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The charted institute of marketing’s definition of marketing is as follows “Marketing is the management process responsible for identifying, anticipating and satisfying customer requirements profitably.” (‘A brief summary of marketing and how it works’, 2015). The purpose of the essay is to research different methods of marketing, external factors that may affect marketing and how each strand of marketing can reach the desired consumer market. This essay will look at the effectiveness and shortfalls of traditional and digital marketing methods. Multinational companies and globalised brands will utilise a mixture of these methods understanding that their consumer demographic is diverse and by using this mixture their brand will be seen by a more varied market than a single market channel alone i.e., television or online. Marketing highlights the benefits of the product or service to influence consumers in their purchases (LearnMarketing.net, no date). Within the essay I will evaluate the external factors that may affect a business and its marketing and how an organisation will utilise a PESTLE analysis to influence them in their marketing campaigns. The essay will also cover digital marketing and its increase in popularity in recent decades as opposed to traditional methods of marketing.
Marketing is important no matter what the business, whether large or small. Marketing allows you to be able to connect to a larger base of potential customers. Having a broad audience to advertise allows the organisation to increase the chance of sales and increased chance of success. Engaging customers about your product or service can influence them in their buying decisions. (What is The Importance of Marketing for Business? | Emeritus India, 2022). Furthermore, effective marketing can buy the loyalty of customers, a loyal customer base alone may influence others to purchase an organisation’s products or services. The key purpose of marketing is getting potential customers interested in the products or services your business offers.
 	Although marketing is important to a business it still needs to be effective to create custom. Effective marketing can add a lot to an organisation. Developing an understanding of the consumer’s behaviours and product knowledge allows placing the product within the consumer’s knowledge set, that is, if positive associations need to be placed along with the product in a consumer’s mind. (Grebitus and Bruhn, 2011) these associations can be snippets of product information such as the brand, packaging, or price. 
Conducting market research allows organisations to select the correct method of marketing. There are two main methods of marketing, traditional and contemporary. Traditional methods can be seen as outdated in the modern world and tend to only see around 0.5%-2% of responses on outbound messages. Traditional methods of marketing include television, radio, print ads (newspapers etc.) and tradeshows. A large percentage of consumers are better targeted through digital marketing including, search engine optimisation, content marketing, pay-per-click, sponsored content and social media. People who still prefer to shop in physical locations still use the internet to make buying decisions. (Bhayani, 2018). Knowing the marketing sector is crucial for success, there are six main types of consumers, business, not-for-profit, government, public sector and global markets. Consumer markets are the most seen as the sector targets the general public whether individually or as groups. Business sectors involve the sale of products or services between business users this could be machinery or outsourcing departments like human resources or marketing. Not-for-profit organisations, advertising to not-for-profit businesses such as charities. Government and the public sector are similar, the government sectors involve things like public health and defence whereas the public sector is similar due to councils being targeted for advertisement. Global sectors as trade are becoming increasingly globalised and have been accelerated by the pandemic. Focusing on advertising to a global market is becoming increasingly important. Tailoring market plans to suit the correct sector can vastly improve the number of targeted consumers choosing a particular organisation.	Comment by William Rivers: Review wording for consumer
	Marketing objectives are outcomes an organisation wants to generate from their marketing, marketing objectives should be realistic to map out a plan and use resources strategically. Marketing objectives are important as they can promote brand familiarity, engage with consumers, show the authenticity of the product or service, earned media which is also known as word of mouth, and increased sales support. (The Importance of An Effective Marketing Strategy in Reaching Your Business Goals, no date). Arguably one of the most important marketing objectives is brand familiarity, this can influence potential customers to choose your product due to the brand. Coca-Cola can be seen to have a monopoly over the soft drinks market owning other brands such as Glaceau Smart Water, Fanta, Powerade, Oasis, Schweppes and even the coffee chain Costa. (Brands, no date)Coca-Cola may be seen as the world’s most recognised brand being sold in nearly every country, having this brand familiarity not only with the original beverage but the other sub-brands have a huge influence over people looking to buy soft drinks.
	Marketing in the correct style and to the correct sector allows a larger customer base to be reached. Selling more products can therefore increase an organisation’s market share leading to organisational growth and maximisation of profits. Marketing can help improve an organisation’s market share by giving them the ability to sell more of their product or service to already existing customers or expanding the current customer base to include similar consumers, opening the chance to new channels to sell in new markets for the organisation. (Increase your market share | nibusinessinfo.co.uk, no date). Increased market share because of marketing can give an organisation a competitive advantage. Competitive advantages cannot be easily replicated and are exclusive to a single organisation, these advantages are internally created and can be a business’ differentiating factor.  Competitive advantage helps to achieve and maintain superior margins, increased loyalty and quicker and stronger growth. (Peterdy Kyle, 2022). Apple is a prime example of competitive advantage, due to apple products all being in the same ‘eco system’ meaning they all work incredibly well together but can work quite poorly with third-party devices. Apple devices have prestige with them which also affects their competitive advantage leading to their unprecedented popularity with over 1 billion active iPhones in the world. (Apple Stock: Strongest Competitive Advantage (NASDAQ:AAPL) | Seeking Alpha, no date)
	Macro environments also affect the way an organisation markets. Also known as PESTLE these are external influences on a business. These external influences are, political, economic, social, technological, legal, and environmental. Political factors can include things such as tax, environmental regulations, and trade restrictions. Economic factors can include such things as economic growth or decline and interest and exchange rates. Social factors can be health and safety, cultural differences, and awareness of ethical behaviour. Technological factors include changes to technology such as robots and artificial intelligence. Legal factors affect an organisation through changes to legislation etc. environmental factors affect things such as global warming and ethical sourcing. 
