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The Effects of Media on Children’s Personal, Social and Emotional Develop: A 50 year review.

Media developments, children’s lives and experiences. 
Over the past 50 years, there has been a dramatic development in media, Ofcom (2015) suggests that from 2005 to 2015 the changes and trends have been considerable. Donaldson’s (2015) Successful Futures report also emphasises the importance of changing the curriculum to enable children to become digitally literate within a digital world. 
In today’s society it is common to have access to multiple media sources such as the Smart TV, DAB-radio, telephone, mobiles, newspapers, magazines, tablets, laptops, computers and the smart watch (Ofcom, 2015).  Yolanda et al. (2016), describes the changes as ‘new digital media’ which enables children to have unlimited access to content within seconds.
The National Survey of Wales (Welsh Government, 2017), states that 95% of children aged 7-15 use the internet within the home. Yolanda et al. (2016) emphasises that children of this generation are surrounded by a digital environment that enables children to have unsupervised access to media through apps such as, YouTube, Netflix, and Social Media. 
According to the Internet World Statistics (2006, cited in Kung et al. 2008) the use of the internet had reached 1 billion people worldwide, with the internet only taking 7 years to reach 50 million in comparison to the 20 years it took the television, this demonstrates the rate of development of media mediums that will ultimately affect the way that children and young people access media content. 
However, UNICEF (2017) states that there is 346-million children and young people who are not using online facilities, increasing inequalities and providing barriers for children within a digital world. 
Childwise, (2008, cited in Palmer, 2009) conducted research which found that 80% of British children aged 5-16 years old had a TV in their room and a third of them had access to computers or laptops. Additionally, Ofcom (2015) suggests that the use of handheld devices are rising enabling children to access media content in the privacy of their own rooms, but to what extent is it impacting on children development.

Palmer (2009), suggests that technology has evolved so quickly that it is damaging children of today’s generation and will affect the way that children, think, learn and also behave which in turn will negatively affect children’s social, emotional and personal development. 
Barr (2010, cited in Strasburger et al. 2014) emphasises that babies learn better from learning from watching people in comparison to access to the same activity watched on a TV, known as ‘Video Deflect Effect’ by Anderson and Pempeck (2005, cited in Stasburger et al., 2014). Additionally, Abdallah et at. (2014, cited in Bradshaw, 2016) emphasises the importance of physical contact and interaction with people, including being active and using the environment to support children’s well-being. Furthermore, Bowlby’s attachment theory (1969, cited in Pound, 2005) emphasises the importance of physical interaction with young children and the parent to enable children to develop and form secure attachments that supports emotional, social and personal development. 
Palmer (2009), suggests that the lack of opportunities to play outdoors will effect a child’s ability to from social relationships within reality and also effect children’s ability to solve problems such as conflicts within friendships as it is not in reality.  However, Play Wales (2017) emphasises digital-play enables children to play and socialise with friends online, which can promote social engagement and limit isolation.
Dietz and Strasburgers (1991, cited in Villiani, 2001) highlighted media has had numerous effects on children’s development and behaviours, the research suggests that over 20-years it has provided with knowledge that forms behaviours and values. Additionally, Wood et al. (1991, cited in Villiani, 2001) also reviewed 28 reports on children and adolescences exposed to media violence and stated the content increased aggressiveness with peers and also strangers. Moreover, Palmer (2009) emphasises the use of digital coverage on a consistent basis heightens emotional arousal and can effect behaviours of children.

In conclusion, it is apparent that media has greatly developed over the past 50 years and it is evident that the medians in which children can access unlimited content can have both positive and negative influences on the development of children. 

Influences of the media and celebrities on children’s behaviour, self-esteem and self-image

Coverage of celebrities and media personalities is widely predominant in our everyday lives with the use of digital media, it provides easy access to unlimited information and entertainment. Ray and Jat (2010) emphasised that within the 21st century that mass media is inundated within our culture and daily lives.  

Research suggests that children are more likely to play within the home, where access to digital media is a convenient activity as an alternative to playing outdoors (Bradshaw, 2016). Additionally, Cooke (2002, cited in Gunter, 2005) found that children and young people in both the UK and USA spent on average 4-5 hours per day outside of school time watching forms of electronic media.  It has become apparent that children are spending much more time accessing media content at the convenience of a swipe of a finger-tip.

