Research in Context (ADAD5003)

Contextual Practices, Level 5, Semester 1

‘Thinking Making’



‘Ways of Observing’



. hotice your idea: realise you are curious / interested in X

. own the insight: connect it with your previous insights

. confirm context: check X’s connection to actual issues

. let go: allow the writing to (risk) go beyond your intentions
. Invest yourself: i1s your writing making you feel good?

. reveal the whole: make the parts work with the whole

. Identify a reader: who has the question to your answer?

. empathise: get to understand your reader’s standpoint
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. re-orient: revise your idea from your reader’s situation
10. clarify for reader: elucidate your text to/for your reader
11. invite transformation: offer her relevant practical advice

12. check transformation: return later to see what happened
John Wood



Perspectives from the last session

otation

an extra button put on your overcoat.” He
shows him where (at the lapels) and why.

[n the S bus, in the rush hour. A chap of about
26, felt hat with a cord instead of a ribbon,
neck too long, as if someone’s been having a
tug-of-war with it. People getting off. The
chap in question gets annoyed with one of the
men standing next to him. He accuses him of
jostling him every time anyone goes past. A
snivelling tone which is meant to be aggres-
sive. When he sees a vacant seat he throws
himself on to it.

Two hours later, | meet him in the Cour de
Rome, in front of the gare Saint-Lazare. He's
with a friend who's saying : ““You ought to get

1 Raymond Queneau, Exercises in Style taken from:
9 h //monoskop.org/im 4/4 neau Raymond_ EXxerci i
le_ pp 1-26.pdf


https://monoskop.org/images/4/49/Queneau_Raymond_Exercises_in_Style_pp_1-26.pdf
https://monoskop.org/images/4/49/Queneau_Raymond_Exercises_in_Style_pp_1-26.pdf
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Ways of Observing

Go to a place and observe an event. This may be, probably
will be, a pretty ordinary event. Capture the ‘joy’ of it, * truth’
of it, ‘gist’ of it, ‘essence’ of it in:

1. Five written descriptions (no more than 150 words).
Suggestions - you may be (a) different people viewing
the event, or (b) the same person viewing it from
different points of view or (c) the event may alter, or (d)
the writing may alter; or (e) the mode or way you write
may alter (see link below for examples a-e).

2. Think about five ways where you aren’t reliant on
writing. How could you ‘record’ or ‘retell’ this event
from a range of perspectives?



Ways of Observing

(10 minutes) In your groups discuss the five written
descriptions

What does the writing explore?
How does the writing explore this?
What form does it use?

Is the writing successful?

What five ways did you discover that aren’t reliant on
writing? How could you ‘record’ or ‘retell’ this event
from a range of perspectives?

= Show and tell your most interesting discoveries to
the wider group



Ways of Observing

(10 minutes) Does anyone want to ‘'show and tell’ the five
written descriptions & non-written observations you
brought to the session today

Are there any ways in which the forms of observations
could be used as design tools or strategies?
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100 Artist Manifestos
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From the Futurists to

S lec d by Alex Danchev (2011) London:
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Vincente Huidobro, MANIFESTOS Manifest (1925)
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| have made a set of the five manifesto sessions
(15 minutes each) within Box of Broadcasts (BOB).
You can listen here without a TV licence. Here is
my link:

https.//learningonscreen.ac.uk/ondemand/playlist
s/326510 or you can go to BoB

https://learningsonscreen.ac.uk/ondemand and click on

the search button you can search for either
programmes or playlists. Click the playlist button and
search for “Artists’ Manifesto” and you should find my
playlist with the 5 programmes. You can then listen via
UWTSD who are registered to use BOB. You may need
to put in our institution, UWTSD, before you can enter
the site. Let me know how you get on.
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You can choose a manifesto from the website below.
In analysing the manifesto you may wish ask the following

guestions:
What is the motivation of the manifesto?
Aesthetic? Socio-political? Ethical?
What does it distinguish itself from?

What does it affirm?

How does it inhibit/constrain/direct practice?
Who does it address?

How is it designed?

https://designmanifestos.org/



https://designmanifestos.org/
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A Design Manifesto

_ “Less but better”

Dieter Rams
“Ten principles for Good Design’

1 Good design is innovative
The possibilities for innovation are
not, by any means, exhausted.
Technological development is
always offering new opportunities
for innovative design. But
iInnovative design always
develops in tandem with
Innovative technology, and can
never be an end in itself.



A Design Manifesto
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TP 1 radio/phono combination, 1959, by Dieter Rams for Braun

Dieter Rams
“Ten principles for Good Design’

2 Good design makes a product
useful

A product is bought to be used. It
has to satisfy certain criteria, not
only functional, but also
psychological and aesthetic. Good
design emphasises the usefulness
of a product whilst disregarding
anything that could possibly
detract from it.

3 Good design is aesthetic

The aesthetic quality of a product
IS integral to its usefulness
because products we use every
day affect our person and our
well-being. But only well-executed
objects can be beautiful.



A Design Manifesto Dieter Rams
“Ten principles for Good Design’

4 Good design makes a product
understandable

It clarifies the product’s structure.
Better still, it can make the
product talk. At best, it is self-
explanatory.

5 Good design is unobtrusive
Products fulfilling a purpose are
like tools. They are neither
decorative objects nor works of
art. Their design should therefore
be both neutral and restrained, to
leave room for the user’s self-
expression.

