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Introduction
Cervical screening, also known as smear tests, are examinations to check the health of a woman’s cervix, which is the opening of the womb. The examination is not a test for cancer, but it is a test to prevent the development of cancers. Women between the ages of 25 and 64 have letters posted to them, to invite them to attend an appointment for a smear test. In order to carry out the test, a sample of the cells is taken, to see if there are any abnormal changes to the cervix that could potentially lead to cancer, and letters are sent within 2 weeks notifying of the results of the test. It is such an important examination, as it could find abnormalities early on, means they have less chance of turning into cervical cancers and can be quickly monitored and treated (National Health Service, 2019). We decided to choose this topic as we believe there is a problem with women not fully understanding the procedure of a smear test and just feeling too embarrassed or nervous about going for a test. As a result, we wanted to spread awareness and provide a better understanding, to show that a procedure that takes less than 5 minutes, could help prevent the development of cervical cancers. NHS (2018) have explained that a survey which was carried out by Jo’s Cervical Cancer Trust, found that embarrassment about body shape, is a barrier for attendance among between a third and a half of women. They also suggest that women have lack of understanding about the importance of a screening test and they think that they do not need to go, because they feel healthy. NHS (2018) have also found that women need to be able to have better access to screening tests, and there needs to be a lot more education on the importance of a cervical screening test and its ability to be a preventive to cervical cancers developing.  I will be using the Gibbs Reflective Cycle to write my own reflection on group work and the presentation. 
Description 
We chose our topic on Cervical Screenings (smear tests) as we believe that it is an important examination for any woman, and we wanted to raise awareness of the importance of having a test and the consequences that could occur, if women fail to go for a test. Jo’s Cervical Cancer Trust (2018) explains that a smear test is a free health check that prevents the development of cervical cancers and checks for any abnormalities on the cervix. Women between the age of 25-64 are invited for screenings and are invited every 3 years. We had an assignment of creating a health campaign, we were put into groups of 6, and in our group of 6, we each had a section that we had to research and talk about. My role within the group was to look at the pros and cons of our presentation. We each stood up in front of 3 lecturers and spoke in turn about the part we had played. As part of my research, I found that our main aim for our campaign, was to raise awareness of the importance of smear tests and to educate women on the procedures of the test and why it is so important to attend the appointments for a smear test. 
Feelings
This particular topic was a very important topic for me personally, as I had first-hand experience. I attended an appointment for a smear test, and it was found that I had a moderate amount of cancerous cells on my cervix, which I then had to have lasered to prevent the development of cervical cancer. So, with our campaign, I feel it is so important to show how necessary having a smear test is. There are more than 3,200 women diagnosed with cervical cancer every year in the UK, and every year nearly 900 women die. NHS (2018) studies show that 61% of women aged between 25-35 did not realise that they were high risk of having cervical cancers, 37% did not believe that the screening could reduce the risk of cervical cancers and 17% thought smear tests were not important. I felt it was so important that we were raising awareness, and that we showed the percentages of women’s understanding and knowledge of cervical screening. From this we were able to show that a smear test is important, and it can potentially save your life. Although women between 25-35 are at a higher risk of developing cervical cancers, any woman of any age, puts themselves at risk by not having a smear test. However, I feel that the dynamic of our group could have been better. Although we each researched our own individual parts, we did not come together enough to practice or ensure everyone’s piece of research was correct and was good enough to present. I also feel that there were some people in the group who had left their work until last minute, which made me feel that they hadn’t included everything they should have, and this let the group down. 
Evaluation 
The main aim of our campaign was to raise awareness of the importance of going for a smear test. I feel that in our presentation we delivered some good information to show the importance of cervical screening, and the consequences that could happen if a woman does not go for a smear test and using Jade Goody as an example also helped with this. I do feel that in our presentation we could have researched and spoken more on the effects it has on the community, given more detail on statistics around death rates and statistics on how many lives having a smear test has saved. There could also have been much more precise information on the age range of women we wanted to target. Within this we could have identified how we intended to deliver the information that would then encourage this younger age group of women, to read our campaign and as a result become less worried about the overall procedures of having a smear test. Jo’s Cervical Cancer Trust (2018) suggests that in the UK, if you are under the age of 25 you are not recommended to have a smear test. Jo’s Cervical Cancer Trust (2018) also states that women under the age of 25 are very unlikely to develop cervical cancer, which is why the test is not available to this age group. Our group presentation skills could have been practiced and worked on much more had everyone in the group made effort to come into class. Many people experience working in groups but working in groups can have both negative and positive results. Reddy (2019) suggests that teamwork can help encourage and create ideas and can also improve communication skills. Reddy (2019) suggests that the negatives of working in a group are that one person maybe relied on to undertake the work more than another person, and this is where conflicts can occur. There can also be an issue with ineffective communication and information not being passed on or used accordingly. 
Analysis
Overall, I feel that my part of the presentation was well presented, and I delivered the aims of what we wanted to achieve as an outcome for our campaign. I made it clear that our main aim was to raise awareness and to better educate women on cervical screening overall. I suggested that there needed to be a change with the way women think and feel about smear tests and I also suggested that to make sure this happened we would need to educate women a lot more on the importance and consequences of smear tests. I feel that reaching out to younger women who are under the age of 25 will benefit them and the community by helping them feel more comfortable and confident and less nervous about going for a smear test. Our overall presentation skills could have been practiced more and our group work needed to be a lot better. People within the group also needed to act in a more professional manner without making unprofessional comments. A professional manner is acting with respect and a high level of good behaviour. Communication and presentation are key components of professional manner (Reference 2019).



Conclusion 
To conclude, I felt I could have made it much clearer on who we are trying to target with this campaign. Although we wanted to target all women, we also need men to read our campaign, which would then help them understand why it is important women have smear tests in order to enable them to support and encourage their wives, girlfriends and daughters to go for cervical screening. With regards to delivering the campaign, I feel that we could do a lot more rather than just putting it on social media. Although I realise it is a quick way of reaching out to people, it is not always as reliable as it could be and although a majority use social media a small minority may not, and we cannot rely on it being our only form of delivering the campaign. If we wanted the campaign to provide information the way we would want it to, we would have to ensure that our information is spread far and wide, through all forms of communication, in order to make sure our main aim of raising awareness is being fulfilled. If we had to do a campaign again, I would make certain we acted more respectfully and more professionally going into the presentation room, and I would ensure that all researched work is relevant. Overall, I feel that I had good background information on the topic, and I was able to deliver my presentation clearly. I contributed to answering any questions that were put to us and I was able to demonstrate my knowledge and understanding of our chosen topic. 
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