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Introduction
England is a highly desired international tourist destination, with over 40.9 million overseas visitors in 2019. The dichotomy here is to be made between international and domestic tourism. The reason for its global popularity is because it is not only an important economic hub, but it is also teeming with rich historic sites, museums, architectural works, and other venues of art, educational, cultural, and historical value. Tourism is essential to England (The Tourism Alliance, 2019), as it is to any other country, contributing 7.2% of its GDP as of 2018.

In light of recent events with the global Covid-19 pandemic, there are fears that the tourism sector's growth has been severely stunted, and the projections for the future may not be met. Therefore, we will indulge in the status of the pre-Covid-19 period and look at current trends to see how the post-Covid-19 period has affected the tourism industry in England, among other factors. 




Tourism Sites in England
England is divided into six regions: Central and the Midlands, East of England, North West, North East, South West, and South East. Each area boasts of a wide array of leisure tourism offerings. The major cities that attract the most significant number of visitors annually are London, Manchester, Birmingham, Liverpool, Bristol, Oxford and Cambridge, Bath, and Leeds. London, the capital city of England, is located in the South East region of England and is world-renowned as a commercial hub and capital for art, fashion, music, sport, and culture. In 2019 (VisitEngland, 2020), more than half of the international tourists visiting England included London's tour. The South East region is also famous for Oxford, which is renowned for Oxford University. It is a prestigious university with a luscious history, and majorly attracts tourists to study. The South East Region is also famous for the Buckingham palace located in Buckinghamshire and is the residence for English royalty. Manchester City, which is the third most visited city, is famed for sporting (VisitEngland, 2020), housing two major soccer teams and the famous Old Trafford arena, and is a cultural, entertainment, and shopping destination. Manchester city is located in the North West of England, which also includes the city of Liverpool. Liverpool is a cosmopolitan city and attracts many visitors due to its rich cultural tradition, architecture, music, and sports. It is also a port city and also attracts tourists due to its beautiful waterfront.
England is also famous for its various museums and art galleries. Unlike other countries, most state museums and cultural venues do not charge. Museums and art galleries are a crucial aspect of English culture, and most cities and even towns have a couple of museums and art galleries. The most famous include the British Museum, which is located in London and has some eight million collection works, one of the largest repositories in the world. Another place of significant interest is the Tate Modern, an art gallery located in London. It is England's national gallery and includes the other galleries, which are the Tate Britain, Tate Liverpool, and Tate St Ives (VisitEngland, 2020), which also attract a large number of visitors. The Tate holds modern and contemporary art from 1900 to the present. Some of the other museums and galleries of repute that attract large crowds include the Natural History Museum of London, the Science Museum of London, Royal Museums, and the National Railway Museum.
England is also home to 17 UNESCO world heritage sites (VisitEngland, 2020). Some of the best known and most visited include the Stonehenge, the Jurassic Coast, the Tower of London, the Roman Baths, Ironbridge Gorge, and Studley Royal Park. 
Lastly, England also benefits from ecotourism and has several national parks with some of the most visited including; Lake District National Park, New Forest National Park, North York Moors National Park, and Peak District National Park.  

Players in the Tourism Sector, Figures and Trends
Tourism contributes £106bn annually to the British economy and supports 2.6 million jobs. It was projected that by 2025 (Horsefield, G. 2019), England's tourism industry would be worth over £257 billion, which is just under 10% of the GDP and support 3.7 million jobs. In 2018, 37.9 million tourists visited England. Residents from the USA visited the most, with 3.8 million visitors recorded in the year 2018. The ten most frequent visiting countries to England, and ranked by order of highest to lowest are; the USA, France, Germany, Spain, Italy, Ireland, Netherlands, Australia, Poland, and Switzerland.  
According to the UNWTO, England is the seventh most popular tourist destination ranked by numbers. The first six destinations are France, Spain, the USA, China, Italy, and Mexico. However, England is the fifth-largest international tourism destination ranked by expenditure. The first four are the USA, Spain, France, and Thailand. As of 2018, the number of tourists who visited for Leisure accounted for 8.5% of the total numbers, while those who visited for business accounted for 15.1% of the total numbers. VFR tourists, as well as those who were in the study (UNWTO Tourism Highlights, 2018), accounted for 2.1% and 1.0%, respectively.
 