Cylindric T 2 lighter, 1968, by Dieter Rams for Braun



A Design Manifesto

Steuergerat (Receiver), 1972, by Dieter Rams for Braun

Dieter Rams
“Ten principles for Good Design’

6 Good design is honest

It does not make a product more
Innovative, powerful or valuable
than it really is. It does not attempt
to manipulate the consumer with
promises that cannot be kept.

7 Good design is long-lasting It
avoids being fashionable and
therefore never appears
antiquated. Unlike fashionable
design, it lasts many years — even
in today’s throwaway society.



A Design Manifesto

Braun Clock, 1978, by Dieter Rams for Braun

Dieter Rams
“Ten principles for Good Design’

8 Good design is thorough
down to the last detall

Nothing must be arbitrary or left to
chance. Care and accuracy in the
design process show respect
towards the user.

9 Good design is as little design
as possible

Less, but better — because it
concentrates on the essential
aspects, and the products are not
burdened with non-essentials.
Back to purity, back to simplicity.



ittt
A Des(ig rh\/lanifesto Dieter Rams

“Ten principles for Good Design’

10 Good design is
environmentally-friendly

Design makes an important
contribution to the preservation of
the environment. It conserves
resources and minimises physical
and visual pollution throughout the
lifecycle of the product.

Stylus Force Gauge, 1962, by Dieter Rams for Braun



What is a Manifesto?

A declaration of principles, which you wish to hold by, and,
Intentions you have for your practice (as a whole, and, or, at this
period of time).

Typically a manifesto sets limits on what you will and won’t do
and outlines to a degree how you will do something.

There is oftentimes a political-ethical dimension to a manifesto
(sometimes religious).

There is also in art/design manifestos a skeletal outline of
methods and approaches to making the work (often entwined
with the ethical/political).



What is a Manifesto?

‘Manifestos’ resemble contracts that the undersigned make with
themselves and with society. As with all contracts, manifestos imply
certain rules laws and restrictions. But they soon become independent
from their authors. At this point, a masochistic relationship begins
between the author and the text itself, for the manifesto-contract has
been drafted by the very person who will suffer from the restrictions of its
clauses. No doubt such carefully devised laws will be violated. This self-
transgression of self-made laws adds a particularly perverse dimension
to manifestos. In addition, like love letters, they provide an erotic
distance between fantasy and actual realisation. In many respects, this
aspect of manifestos has much in common with the nature of
architectural work. It plays on the tension between ideas and real
spaces, between abstract concepts and the sensuality of an implied

spatial experience.
(B. Tschumi, preface of Architectural Manifestoes, London, 1979).



Why might it be important?

- Identification of values

- Clarity of vision

- Playful so you can try things out move
away or towards ideas and things

- Alignment to current ‘trends’ or economic
reguirements



W
W
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|dentification of values

nat do you believe in and why?
nere do your values come from?

nat aspects of culture do you align

yourself with? What is your ‘Cultural
Capital’ (Pierre Bourdieu, The Inheritors, 1964)
What are your ethical values?

What do you care about?
What do you ignore?

What are your politics?
What is your ethnicity?
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Playfully try things out!

Say what you are not?

1. Make a list: Q

2. Map you: The draw a line with you in the
Middle. What would be at the extremes of

either end?

3. What colour would you be and why?



WRORLD
ECONOMIC
FORUM

COMMITTED TO
IMPROVING THE STATE
OF THE WORLD

Top 10 skills

'E in 2020 in 2015

q) 1.  Complex Problem Solving 1. Complex Problem Solving
2.  Critical Thinking 2.  Coordinating with Others

E 3. Creativity 3. People Management
4. People Management 4. Critical Thinking

C 5.  Coordinating with Others 5.  Negotiation
6. Emotional Intelligence 6.  Quality Control

G) 7. Judgment and Decision Making 7. Service Orientation

l— 8.  Service Orientation 8.  Judgment and Decision Making
9. Negotiation 9.  Active Listening

< 10.  Cognitive Flexibility 10.  Creativity

Source: Future of Jobs Report, World Economic Forum


https://www.youtube.com/watch?v=Fnvql7YnnYE

Pocres WUt (o § oty Sotme o0 ple Mg TTYD
Saseni s 8 e ey ot s el BOOE S FI3m A3y AR ey



Exhibit 1: Students require 16 skills for the 21st century

21st-Century Skills

Foundational Literacies Competencies Character Qualities
How students apply core skills How students approach How students approach
to everyday tasks complex challenges their changing environment

pro -solving

@ 2= HnETasy @ 8. Creativity 12. Initiative
3. Scientific : S _
Iite‘rac;fI @ 9. Communication 13. Persistence/

grit

@ 1. Literacy ’ Cﬁtéfg’nminkiny 11. Curiosity

Alignment

4. ICT literac ] £
@ ’ @ 10. Collaboration : 14. Adaptability
g 5. Financial
literacy 15. Leadership

6. Cultural and _
civic literacy 16. Social and cultural
awareness

Lifelong Learning

Note: ICT stands for information and communications technalogy.



