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	The current business environment is very dynamic and highly competitive, prompting organizations to utilize information to strengthen their decision-making. This suggests a crucial concept of business intelligence which describes the collection, methodology, and analysis of data. One of the main reasons organizations implements business intelligence is that it allows for better decision-making and ensures strategic decisions (Richards et al., 2017). Organizations use past performance and research to determine why one option may be more successful and viable than the other. This paper is a journal review on an existing business intelligence trend explored in a research article by Lim & Teo (2020). 
	Organizations can integrate business intelligence within work practices to serve as an efficient tool for extracting big data and making the right decisions. This article emphasizes the need to gain the full benefits of business intelligence through perpetual utilization in the major business processes and decision-making. This is described as the strategic impact of business intelligence that results in business value. It is not enough for an organization to only adopt business intelligence without implementing perpetual utilization. Businesses today are engaging in this trend, incorporating perpetual utilization, and Lim & Teo (2020) present an example of Malaysian Public Listed Companies that have attained business value from business intelligence. 
	Business intelligence in the company resulted in several strategic impacts. Economic performance enhancement is a significant strategic impact mentioned in the article. Organizations use business intelligence to determine sales trends, analyze customer requests and complaints, and understand the market demand and customer behavior. This, in turn, enables the company to achieve its fundamental goals. Eidizadeh et al. (2017) highlight some of these goals, including improved productivity, reduced costs, improved customer service, and increased income. This shows that business intelligence allows public listed companies to boost their cost efficiency while increasing revenue and revolutionizing their financial performance. 
	One of the contributors to economic performance is improved customer experience. Customers are among significant stakeholders of the organization and utilizing business intelligence helps businesses to identify opportunities to improve the customers' experience in companies where business intelligence was utilized. The number of support calls was significantly reduced. For instance, the number of support calls in Verizon reduced by 43% after the company deployed BI systems in different departments (Babu, 2012). This deployment resulted in the creation of more than 1500 employee dashboards. 
	Utilizing business intelligence increases the competitive advantage of organizations. This is realized in several ways. One of the aspects of business intelligence is data integration and the ability to conduct analyses. Puklavec et al. (2018) posit that this aspect offers crucial information to stakeholders for decision-making across different levels in the organization. The information from business intelligence allows organizations to balance their revenue and the impact of their business operations on the environment. One of the ways to increase competitive advantage is to understand the market performance. When BI is implemented, the business can keep up with changes in the industry, take note of the seasonal changes in the market, and anticipate the needs of customers (Majdalani & Maamari, 2016). The overall impact is strategic positioning in organizations. 
	Better decision-making in organizations also contributes to increased competitive advantage (Rezaee, 2016). BI allows for data-driven decisions marked by accurate data and efficient reporting capability. The use of these trends has been illustrated in MillerCoors, which customized its mobile dashboards for the sales team (Alnoukari & Hanano, 2018). This was intended for the team to view real-time data and sales forecasts before meeting with potential clients. Access to real-time data has transformed business operations, improved processes, and contributed to its competitive advantage. 
	Business intelligence allows for faster and more efficient access to information in organizations. This positively reflects the company's social performance, as depicted by Lim & Teo (2020). The business operations of an organization are also improved. Access to such information also presents different opportunities regarding the market demands. Employees' morale is central to the achievement of organizational goals, and business intelligence allows companies to discover important aspects of employee morale. This includes any employees' concerns and investment into the human capital by positively impacting sharing of knowledge and innovation. 
	Research shows that business intelligence reduces the time spent by IT departments and analysts in responding to business user requests (Muntean, 2018). In addition, business intelligence is scalable, meaning it offers data solutions that ease employees' work. This is one of the major benefits of this new trend in utilizing business intelligence. Business intelligence increases employee satisfaction by offering a seamless user experience, making it easy for non-technical employees to understand and use data. By every employee utilizing business intelligence, a united ambition results, increasing the company’s efficiency (Hendar et al., 2020). Additionally, business intelligence offers insight to organizations on ways to contribute to society, contributing to its social responsibility. Social responsibility is crucial for organizations and business intelligence to improve their environmental performance. 
	Organizational efficiency is crucial for any company and incorporating business intelligence increases this efficiency. Organizational leaders can access data and get a comprehensive overview of the business operations. This includes benchmarking the results, identifying ways to improve its operations, and identifying different opportunities. Organizational efficiency is also attained through department collaboration, as seen in Pfizer, where BI platforms developed models that allowed for faster patient diagnosis (Lamharia et al., 2017). It also enabled the organization to perform clinical trials that increased its efficiency in operations. Using BI also increases the efficiency of organizations by reducing the number of hours spent on data analysis and report compilations. Such efficiency has been seen in PEMCO insurance company, which utilized Tableau in its operations to manage its claims and close them faster (Zafary, 2020). BI offers companies more time to use data to innovate new programs and products to complement their business operations. 
	Implementing business intelligence offers companies technologies that point towards trends and patterns in the industry that optimize processes and resources. This also offers a better understanding of businesses' operations, such as market evolution, pointing to areas that need more attention. This also drives performance and revenue in the company. Every management should be aware of the specific tools to use to ensure every department benefits from the advantage of business intelligence. This includes defining the organization's goals, the role of every employee is defined, and resources are well-distributed throughout the multiple levels of the company.
	In this article, Lim & Teo (2020) highlight the main strategic impacts of business intelligence, positing that perpetual utilization is crucial for realizing the benefits of business intelligence. The benefits of business intelligence highlighted in the article include improved economic performance, strengthened environmental performance, and reinforced social performance. Different scholars have shared the same ideas on the existing trends in business intelligence, as utilized in different companies. More organizations are adopting business intelligence in their business operations. This follows the realization of different benefits by the companies that have already implemented the trend. 
	Business sustainability is important in every organization, and the utilization of business intelligence assures the organization that its business operations will be sustained. Advancement in technology and the complex dynamics of the business environment increases the need for adopting business intelligence. An increase in technological advancement also increases the capabilities of companies to hop onto business intelligence trends and benefit from the strategic impacts it offers. 
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