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This study was conducted to indicate the marketing methods used by hotels to excel in ensuring the conditions and marking them on the tourism market. When the demand arises, a hotel must show a real interest thus demonstrating its power to deliver (Moster, Steyn , Petzer 2008 ) .
    An important goal for companies, in our case hotels, has been and will remain in
continue, consumer satisfaction. Given that it is still imposed by the competition in the market. 
In the hotel industry, the hotels need to move away from the old product-based philosophy and
sales, to one in which the customer prevails, the key to success being a good satisfaction of the requirements of the need. This satisfaction leads to customer loyalty, which in turn leads to
increasing the market power of the hotel and helping loyal customers leads to a knowledge,
consumer behavior and the improvement of products and services offered.
The essay also identifies whether two hotels with the same type of property but different sizes, as Intercontinental Hotel Group (IHG) and Hyatt Hotel Corporation, may fluctuate in their view the significance of creating these values.
The brands the IHG Hotels & Resorts group are very diverse: there are over six thousand resort and hotels worldwide where the guests can have a wide range of unforgettable experiences (IHG, 2022).
Intercontinental Hotel Group is a world-class accommodation organization with a successful operational security, with a lot of elite funds and resources demonstrated throughout its evolution.  
Beyond this, Hyatt Hotel is ranked among the top luxury accommodation managers in the world.
Hyatt Corporation’s was established in 1957, when Jay Pritzker purchased the main Hyatt House Motel. Hyatt is a structure that allocates twenty award brands and over nine hundred hotels in sixty-seven countries crosswise six continents.
At first, economists tried to explain the factors that ensure the competitiveness of a nation, defined by the ability of firms in a national economy to compete in the international market.
Heckscher and Ohlin (1920s) - The structure of world trade depends on the endowment of factors of production. The result: national competitiveness depends on the availability of factors of production.
Marx and Engels - the socio-economic environment of a nation is essential for development of its economic competitiveness.
In the twentieth century, the most important contributions to clarifying the concept of competitiveness belonged to Schumpeter and Porter. Schumpeter emphasizes entrepreneurship as the engine of development.

Robert Solow (Nobel Prize winner) - the fundamental role of technological innovation and the growth of know-how in the economy (he studied the growth factors for the US economy between 1948 and 1982)
Annual comparative studies on the competitiveness of nations which use many criteria of cooperation with the state, are currently being developed. The best known are:
- Global Competitiveness Report (prepared by the World Economic Forum)
- World Competitiveness Yearbook (prepared by the Institute for Management Development)
"The World Competitiveness Yearbook" is the most famous annual report on the competitiveness of nations that analyzes the conditions offered by the economic and business environment in each country for the sustainability of companies' competitiveness.
IHG operating the hotels under three forms: one is as franchisor (up to eighty precents of IHG works as franchise), as manager and of course as owned and let structure. 
Even if the organisation managing as a franchise or as own manager, everything depends all the time of market optimization, the trends of the owner and of the brand. (IHG 2022).
The organisation is focused especially on dialogue with the clients, this being the priority appearance. IHG establish relationships with requests, communicate to see the positives and negatives, and therefore modernization and maintaining relations with demand is the most important, key element of this organization.
IHG operating a System Fund to support every hotel from the group to make the contribution which after that they are invested in marketing research and in the system, who manages the guest reservation (IHG 2022).
Globally the IHG group, sustain the grown aspiration, focusing on customer’s needs, and intensifying the ascent of the technology and as strategy the group is concentrated on the need to succeed in a growing environment.  
IHG is engaged in a business plan “Journey to Tomorrow” which determinate a positive economic and social change which will control the issues as inclusion, human rights and inclusion.
The strategy of Intercontinental Hotel Group is to demonstrate a continue development in the hotel sector, modernization of offers for potential customers and not only and finally to promote the brands in the top of high appreciated markets.