Exhibit 3: A variety of general and targeted learning strategies foster social and emotional skills

Social and cultural

awareness
Foster greater respect and
{oleranca for others

* Encourage empathy

«  Foster cultural selt-
awareness

Competencies
Critical thinking/ petencie
problem-solving Creativity

O R e «  Ofer opportunities to build

and innovate
Frovide autenomy 10 make
choices

all skills
i - E Communication
Lme'ﬁm 1o negotiste * Break oOmwrleaming srrratier, coordinated pieces Crete a tanguage-rich
- Encourage empathy * Create a safe enviromtem for learning enviranment
~ * Develop a growth mindset '
* Foster nurturing relationships
* Aliow time to focus
* Foster reflective reasoning and analysis
* Offer appropriate praise
* Guide a child's discovery of topics
* Help children take advantage of their personal &
Adaptablllty ‘ a:g, strengths i i ~ Collaboration
Foster the ability to process . appr lenges + Fosier greater respect end
emolions < g;:ev:de ago?’p iR Ohal :oie-.’an:i: for o:'.er‘s
= Practise both Sexibilty eng weg‘ Provide opportunity fos
and strusiure » Provide clear learning objectives targeting explicit skills graup wark
» Use a hands-on approach
’ Curiosity
. £ - En tions/
Persistence/grit . gu:::lfr\agge Ca
= Build in opportunities to leam »  Provide autonomy lo make
from fallure Imtlatlve chaices
Provide long-term, = Instil sufficient knowledge
engaqging projects to ask questions and
ags «  Build confid th in
Character qualities T T
Provide autonomy to
make choices

World economic forum https://www.weforum.org/
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How to create a culture manifesto for your
organization: ideo.to/X3xtus by @IDEQ's
@molliewest

How To Create a Culture Manifesto for Your Organization (A...

Guiding stories from three B corporations: Method Products,
Etsy, and Warby Parker.

ssir.org

11:48 pm - 2 Feb 2016
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Stanford SOCIAL
[NNOVATTONReview

Informing and inspiring leaders of social change

SOCIAL ISSUES SECTORS SOLUTIONS MAGAZINE MORE

Organizational Development

How To Create a Culture Manifesto for
Your Organization (And Why It's a
Good Idea)

Guiding stories from three B corporations: Method Products, Etsy, and Warby Parker.

By Mollie West

Strong mission statements have long puided nonprofit organizations. But mission statements
usually focus on external goals rather than internal ways of working. To shape an
organization’s internal organizational atmosphere—and to attract talent—nonprofits, social

enterprises, and benefit corporations (or B Corps) should consider developing a culture
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The marketisation of design thinking



Tim Brown IDEO

HOW DESIGN THINKING
TRANSFORMS ORGANIZATIONS
AND INSPIRES INNOVATION

CHANGE

TIM BROWN




Design for Action

by Tim Brown and Roger L. Martin

FROM THE SEPTEMBER 2015 ISSUE
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hroughout most of history, design was a process applied to physical objects.

Raymond Loewy designed trains. Frank Lloyd Wright designed houses. Charles

Eames designed furniture. Coco Chanel designed haute couture. Paul Rand
designed logos. David Kelley designed products, including (most famously) the mouse for

the Apple computer.

But as it became clear that smart, effective design was behind the success of many
commercial goods, companies began employing it in more and more contexts. High-tech
firms that hired designers to work on hardware (to, say, come up with the shape and
layout of a smartphone) began asking them to create the look and feel of user-interface
software. Then designers were asked to help improve user experiences. Soon firms were
treating corporate strategy making as an exercise in design. Today design is even applied

to helping multiple stakeholders and organizations work better as a system.

WHAT TO READ NEXT

Design Thinking Comes of Age

VIEW MORE FROM THE

September 2015 Issue

Harvard ~
Business

Review

THE
EVOLUTION
OF DESIGN
THINKING

EXPLORE THE ARCHIVE

Design Thinking Video

epsmbrorg/200806/designahinkingy_1| LN Brown Design Thinking



https://hbr.org/2008/06/design-thinking
https://hbr.org/video/4443548301001

Design Thinking

Herbert Simon (1969) The Sciences of the Artificial Design
= a way of thinking.

Richard Buchanan (1992) Wicked Problems in Design
Thinking = using design to solve extraordinarily persistent

and difficult challenges.



Design Thinking and
“Integrative Thinking”
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Victor Papanek

Design for the
Real World:
Human
Ecology and
Social Change

by Victor Papanek (1923-1998)




Victor Papanek

“Persuading people to
buy things they don't
need, with money they
don't have, in order to
Impress others who
don't care”

(Papanek, 1971)




Victor Papanek

“By designing criminally
unsafe automobiles that
Kill or maim nearly one
million people around the
world each year, by
creating whole new
species of permanent
garbage to clutter up the
landscape, and by
choosing materials and
processes that pollute
the air we breathe,
designers have become
a dangerous breed.”

(Papanek, 1971)



Victor Papanek

“And the skills needed
In these activities are
taught carefully to
young people.”

(Papanek, 1971)



Victor Papanek

Q: Who is guilty?

A: Those who teach
Design and Designers




Victor Papanek

“Design must become
an innovative, highly
creative, Cross-
disciplinary tool
responsive to the true
needs of men. It must be
more research oriented,
and we must stop
defiling the earth itself
with poorly-designed
objects and structures.”
(Papanek, 1971)



Victor Papanek

11

C

How could the
esigner, who must

(

Ike others) make a

living actually serve
‘real needs’ of human
beings? “| have tried to
demonstrate that by
freely giving 10 percent
of his time, talents, and
skills the designer can
help.” In other words, a
willingness to
volunteer.”

(Papanek,1971:60)



The DESIGN
of EVERY DAY
THINGS

DON
NORMAN



The Design of Everyday Things:
Donald Norman

Seven Principles for Transforming Difficult Tasks into Simple Ones.

