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Introduction
In this analysis, I will evaluate the use of economic statistics as a tool for international, national, and organisational policymaking. It will apply diverse economic concepts to management decision-making in businesses (supply and demand, price elasticity, cost analysis). It will examine the influence of government policy on markets and how it influences management choices. Economic study seeks to comprehend how markets function, how prices vary, what variables impact corporate expenses, and how profitability is affected. (Begg, and Ward 2013)
According to Sloman, J. (2019) Despite their differences, all companies are engaged in the creation of products and services. They employ inputs that cost money to achieve a lucrative outcome. Profit is the difference between income earned and expenses incurred. Although businesses may pursue a number of objectives, we assume that the majority will want to maximise profits or, at the very least, prevent a decline in earnings. Managers will need to make effective choices in order to meet these objectives: what to manufacture, how much to create, and at what price; what production techniques to exploit, how many people to hire and of what kind, what suppliers to utilise for raw materials, equipment, and so on. These possibilities are investigated by business economists, and we shall study pharmaceutical products.
This study focuses on demand, market equilibrium analysis, and factors that might affect the firm's product demand. Also studied are the possible advantages of cost management and resource allocation. In addition, the market structure and financial performance are investigated. The government and trade policies are external factors. It announced positive top-line results from a Phase 3 study (B7471026) that evaluated the safety and immunogenicity of PREVNAR 20TM (Pneumococcal 20-valent Conjugate Vaccine) in 570 adults 65 years of age or older in the United States who received the vaccine concurrently with the Pfizer-BioNTech COVID-19 Vaccine. (Pfizer press release,2022) 

About Pfizer Inc
Pfizer Inc. is a multinational pharmaceutical and biotechnology company situated on 42nd Street in Manhattan. Charles Pfizer and his cousin Charles Erhart, two German entrepreneurs, formed the company in New York in 1849. Pfizer develops and produces medications and vaccines for immunology, cancer, cardiology, endocrinology, and neurology. The company has many blockbuster pharmaceuticals or treatments that generate annual sales in excess of $1 billion. In 2020, the United States generated 52% of the company's sales, while China and Japan generated 6% and 36% of the company's revenue, respectively. (Pfizer Annual Report, 2021) Pfizer is committed to providing shareholders, prospective investors, and the general public with a transparent depiction of our efforts to realise our mission: life-improving advances for patients. Immunizations are their most popular product since the Covid pandemic.
Pfizer uses research and worldwide resources to produce medications that greatly extend and enhance patients' lives. They aim to set the benchmark for quality, safety, and value in the research, development, and manufacturing of health-care goods such as novel medicines and vaccines. They work in both existing and emerging markets to promote health, prevention, treatment, and cures for today's most dreaded illnesses. As one of the most innovative biopharmaceutical companies in the world, they collaborate with health care professionals, governments, and local communities throughout the world to promote and expand access to dependable, affordable health care. Since over 170 years ago, we have endeavored to make a difference for everyone. (Pfizer press release,2022) 
Presently, investors are truly concerned that money be invested in a company that not only has a solid financial position for the foreseeable future, but also has excellent social and environmental policies. All businesses seek to achieve environmental and economic sustainability via various techniques. We will debate arguments for and against the publishing of such information and conduct a critical analysis of the economic, social, and environmental statistics provided by Pfizer, examining particular concerns pertaining to the firm and pharmaceutical industry. This information might be beneficial for making investment recommendations for or against the entity.
Findings
Demand and Market Equilibrium
The Covid pandemic increased demand for pharmaceutical products and trustworthy vaccines developed by a company with a stellar international reputation. The National Health Service is developing, as are the needs of Pfizer's partners and the patients they serve. The company argues that by partnering and sharing expertise, information, and resources, they can work together to deliver better patient care, with the unifying purpose of placing patients at the core of our health-care system. Pfizer has worked in the United Kingdom for 69 years. During this time, we developed and manufactured pharmaceuticals that have improved and saved the lives of millions of people in the United Kingdom and across the globe. We are dedicated to working with our partners from across the NHS, as well as academia and other healthcare institutions, to better healthcare delivery and achieve the greatest health outcomes for people in the UK, in addition to being a significant supplier of medicines to the NHS. (Pfizer, NHS 2021)
Forgang, W. and Einolf, W. (2015, p12) Assess the Effectiveness of Fiscal Policy. In the quantitative estimation of fiscal policy's effects, two factors are omitted. First, fiscal policy is implemented via the federal political process. Congress influences fiscal and tax decisions. Voters support expansionary fiscal policies (more spending and fewer taxation). Budget cutbacks and tax increases are unpopular. Therefore, fiscal policy is more likely to be used to stimulate the economy than to regulate it. Second, it takes time for fiscal policy to affect the economy. In the real world, there is a recognition lag, an action lag, and an operational lag: unemployment must be recognised prior to the presentation, approval, and implementation of a spending or tax policy. The delayed effect of fiscal policy poses complications. Policymakers must anticipate future economic situations and execute policies before macroeconomic crises materialise. Once policy measures are enacted, it takes time for the macroeconomy to feel their effects.

