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Introduction 
 	The essay aims to critically analyse the relationship between sustainability and the hotel industry along with how the hotel industry is responding and adapting, and why sustainability is a key focus. Sustainability has become a vital idea in the twenty-first century, driving the expansion and survival of enterprises across all industries (Ludeke et al., 2018). Long vilified for environmental destruction, the hospitality industry is finally taking action and implementing sustainable regulations. It includes what is known as the "three pillars of sustainability": economic, environmental, and social factors. The environmental pillar underlines the need to reduce negative environmental impacts, whereas the economic pillar emphasises the importance of maintaining profitability and long-term financial viability (Purvis et al., 2019). Finally, the social pillar includes things like giving back to the community, looking after one's employees, and preserving one's heritage.
Discussion
 	Sustainability refers to the practice of meeting the needs of the present generation without compromising the ability of future generations to meet their own needs. It involves making decisions and taking actions that consider the environmental, social, and economic aspects of our actions and strive for long-term balance and well-being (Boronot and Perex, 2020). In response to increased public awareness of environmental and social issues, the 'Brundtland Report' of 1987 defined sustainable development as "development that meets the needs of the present without compromising future generations' ability to meet their own needs" (Boronot and Perex, 2020). According to this research, the UNWTO (2022) defines sustainable tourism as "development that meets the needs of current tourists and host regions while protecting and enhancing opportunities for the future." 
The hospitality business is deeply committed to environmental, social, and economic sustainability. Because hotels use so many resources and produce so much trash, it is critical that they implement measures to limit their environmental impact, which is the emphasis of the environmental pillar. Hotels can help to preserve natural resources by lowering their environmental effect by using sustainable practices such as energy efficiency, water conservation, and waste management (Vrelas et al., 2021). The hospitality business places a high value on the social aspect of sustainability. Hotels engage with the areas in which they are located, and their operations can have an impact on both hotel staff and hotel customers' well-being. Hotels can contribute to social sustainability by interacting with local communities, donating to local companies, and advocating equitable labour practices. This not only deepens the link between hotels and the communities in which they are located, but it also fosters economic development and social fairness (Floričić, 2020).
 	Furthermore, for long-term survival, the hotel business relies largely on the economic pillar of sustainability. Socially responsible investing, sound financial management, and job creation can help hotels ensure their economic prospects. Supporting local economies, promoting fair trade, and making ethical business decisions that regard the economy as a whole are some examples (Vrelas et al., 2021). The hotel industry and environmental practices work well together. Sustainable practices help the environment by saving resources, producing less waste, and emitting less pollutants. They help people in their communities and among their employees, improving their quality of life and furthering social justice. Hotels have decreased utility and water rates as a result of embracing sustainable strategies. Furthermore, it has the potential to attract eco-conscious vacationers (Floričić, 2020).
 	The key reason propelling the hotel business towards sustainability is increasing government pressure. Governments around the world have established laws and developed policies to promote sustainable practises in response to the growing need to solve environmental challenges (Loperena, 2017). Environmental standards, energy efficiency criteria, trash management suggestions, and carbon reduction targets are examples of legislation in this category. Hotels that do not follow the guidelines risk getting punished, losing their good name, and losing guests (Kim et al., 2019). Hotels have prioritised integrating sustainable practises into their operations to minimise their exposure to these hazards and maintain compliance.
 	Competitors' activities have had a considerable influence on the hospitality industry's decision to prioritise sustainability. Hotels are constantly looking for innovative ways to stand out from the competition and attract guests that appreciate sustainability. Hotels that use sustainable practises will have a competitive advantage as sustainability becomes more popular and important to visitors (Santos et al., 2017). They can enhance the amount of eco-conscious tourists who visit their establishments by improving their reputation with them. In order to remain competitive and adapt to consumers' changing preferences, hotels have been pushed to embrace sustainable initiatives and include them into their business strategy. Furthermore, there are significant economic benefits connected with a sustainable business model. Hotels can boost their profits by implementing energy-saving practises that minimise operating costs (Sakhshi, et al 2020). Eco-friendly practises, such as water conservation and trash management, also save money and enhance productivity. Furthermore, actions aimed at promoting sustainability can boost consumer happiness, which leads to repeat business and favourable word-of-mouth.
 	The circular economy holds great relevance for the hotel industry and has a strong relationship with Corporate Social Responsibility (CSR). Hotels, as providers of accommodations and hospitality services, consume significant resources and generate substantial waste (Zientara & Zamojska, 2018). Embracing the principles of the circular economy allows hotels to address these environmental challenges while demonstrating their commitment to CSR (Camilleei, 2022). There is no clear answer to whether producers and providers of environmentally friendly products and services are motivated simply by financial benefit. Hotels, according to Kim et al. (2019), consume massive amounts of power, water, and other resources, and so play an important role in environmental protection and preservation due to their major role in the tourism industry. While sustainable practises help to save the environment, they also help to cut costs by doing things like closing hotel floors during off-peak hours. In addition to the natural environment, sustainability takes into account human interactions and the economy. According to Shereni et al (2022), the hospitality industry is the best example of how crucial it is for a company to embrace sustainable practices. Hotels have little choice but to conduct environmentally and socially conscientious initiatives as utility rates rise. According to Calisto et al., (2021), the hospitality industry as a whole is not particularly concerned with sustainability issues. Only a small percentage of the hospitality business has adopted environmentally friendly practises. This could be due to a failure on the part of the general public and business community to appreciate the mutual benefits of sustainable practises for hotels, local communities, and the economy as a whole (Nocera et al., 2018).