Players in the Tourism Sector
The Tourism Alliance is the voice of the Tourism Industry in England and comprises 55 industry organizations representing some 200,000 businesses of all sizes throughout England. This organisation draw their membership from the hospitality industry, aviation, rail and road transport, educational and art trusts. The Purpose of the Tourism Alliance (Horsefield, G. 2019) is to identify and develop policies to raise standards and promote quality within the organization and thus remain competitive as a tourist destination. The World Economic Forum's International Travel and Tourism Report shows that England is the fifth most competitive tourism destination globally but ranks 135th out of 136 countries in terms of price competitiveness due to taxes on aviation, accommodation, and fuel (Travel and Tourism Competitiveness Report, 2017). Therefore, it is also the mandate of the Tourism Alliance to lobby the government in a bid to improve the competitiveness of the tourism sector. The observers are the Local Government Association and VisitEngland, and VisitBritain.
 
 
 

Emerging Issues in the Tourism Sector
The tourism sector in England has had several emerging issues in recent years. The first is due to Brexit and the effect it will have on the status of immigration documents from EU partner states. The other issue is Taxation. As mentioned earlier, the tourism sector's price competitiveness is lagging primarily due to high tax brackets on fuel, aviation, and accommodation, which translates to high airfare and booking prices. Out of the 28 EU countries, England is only one of two countries that charge the full rate of VAT on tourism accommodation. The average rate for accommodation (Horsefield, 2019) in other European countries is 10.3%. 
The biggest issue that England has had to contend with is the Covid-19 pandemic, which has slowed down international tourism and grossly affected returns for players in the tourism sector. According to VisitBritain, the industry is set to lose £37bn this year, with a sharp fall in visitor numbers from both overseas and domestic tourists. The lockdown that was imposed earlier on in the year adversely affected air travel, tours and travel companies, hotels, and tourist destinations. The lockdown was eased in July, signaling a re-opening of hospitality, travel and leisure businesses, museums, and holiday parks. However, experts warn that any respite will be felt in 2021. Many companies, primarily in the SME sector, will suffer immensely in trying to stay afloat while still complying with strict Covid-19 health and safety regulations.
The Covid-19 wave that hit Europe in March has seen many would-be tourists cancel their travel plans to England in record numbers. This led to losses due to re-bookings, cancellations, and refunds by hotels and travel companies in the UK. Players in the sector have held consultative meetings to chart the way forward, and VisitBritain, the umbrella body for promoting tourism, has provided a raft of recommendations to the Cabinet Office to survive and thrive post-Covid-19 era. 
The suggestions given are to provide timelines to understand the lead times required to get back up and running, helping businesses accurately prepare for the post lockdown period. The body also recommends considering what policies need to be put in place to protect jobs best, retain skills, and keep customers safe, as restrictions are slowly lifted. Lastly, it is recommended that the authorities should establish what restrictions can be raised (VisitEngland, 2020). to aid the recovery of businesses and adapt to new ways of working and traveling.
 

Conclusion
The most significant handicap to the growth of the tourism sector in England and undoubtedly, the world over, has been the Covid-19 pandemic. As the world slowly integrates into the new safety and health precautions required for the pandemic, the various players will also need to itemize the recommendations given by VisitBritain to steer the tourism sector back on the path of growth and having its status returned as a significant contributor to the GDP of England. The stakeholders have developed a four-point plan, and VisitBritain has tabled it before the Tourism Secretary. It is a multi-sectoral approach geared towards the reinstatement of the International tourism numbers.
For the proposals to work, all sector players should use this crisis as an opportunity to drive innovation, improve productivity, and raise England's profile as a tourist destination. 
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