The Hyatt organization has over nine hundred supervised and varied properties, occupied in around sixty-five nations. Apart of this, the organization also works in resorts under two different names as Hyatt Ziva and Hyatt Zilara. The out income is coming from eighty-five precents of homegrown business field. The worldwide market has an estimated room limit of eighteen million rooms. This has evolved during the time of five years with an estimation of 2 percent per annum.
Hyatt brand recommendation widens the way it makes its presence on the market and this leading a faster development. Relying on this, Hyatt organization can demonstrate the capacity to develop significant features required by the global market.
 As a marketing strategy, Hyatt has also a business plan “The World of  Hyatt Loyalty Program ” that is based on customer loyalty , the key components of these programs are the digital platforms that have the ability to successfully improve the development of franchise business, grow the core business, identify new opportunities that serve care customers , in thus way a significant increase in capital . 
  Developing and creating differences between the brands helping the organization to be a brand concept.

The IHG group is valued as a key contributor to sustainability, thanks to initiatives that have demonstrated over time and have developed many goals in line with sustainability. These goals are of a major importance in tourism sector especially now post COVID-19 and the initiatives of the IHG group are created precisely to promote this agenda.
After all this, the group can ensure that all the communities and also destination will continue to prosper for many future generations.
The hotel group promote the corporate responsibility on one of the most popular online channels, Facebook. The IHG group posted on Facebook page a video that demonstrate the impact of their hotels which led to an increase of over six hundred percent in the number of fans of the page. The hotel group focused on online social media during the 2012, in this sense they grow the awareness and formed sustainable communities.

On the other hand, Hyatt organisation deals with an expanded range of a corporate issues, looking at their impact on sustainability and the impact of whole business on society and the environment.  Hyatt focused on the air travel impact, rising awareness off sustainability, and on climate change that can lead to over-tourism.
In 2021, the Hyatt organisation generated a new plan of long -term objectives consisting of their efforts related to caring the communities, waste and to constantly climate change.   
The organization presenting the plan World of Care which promoting the care of the planet, responsible business, and people for more than sixty years.

Many of hotels around the world have been affected by Covid-19 Pandemic and the financial pressure created many challenges for all the business 
The IHG group made a huge effort to maintain the security of the community and of the team, provided support and focused on a quick and strong recovery. 
The group has provided numerous customized tools for marketing campaigns designed to create demand and identify the factors that can contribute to profitability. Subsequently, the IHG group provided ingenious digital solutions, expanded procurement services to minimalize the costs and to set up an PPE supply group.  
Affiliation with the governments, commercial organisation and educational institutions have been the factors that help to protect the hotel industry and also to provide the sanitiser essential kits.
Based of the best Covid-19 specific training methods and procedures, they introduced PPE safety standards and measurements, such as the sneeze screen at the reception, the mandatory indoor face covering and temperature checking. 
As the return to normal continues, the IHG group focused on future work, such as maintaining a work-life balance, to create a healthy environment and provide time for all needs.  
The group adopted the “ Recharge days “ project which allows everyone to have time to relax with many breaks , encouraging them to use all the tools designed to help as question and answer sessions and also giving them the opportunity to access the digital resources .
 When it comes to Hyatt organisation, the well-being and safety are the top priority. Guided by the established project “Hyatt Global Care and Cleanliness Commitment “, the organisation demonstrated strict adherence to the protocol. Even so, some locations had a national restriction on travel with special requirements.
As a priority measures the cleaning and sanitization, temperature checks, social distancing and mask covering especially for unvaccinated people were the rules not only for customers but also for hotels staff. 
Hyatt organisation encourages customers to contact the hotel directly if they have any questions or concerns regarding the COVID-19 restriction.
In conclusion, as mentioned in the third paragraph , the IHG group and Hyatt organisation are two hotels with the same type of property but after obtaining official information, I realized that the facilities they offer and the safety during this time,  hotels  must always prove more than competitors because the most important thing for the hotel business if to find the type of the customer first and after the development the facilities , initiatives and offers .








