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	 Sustainability in a business has become a heated topic after the impact of environmental degradation taking place all around the world. Most of the hospitality businesses earn profit by selling services in exotic destinations that customers are attracted to (Condé Nast Johansens, 2022). These businesses such as hotels, resorts, picnic spots, airlines, entertainment parks etc. contribute almost 10% of world employment and 15% to world’s economy alone. But certain utilisation of resources is causing the environment to degrade faster as number of tourist incoming is higher than the number of local people compared to the carrying capacity of the destination. Sustainability in business organisation is a collection of diverse activities and strategic decisions that focuses on protecting and introducing a balanced rule and rights of stakeholders at different levels. Sustainability covers three core areas- economy, environment, and social factors. Therefore, sustainability strategies are known as a complete guide for business organisations including hospitality and tourism organisations to conduct their operational process that secures the resources for future generation. But post-pandemic and current war increased price index and resource misdistribution which changed the demand pattern of the customer and tourist segment (Han et al., 2020). Hotels closer to the warzone as well as hotels in popular destinations are facing dividend loss and low in-house guest rates because of higher price and restrictions in movement. As a result, the hotels are laying off most of their workers due to inability to pay remunerations. Such changes have forced these organisations to change their business structure to move towards more sustainable option where number of tourists would increase, profit of the hospitality organisations would increase along with protection of the natural resources with number of strategies and tactics (Holliday, 2013). Currently, certain trends are being seen in the market where the millennium tourists are seeking eco-friendly tour options along with day tour options that promotes price sensitivity. Additionally, the pandemic has also increased the demands of health concerns, climate protection, green projects, and economic crisis management. Because these tourists know that the hotels also contribute to carbon emission and resource degradation. Such as, chemical waste because of washing clothes, food waste, oil waste, water pollution by kitchen and housekeeping department, plastic pollution as many hospitality organisations uses plastic bottled amenities (Kumar et al, 2020). These hotels are becoming less preferred by sustainable tourists. Responsible tourists seek hotels that offer benefits to both employees and guests and maintain hotel standard. A survey conducted by Kumar et al., (2020) found that 40% of the guests prefer sustainability practising hotels and 70% of the employees per working with hotels that have sustainable business standards. As a result, many hotels have restructured their business model to be net-zero carbon by 2030. There are few hotels that have become most sustainable in the world such as The Pig at Combe is the most sustainable hotels in the UK. This hotel showcases its upcycled furniture, uses LED lighting to minimise energy consumption, uses recycled products, along with gardening opportunity (Cullen, 2022). 
From the above discussion and learning from the module, I have understood that sustainable business practise is becoming interlinked with business organisations, specially in hotels. The module has taught me that if hotels don’t follow the rules of sustainability, then it may encounter loss as the taste of customers and potential future customers are changing. I have also learnt that with the pace of time, the employees are changing their work ethics too as they are more concerned about equal benefit and workplace fairness that also promotes sustainability (MacLean, 2017). I have also identified that guests stay more in a hotel which offers eco-friendly and sustainability options than those hotels that don’t even is the price is low. I have also learnt that hotels using modern technology in the washroom can minimise more than 50% of water consumption or wastage which saves much of the cost (Page, 2015). Control in the use of natural resources can contribute to cost reduction. 
The learning of the module is closely interlinked with strategic hotel management where I as a student have understood that I need to properly learn about sustainability and apply it in my daily activities for future application. This will support me to analyse competitive opportunities soon and develop a sustainable leadership in the hotel industry. 
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