Research, suggests that accessing media content can have both negative and positive effects on children’s behaviour, self-esteem and self-image which can affect their personal, social and emotional development, (Dohnt and Tiggemann, 2006; Ray and Jat, 2010; Ricciarddelli and McGabe, 2003; Yolanda et al., 2016; Strasburger et al., 2014). 

Similarly, Strasburger and Donnerstein (1999) state that television and other media represents as an important but unrecognised influence on children’s and adolescents health and behaviours in the 1990’s. Strasburger and Donnerstein (1999), continue to highlight that through programmes and films that unrealistic messages are getting to children that justify violence, in terms of it is ok to use violence to get justice. Which can lead to children accepting and normalising violence but in addition can also heighten emotions of fear and effect violent and aggressive behaviours. 

Bandura’s Social Learning Theory (1986, cited in Bricheno and Thornton, 2007) emphasises that children learn by observing and experiencing behaviours of others, Bandura’s Theory highlights that children observe, experience and learn from socialisation and helps forms behaviours from the experience. Therefore if children are influenced by celebrity and media personalities through online media, children may imitate both positive and negative behaviours and actions seen, which can either support positive self-image and self-esteem or in contrast negatively affect self-image and self-esteem dependent on the content. 
However, Bricheno and Thornton, (2007) suggest that through media such as televisions, enables children to identify role models such as footballers for boys, which may suggest that this is what boys aspire to be like. Similarly, Fitzclarence and Hickey (1998, cited in Payne, 2014) suggested that sports athletes have strong influences on children and young people. Therefore, in comparison this could positively affect the behaviour, self-image and self-esteem of children, as the athlete may demonstrate attitudes and values of boundaries, commitment, dedication and routines as well as leading a healthy lifestyle in order to be fit and healthy, to achieve their fullest potential.
Strasburger et al. (2014) emphasised that celebrity figures are used to promote advertising to sell products and that this can be an effective form of influencing individuals such as children and young people to purchase endorsed items. Similarly, Ross et al. (1984 cited in Gunter et al. 2005) emphasises that media uses celebrities to use their celebrity association to advertise and sell items such as clothes, beauty products, portraying images of how to gain such a notion of perfection. Thus, demonstrates the powerfulness and effectiveness of using celebrities and media to influence behaviours and interests of children, which can lead to body dissatisfaction.
Research, highlighted that there have been links associated with body dissatisfaction and disorders with children and young people. The research found that children who watch soaps and music video’s where women are portrayed as thin and attractive and also noted they were sometimes provocatively dressed were unhappy with their own body and image (Borzekowski et al. 2000 and Tiggemann and Pickering, 1996 cited in Yolanda et al. 2016), which will negatively affect children’s self-esteem, confidence and ultimately their well-being. 