Factors that may affects demand
Several variables may affect the required amount. Introductions of competitive products may lower future sales of our products, both present and in development, or lead to unanticipated product obsolescence. Such releases are still occurring, and competitor products are in different stages of development. We are unable to predict the timing or effect of competing treatments that treat comparable diseases and conditions as their in-line products. In addition, Competition from generic pharmaceutical companies, particularly generic copies of rivals' branded medicines that lose market exclusivity, is a serious concern. (Pfizer annual report, 2021)
Regulatory actions, shutdowns, Work interruptions or strikes, approval delays, withdrawals, recalls, penalties, supply disruptions, shortages, or stock-outs at facilities or third-party facilities on which they rely, reputational harm, and the impact of health pandemics on our facilities may result in difficulties or delays in the supply chain, product manufacturing and distribution networks, as well as sales or marketing. The degree of elasticity of demand can be estimated by the following equation: 𝑬𝒑=%∆𝑸𝒖𝒂𝒏𝒕𝒊𝒕𝒚 ÷ %∆𝑷𝒓𝒊𝒄𝒆
According to Mohamed, Amr (Article, 2022) The COVID-19 vaccine developed by BioNTech and Pfizer has proven instrumental in the worldwide battle against the coronavirus pandemic. We evaluated the demand and supply elasticity of the Comirnaty vaccine, as well as its strategic analysis, which included a SWOT and PESTEL analysis. Several elements influence the demand for Comirnaty, including the worldwide distribution pattern of COVID-19, the vaccine's effectiveness, and the selection of alternative immunisations. The availability of Comirnaty is affected by manufacturing capacity and the introduction of new vaccines. The demand for Comirnaty is very elastic, with a substantial increase at lower prices and a decline at higher prices. Overall, the Comirnaty market is complex and dynamic, with demand and supply being influenced by several variables. We foresee a substantial change in market dynamics after the announced direct-to-consumer launch of Comirnaty in the United States.
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Mohamed, Amr (2022) Driving Market Forces For COVID-19 Vaccines Industry: The Case Of The COMIRNATY Vaccine article
How sensitive are customers to a change in product pricing, everything else being equal? A price change leads purchasers to modify the quantity wanted, and their response to the price change is represented in their movement along the demand curve. When a consumer makes $100,000 annually, he purchases 100 units.
Otherwise, same. The buyer's desire for these items is income elastic (1.5% x 33%). The proportional change in units bought surpasses the proportional change in income. The calculation produced a number greater than one. In general, the desire for luxury and expensive things is more responsive to income than the demand for needs and regular purchases. Typically, buyer demand for regular and necessary purchases is income inelastic. (Forgang, W. and Einolf, K. 2015)

 The Public Health Service Act and other federal rules and regulations control our biopharmaceutical drugs' pre- and post-marketing operations in considerable detail. Medication and vaccine safety and efficacy, clinical trials, advertising and promotion, quality control, production, labelling, distribution, post-marketing safety monitoring and reporting, and recordkeeping are all covered by the rules. Other federal agencies in the United States, such as the Drug Enforcement Administration, regulate certain things and behaviours (DEA). Before a biopharmaceutical company may sell a medicine or biologic product, including vaccines, in the United States, the FDA must assess if it is safe and effective for the intended purpose. Post marketing commitments, which are studies or clinical trials that the product sponsor commits to do, or post marketing requirements, which are studies or clinical trials that are needed as a condition of approval, may apply to a pharmaceutical or biologic. Furthermore, they are required to record adverse occurrences and creates rules for product traceability, wholesale distributors, repackages, and dispensers. (Pfizer annual report, 2021)