	Arguably the most important factor to affect an organisation’s macro environment is the environment. With the increased global warming and the need to protect the climate from climate change can affect a business that is not seen as sustainable or environmentally friendly. Organisations can be compelled to change their business practices and change to sustainable materials and manufacturing techniques to create an up-to-date brand image (Pathtak, 2020). Due to growing interest from consumers to become more protective of the environment, government pressure and cost or profit issues mean green marketing is inevitable and practically unavoidable in the modern age.(Shazia Bukhari, 2011) Linking back to Coca-Cola, they use their various brands to try and promote recycling by running advertising campaigns and adding the slogan “please recycle me” on their single-use plastic packaging. Coca-Cola is also ensuring their packaging is sustainable with every bottle that contains 500ml or less being made from 100% recycled plastic resulting in the removal of 4000 tonnes of plastic from its supply chain in 2020. (Coca-Cola Great Britain’s sustainability ambition | Our sustainable initiatives | Coca-Cola GB, no date). This all helps to improve the brand image of Coca-Cola and could lead to more environmentally minded consumers choosing their products over competitors. Brew Dog has become carbon negative in recent months and has been certified by Positive Planet as such. (BrewDog | Planet, no date) The pub chain and brewery have essentially built the entire business around the fact they are a carbon-negative business. Reminding you in every marketing campaign, on their website, physical locations and even down to the free Wi-Fi password. This could be seen as a competitive advantage over competitor chain pubs such as J.D. Wetherspoon or Slug & Lettuce through their environmental efforts and their green marketing campaigns, much like Coca-Cola this could be enough to persuade potential customers in their buying decisions. PESTLE analysis for the environment includes looking at the environment and potential changes that may affect the business, based on the premise that organisations continuously scan their marketing environment, this could lead to a competitive advantage as it helps in gathering, analysing, and using the information to improve organisational performance. (Buye, 2021)
	Marketing needs to evolve with the business, as the business world moves to a more digital platform marketing needs to follow suit. Digital marketing uses digital channels such as social media to market a product or service. Digital marketing accumulates all marketing that uses electronic devices or the internet. There are some key advantages of digital marketing, potential customer base is larger online due to the global audience allowing for greater responses than traditional methods which tend to only reach a local audience. This is key as an organisation is casting a wider net which can result in more customers. Organisations can direct more personalised marketing campaigns to targeted customer bases at the correct time. Digital marketing allows an organisation to communicate with prospective customers through every stage of the buying process, giving a more personalised and tailored service to your customers making them more potentially inclined to return. Digital marketing is also cheaper than traditional types of marketing. (Digitalmarketinginstitutes, 2021). Digital marketing can be broken down into a few methods including, search engine optimisation, pay-per-click, social media marketing, content marketing, email, mobile and marketing analytics and affiliate marketing. (Gustaven, 2022). Search engine optimisation is possibly seen every day when using search engines such as Google or Bing, a link to an organisation’s website or an advert will be placed at the top of the search results. Content marketing is creating and promoting assets for the sole purpose of creating a stronger brand image. Social media marketing uses various social media platforms like Facebook or Instagram to advertise the business or service this may be seen daily by a large number of people and is a cheap cost-effective form of marketing. Sponsored marketing will more than likely be seen when consuming content on platforms such as YouTube or Tik Tok, this is where an organisation will pay an established business or person to create content using their product or service. Email and phone marketing are very similar, this is where many emails or phone calls are sent out hoping for a response, these are not as popular as a few decades ago with people seeing this type of marketing as scams. 
	In recent months and years, social media has exploded as a popular way to market products and services. Companies now appreciate that sharing their brand information with consumers and sharing their experiences is a new avenue for brands. This is new to brands when compared to traditional methods, however, due to the widespread use of smartphones and the integration of the internet into modern life social media marketing is crucial with many people solely relying on social media brands for their products or services. By creating social groups brands allow their customers to have a community without physically meeting. (Grebitus and Bruhn, 2011). Social media marketing also has its drawbacks, by marketing in this way an organisation opens itself up to negative feedback, these platforms can be described as catalysts for negative feedback people will use their social media presence to inform others of their bad experiences and negative reviews of products and services. Having too much poor feedback can impact the future of an organisations marketing efforts and leave the brand’s image tarnished. Social media marketing is not like airing a television ad where the same ad gets run time and time again, social media users expect new and engaging content regularly in turn marketing content not only needs to be fresh and well presented but posted daily meaning it is a very time-consuming method of advertising. Marketing success does not come overnight with social media marketing, and it is very difficult to build a strong loyal following for the brand. (Jamil et al., 2022)
	With all points considered social media marketing could be seen as a valuable asset to an organisation. Every method of marketing will have shortfalls, social media included, however, with the low cost and the ability to reach a global audience it can be an effective way to market. With the rise of smartphones in the last decade social media marketing is more valuable and needed for an organisation than ever before. 
	Marketing is perhaps the main reason a business will succeed or fail. After analysing marketing, it shows the severe importance of a good marketing campaign and the correct ways to build a campaign. Marketing is used to engage potential and loyal consumers with the brands’ products or services, looking at large brands like Coca-Cola highlights the severe need for a strong brand image which is again, a direct effect of marketing. Marketing is also used to showcase new products or services to potential new consumers, marketing will also identify and highlight the organisation’s economic and social responsibility. A clever and well-timed marketing campaign can also promote an inferior product to a greater market share and a superior competitor. Organisations will pay thousands to advertise on primetime television, targeted television advertisement is key to placing a product in front of desired consumers’ eyes i.e., products aimed at children will be run between 6:30 am to 9 am when children are watching before school or advertisements on the side-line of football pitches or even shirt sponsors to be seen by incredibly large audiences across the globe. The ultimate role of marketing in an organisation is to boost sales, create a strong brand image and promote customer loyalty.
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