 	However, this will alter in the future as costs rise and customer tastes move, particularly towards greener goods and services. The atmosphere surrounding a hotel has a direct association with the number of guests who stay there. In other words, because hotels cannot thrive without the environment around them, it is in their best interests to preserve it in excellent condition (Eskerod et al., 2019). 
 	As per Chung (2020), adopting sustainable practises will undoubtedly improve a company's financial line. Costs can be dramatically reduced when energy efficiency measures are implemented. One example of a practical solution is the adoption of energy-efficient light bulbs. Furthermore, hotels can integrate sensors and timers into their lighting systems to ensure that lights are only turned on in rooms that require illumination (Giardina, 2019). Hotel personnel should be ordered to turn off the lights when a visitor leaves a room. Digital thermostats can be used to maintain a comfortable temperature in hotel rooms and other public facilities. These thermostats can be set to automatically adjust to the desired temperature at predetermined times. The usage of key card-operated switches in hotel lodgings has been shown to be a highly effective security mechanism (Athwal et al., 2019). The key card for the door also serves as a remote control for the room's air conditioner and other electrical amenities.
 	This precaution ensures that departed renters do not accidentally turn on the lighting or HVAC equipment in their rooms. Furthermore, hotels can save considerable amounts of electricity by closing off unused floors. Hotels can achieve energy independence over time by installing solar panels on their rooftops. The cited Global Stewards source does not have a publication date (Chang, 2016).  Based on empirical facts, the Carbon Risk Real Estate Monitor (CRREM) provides investors options for lowering carbon emissions from individual properties, portfolios, and enterprises (Petkov et al.,2 023). Investors can cost-effectively manage carbon mitigation initiatives by utilising the program's financial risk assessment tools. However, most hotels mention the quality of their products and services when evaluating their worth, ignoring the broader economic, environmental, and sociocultural aspects relevant to the socio-environmental system in which they operate. Sustainability as an institutionalised notion is conspicuously lacking in this industry. It emphasises the need to evaluate whether this industry has sustainability leaders or champions to make the necessary reforms. According to a Bohdanowicz (2005, p. 188), hotel owners regard sustainability as less important than other operational difficulties.
 	Furthermore, hotel owners commonly find roadblocks to their expansion. Nonetheless, Ricaurte's research indicates that these impediments are primarily the product of misunderstandings and misinformation (Munar et al. 2017). However, research on the presence and opinions of (potential) sustainability executives in the hotel business is limited. Still Furthermore, growing expenses, more significant regulatory requirements, and the actions of competitors have all encouraged hotel owners to incorporate sustainability into all aspects of their operations. As a result, hotels are held to a higher sustainability standard in all parts of their operations.   
 	As a result of these changes, the business world has reacted quickly and is increasingly implementing ecologically sustainable practices. New rules and practises have made it easier to recycle and repurpose resources such as grey water and reduce waste, energy usage, and carbon emissions. Leading hotel companies, such as Hilton Worldwide, IHG, Marriott, Starwood, and Carlson Rezidor, issue sustainability reports showing their efforts to decrease environmental effects regularly. The Green House Hotel in Bournemouth is dedicated to sustainability in all its operations, including environmentally friendly cleaning products and garbage recycling. In addition to environmental protection, sustainability includes economic development and social improvement (Sourvinou & Filimonau, 2018). The sustainability agenda includes inclusion, work-life balance, employee health and wellness, procurement of local materials, and supporting entrepreneurship. Sustainability is more than just a synonym for long-term financial success; it also refers to a conservative approach to corporate management. Yi (2018), shows that those who believe in a company's long-term viability are likelier to buy its products and services. Several nations and international groups, including the European Union, offer tax breaks and other financial incentives to further this goal. According to Munar (2017), when employees consider their job their own, they become more invested in it and deliver better results. The core of the hotel sector is undeniably offering what clients desire. This foundation must be developed to meet modern expectations.
Conclusion 
 	To conclude, environmental awareness has transformed the hospitality industry. This shift was driven by the need to reduce environmental impact and solve social and economic issues. The Brundtland Report's idea of sustainable development has inspired hotel sustainability. Sustainable tourism is helping hotels balance business, environmental protection, and social responsibility. This approach addresses present demands without compromising future generations. Consumers are becoming more aware of ecosystem preservation and preferring eco-friendly products and services. The hospitality business has adopted sustainable practises due to its high resource use and environmental impact. Energy-saving and resource-management schemes can decrease costs and improve the environment. Hospitality sustainability goes beyond environmental concerns. Equality, diversity, employee care, and community involvement are involved. Hotels may boost local economies by promoting work-life balance, using local suppliers, and encouraging entrepreneurship. Increased regulatory expectations, growing expenses, and competition actions affect the hotel industry's sustainable shift. Consumers supported sustainable businesses that received government and international agency incentives and prizes. Sustainability increases a company's credibility, client loyalty, and appeal to eco-conscious travellers. The hotel business has made significant progress in integrating sustainable practises, despite challenges including industry awareness and collaboration. Several key industry players publish sustainability reports and adopt greener practises. The hotel sector is nearing a sustainability disaster due to its large environmental impact and rising stakeholder expectations for responsible and ethical business practises. In response to government, competitor, and consumer demands, more hotels promote sustainability. The essay investigated economic factors that prompted the hospitality industry to go green. Environmental standards and other government oversight greatly affect hotel operations. The sustainable plan helps hotels earn more while reducing their environmental effect.
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