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[bookmark: _Toc7508462]Introduction:
Nail art UK is a UK based brand that specializes in providing stickers for nail art, tattoos, nail art tools, glitters for personal uses. Our organization has an online store. The store provides shipment of product all over the world. Our organization uses different technologies to get in touch with current and future customers. Our organization provides supports to our customer via online communication method beside traditional methods. We also have social media pages that has link to numerous bloggers who have used our products. Social media and communication technologies play a vital role on our organization’s future prospect. This following report illustrates the influence of the social media. 

[bookmark: _Toc7508463]Part 1
[bookmark: _Toc7508464]Technologies within my work place:
[bookmark: _Toc7508465]E-mail:
Email (electronic mail) is a media of communications for exchanging massages between computers (Stanek, 2014). Encoded in ASCII content, email messages are normally used for transferring between or among the recipients. However, as connections sent in binary streams, I can likewise send non-text records/ files, for example, graphic pictures and sound documents (Stanek, 2014). Email has been one of the Internet's first uses is yet the most well-known use. Email is in a huge percentage all over the Internet traffic. It is likewise conceivable to trade email between online provider of service clients and out in the open and private systems other than the Internet (Stanek, 2014).
Usefulness:
It is quite frequently used to ask partners about some inquiries without irritating them with a telephone call. It also offers opportunity to customers by allowing them to set a specific time for their visit for the nail art. The company uses e-mail to get in touch with us beyond the work hours.

[bookmark: _Toc7508466]Cloud file storage:
Cloud storage is a digital information stockpiling model that stores computerized information in consistent pools (Information storage and management, 2012). Numerous servers’ length the physical capacity of the storage, and it is facilitating our company in possessing and dealing with data beyond the local storage facility (Information storage and management, 2012).
Usefulness:
Ease of use: the cloud storage administrations inspected can work with Mac and PC. This permits clients between the cloud storage and nearby our local storage. 
Transmission capacity: I can abstain from sending email documents to specific customer and send the person a web connected link by means of the email.
Open to all employees: documents put away can be accessed by means of web connection from any place.
Quick recovery forms any disaster: if their chance of an occurrence of a crisis, it is profoundly suggested that organization must have a well-prepared emergency backup plan. By giving a second copy of significant records, cloud storage can be utilized by organizations as a reinforcement/ back-up plan. These records are stored remotely and can be fetched through a web connection.
Significant savings of cost: Businesses and associations regularly use cloud storage to diminish their yearly working expenses (Vengurlekar and Bagal, 2013). The cost is way cheaper comparing the benefit and service it provides. Our company can see extra cost saving claiming the remote storage of data does not require internal power to operate, thus reducing the electricity cost.

[bookmark: _Toc7508467]Web conferencing:
According to Peltier-Davis (2012) Web conferencing is a form of online service that can be used for video conferencing, delivery of presentation from a remote location, or holding live meeting with the employees of the organization.
Usefulness:
Help to increase productivity in the organization: By expanding Web Conferencing, it saves travel time. Yet this is the only way you can spare time by not going to each customer individually. Our organization gives online exhibits of items and administrations through web conferencing if the customer wants a live feed of the product (Dunay, P., Krueger, R. and Elad, J., 2011) . By having an online demo or instructional exercise prepared to convey on the web, our company spare all the time spent coordinating with prospective clients (Peltier-Davis, 2012).
Helps to direct Employee Training Easily: Most individuals think as far as the internal meeting as an advantage of the use of web conferencing. However, our company utilizes it to prepare employees for their job. 
Helps to improve the relationship with the customer: Web conferencing devices can even be utilized to improve clients’ future support, connections and relationship with the company. Utilizing the web meeting arrangements gives our customer help group in a greater capacity to assume responsibility for the issues in a more proficiently and convenient way.
Helps to remove the boundary of location: in a long shot, the best advantage of web conferencing is that it enables our organization to act without topographical requirements. Through web conferencing and the best online course instruments, the management can oversee and run most of our organization's activities, and the innovation is improving at such a brilliant rate, that the barrier among representatives and colleagues will before long be an important issue.

