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	Website Chosen 
	The cooking academy 

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk/corporate-coooking/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: accessing the link Is very easy to get on too there are no issues whatsoever 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes the website does have many subpages as you click on the link you are directed at the home page they have different pages to look at and at the top right corner where there are three lines you have some options for private classes you can also shop on there they have there on and a page talking about who they are, a form of contact and also beneath that they have there social media pages 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, a customer can make bookings as there options on there for them make booking for a private class simply go to the right hand corner and click on the three lines and you can see a page called private classes and make bookings on there 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
I would say the one improvement they could have is have online chatting service to discuss any queries that potential customers may have but other than that everything seem to go well 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: there’s no difference in the two as the components are the sme you can access the private bookings as well as their socials medias and there different pages 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the imagery shows what you can be doing when book private classes its not all colourful but it does show the theme of cooking 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: it doesn’t show the use of an online chat tool, but the effectiveness of the product and the service gives you all the detail you will need in the pages of the website 


	Question 2d – How effective are the social media links on the website?


	Answer: very effective if you click on the three lines on the top right you will see at the bottom there social media pages Instagram twitter Facebook if youn click on them you can get more insight into what they do like video clips 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	The website uses clear headings and sections to describe each service (for example, team-building events, virtual cooking events, and chef tutoring). Each section explains what the activity involves and who it is for, such as leadership teams, HR departments, or professional chefs


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are available on the company’s website through dedicated testimonial and review pages. These pages display written comments from previous clients who attended corporate cooking events or cookery classes and also these reviews shown on the website generally do not include clear dates, so it is difficult for customers to tell exactly how recent they are. This means visitors cannot easily confirm whether the testimonials reflect current customer experiences 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: if a family or friends has interests in cooking I would recommend this page as it shows a lot of the things you can do 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not clearly presented on the corporate cooking page, likely because the company offers highly customised services and prefers to provide tailored quotations upon enquiry; although the experience appears to justify a premium price, the lack of transparency may make it more difficult for customers to assess value in advance.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Corporate cooking classes

	
	2. Team building cooking

	
	3. Corporate team cooking

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company’s website does appear in Google search results for relevant keywords; however, it does not consistently rank within the top ten results, likely due to stronger competition and lower search engine optimisation compared to more established providers.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant for modern UK businesses, and this is evident with The Cooking Academy. Their website serves as the primary platform to showcase their corporate cooking experiences, highlighting services, benefits, and professional expertise. It allows potential clients to explore tailored team-building options and contact the company for bespoke quotes, which is essential given the customised nature of their offerings. Additionally, the website supports online visibility and credibility, helping the business appear in search results when companies look for corporate cooking or team-building experiences. Even with social media presence, the website functions as a controlled, professional hub where all key information is reliably presented to clients.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend that The Cooking Academy include clear starting prices or a price range for their corporate cooking events on the website. Right now, customers must contact the company to get a quote, which can be off-putting or create uncertainty. Even showing a general price range would make it easier for potential clients to understand the value of the service and encourage more serious enquiries, while still allowing for customised packages. This simple change would improve the user experience and help the company appear more transparent and approachable.
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