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The three keywords I have chosen are: Sensory, Colour, and Workplace Wellbeing. I have chosen these as they link to my future interests in working with sensory objects in corporate spaces. Through my recent live briefs at St Fagans and Orangebox I have become interested in giving surface pattern further levels of interaction through sensory, tactile and sonic encounters. This gives an interior piece more than simply the aspect of looking. I feel the brain needs to be interacted with more and pieces need more than signals for the eyes to gain. I will begin with sensory as this is the starting point for where I began thinking about the senses and interactivity.for …. Next I will discuss Colour and how it effects mood  ……. and finallyfinally, Workplace Wellbeing because I feel wellbeing links all of my keywords together and I feel it needs more focus.g…. 



Sensory 
[bookmark: _GoBack]
[image: Screen%20Shot%202019-05-07%20at%2014.00.54.png]Following the St Fagans exhibition, I chose ‘sensory’ as one of my keywords, because it highlighted the 3D element of design. According to the Shorter Oxford English Dictionary (1973, p. 1941) Sensory is “belonging to sensation; carrying or transmitting sensation”. This means sensory is the action of your brain trying to process different senses and sending signals to your nervous system. Psychologically, our sub-conscious thoughts have already let us know how something would feel. According to Mitchell (2012, p.:7), “Through the senses, touch and utterance share common origins in the neural system and in the pattern of synaptic, electrochemical connections between neurons”. This can be seen in books specially designed for small children so that they can start to become familiar with textures and sounds. However, it can be overwhelming for some with sensory processing issues when dealing with an overload of signals, this can make their everyday life a big struggle (Cater, 2016, p. 25). I want to try and help those who struggle with sensory processing issues in any way that I can and make people interact more and appreciate the touch of textiles as I feel they are important to connect with.
 
Figure 1: St Fagans Stitched Wallpaper

Since my St Fagans project and investigating into older wallpaper, I have become interested in how most were textured in some form. It made me want to promote using more than the sense of sight throughout my work as “the sense of sight has been, historically, the most privileged, whilst touch, with its implication of earth and base matter has been less well served.”(Mitchell, 2012, p7) This immediately made me want to give a modern texture to my designs so they had that extra element so that it was not just a flat pattern to look at. This can then interest and stimulate a person more with the interaction of touch.

 

[image: Screen%20Shot%202019-05-07%20at%2014.01.30.png]As defined by the Collins English Dictionary, Fidget is the action “to move about restlessly” (2014, p. 724). . It’s the action people tend to do when dealt with feelings of nerves or impatience. 
The largest groups of people that fall under this category are people who suffer with anxiety and adhdADHD. Popular ways that people fidget areis with items that surround them the most, “ready-to-hand objects like paper clips, USB thumb drives, headphone earbuds and sticky tape.” ((Isbister, 2017). scientific) All items that you would find in an office space or classroom.  People find that “fidgeting with an object in the hand helps them to stay focused” (Isbister, 2017) when dealing with a particularly difficult task. The simple repetitive nature of fidgeting can help centre the mind to concentrate on the task. Eventually we saw the huge rise in fidget toys becoming a trend. In May 2017 “every one of the top 10 best-selling toys on Amazon was a form of the hand-held toy.” (Isbister, 2017). This started the conversation for taking others into consideration for coping mechanisms and about wellbeing in the workplace or classroom.
 
Figure 2: Orangebox Interactive Stool

In my Orangebox project, I looked into manipulating my fabric in order to give an interactive element to help with fidgeting people in the workplace. I wanted to focus around the idea of enticing the viewer to interact, “these fabrics beg to be mobilized by a viewer/reader” (Harper, 2012, p. 29). I knew with the fabrics being 3D and textural it would bring the response of touch that I wanted and the enjoyment of stroking as an interactive way of engaging with the stool. I feel it suited the brief with it being focused around office based furniture and the company ethos on wellbeing.



who were dealing with stress or anxiety. Through these two projects it has made me realise that interiors need more to interest the viewer because, how we look and interact with a piece, can give two different aspects. “these fabrics beg to be mobilized by a viewer/reader” (harper,29)
I feel that companies and designers should also be catering more towards those with mental health issues and autism, by focusing on the senses of their product. This will help by acting as a remedy, for example for those that suffer with anxiety, having something like a cushion with interactive textures to help with them fidgeting could help reduce levels of stress. 
After researching into the two main senses relating to the wallpaper, 
I want to try and help those who struggle with sensory processing issues in a way that I canny


Colour

After settling on a colour scheme for my major project and how effective it is to have monochrome colours, with one vibrant colour it made me decide on my second key word ‘colour’. All my keywords have a common theme of the wellbeing of people. I feel that it is important for the big and small named artists to consider the effects their work has on the normal every day person and how they can help with the wellbeing of an individual. 

Colour is an important factor for every artist. From a young age, we are brought up to believe that colours have mood, from yellow and blue being happy and joyful colours to Black and Grey being associated with being sad or angry (Boyatzis & Varghese, 1994). Artists have to consider how colours are placed together in their piece, what mood they want the viewer to feel. Through their study (Kaya, N & Epps, H. H, 2004), Green was proven to be the most positive colour in the test with its attachment to nature. Yellow and Blue were next and then Red and Purple. I find it interesting that the warm and cool tones are mixed in the rankings through the study as it seems people tend to feel comfort in the mix of the two groups of calm and energetic colours (Ballast, 2002).

Colours are very unusual, some can be used as the focus point of a piece and others are there for minor detail but both have a very similar effect. Certain colours work better being accompanied by others but some prefer to be the star of the show, these are some of the many factors myself and other artists have to take into consideration when making a piece. Colours can tell the viewers a lot about the piece and the artist at the time it was created, there is a lot of emotional connection with the colours of a piece. 

