injustice or exploitation. An essential component of community is solidarity in the face of hardship, yet the same sense of ‘us’ against ‘them’ may also create sectarian conflict and stigmatize marginalized populations. High levels of social capital seem to be associated with several important policy goals, including raising academic achievement, lowering crime, and reviving the economy. The government should encourage initiatives that develop networks and build trust given the research connecting social networks to these policy objectives. In multi-agency collaborations where communities are strongly represented as stakeholders and local 'experts', more participatory forms of 'government' are being developed (Gilchrist, 2009).
[bookmark: _Hlk111152363]A stakeholder is a person with an interest in a company who has the potential to influence or be affected by the performance and operations of that business. Examples of typical stakeholders are investors, employees, customers, suppliers, communities, governments, or trade groups. Stakeholders in an organization can be either internal or external to the company (Fernando, 2022).
Internal stakeholders are those involved with a project or organization daily, such as management, designers, manufacturing, marketing experts, purchasing, assembly, and sales (Stakeholder map.com A, 2008-2080). Customers, the government, distributors, suppliers, rules and regulations, and communities are considered external stakeholders. Stakeholder map.com A (2008-2080) points out that success depends on internal stakeholders. Engaging internal stakeholders is crucial for the following reasons: employees who are highly engaged always go above and beyond the call of duty. They try to go above and beyond. Stakeholder managers must be sure to identify all internal stakeholders because they perform the work and their happiness is frequently considered to be the most important factor in determining whether a strategy or project is successful. The logical first step is to search inside the current team, division, and area of business, then cast a wider net by looking at all the individuals or organizations that you come into contact with during your project (Stakeholder map.com A, 2008-2080).
External stakeholders are organizations or people who are not directly involved in a project or business but who may have an impact on or be impacted by it. As end users and customers are frequently external stakeholders, they may have the biggest impact on the long-term success of a project or organization. External stakeholders are those who are involved in a project or organization but not directly, they are outside of a project (Stakeholder map.com B 2008-2080). According to Stakeholder map.com B (2008-2080), internal stakeholders may have a more immediate impact in the short term, but external stakeholders have the biggest impact on a project's or company's long-term performance because they are frequently the project's or company's end users. The success of the project can be significantly influenced by external stakeholders. External stakeholders should not be left out of your stakeholder analysis, even though they could seem like a distraction from the task at hand, (Stakeholder map.com B, 2008-2080).
According to the Product Plan (2022), all of the internal people and groups that the project will include or affect are named stakeholders in any organizational project. Stakeholder analysis is a technique for identifying these people before the project starts and grouping them according to their level of involvement, power, and interest in the project to decide how to communicate with each of these stakeholder groups throughout. Project managers can use stakeholder analysis for a variety of reasons, including enlisting the aid of important organizational players by speaking with company executives and persuading important stakeholders to get involved in your project early on because you can use their expertise to help it succeed. Therefore, by interacting with these players early on, you will increase the chances that they will support your initiative. Before choosing which influencers and other key stakeholders to approach, you must first do a stakeholder analysis. As noted by Product Plan (2022), stakeholder analysis will assist in determining who should be included in the project, and you can then persuade these individuals to come together for an early meeting to discuss the strategies and plans.
[bookmark: _Hlk110530043]Product Plan (2022), claims that your project is more likely to succeed if you can identify as many stakeholders as possible early on and can adapt your communication to obtain their approval and support. As numerous internal and external stakeholders whose jobs your product may affect, starting with their identification through stakeholder analysis, may determine whether or not they actively support the development of your product. You should begin classifying them according to their levels of engagement, impact, and interest in your project as created your list of stakeholders and categorized them, it is essential to carefully consider how to maintain the support of each of these stakeholder groups. The next stage of the stakeholder management process, designing your stakeholder communication plan, can be started once you have completed these stakeholder-type profiles. Projects for the business require input, guidance, and approval from numerous people within the organization. Any of these corporate stakeholders could disrupt the project's achievement if they do not understand or agree with its goals or strategy for implementation. If they get the support and agreement of key stakeholders early on, they can persuade many of these people to become passionate supporters of your initiatives. Before starting any challenging firm projects, the simplest way to get their support is to identify all potential stakeholders and conduct a stakeholder analysis (Product Plan, 2022).
The role of social networks in the planning process is very important. According to Evans- Cowley (2010), to include a range of stakeholders online, planners must use new communication methods, such as Facebook, YouTube, Twitter, and others. The social network can result in successful participation because it allows planners to improve the quality of online connections as the majority of social network organizations concentrates on a specific point on a subject. The greatest benefit for planners of Facebook is the possibility of organizing citizens to participate in the planning process where planners and the public are using social networks to discuss planning issues. The usage of online social networks is influenced by factors like gender, race, ethnicity, and parental education level, suggesting that there is digital inequality. Another considerable issue is urban alienation. Online social networks should be seen by planners as a component of a larger participatory process. In the majority of planning circumstances, planners are searching for ‘bridging’ social capital, which enables weak links between people who might benefit greatly from one another's knowledge or creative viewpoints (Evans- Cowley, 2010).
[bookmark: _Hlk110467322]Community participation - the idea of collective efficacy was created to explain the widespread idea that by joining together, individuals can change circumstances and challenge injustice (Gilchrist,2009). Their connected knowledge is shared and reinforced through community engagement, creating an honest spiral of mutuality, learning, and confidence. Through informal relationships, people can communicate and cooperate more easily. They provide the conditions for group action, enabling people to cooperate to achieve shared goals. Communities with ‘good connections’ have an advantage when it comes to organizing themselves for any activity. It increases community participation and collaboration. Community engagement empowers people to get together for gatherings or campaigns, sharing resources and efforts for collective benefit. When people have strong social assets in the form of networks of relationships with others who have comparable experiences, endogenous community activity (that which is started by communities themselves) is more probable and more sustainable. Strong evidence from studies of community involvement shows that actions like helping neighbors or going to local events are precursors of informal networks, which in turn lead to effective collective governance. Strong, diversified community engagement is crucial for inclusive and effective empowerment because they encourage many individuals to take on civic roles and enable those who do to fulfill their responsibilities as community leaders and representatives (Gilchrist,2009).
Conclusion
Successful community participation strengthens communities, improving outcomes and creating a healthy society. Meaningful, strong, inclusive community engagement is vital and even critical to community well-being. Building and sustaining relationships are at the core of organizing communities. The community is strengthened by the strength of the connection that people have with one another. Real change can be made with a strong connection between people as they are the main power. It takes time to build these connections, but it is worth it.
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