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Introduction 
The revolutionary development of social media during the last decades has had a significant influence on how businesses have been running. With the increasing number of people using social media platforms, it is worth asking how social media platforms can be used in the recruitment process.
This report reveals how platforms like Facebook and LinkedIn can help people and companies in the recruitment process and how the advantages and disadvantages work for them.
The shy beginning of social media nearly twenty years ago opened new paths for spreading information. People all over the world have started to connect through online platforms. Social media has become an unreplaceable instrument used not only to connect people but also for personal development, business practice, and societal norms.
Platforms like Facebook, Instagram, Twitter, LinkedIn, and others have become the meeting spaces for those who want to share private moments, opinions, ideas, artworks, studies and discoveries, and valuable information. It is the space where businesses can grow their customer database, build brand names, and loyalty, offer jobs and positions, and get talented employees. Despite all those benefits, there is always a black side. The spreading of fake news, and misinformation is influencing human behaviour and can have a serious implication on users' emotional and mental health. The impact of cyberbullying and online harassment can ruin someone’s life; moreover, the excessive use of social media leads to addiction and affect negatively the quality of life.
The significant leap in technology has transformed the internet into a powerful tool able to forever change how everyone’s life is going. In the last decades, recruitment used to be a long, laborious, and expensive process due to rudimentary advertising. The vacancies used to be advertised through newspapers, and interviews were kept in person. Now the recruitment methods are far easier and faster by the facility use of online social media platforms and the key tools that the internet provides for this purpose. Companies have adopted this method in hiring their workforce, posting their vacancies, candidate profile requirements, accepting resumes, and interacting with potential candidates by e-mail all done through posting on e-platforms.
“Recruitment is the activity that links the employers and the job seeker” (Avinash, et al., 2012:86). According to the same source, online recruitment offers the most compelling low-cost way to recruit staff. It is considered an efficient way to recruit with more choices for both employers and job candidates. A survey conducted by Walters, (2012) concluded that LinkedIn profiles have been evaluated as the most efficient memberships on social media platforms followed closely by Facebook profile and Twitter (Walters, 2012:1).[image: A graph showing a number of different colored bars

Description automatically generated with medium confidence]
Graphic 1. (Social media platforms by popularity).
LinkedIn
LinkedIn is a platform with specialized tools and techniques designed for recruiters to identify ideal candidates for specific job criteria. The visibility and relevant keywords can propel a job seeker's profile to the best recruiter’s attention. The constant updating of profiles, increasing community, and maintaining active connections on the platform can enlarge the opportunities to be seen and selected. The need for companies to be competitive in these challenging times, plus the competition in the marketplace field forces the companies to take advantage of opportunities to stay in business by hiring talented people.
Some advantages can be mentioned: high selection of the candidate, the possibility to share video content, and the biggest opportunity to find the ideal candidate. On the other pole, attracting numerous unqualified applicants because of pre-settled filters, content entered as spam, diminishing visibility by using a privacy limit challenging the recruiters, and facing high competition in recruiting talented people, are some of the disadvantages during the recruitment process LinkedIn users are facing up.
In conclusion, LinkedIn, is “a business networking tool for professionals, enabling members to find businesspeople they need, through friends and colleagues” (Bill Vick, 2006).

Facebook
While LinkedIn was designed specifically for the needs of professional self-promotion, Facebook is a social network service mostly orientated to personal presentation.
In the beginning, Facebook was identified as a “space for (personal) self-expression” (Dijck, 2013) and connections between people. Progressively the users developed the art of online self-presentation and discovered the importance of the social media field for professional self-presentation. Each form brought a specific audience and people had to behave accordingly. According to Dijck, (2013), from 2002 to 2008 Facebook aimed to connect people as a common community space. After 2008 the orientation focus was shifted from community to monetizing connectivity “maximizing lucrative data traffic between people, things and ideas”. This shift revealed the necessity of changing the platform architecture from personal data information to personal storytelling and narrative self-presentation. Algorithms were created in the interface technology to translate human relationships, things, and ideas to expand the platform’s performance. Due to increasing user numbers, Facebook became one of the preferred recruiting platforms. Is an effective tool for businesses to build their trusted brands and attract talented applicants. Companies could take advantage of paid advertising to reach a specific demographic candidate or passive one. The efficiency of algorithms saves time and effort in bringing more resumes. For successful recruitment on the Facebook platform, two strategies could be applied: 
By posting the vacancies directly on the company’s page, clearly mentioning the skills required. Or, indirectly, advertise the company to increase the page's visualization, raising potential applicants' interest, socializing, and encouraging the company’s employees to post referrals.
Recruiting through the Facebook portal could be a benefit due to the enormous audience, but the efficiency is not predictable. Can have the advantage of managing your budget, but Facebook ads are not cheap, and if not enough time and effort is put into it, it can become impersonal.
The impact of the continuum-expanding social media today is considerably important. Along with revolutionary technology came opportunities but also challenges. For this reason, both employers and applicants should stay updated to keep going forward. In addition to this, I will conclude with Vick, (2006:3) statement “...no matter how smart and fast the technology becomes, recruiting, by definition, is and always will be a people business-about people, by people, for people.”
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