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[bookmark: _cwezow34w2y2]Introduction and Business Description
In this management report a clear description of a business will be provided along with all the detailed information regarding the demand and marketing equilibrium of a particular product. The chosen product of the business is Corona Beer. The reason behind choosing this product is the popularity of the brand which attracts the attention of people towards it. Corona is a renowned beer brand originating from Mexico and has gained significant popularity among beer enthusiasts in the United Kingdom (Corona, 2023). This success story of the brand is an intriguing blend of strategic marketing, unique brand image, and consumer preferences. With the refreshing test labor marketing campaign and distinctive branding Corona has managed to create a wave for itself in the competitive market of UK beer. One of the main reasons behind choosing this brand product is the success of the brand in the United Kingdom for its commitment to quality. The brand is known for using high-quality ingredients ensuring a consistently great taste that resonates with beer lovers. Its brewing process stands to the highest quality standards maintaining a reputation for excellence (Alfoqahaa, 2018). The brand has effectively established a strong brand presence through its iconic branding elements. This brand's signature clear bottle is at her with a lime wedge which has become instantly recognisable. This distinctive packaging not only sets it apart from its competitor but also adds a touch of tropical appeal making it an inviting choice, particularly during the month of Summer. Another factor that sets its popularity is its marketing strategy. The brand has successfully positioned itself as a brand that embodies a carefree and laid-back lifestyle (Brandstuck, 2023). Through captivating advertisements and social media campaigns, Corona has managed to associate its brand with which side relaxation and memorable experience is outdoor gatherings and so on that evolve a sense of escapism and positive vibes among consumers. Despite the brief association of the brand name with the Global pandemic Corona beer has demonstrated resilience and has continued to thrive in the UK market (Brandstuck, 2023). Consumers have recognised that the brand has no affiliation with the virus and its popularity has remained intact. This is a clear description of this brand that justify the reason behind choosing this particular product for this assessment.
[bookmark: _luikewrvihug]Identify Demand and Market Equilibrium
Price of substitutes 
One of the possible substitutes for Corona beer could be another brand of light beer like Bud Light or Heineken. The price of these substitute beers can vary depending on the factors like popularity, brand reputation, and local market conditions. Most of the time the topic of a substitute beer can be similar to Corona or slightly higher or lower depending on several factors. The availability of substitutes and their pricing can significantly impact the demand for Corona beer. If this substitute beer is more affordable and offers similar test and quality customers might opt for the cheaper alternative resulting in a decrease in demand for Corona. Now comparing the price of the Corona beer with that of Bud Light or Heineken it has been observed that these two substitutes offer more affordable beers in comparison to Corona (Budlight, 2023). On the other hand, comparing the taste of beers it has been observed that all these three brands offer different types of beers because while Bud Light offers light and smooth tasty beer, Heineken offers bitter one (Heineken, 2023). In comparison, Corona beer offers smooth and lightweight beers that are served with slices of lemon that make it more tasty. While there is a possibility that the demand for Corona beer can be affected by its substitute because of the higher price, at the same time the unique taste of the beers in Corona can make it more demanding in comparison to its substitutes. In this way the substitute can fail to meet consumer preferences that may be responsible for the demand of Corona mind remain unaffected.
Price of complements
A potential complement for Corona beer could be a lime or lemon wedge which is sometimes added to the beer as a garnish but the price of the complement is a matter of concern to discuss here because it is important to describe whether they increasing or decreasing price of the complement affect the taste or quality of the beer or not or whether it may create on the business or not (Bartels, 2020). The price of the complement like lemon wedge sometimes increases and sometimes decreases depending on the situation of the market. Assuming the increase in the price of the compliment it could affect the demand for the Corona beer. The higher price of the compliment may discourage consumers from purchasing it or leave them to buy fewer portions of the compliment. As a result demand for Corona beer could decrease because consumers might consider the overall cost of consuming the beer with the compliment to be too expensive. It is important to consider that the price of the complement is just one factor among many that can influence the demand for Corona beer (Spáčil and Teichmannová, 2016). Other factors such as consumer preference, price of the beer, external events, and marketing strategies can also impact the demand for Corona beer. 