Colours not only translate from artwork but also in clothing. You will often be able to tell the type of person someone is just by their colour choice of their clothes. If someone is wearing bold colours it is safe to say they are the more confident type of person as they are more likely to draw attention. Someone on the other hand who wears softer colour clothing are more likely to be very timid or quiet as they are trying to go unseen, this might not be the case all the time.

I personally feel colour is important, even if the piece is kept to monochrome colours, it’s important to play with mood throughout artwork as you want your viewer to feel the emotion and mood that went into the making of the piece. It’s important to also keep colours in mind when the wellbeing of people is involved, as it can be mentally exhausting to have many different colours focused in one area. To help with focusing in the workplace a collection of soft colours throughout can help raise productivity by not being distracting and keeping the employees happy. You could do this by ensuring that walls are painted and not left looking grey, a collection of artwork or even some biophilia would help due to their green colour. 
600 – 700 words needed

After my visit to the Orangebox Factory and Offices, I chose “Workplace Wellbeing” as keywords because of the new act by the Welsh Government and the awareness of mental health becoming more noticeable. According to the Collins English Dictionary (2014, p.2243) Wellbeing is “The condition of being contented, healthy or successful” and Workspace is “An area set aside for work” (2014, p.2275). Joining these together, it stands for a comfortable and happy environment, where work can be done concentrated and with a healthy mind-set.

In 2018 the Welsh Assembly introduced the Wellbeing and Future Generations Act (Corbyn, 2018) which built upon the 2015 act which “aims to put sustainable development at the centre of decision-making.” (Corbyn, 2018, p.1) It helps with the concerns about the environment currently and ensures that a change is being made before it is too late. This puts Wales ahead of the game and leading the world on recognizing the concern for how to help nourish our needs without risking our futures. They have created an act 

[image: ]Employers are now tuning in to their employee’s wellbeing and making their workplace a better environment to work in. My experience of this has been through my research with Orangebox who state on their website, “We aim to create a happy environment, where everyone is treated respectfully and enjoys coming to work.”(Orangebox, 2019). This was demonstrated by the design of the work environment in Orangebox. It was an environment that was cheerful and calm, the acoustic panels on the walls and surrounding the desks were keeping the space serene and peaceful, a place you could easily focus and work. It was clear that promoting “good health and well-being for everyone” (Corbyn,2018, p.5) was a main priority in their ethos as fitness was encouraged throughout work by standing with their sit/stand desks or working on a balance board. 
Figure 3: Example of Biophilia in Orangebox

Biophilia was very important to the working ethos of Orangebox. It symbolizes “an innate love for the natural” (2014, p.206) combined from the words Bio- “life or living organisms” (2014, p.204) and –philia “[from Greek philos loving]” (2014, p.1489). Joining these together, it stands for the joy and comfort of being surrounded by natural elements. Biophilia is referenced throughout the Orangebox workplace with natural sunlight coming in and plants surrounding for healthy oxygen. “A society in which people’s physical and mental well-being is maximized and in which choices and behaviours that benefit health are understood” (Corbyn,2018, p.2). Orangebox clearly promote this throughout their workspaces and how much they’d considered their employees throughout the design. Wellbeing immediately struck me as they explained each detail of their concept of what biophilia meant to them, and how it was improving the employees in their workspace. 

My experience of the Orangebox workplace was that they also wanted to keep the culture alive throughout the office place. This links with the Wellbeing and Future Generations Act (2015) in which they state, “A society that promotes and protects culture, heritage and the welsh language, and which encourages people to participate in the arts, and sports and recreation.” (Corbyn, 2018, p.2) There were different elements of cultural items throughout with live video of the outside area which was also for the biophilia element, and there were also Welsh woods used around like Poplar and Larch. Even keeping the process of making their products here in Wales clearly shows that they have Wales in mind every step with helping to create more jobs locally and even trying to get their resources from local suppliers where they can. (Orangebox, 2019)
Workplace wellbeing 

Wellbeing the state of being comfortable, healthy, or happy.

Wellbeing first struck me when I visited the Orangebox workplace. Every detail of their space had a meaning and meant something for their employees



After speaking with the Orangebox team and listening to their brief, with wellbeing being so big I wanted to create a stool cover that would help with people who fidget, the stool was created with the wellbeing aspect of the office spaces in mind and their sustainability awareness and how to utilize their waste in a good way. Wellbeing is important to keep in mind for everyone, especially employers as it helps keep productivity going and the work gets done to a higher standard. 




The three key words I have discussed all have a common link in wellbeing, as previously mentioned this for me is an important aspect of everyday art, as the smallest thing from an interactive wallpaper to a soft coloured wall can help towards your wellbeing by making use of other senses to keep the brain alert.  After researching these keywords, I hope to further look into the sensory aspect of interiors in the workplace and other places of stress, e.g. a classroom, I feel that this is also an important location as it can help the development and productivity of kids and help them to learn better. With the knowledge, I have gained from my research I hope to continue to use it throughout my work and continue to find ways of helping those who might benefit from my work.


Question
· How a basic working enviroment compares with a considered sensory enviroment and does it increase productivity?

Sub Questions
· Group study on the Aron and Aron sensitivity scale and how it effects different groups of people
· How the nervous system reacts to touch
· Textures through interiors

What > is a workplace? what is wellbeing? 
Why >  is Wales so keen on Wellbeing? (No one else has produced such an act – Wales is leading the world on this
When > NOW 
Where > Wales 
Who > OrangeBox
How > Structure

Workplace Wellbeing
Kim, Sheila.Contract; San Francisco Vol. 59, Iss. 9,  (Nov 2018): 30-37.

Wellbeing of Future Generations act Welsh Government

600 – 700 words needed
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