Use both knowledge in the world and knowledge in the head
Simplify the structure of tasks

Make things visible: bridge the gulfs of Execution and Evaluation
Get the Mappings right.

Exploit the power of constraints, both natural and artificial

Design for error

N o a & w0 N =

When all else fails, standardize. (1988:188-189)



How might we
experience
what objects
experience?
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Designerly ways of knowing — Nigel Cross

(1982)

Design is a third area of knowledge and should
be taught alongside science and the humanities.

Design is a language and system of codes
formed through designers’ ability to locate the
relationships between the artificial environment
and human needs.



Designerly ways of knowing — Nigel Cross

(1982)

“Designerly ways of knowing are embodied in
these codes” (Cross, 1982:25)

and are manifest as tacit knowledge -

“they know it in the same way that a skilled

person ‘knows’ how to perform that skill”
(Cross, 1982:25).



Designerly ways of knowing — Nigel Cross

(1982)

Designers tackle ‘ill-defined’ problem:s.

Their mode of problem-solving is ‘solution-
focused’.

Their mode of thinking is ‘constructive’.

They use ‘codes’ that translate abstract
requirements into concrete objects.

They use these codes to both ‘read’ and ‘write’
in ‘object languages’. (Cross, 1982:29



Design Reasoning

Deductive — based on observational evidence associated with
science

Inductive — reasoning derived from general principles that forms
arguments associated with philosophy or mathematics

Abductive — manifesting objects that do not yet exist. Can’t be
derived from general principles and cannot be observed in the
world focused on finding solutions to problems we find in the
world.



Haridimos Tsoukas
(2001)
‘Complex thinking,
complex practice: The
case for a narrative
approach to
organizational
complexity.’

Permalink:https://librarysearch.uwt

sd.ac.uk/permalink/4A4WHELF_UW

TSD/lir6fgh/cdi_proquest_miscella
neous_ 57856334

Also interesting by this author:
https://librarysearch.uwtsd.ac.uk/perma
link/44WHELF _UWTSD/1ir6fgh/cdi_pro

guest_miscellaneous 38306716

Human Kelitieni
[ 8- 2TV 200 080 54.8]

Wk SA[H): FPF-1003: DI B452

Coppripht & 2001
T Tawtitoehe edtituie &

SAGCE Publiciticns

Lamndan, Thousiad Chks CA

Mew Delt

Complex thinking, complex practice: The
case for a narrative approach to
organizational complexity

Haridimos Teoukas and Mary Jo Haich

ANSTHALT

KEYWORDS

Complexity is not only a feature of the systems we study, it i also a
matter of the way in which we organize our thinking about those
sysierns. This second-order complexity invites consideration of the
mades of thinking we we to theorize about complexity, and in this
article we develop the idea of second=order complesdty using |erome
Bruners contrast between logicos=sciencific and narrative modes of
thinking. Usirg Bruner's framework, we examine and critique domis
rant forma of thinking about organimatioral complexity that are
rooted in the logico-scientific mode, ard suggest altermatives based
in the narmative mode. Cwr evidence for the value of doing this
comes from the logic of complesdty theory isell, which we daim indis
cates and supports the use of the rarrative mode. The potential cons
tribution of the narratve approach to developing secondsorder
thinking about organizational complexity is demonatrated by talong
a narrative approach to the matter of recursiveness. By extension,
umibar irsights are indicated for other features that logico-soentfic
thinkers commaonly attribute o complex systems, induding, nome
linearitg indeterminacy, unpredicability and emergence.

cormplexity theary » narratie « organizational cormplexity



Teoukas & Hawch Complex thinking, complex practice

Table | Comparison of Bruner's two modes of thought

Logico-scientific mode Narmrative mode
Oibjective Truth YWerisimilitude
Cencral problem T know truth To endow experience with
meaning
Strategy Empirical discovery guided by Universal understanding grounded
reascned hypothesis in personal experience
Method Sound argument Good story
Tight analysis Inspiring account
Feason Association
Aristorelian logic Apsthetics
Proof Incuition
Fey Top-down Bottom-up
characteristics Theory driven Meaning centerad
Cacegorical Experiencial
General Particular
Abstract Concrete
De-contextualized Conbext sensitive
Ahistorical Historical
Mon-contradictory Contradictory
Consistent Paradoxical, irenic

Source: Bruner [ |986: | |—43).




Organising, Designing
and Redesigning Language



https://www.bloomsbury.com/uk/designing-designing-9781350070684/
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John Chris Jones (1984) | 1”%1_%&;% ' |
| / 1S »d) L_ 7 { =
568200 53000 (R
is one of the most | = \r e

extraordinary books on ‘3"6 SBo uln.’i‘» ,04.:” -
design ever written. First %ﬁ 2”2@’9 4"—‘?" '
published in 1984 and g_?

reprinted with this title and OGO1
cover in 1991, the book was
the product of ten years of a’i '
auto-critique, reflection and |
experimentation on writing 144/
on designing.



https://www.bloomsbury.com/uk/designing-designing-9781350070684/

Offering a savage auto- { desigrung dosmning
critique of his own work on  $8$8—39747-51483 —20045-5

wnethods” | as of the SiB85 2147983283 52600 8¢
methods , as well as O e 9-6".’."“1’, ‘ ! ‘% 2&

wider methods and ends of |
advanced industrial
societies as a whole, this
book challenges the
traditional product- and
progress- orientated focus €
on design by insisting that ‘ '
the world now coming into
being requires designing to
be understood as 'a
response to the whole of

life.'