Consumer Income
Consumer income is one of the most important factors that can influence the demand for various products including Corona beer. Generally when consumer income is increasing people tend to have more disposable income which can lead to higher spending on goods and services including alcoholic beverages. If consumer income is increasing it may positively impact demand for Corona beer with more disposable income consumers might feel more willing to purchase premier or higher price products which will lead to an increase in demand for the beer but it is not possible to specifically claim whether the income of the consumer is increasing on decreasing because it depends on their profession (Davis et al. 2022). On the contrary, when consumer income is decreasing people may have less disposable income to spend on nonessential items and in this case, the demand for higher priced products like Corona beer along with its complement could potentially decline as consumers prioritize just spending on essential needs.
Consumer tastes & preferences
Consumer preferences for beer have been undergoing significant changes in recent years. The rise of craft beer and the increasing popularity of health-conscious choices have a significant role in shaping the shifting preferences of consumers. Consumers are now seeking more unique and flavorful options favoring craft beers that offer a wide range of styles and tastes (Steinbach et al., 2023). As a result of this demand for traditional mass-produced beers like Corona has been impacted. While Corona has long been a popular choice among beer drinkers, its market share has experienced some fluctuations. The association of the brand with a refreshing beachside lifestyle has historically appealed to consumers seeking a light and easy-drinking beer. To adapt to changing consumer preferences Corona Beer has introduced new product lines and variations in an atom to capture the evolving taste of beer enthusiasts. They have expanded their portfolio to include options like craft-style brews, flavored variations, and nonalcoholic alternatives.
Consumer expectations of price 
Looking ahead, consumer expectations regarding the price of Corona beer can vary based on a multitude of factors. It is important to consider that the expectations of consumers alone may not accurately predict the future price of the product. In terms of the effect on demand for Corona beer, potential price changes may influence the behaviour of the consumer. If consumers anticipate an increasing price they may be motivated to purchase more Corona beer in the present to avoid paying a higher price later (Choi et al., 2019). This can result in a short-term increasing demand while on the other hand if consumers expect a price decrease they can delay their purchasing leading to a temporary decrease in demand. There is no particular evidence on this fact that consumers are expecting an increase or decrease in the price of Corona beer but it can be generalised that consumers most of the time expected low-cost but the best quality of products. However, it is important to consider that factors beyond price like marketing efforts, brand reputation, consumer preferences, and availability also impact the demand for Corona beer. 
Demographics
It has been observed from the real-time data provided by Statista, (2021). That the brand Awareness of Corona beer has increased to 89% while its popularity increases to 46% and from this information it can be said that the demand for Corona beer is increasing to a huge extent at the same time the information to note here is that the target audience of this brand is the educated and classy males and females. There are multiple reasons that are responsible for this increasing number of buyers but one factor to discuss here is that this increasing number of buyers suggests higher demand for the product. This could be a result of consumer preferences, positive perception of the brand, or effective marketing strategies. This increasing demand will help the brand to gain more popularity and revenue as well. 
[image: ]
Figure 1: Increasing awareness of people about Corona beer
Source: (Statista, 2022)
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Substitution Effects
· Luxury vs. Necessity 
Focusing on the factor of Luxury vs. Necessity, it can be said that from the point of view of consumers Corona beer can be seen as both luxury as well as necessity but it completely depends on the circumstances and personal preferences of the consumers. The reason behind saying so is that for some Corona beer can be considered a luxury associated with indulgence, relaxation, and socializing which is the most common in sophisticated society (Anderson et al., 2018). It is sometimes enjoyed during special occasions or vacations even when gathering with friends and colleagues after a long day. The refreshing taste and iconic branding of this Corona beer can elevate the drinking experience and make it feel like a treat. It was the supporting statement for explaining the luxury point of view. Now it is time to explain the necessity point of view. On the other hand, others can view Corona beer as a necessity in certain social settings or cultural contexts. It can be an essential part of gathering at beach parties and barbecues where it is expected or customized to have a cold Corona in hand. In this situation, it may be seen as a necessary or must-have item to fully enjoy and participate in the event or any social activity. Finally, it can be considered that whether Corona beer is seen as a luxury or as a necessity is dependent on the preference of every individual, cultural norms, and the specific context in which it is consumed.