Cost management

The degree of operational leverage (DOL) is determined to evaluate the firm's economies of scale since this multiple reveals the relationship between operating income and sales. (Kenton, 2018). The calculation is
𝑫𝑶𝑳= % 𝒄𝒉𝒂𝒏𝒈𝒆 𝒊𝒏 𝒐𝒑𝒆𝒓𝒂𝒕𝒊𝒏𝒈 𝒊𝒏𝒄𝒐𝒎𝒆 ÷ % 𝒄𝒉𝒂𝒏𝒈𝒆 𝒊𝒏 𝒔𝒂𝒍𝒆𝒔
The Degree of operating leverage = 42% / 51%= 82%

Continued imposition of higher tariffs on vaccine-related inputs raises the ultimate price. For instance, the average worldwide tariff on vaccine components such as preservatives, adjuvants, stabilisers, and antibiotics varies between 2.6% and 9.4%. Tariffs on vaccine administration goods, including syringes and needles, are between 4.4% and 4.5%. Major packaging or distribution products (such as cold boxes, freezers, and dry ice) are vulnerable to tariff rises of up to 12.7%. (OECD, 2021) 
The comparison of Pfizer's annual financial statements over the last six years reveals a significant increase in sales and profits from $33167 million in 2020 to $50485 million in 2021. During the Covid pandemic, the increasing demand for pharmaceutical products and the expanding market for Covid-19 immunisations led to an increase in global sales and profits.
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Annual Financial Statement 2021

Market structure
Consistent with Sloman, J. (2019) The market dictates the operations of a business. The more competitive the market, the less ability a corporation has to change its efforts to increase market share. If it cannot sell its products, all of its sales will be lost to rivals. They must accept the market-determined pricing. If they attempt to sell over the market price, there will be no buyers.

To reach worldwide COVID-19 immunisation targets, manufacturing capacity would require the conveyance of raw materials into factories and completed items to their final destination. Existing data on manufacturing capacity is insufficient, especially given the uncertainty surrounding the vaccine(s) that will be most widely utilised. Trade policies should be used to facilitate the production and dissemination of COVID-19 vaccinations. Tariffs are unlikely to stymie vaccination efforts: the basic average global tariff on vaccines is 0.76 percent, or one-tenth of the average tariff imposed on all commerce. (7.1%). Four-fifths of the 183 countries have no taxes. This still leaves one-fifth of countries with vaccine tariffs, with eight percent having charges of at least five percent. Although tariffs are unlikely to be a significant problem, more efforts should be made to ensure that immunisations are duty-free in all nations. (OECD, 2021)

 Pfizer works globally, selling goods in more than 125 countries. Emerging markets are an important aspect of their global leadership strategy, and their commercial structure acknowledges that the demographics and expanding economic strength of the fastest-growing emerging markets are becoming convergent with those of developed countries. Urbanization and the increase of the middle class in developing nations create growth opportunities for our goods. In 2021, sales from operations outside the United States accounted for 63% of overall sales, totaling $51.5 billion. In 2021, 2020, and 2019, sales exceeded $500 million in each of 21, 8, and 10 countries outside the United States, with Comirnaty and vaccines primarily driving the increase in 2021. Japan will be their biggest national market outside the United States in terms of total sales in 2021. See the section entitled Analysis of the Consolidated Income Statements—Revenues by Geography for a geographical breakdown of revenues. (Pfizer annual report, 2021)
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Vaccines are essential in all nations, yet not all are capable of producing them. Because vaccine manufacture is highly specialised, subject to comparative advantages, and concentrated in a few countries, commerce is critical for universal immunisation deployment. Maintaining market access by lowering tariffs, expediting trade-related procedures at and beyond the border, and improving logistical coordination will be critical to ensure that everyone receives immunisations on time. This study investigates the trade and trade policy considerations behind access to the final and intermediate commodities necessary for the efficient production, distribution, and administration of COVID-19 vaccines. It focuses on the international components of the vaccine supply chain, such as procurement, production, and distribution, as well as the requirement to expedite international border crossing and shipment. (OECD, 2021)