01483 ©

john chns jones



https://www.bloomsbury.com/uk/designing-designing-9781350070684/

But designing designing is p@é‘;ﬁ?q Q’%S N
also unigue in modern g2 7 3&‘5‘}’ ~48E7%
design thinking in its |7 s iomn

exploration of what writing  https://librarysearch.uwtsd.ac

on designing might be. .uk/permalink/44WHELF UW
Combining essays, TSD/11c0l68/alma99100376
interviews, reflections, 992102421

performances, plays, fQﬁl?G 883 614

poems, chance procedures, ¥

photographs, collages and
qguotes, Jones experiments

in an attempt to make a
book which 'is not simply
about designing but is
instead itself an instance of |
the ideas and processes
explored within it.'

john chns jones



https://librarysearch.uwtsd.ac.uk/permalink/44WHELF_UWTSD/11c0l68/alma99100376992102421
https://librarysearch.uwtsd.ac.uk/permalink/44WHELF_UWTSD/11c0l68/alma99100376992102421
https://librarysearch.uwtsd.ac.uk/permalink/44WHELF_UWTSD/11c0l68/alma99100376992102421
https://librarysearch.uwtsd.ac.uk/permalink/44WHELF_UWTSD/11c0l68/alma99100376992102421

https://www.bloomsbury.com/uk/designing-designing-9781350070684/

1. Particularly in the ‘Preface to the 1984 edition’, Jones
presciently pre-figures what today we could call the
‘expanded field" of design. He insists on drawing from this
however uncomfortable implications for how we need to re-
understand and practice designing. Thus, after presenting
‘how far reaching’ are the ways he sees designing already
transforming beyond expectations

as the process of devising not individual products but
whole systems or environments;... as participation,
[with| the involvement of the public in decision-
making processes;.. .as an educational discipline that
unites arts and sciences and perhaps goes further than
either;... as creativity potentially present in
everyone;... and now the idea of designing WITHOUT
A PRODUCT as a process of way of living in itself ... a

way out of consumerism?




Metadesigning
Designing in the
... =28 Anthropocene

Moving from me to we to

world and back again

(Jones and Lunebye, 2012).

Jones, H. and Lundebye, A. (2012) ‘Metadesign: a Dynamic Framework for Seeding

Socially Responsive Design’ in Out of Control, the 8" International Conference on

Design and Emotion. Central Saint Martins School of Art and Design, UK.



BOOK
Metadesigning designing in the anthropocene

John Wood 1945- editor
2022; Routledge

Available at Y Fforwm Main Collection (701 MET)

DESIGN RESEARCH FOR CHANGE

Online access

https://ebookcentral.proquest.com/lib/
trinity/reader.action?doclD=6955538

https://librarysearch.uwtsd.ac.uk/per
malink/44WHELF_UWTSD/11c0Il68/a
Ima99100443101902421



https://ebookcentral.proquest.com/lib/trinity/reader.action?docID=6955538
https://ebookcentral.proquest.com/lib/trinity/reader.action?docID=6955538
https://librarysearch.uwtsd.ac.uk/permalink/44WHELF_UWTSD/11c0l68/alma99100443101902421
https://librarysearch.uwtsd.ac.uk/permalink/44WHELF_UWTSD/11c0l68/alma99100443101902421
https://librarysearch.uwtsd.ac.uk/permalink/44WHELF_UWTSD/11c0l68/alma99100443101902421

Long-sighted, radical and provocative, this book offers a foundational framework
of concepts, principles and methods (exemplified with selected tools) to enable
metadesigners to manage and reinvent their practices.

The book reminds readers that designers are, albeit unwittingly, helping to shape
the Anthropocene. Despite their willingness to deliver greener products and services,
designers find themselves part of an industry that has become the go-to catalyst for
dividends and profit. If our species is to achieve the rehabilitation and metamorphosis,
we may need to design at the level of paradigms, genres, lifestyles and currencies. This
would mean making design more integrated, comprehensive, adaptive, transdisciplinary,
self-reflexive and relational. The book, therefore, advocates a shift of emphasis from
designing ‘sustainable’ products, services and systems towards cultivating synergies
that will induce regenerative lifestyles.

The book will be of interest to managers, designers, scholars and educators from a
wide range of backgrounds, including design research, design history, design studies
and environmental studies.

John Wood is Emeritus Professor of Design at Goldsmiths University of London.
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Introduction 1
PART I
Game Changing 17
1 Up Close and Personal: Metadesign Meditation to Find Agency
for Careful Earth Work from Within a Ball of Yarn 19
2 Reshaping Futures: Designing Personal Practices
of World-Making 33
3 Languaging Design 46
PART VI
Beyond the Thinkable 195
14 Co-Exploring the Visual Metaphors of the Dream 197
15 Beyond Semiotics 208

16 Becoming Polyphibious: Metadesigning metamorphosis and
other solutions for a world defined by exceptions 219

Index 231
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212; as cognitive tool 48-49; concept 48;
design, derivation 47-48; as design tool
49-50; and emotion 91; as metadesign
tool 50-31; notion 50; team consciousness

155-156

dream: dreamer narrative 201-202; -sharing
199; workshop 216

Dream Appreciation Method 204

DreamsID 197-198, 201, 203-204



Metadesign Research Centre

7

https://www.uwtsd.ac.uk/metadesign-research-centre-wales/

UWTSD Home - Research - Research in Art and Design - Metadesign Research Centre Wales

Metadesign Research Centre Wales

The Metadesign Research Centre Wales (MDRC) is a vehicle to support and develop interdisciplinary

research across the University.

