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	Student Number
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	Website Chosen 
	Suited cars

	Insert hyperlink to website
	https://www.suitedcars.com/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website loads quite quickly and efficiently, no delays when you click on the link, it opens almost automatically when you click on the link and there isn’t any loading delays or problems when it opens.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?  

	Answer: Yes, the website does contain subpages, and it is very easy for customers to navigate them, they’re easily seen and are located in the right-hand corner and all you have to do is select any subpage you want to use to find out any additional information you require.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the customer can make a booking via the website all you have to do is select the sub page with the title contact and all the information is there for you to contact them to request a booking.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: the only improvement I could think of personally, I think the page could have more brighter colours, the black and white contrast is a bit dull, and I think it could do with a bit of brightening up.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the web page is a bit pleasant they have nice pictures and cars and stuff but it could do with a bit more colour to brighten it up, they’re only a few differences on the mobile phone, everything is easier to see on the computer and the phone is a lot more smaller.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: the imagery and videos the website uses is good, you couldn’t fault them with that, they went above and beyond. When you open the page it’s as if you’re walking in the store. But as I have previously stated the black and white colour scheme is a bit dull and could do with a bit of livening up.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I cannot see a specific chat tool on the website where you can just start a online chat but you have to either request a quote for something or request a booking and you have to fill out some information and they will contact you, or you can just call them and speak over the phone it’s up to you. All of that is very effective and straight forward for you to get any information or quotes you need.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media link is very useful they take you directly to the pages which is very helpful and straight forward.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: they have straight forward request, you can specifically click on exactly what you need so there no delays, everything is straight forward for you to understand.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: the customer reviews are on trust pilot so all you have to do is go on google and type in the company’s name and put customer reviews and it will all come up and you can just read the reviews and yes, they’re up to date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: yes, I believe the service ius presented as high quality, and I would use myself or recommend to a family member because the way they present their selves gives of an impressive first impression. They look prestigious and seem like good businesspeople.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: in my opinion prices are not made clear but they do not have prices listed on the website for anything you have to request a quote for what you want, which I’m assuming is to avoid their competition knowing there prices, but it is very easy to get a quote.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.luxury car wrapping 

	
	2.exotic car wrapping 

	
	3. bespoken vehicle restyling 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, they do. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes I do believe the website had relevance in the modern day UK business because this day and age everyone wants to customise their car in some type of way and they know painting a car isn’t always the best solution, so they know they can wrap it or wrap a specific part of the car and when they get bore of it or want to change the colour or sell it, they can just have the wrap removed or change easily.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
My one request would be to change the black and white colour scheme and brighten it up, use some loud bright colour full colours, because black and white in my opinion dulls down the page, it doesn’t need too much colour but a bit of colour cannot hurt and that would be my only improvement request and maybe a online bot to speak to customers who might just want a answer to something straight away and doesn’t have the time to request a quote or any information via email.
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