The factor of Corona beer being used as both luxury and necessity can indicate that the demand for the product is more elastic. Elastic demand means that price changes have a significant impact on the quality demanded by consumers. In this case, Corona beer is considered luxury consumers and may be more likely to cut back on purchasing if the price increases (Corona, 2023). On the contrary, if the Corona beer is viewed as a necessity consumers can continue to purchase it even if the price increases but they may also be more sensitive to price changes and seek out alternatives. This dual nature of luxury and necessity highlights that consumers have flexibility in their purchasing decision making the demand for Corona beer more elastic.
Income effects 
· Percentage of income
The purchase of Corona beer can vary in different terms of representing a large or small portion of a consumer's income depending on several factors. These factors include income level, spending habits, personal financial situation, and priority of consumers. For some consumers with higher incomes and disposal income, the purchase of Corona beer may represent a smaller portion of their overall income. On the contrary, for consumers with lower incomes or tighter budgets, the purchase of Corona beer may represent a relatively larger portion of their income. Finally, it can be said that it depends on the financial circumstances of an individual and their personal choices regarding their spending (Rogge and Janssen, 2019).
To determine whether the percentage of the income of Corona beer consumers indicates demand is more elastic or inelastic it is necessary to analyse the concept of income elasticity of demand. Income elasticity of demand measures how responsive the quantity demand is to changes in income. If the percentage of income spent on Corona beer is relatively high it suggests that consumers are allocating a significant portion of their income towards purchasing the product. If a small increase is incomplete to a proportionally larger increase in the quantity demanded of Corona beer it would indicate the demand is more elastic (Auerbach et al., 2020). This would imply that consumers are more sensitive to changes in their income and would react strongly to the changes and price or income. Contrary it can be said that if consumers paid a relatively small percent of their income on Corona beer and even significant changes in income do not lead to substantial changes in the quantity demanded it would indicate that the demand is more inelastic. 8 points that customers view Corona beer as a necessity or a product with a limited substitute that makes them less responsive to changes in price or income. 
[bookmark: _n7or7j3rfon1]The pricing policy should the business employ? Why?
I think in order to make Corona beer more demanding for consumers in every situation Corona must consider implementing a dynamic pricing policy. This strategy involves adjusting prices based on various factors such as location, demand, seasonality, and events specific events or promotions. By implementing dynamic pricing the brand can effectively capitalize on peak demand periods such as holidays, sports events, and festivals where consumers are ready to pay a premium for their favourite beer. Corona can introduce limited edition or specialty releases at a higher price to create exclusivity and raise demand among collectors or enthusiasts (Corona, 2023). It can help in creating a sense of urgency and encourage consumers to find out and purchase these unique offerings. I also think that Karuna can explore a pricing model that offers different price points based on the variance of the products or the packaging size. By offering the options like larger party packs, bottles, and many other types of packages, consumers can choose the option that best suits their needs and budget, expanding the appeal of Corona to a wider range of consumers. Promotion is another effective point to analyse and by implementing dynamic promotions like limited time discount Corona beer can create excitement and incentivize customers to stock up on Corona beer during specific periods. It will help in enhancing sales and demand while also rewarding loyal customers.
[bookmark: _1tan3in5n8m7]Conclusion
This particular report on Corona beer is an excellent piece of discussion that will help people in getting an understanding of the business strategy of Corona beer and it will help others in understanding how they can make their brand exclusive and demanding in the market by following such marketing strategies. It has been expected that this particular assessment might prove helpful for many people who are on their way to starting such a business.
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