The University’s commitment to Metadesign began with the appointment of Professor of Practice John Wood in 2018. This is
supported through a formal programme of research seminars and hub meetings which facilitates knowledge exchange between

researchers from across UWTSD as well as from other collaborating universities (although the planned programme of events has

heen delaved hv the Cavid 19 nandemic)


https://www.uwtsd.ac.uk/metadesign-research-centre-wales/

A Metadesign Manifesto

<

<

https://metadesigners.org/Our-Manifesto

metadesigners

home our mission tools resources get involved

A METADESIGN MANIFESTO

See introducing metadesign | 10 key points | The Metadesign Research Centre

A COMPREHENSIVE, JOINED-UP APPROACH TO DESIGN

Children are telling adults that we must urgently change everything,

While this may be true, ‘everything' is big word. (Electric cars will not save us).

We need a lot more more than technical fixes to address the underlying problems.

Many who are too invested in the 'reality' of the problem find such change unthinkable.

They can't imagine re-inventing farming, clocks, homes, money, clothing, thermostats & design.
They assume that whatever is 'unthinkable' is also 'impossible’ - e.g. they won't believe in miracles.
Our contagious optimism will create paradigms that turn 'unthinkables' into 'unforeseen possibles'.


https://metadesigners.org/Our-Manifesto

Fashion Manifesto

MANIFESTO

FOR A
FASHION REVOLUTION



https://www.fashionrevolution.org/manifesto/

The Union of Concerned Researchers in Fashion (UCRF) was formed in 2018 by Kate
Fletcher, Lynda Grose, Timo Rissanen and Mathilda Tham (in alphabetical order).

The formation of the Union was brought about by the realization that over the last thirty
years sustainability in fashion has been an industry-led movement and as such, has been
constantly framed within business, without asking questions about the nature of business

itself.

We recognized that this has severely narrowed approaches to fashion and sustainability, has
widened the divide between commerce and the capacities of nature to support commercial

activity and has resulted in more, not less, degradation of clothing makers and the earth.

We questioned if business was truly capable of making the changes necessary to transform

the industry and saw a need to steer a smarter better debate about fashion and sustainability.

We also recognized that researchers’ tradition of: seeking out truth; critical discourse; full
disclosure; ontological thought, was desperately needed, and that researchers were better
equipped to hold trust for the common good and the sector more broadly (of which the

industry is one part).

We aim to provide language, action and modes of working that are precise in their critical
identification of issues and open ended in their responses, rather than muted by corporate

risk analysis and closed to all but that which is actionable within the current sector.



http://www.concernedresearchers.org/
http://www.concernedresearchers.org/

Earth Logic — Growing out of Growth

EARTH LOGIG
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Staying with the
Trouble:

Making Kin in the
Chthulucene

Donna J. Haraway (2016)

DONNA J. HARAWAY
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EnQuest
Values

ENQUEST PEOPLE ARE SAFE, CREATIVE AND
PASSIONATE, WITH A RELENTLESS FOCUS ON
RESULTS.

Our values guide everything we do at EnQuest. They
are not abstract concepts, but reference points that
shape and direct how we go about our work. They
represent the foundations of our business and are
embedded in everything we do.

SCROLL THROUGH OUR VALUES

CREATIVITY

Creativity and innovation to embrace new ideas and
deliver solutions will differentiate EnQuest from its
peers. They will lead to a motivated workforce with
greater self confidence, pride and self management.

< SCROLL THROUGH OUR VALUES

EMPOWERMENT

EnQuest recognises that an empowered workforc
fundamental to its success. By clearly defining ea
role, our people are encouraged to be accountabl
responsible, and entrusted to take ownership of
decisions and appropriate actions.

‘ SCROLL THROUGH OUR VALUES

What do you think the function of this company is? Who are its customers - who values

these values?



Now that you know the
company'’s role and

purpose, think about your
values and how you might
communicate them.
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Predictions

Dan Howarth: Where do you think graphic design is going to go next?

Stefan Sagmeister: I'm probably terrible as a predictor, but there's some easy predictions. | think
it's going to go where technology goes. So | think a couple of things are very easy and
foreseeable.

Anything that's possible to be animated will be animated. | think that the printing technology in the
3D world will play a bigger role, or will introduce and make it much easier for graphic designers to
do products because again it's that same space. Or | would say that that printing technology will
continue to play a big role as far as individual execution, because inkjet will take over more and
more spaces. It means that you can do something that's much smaller in run and much more
individual in their outlook.

So my assumption would be that custom-made, low-run, high-end projects will play a bigger role
considering specifically that only very specialised things will have the desire and the need to be a
physical object.

Those would be my three key predictions. These are fairly safe predictions because | see them

already happening to some extent. We now do sometimes extremely elaborate projects and we do
them in an edition of 10.

That thing didn't exist as a client project 20 years ago. It would have been impossible to print 10 of
something, but now that's very regular and basically only 10 people will own it but maybe
hundreds of thousands will see it on social media, so there is a different kind of multiplier going
on.