[bookmark: _Toc7508468]Part 2
[bookmark: _Toc7508469]Social media as a tool for marketing
The use of viral marketing:
Viral marketing is expected to urge individuals to share public messages on a deliberate basis through the social media. Viral marketing may show up as video cuts, Flash recreations games or in a form of instant text messages. The possibility of viral showcasing depends on the way that people will in general offer their likes and dislikes regarding the promotion openly. Utilizing viral marketing in our organization as a method for getting the message out about the organization has a few benefits. According to Petrescu (2014) viral marketing is less expensive compared to other form of marketing in our organization, it can spread globally in a brief span, and we can undoubtedly change the promotions within a short period of time.
Can be used to generate leads:
Using social media, our organization can hear from the loyal customer base, about the way of improving and getting new ideas. Then the new ideas can be used to attract prospective customers to our company.
[bookmark: _Toc7508470]Social media as a tool for communication:
Our organizations have seen the advantages of target audience reach, communicating with them, and making a network where communication is easy, the customers are taking part progressively and working both ways—empowering exchange between the company and the prospective customers. According to Dunay, P., Krueger, R. and Elad, J. (2011) they can leave their feedback and remark on the posts of the organization, affecting the message's viability enormously. They can react and interact with or essentially overlook the advertisement or the organization. Our organization hope to interface and participate in the communication procedure with our customers, making it progressively effective. Moreover, how the customers feel and consider about the organization will influence their open observation that would eventually decide our organization's prosperity or failure in the future.

[bookmark: _Toc7508471]Social media as a tool for information gathering:
Social media engages anyone who is intrigued to contribute and respond. The key here is' Encourage' social media requires a positive and negative feedback thus making it simple to contribute to our organization. This is basic in social media, as our customers can contribute but are not reluctant to be discovered. Conversation with the customers is never again in a single direction just like broadcasting the information (Petrescu, 2014). Customers online life in the social media is a two ways conversation, and regularly a multidimensional discussion. Online life in the social media engages everyone included. This is significant because it is easy to get the news and investigate, even before achieving the press. Whenever there is a new style becomes available to the market, our company tries to follow the design and make it better even before our competitors. Social media helps to exchange of data among our company and our prospective customers by welcoming them to take an interest. One of the important elements of social media is network building and creating communities. Community is a cooperation and association with other people who share attitudes in common with other customers, interests, and objectives. Communities are shaping rapidly and helps to communicate with the customers easily, letting us know about their thought. Community also helps our organization to build goodwill from customers and from among the individuals who are willing to facilitate our association.
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[bookmark: _Toc7508473]Online professional presence:
[bookmark: _Toc7508474]Facebook
This social media can be utilized by making a fan page to make an individual and the organization to come closer (Dunay, Krueger and Elad, 2011). The individual to-individual interaction that can occur via the social media networking makes customers feel that they have discovered a brand in a successful way and that they currently have a special inter connection with that organization (Dunay, Krueger and Elad, 2011).
While the facts demonstrate that Facebook posts from my account will undoubtedly won’t show up in news sources on our group of audiences without paying for the advertisement  (Dunay, Krueger and Elad, 2011), that doesn't mean that I should quit posting them on the pages. Individuals today frequently use Facebook as a web search to discover progressively about an organization, regardless of whether it implies essential data (Dunay, Krueger and Elad, 2011). I can use it to create awareness of our brand in public and attract prospective customers.
I can also create event of organization in Facebook, it will allow me to invite my friends and it will attract the friends of my friends. And I can get feedback from the attendees and promote our organization better.

[bookmark: _Toc7508475]LinkedIn:
Just like Facebook groups, LinkedIn also offers the same feature as joining professional groups (Carter, 2013). There are several groups dedicated to nail arts in this social media. Once joined, I can promote the new and creative arts of the company and attract others.
Utilizing infographics or introductions like SlideShare and using it in my LinkedIn account is a decent change from customary articles and is bound to be loved and shared. I can make a well-structured introduction or infographic of Power Point to educate the group of onlookers in a fun, engaging manner, while additionally exploiting as an industry master.
I can make an organization page with business refreshes, article joins, and some other data that I would like to tell my group of future customers. I can also create a blog feed through my page. It will become helpful for our nail art blog to get exposure to new customers.


[bookmark: _Toc7508476]Conclusion:
The innovation of social media and communication technology allows us the opportunity to support and get feedback from our customers so that we can add value to the business performance. The use of social media helps to meet customers is a short period of time as well as reduces the time and cost occurred in traditional communication. It helps our organization to spread the news of our brand and improve our communication system. It can lead our organization to continued future success. 
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