Additionally, Dohnt and Tiggemann, (2006) conducted research that identified that children aged 6-7 years old that looked at magazines, watched television and music videos were at a higher dissatisfaction with their appearance and dieting awareness. 
Furthermore, Atkin and Block, (1983, cited in Strasburger et al. 2014) research suggests that by using of celebrities in the media, children and young people’s perceptions were that celebrities were more trustworthy and competent as well as better looking than non-celebrity used in the same advert, which suggests strong influences the media and celebrities can have on behaviours and values. 
 French and Pena (1991, cited in Payne, 2014) highlighted that media such as the television has had a major effect on children identifying role models and raising children’s aspirations.  French and Pena (1991) conducted a research study, the pre- television study highlighted that children identified role models such as parents, nurses and firefighters, in contrast to a later study which suggested that children were focused on television personalities, with boys tending to go with athletes and pop stars and with girls identifying, pop stars, television characters and relatives.
However, it is evident that there are both positive and negative effects on children and young people dependant on the individual role model. Globus (1998, cited in Payne, 2014) suggested that many athletes were seen as positive role models as they worked hard, showed commitment as well as often seen in charitable events or raising funds.  
However, in contrast Globus also noted that if the athlete demonstrated inappropriate behaviour they would become a negative role model for their actions. 
Additionally, Lines (2001, cited in Payne, 2014) suggested that the media focuses on social problems such as alcohol and drug abuse as well as abusive relationships with partners. However, in contrast the media and celebrities have also used their status, coverage and influences to positively influence individual’s self-esteem and self-image by speaking out and discussing real issues faced by celebrities about their insecurities or health difficulties. Thus enabling children to relate to own circumstances and encourage children to speak about their insecurities or health concerns. 
In 2011, an experiment was conducted by using TV Characters and healthy snacks the research found that the use of media promoted images of healthy eating and increased it appeal with young children DeDroog et al., (no date, cited in Strasburger et al., 2014). This research supports the idea that celebrity and TV Characters influence children’s views through the use of accessing media, which may lead to changes in eating behaviours and improve personal health benefits to children, as they will consume healthier snacks. 
However, Wilson and Weiss (1992, cited in Gunter et al. 2005) also suggest that using popular TV characters makes it difficult for children to distinguish when something is being sold or is the actual TV programme, this reinforces the impact of using celebrities and characters to influence children’s perceptions and ultimately effect there knowledge and understanding. Additionally, Ross (1984) considered that children do not have the understanding that the celebrity is being paid to do the advert rather than the celebrity having gained personal benefits from using the products themselves.  

Kaye (2017) emphasises Vygotsky’s Sociocultural Theory that suggests that children learn from social interaction, if the parent’s behaviours and actions are influenced by the media then it will ultimately affect the way in which the child will think, behave and act. Therefore, it is also important to consider how the parent is influenced by media content and celebrities endorsing products, such as the current trend of athletes, celebrities, and media personalities using social media platforms such as Snapchat and Instagram.  These can be used to instantly to share views, thoughts, likes dislikes, fashion, food, diets and so on, which could lead to the parent aspiring to unrealistic benchmarks set by the media and celebrities, which may also then influence the child’s behaviours, affect self-esteem and self-image by mirroring the parents behaviour. 
Practically, with a focus on Snapchat and Instagram which enables endless filtering to achieve perfect images of celebrities, are easily accessed on numerous occasions in one day, reinforcing unrealistic benchmarks of ‘perfection’. According to Garrity (2017), this form of media usage can reinforce insecurity’s and increases negative impacts on self-esteem and body-image amongst children and young people due to the unrealistic benchmarks in regards to the physical appearances and lifestyles. Furthermore, the risk associated with using social media platforms such as Snapchat, Instagram, Facebook, opens the possibility of risk of cyberbullying, grooming and trolling if children and young people upload images that may be deemed inappropriate and emphasises that the internet content is not appropriate for children (BBC, 2018).
There are many theorists and theory’s such Vygotsky (1978) and Bandura (1986), that emphasise that children learn from their experiences, observations and also by the knowledge provided by others, thus, therefore reinforces that the influence of media and celebrities can have on children within today’s society. 
The importance of safeguarding in a digital world
In an ever developing digital society it can be difficult for adults to obtain the current knowledge and understanding to effectively safeguard children. In March 2017 the Welsh Government (2017) released statistics from the National Survey of Wales and suggested that online safety is a priority over the next 2 years, with the objective to develop online safety within schools. The role of all adults within the school in terms of safeguarding children is the responsibility of everyone, by the Welsh Government (2017) announcing that online safeguarding is a priority will mean that actions and time frames must be implemented in order to achieve raises online safety within schools.

In accordance with the All Wales Child Protection Act (2008) that the welfare of a child is paramount. Therefore as adults we should hold safeguarding at the highest regard, however it is evident that accessing media in an ever changing society that has both positive and negative impacts on children’s personal, social and emotional development and can present a real danger of online grooming, cyberbullying, self-harm, eating-disorders (Garrity, 2017).
Similarly, additional research suggests that children’s personal, social and emotional development, can be negatively affected by accessing negative media or having negative experiences linked to media content (Dohnt and Tiggemann, 2006; Ray and Jat, 2010; Ricciarddelli and McGabe, 2003; Yolanda et al., 2016; Strasburger et al., 2014). 