Regulation and Policies
All pharmaceuticals, vaccines, and medical equipment must be strictly regulated by the government before they reach consumers, and their safety must be maintained after they are widely used. Compliance with these laws and regulations may be expensive, requiring a high level of technical expertise and financial investment. Although capital expenditures and operating expenses for government regulatory compliance cannot be forecasted with precision, should not expect them to have a major impact on the capital expenditures or competitive position at this time. The Medicines and Healthcare Products Regulatory Agency (MHRA) is responsible for ensuring that medicines, vaccines, and medical devices meet safety, quality, and effectiveness standards. It assesses all new pharmaceuticals before allowing them to be marketed in the United Kingdom and continues to monitor the safety of medicines after they are approved. Receiving regulatory approval for a medicine is a safety evaluation, but it is not the final safety benchmark. Clinical trials undertaken before to approval cannot identify every possible side effect, and more may arise when the therapy is administered. The company is required by law and ethics to collect and evaluate adverse event reports. Within defined deadlines, regulatory bodies get the relevant reports. All Pfizer employees are appropriately educated to identify and report adverse events and play a vital role in fulfilling these responsibilities. (Pfizer, Medicines regulation, 2021)
 The effort Accounting for Sustainability has developed a Connected Reporting Framework to give internal and external users with data that is more transparent, consistent, and comparative. It displays how all areas of organisational performance may be presented in a coherent way, in accordance with the organization's strategy and management style. (Elliott, 2009). Since societal pressure has intensified, the Companies Act of 2006 stipulates that the business appraisal in the Directors' Report must include information regarding the company's people and social and community problems. Despite growing efforts from numerous stakeholder groups, including government agencies, to address environmental issues, a number of studies have revealed that corporate environmental disclosure remains relatively low. Liability statements are a relatively recent phenomena, notwithstanding the substantial potential financial exposure introduced by superfund legislation in the United States for chemical and similar firms. (Milne and Patten, 2002). Some international organisations have developed environmental programmes to promote and assist firms with environmental reporting. This paper examines a variety of these efforts, which have been proposed by various organisations in an effort to facilitate the development of social and environmental disclosures. The purpose of this research is to determine if these activities assist firms in overcoming the constraints that hinder them from producing more complete environmental reports. (Dixon et al, 2005). 
Social and environmental reporting activities include employee reporting, social auditing, the silent social report, and ethical investing. The organisation may only disclose a subset of the information to the public. Peer pressure organisations (such as Greenpeace and Friends of the Earth) are pursuing more transparency with respect to green funds and contingent liabilities invested by businesses.

Conclusion and Recommendation
If I were to choose an ideal company to invest in, I would ensure its integrity and compliance with all existing laws and regulations. The appearance of the Covid 19 outbreak took everyone off surprise. It rapidly spread over the globe. The government and medical professionals had to move swiftly to limit the outbreak and save the lives of several people.

Vaccines were produced as a result of several human studies and trials in order to limit the spread of the virus and reduce the population's mortality rate. It is one of the deadliest pandemics in the world. Thanks to the efforts of various well-known companies, effective immunisations for population survival have been produced. As a consequence of government action and the execution of several measures to manage them, the number of cases and fatalities decreased drastically.

The most important component of these tactics is vaccinations. Multiple multinational firms launched and produced vaccines rapidly and efficiently. They were a strategy for combating the disease. These firms made a fortune as a result of the large number of immunisations supplied in a short time frame. They were in high demand and required to meet market expectations promptly and on time. In a short amount of time, sales were robust.

Following vaccination, there were some issues and side effects, but these were managed. The pharmaceutical giant Pfizer is based in the United States. Her percentage of immunisation sales was significant. It was one of the early companies to produce immunisations. They are efficient. This explains why it entered the market so quickly. It has one of the highest sales share percentages. It is the market leader in the production of vaccines. As the disease's prevalence decreased and people resumed their normal activities, the necessity for immunisations declined substantially. Currently, sales are on the decline.

With a new viral mutation, the company must invest in new research and enhance existing vaccines. Then there will be a considerable surge in demand. Pfizer will continue to be one of the leading vaccine manufacturers in the endeavour to prevent or halt the epidemic's progress. As suggestions, the company should continue testing, improve products, and monitor the effects of immunisations on people. To eliminate as many defects as possible from their products.
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Figure 4.2
Individual’s Demand Curve
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Figure 4.10

Price Elasticity of Demand
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Figure 4.12
Price Elasticity of Supply
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Figure 2.5

Aggregate Supply Curves
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Figure 4.8

Supply and Demand
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Figure 4.5
Individual Firm’s Supply Curve
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Figure 4.4

Individual to Market Demand Curves
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Figure 4.11
Income Elasticity of Demand
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Figure 4.13
Supply Elasticity
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