Taken from - https://www.dezeen.com/2015/06/16/stefan-sagmeister-interview-graphic-design-
star-wars-poster-album-record-covers/



THE EIGHT PRINCIPLES OF UNCIVILISATION

‘We must unhumanise our views a little, and become confident
As the rock and ocean that we were made from.’

. We live in a time of social, economic and ecological unravelling. All around us are signs
that our whole way of living is already passing into history. We will face this reality

honestly and learn how to live with it.

. We reject the faith which holds that the converging crises of our times can be reduced to
a set of ‘problems’ in need of technological or political ‘solutions’.

. We believe that the roots of these crises lie in the stories we have been telling ourselves.
We intend to challenge the stories which underpin our civilisation: the myth of progress,
the myth of human centrality, and the myth of our separation from ‘nature’. These
myths are more dangerous for the fact that we have forgotten they are myths.

. We will reassert the role of storytelling as more than mere entertainment. It is through

stories that we weave reality.

. Humans are not the point and purpose of the planet. Our art will begin with the attempt
to step outside the human bubble. By careful attention, we will reengage with the non-

human world.

. We will celebrate writing and art which is grounded in a sense of place and of time. Our
literature has been dominated for too long by those who inhabit the cosmopolitan

citadels.

. We will not lose ourselves in the elaboration of theories or ideologies. Our words will
be elemental. We write with dirt under our fingernails.

. The end of the world as we know it is not the end of the world full stop. Together, we
will find the hope beyond hope, the paths which lead to the unknown world ahead of us.




METADESIGN AIMS:

1. To learn from the way ecosystems work

2.  To think in a more comprehensive way

3. To operate at the level of paradigms

4. To 'lanqguage' new possibilities

5. To create synergies through re-
combination

6. To work co-creatively across disciplines

7. To encourage flat-structured teamwork

8. To work as entrepreneurs &
entredonneurs

9. To make complex systems more
navigable

10. to develop radically optimistic
approaches

Because

living systems are smarter than we know

we need to join up more of the dots

improvement of separate parts may not
work

paradigms are partly sustained by words

synergy is a free bonus from Nature

no one is smart enough to see the whole
picture

fixed hierarchies eclipse willingness &
responsibility

this can reconcile top-down & bottom-up
initiatives

users need to find their way around
systems

negative thoughts make miracles seem
less possible


https://metadesigners.org/dl445?display
https://metadesigners.org/Eco-mimetics-Glossary
https://metadesigners.org/Comprehensive-Glossary
https://metadesigners.org/Paradigm-Change-Glossary
https://metadesigners.org/Languaging-Glossary
https://metadesigners.org/Synergy-Glossary
https://metadesigners.org/Synergy-Glossary
https://metadesigners.org/Sympoiesis-Glossary
https://metadesigners.org/Holarchy-Glossary
https://metadesigners.org/Entredonneur-Glossary
https://metadesigners.org/Entredonneur-Glossary
https://metadesigners.org/Fractal-Glossary
https://metadesigners.org/Fractal-Glossary
https://metadesigners.org/Radical-Optimism-Glossary
https://metadesigners.org/Radical-Optimism-Glossary

A Manifesto for Learning

Answer the following 6 questions by asking
yourselves:

. How do | learn?

. How will we learn together?

. How will we respond to information?

ow will we work together?

. How will we reward each other and have fun?
. How will we create an environment everyone
thrives in?
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A Manifesto for Learning

Once each person has answered these questions,
look for patterns within each guestion area.

For example, the areas would be
 Individual learning,

* group learning,

* responding,

* rewards & fun,

* l|earning environment.



A Manifesto for Learning

In small groups look at your groups and create
Clouds of ideas

Group learning

Individual learning

Responding

Rewards and fun
Learning environment



A Manifesto for Learning

Show to the whole group and narrow down.
Now you can vote on which phrases are most
Important.

There’'s no magic number of phrases, but aiming for
between 4 and 10 statements—enough to give some
depth to your manifesto, but not so many that it
becomes a chore to read.



A Manifesto for Learning

This is the draft stage of a manifesto.
You can edit and rewrite but this Is a starting point.

Once the statements are set, come up with a visual
way to share them. The text should reflect your
personality. Finally, embed the final manifesto into the
portfolio of writing, and consider posting it publicly to
Inspire others.



Brief

Question 1: What is the role of the designer/maker in the 215t Century and how
might this role change in the next 10 years? Discuss your ideas with reference to
two of the practitioners or thinkers discussed in your lecture strand.

Question 2: Define skill in the context of your own practice and the work of two
artists/makers/designers from the lecture series.

Question 3: How useful are Manifestos to designers and/or design groups? Outline
your discussion with reference to three key manifestos. Through careful critique,
conclude your text by defining your own design values in a 10-point manifesto.

Question 4: Outline a current environmental, political, or social issue that requires
redesign. Explain how you will solve this issue over the duration of your future
design career. Underline the tools and approaches you will use and discuss how
and why.

Question 5: From the series of ‘Thinking Making’ research strand lectures,
choose a theme, movement, or selection of artists or designers that relate to your
practice or interests, and construct a 2,500-word essay. Critically assess primary
themes, key writers, and relevant practitioners.