The Welsh Government (2017), has launched an ‘online safety zone on hwb for schools in Wales’ the safety zone offering bilingual information and resources for children, parents, schools and governors. Which is essential in terms of safeguarding children from negative influences linked to media content, by developing and promoting the use of resources enables parents/carers, practitioners and children to access current and relevant information which can provide them with a consistent approach to deal with the ever developing digital world to effectively aid the safety of children online. 
Additionally, the South West Grid for Learning (2014) partnered with the Welsh Government, developed a partnership to raise awareness of online safety, including policy and practices that support adults with the safeguarding of children online. Through this partnership they have developed a range of information and resources that can also be found on the online safety zone hwb. 
UNICEF (2017) states that children and young people are the highest age group that use digital technology in comparison to all other age groups. In December 2017 it was announced that there is one child out of three internet users demonstrating the vast amount of number of children accessing a digital world. Research conducted by Internet Matters (2017) found that 47% of parent’s are worried regarding the time spent by their children on the internet. Ofcom (2015) states that parents in 2014 were less trusting of children using internet safely and also highlighted that in 2014 parents have actively looked or asked for further advice and information to be able to support keeping their children safe online.
According to Palmer (2009), researchers in the 1970’s found that 80% of children aged 7-8 year old still walked to school alone and 9 year olds were able to play approximately 900 yards away in comparison to 2007 were children we only allowed to the front garden gate. Palmer (2009; 2007), suggests that this is due to parent’s worries in regards to children’s safety being outdoors for the fear of traffic and stranger danger has been a contributing factor to children staying at home. Furthermore, Hugh Cunningham’s report (No date, cited in Palmer, 2009) suggests that children also have similar fears and that they think staying safe is the most important part of childhood. Furthermore, Mhonda (2007, cited in Bradshaw, 2016) also suggests that the anxiety of parents keeping children safe is a contributing factor to children being able to play outdoors. 
However, in contrast it is apparent that there are immediate online media risks, the NSPPC (BBC, 2018) called for immediate action to be implemented to protect children from safeguarding risk online, suggesting that children were at significant risk by social media. Additionally, it is noted that there are risks of personalised tracking and advertising, Clark-Person and O’Keeffe, (2011, cited in Barnes and Laird, 2012) suggesting that parents and children need to obtain better understanding that by using mediums to access media allows for tacking and specific targeted adverts to take place which are geared to the interests of the child or parent and can increase spending habits as it is directly targeted at them, so for example if children were accessing sites that were around dieting and self-image could lead to further reinforcement by media adverts and tracking that can lead to negatively affect the well-being of a child.
According to The Association of Child and Adolescent Mental Health (ACAMH) (2018), suggests that Cyberbullying is present within today’s society and can have detrimental effects on children and young people wellbeing, personal, social and emotional development and has been linked to suicide (Livingstone and Smith, cited in ACAMH, 2018). The research emphasises that cyberbullying is an international problem and suggested children with better digital skills and support networks are likely to cope better, with that in mind it is evident of the importance of providing parents, carers, practitioners with the means to access relevant information and sources of support to refer in to when safeguarding concerns arise.
The Welsh Government ‘Keeping Learner Safe’ (2015), sets out the role of local authorities, governing bodies and proprietors of independent schools under the Education Act 2002, to keep learners safe by ensuring that when an issue or concern is identified that appropriate action is taken, providing children with the understanding of how to stay safe and by working together with other services. 
In addition to the above policies, procedures and guidance the Social Services and Well-being (Wales) Act (2014), aims to ensure that services work in partnership and that all children and young people enjoy happy and healthy lives by placing duties on everyone to safeguard the welfare of children. Furthermore, in accordance with the United Nations Convention Rights of the Child (UNICEF, no date) Article 17, states that children and young people have the right to honest and reliable information from the media and in a way that children can understand. 
In conclusion, it is evident that media has greatly developed within the past 50 years with a substantial change over the past 10-15 years (Ofcom, 2015). It is apparent that the media and celebrities can both positively and negatively influence children personal, social and emotional development. However, even though media is ever developing there is a drive from Donaldson’s (2015) Successful Futures report to the Welsh government (2017) to ensure that children are safe and confidently skilled and equipped to deal with the demands of a digital world.
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