Consider one of the following in addition to the website manifesto link: Or take a look at those listed at
1) The Ideal Book — William Morris ] . .
https://www.marxists.org/archive/morris/works/1893/ideal.htm https.//de5|g nmanifestos.o rg/
2) The Founding and Manifesto of Futurism — F.T. Marinetti
http://www.unknown.nu/futurism/manifesto.html
3) De Stijl Manifesto - Theo van Doesburg
https://en.wikisource.org/wiki/Manifest | of The Style 1918
4) The Manifesto of January 3, 2000 — Bruce Sterling
http://www.viridiandesign.org/manifesto.html
5) A Declaration of the Independence of Cyberspace - John Perry Barlow
https://www.eff.org/cyberspace-independence
5) Ethical Design Manifesto
https://ind.ie/ethical-design/
7) The Afro Surrealist Manifesto — D. Scot Miller Miller
http://openspace.sfmoma.org/2016/11/the-afrosurreal-manifesto-a-living-document/
7) Manifesto for Radical Social Change
http://www.iicat.org/manifesto-for-radical-social-change/
9) Open For Change Manifesto
http://openforchange.info/manifesto
10) The Russell-Einstein Manifesto
http://www.umich.edu/~pugwash/Manifesto.html
11) ‘Ever’ Fashion manifesto
http://evermanifesto.com/content/downloads/01-Ever-Manifesto-Everlution.pdf
12) Dogma 95
http://www.dogme95.dk/the-vow-of-chastity/
13) First Things First 2014 Manifesto
https://ffirstthingsfirst2014.org/
14) Dada Manifesto (Tristan Tzara)
http://www.391 .org/manifestos/1918-dada-manifesto-tristan-tzara.html#. WHZ G qofIOKI
14) Claes Oldenburg Manifesto (I am for an Art)
http://www.walkerart.org/magazine/2013/claes-oldenburg-i-am-for-an-art-1961
16) OuLiPo Manifestos 1 and 2 (F. Le Lionnais)
www.mc.maricopa.edu/~jerol76351/110/readings/lipo_manifestos.doc



https://www.marxists.org/archive/morris/works/1893/ideal.htm
http://www.unknown.nu/futurism/manifesto.html
https://en.wikisource.org/wiki/Manifest_I_of_The_Style_1918
http://www.viridiandesign.org/manifesto.html
https://www.eff.org/cyberspace-independence
https://ind.ie/ethical-design/
http://openspace.sfmoma.org/2016/11/the-afrosurreal-manifesto-a-living-document/
http://www.iicat.org/manifesto-for-radical-social-change/
http://openforchange.info/manifesto
http://www.umich.edu/~pugwash/Manifesto.html
http://evermanifesto.com/content/downloads/01-Ever-Manifesto-Everlution.pdf
http://www.dogme95.dk/the-vow-of-chastity/
https://firstthingsfirst2014.org/
http://www.391.org/manifestos/1918-dada-manifesto-tristan-tzara.html
http://www.walkerart.org/magazine/2013/claes-oldenburg-i-am-for-an-art-1961
http://www.mc.maricopa.edu/~jerol76351/110/readings/lipo_manifestos.doc
https://designmanifestos.org/
https://designmanifestos.org/

Essential Reading:

Brown, T. (2007), Intersections 07: Design know-how for a
new era. Conference by the Design Council of Great
Britain. Accessed from:
http://www.designcouncil.org.uk/about-design/How-
designers-work/Design-thinking/ [Accessed on
18.02.12]

Brown, T. (2008), Harvard Business Review Harvard:
Harvard Business School Publishing Corporation,
June 2008, pp 1-10 Accessed from:
http://hbr.org/2008/06/design-thinking/ar/1 [Accessed
on 12th September 2012]

Papanek, Victor (1971). Design for the Real World: Human
Ecology and Social Change, New York: Pantheon
Books.



Hanington, B. & Martin, B. (2012) Universal Methods of
Design: 100 Ways to Research Complex Problems,
Develop Innovative Ideas, and Design Effective
Solutions. Rockport.

Recommended Reading:

Denscombe, M. (2010). The Good Research Guide (4th
ed.). McGraw-Hill: Open University Press.

Stickdorn, M., & Schneider, J. (2010). This is Service
Design Thinking. BIS Publishers.

Schifferstein, H. N., & Hekkert, P. (Eds.). (2008). Product
Experience. Elsevier.



Background Reading:

Chapman, J. (2005). Emotionally Durable Design: Objects,
experiences and empathy. Earthscan.

Norman, D. A. (2004). Emotional Design: Why we love (or
hate) everyday things. Basic Books.

Press, M., & Cooper, R. (2003). The Design Experience:
The Role of Design and Designers in the
215 Century. Ashgate Publishing Limited.

Dant, T. (1999). Material Culture in the Social World.
Buckingham: Open University Press.

Crozier, R. (1994). Manufactured pleasures: Psychological
responses to design. Manchester University Press.

Csikszentmihalyi, M., & Rochberg-Halton, E. (1981). The
Meaning of Things: Domestic Symbols and the
Self. Cambridge University Press.



Journals

International Journal of
Design http://www.ijdesign.org/ojs/index.php/IJDesign/

Journal of Design
Research http://www.inderscience.com/jhome.php?jcode=jdr

Websites
http://www.core77.com
http://www.curvelive.com/Home
http://www.designboom.com
http://www.dezeen.com
http://www.yankodesign.com



http://www.ijdesign.org/ojs/index.php/IJDesign/
http://www.inderscience.com/jhome.php?jcode=jdr
http://www.core77.com/
http://www.curvelive.com/Home
http://www.designboom.com/
http://www.dezeen.com/
http://www.yankodesign.com/
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