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[bookmark: _Toc225115607]1: Job Adverts Comparison
I have chosen two job advertisements, both of which are located in London: one for a marketing executive and the other for a digital marketing executive. I will compare and highlight the key skills and knowledge needed for each profession. I will point out any common patterns in the advertisements and discuss in more detail about one common skill and why it is essential to this role. 
[bookmark: _Toc224974326][bookmark: _Toc225115608]1.1: Job Advert 1 - Marketing Executive
The first job, Marketing Executive, is a post that focuses on tasks like managing social media, creating content and assisting with marketing initiatives (Appendix A). Good communication skills, creativity, teamwork and organisational talents are all emphasised in the job description. 

These skills are crucial because marketing professionals collaborate with several organisations, supervise numerous projects and use a variety of marketing platforms to communicate messages to target audiences (O'Connor and Moran, 2024). To effectively participate in marketing initiatives, one must have knowledge about digital marketing strategies, brand promotion and consumer interaction. 
[bookmark: _Toc224974327][bookmark: _Toc225115609]1.2: Job Advert 2 - Digital Marketing Executive 
The second role, Digital Marketing Executive, focuses mainly on data and digital marketing technologies (Appendix B). Search engine optimisation (SEO), data analysis and the usage of technologies like Google Analytics (GA4), SEMrush and Ahrefs are particularly mentioned in the job advertisement (Singh et al., 2025). These tools are utilised to evaluate campaign performance, analyse website traffic and increase search engine exposure (Okutan, 2025). 

The position also calls for familiarity with paid advertising campaigns and content management systems (CMS), highlighting the growing significance of technical digital marketing expertise in today's marketing sector. Table 1 illustrates a comparison of the skills required for both job roles.







Table 1: Comparison of Skills
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“Source: Author’s own”
[bookmark: _Toc224746106][bookmark: _Toc225115610]1.3 Comparison of Key Skills
Despite their different focus, there are some important similarities between the two roles. Both advertisements highlight the importance of communication, digital marketing knowledge and the ability to manage marketing activities effectively. Employers also expect candidates to be organised, analytical and able to work collaboratively. These shared requirements reflect the key skills needed for marketing professionals today.
[bookmark: _Toc225115611]1.4: Shared Skill
Analytical thinking is a key shared skill identified in both advertisements. This skill is important because marketers must assess campaign performance and understand consumer behaviour. Data from websites, social media and digital advertising is often used to inform marketing strategies (Islam, 2024). By analysing this data, marketers can identify trends and make informed decisions to improve marketing performance and outcomes. Overall, the comparison of these job advertisements shows that the marketing industry demands a blend of technical, analytical and creative abilities. Professionals need to become well-versed in digital tools and data-driven decision-making as digital marketing expands (Alessi, 2024).
[bookmark: _Toc224746107][bookmark: _Toc225115612]2: Self-Assessment and Evidence of Readiness 
[bookmark: _Toc224746108][bookmark: _Toc225115613]2.1: Self-Assessment 
Self-assessment is a crucial process that enables individuals to consider their own skills, capabilities and areas that need improvement in order to be ready for future work (Yan and Carless, 2022). Individuals can assess how effectively they meet the requirements of their chosen job by reflecting on their own abilities and experiences. 
[bookmark: _Toc225115614]2.1.1: SWOT Analysis Assessment
The SWOT analysis framework, which looks at strengths, weaknesses, opportunities and threats that could affect professional and personal development, offers a helpful tool for carrying out this kind of assessment. (Safitri et al., 2023). SWOT analysis is frequently used as a strategic planning technique to assist people in identifying both internal and external elements that may have an impact on professional advancement (Asrida et al., 2022). 

Performing a SWOT analysis enables me to assess my present abilities and identify areas that need improvement in light of my intended profession in the marketing sector (Alizadeh and Foroughi, 2023). In addition to highlighting my career-enhancing strengths, this reflection identifies my shortcomings that must be strengthened to satisfy employers. My SWOT analysis based on my educational background, personal growth and professional goals is shown in the following table.











Table 2: SWOT Analysis
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“Source: Author’s own”
[bookmark: _Toc225115615]2.1.2: Reflective Self-Assessment
A key component of becoming ready for a professional career is building employability skills. Employers favour graduates with transferable skills including digital literacy, problem-solving, collaboration and communication (Tushar and Sooraksa, 2023). I have started to developed several of these key skills through my coursework and personal growth initiatives, which will help me in my future marketing profession.

Communication skills are an essential component of readiness (Hidayatulloh and Ashoumi, 2022). I have written papers, given presentations and taken part in group debates during my time in university. My ability to express thoughts clearly and professionally has improved as a result of these exercises. Because marketing professionals must work with colleagues, explain marketing strategies and convey brand messages to clients, effective communication is especially crucial.



Teamwork is another crucial component of employability. It is one of the abilities that employers look for in graduates (Prada et al., 2022). Group work has been a major component of many of my academic tasks, necessitating cooperation, planning and shared accountability. Working in a collaborative setting has made it easier for me to comprehend how many viewpoints contribute to reaching a shared objective. 

Along with my academic successes, balancing my private responsibilities and class deadlines has improved my time management abilities. Reliability and organisational skills are crucial for professional employment and managing deadlines shows these abilities (Pieterse et al., 2024). Time management and organisation are important employability qualities that companies look for in undergraduates entering the job. However, many areas that need improvement, are acquiring marketing experience and developing technical abilities like search engine optimisation analytics. 
[bookmark: _Toc224746114][bookmark: _Toc225115616]2.2: Evidence of Readiness for Employability
My academic accomplishments show that I am prepared for a job. I have improved my research, analytical and professional writing abilities through class projects, corporate reports and presentations. My ability to think strategically and comprehend real-world business difficulties has grown as a result of completing structured assignments like business planning. Participating in networking events, online training programs and internships will help me develop these skills and get ready for work in the marketing sector. Maintaining competitiveness in the changing world of digital marketing today requires ongoing education and professional growth (Kalandarovna and Qizi, 2023).

I consider myself prepared to collaborate at work thanks to group initiatives. For instance, I helped with team coordination, made sure deadlines were reached and offered ideas when working on marketing-related tasks. This demonstrates my capacity to function well in a group setting. Through online education and scholarly study, I have improved my computer skills. Word, Excel and PowerPoint are among the Microsoft Office products that are crucial abilities for reporting and presentations in marketing positions (Abdulkadir et al., 2024). Additionally, teachers' comments have emphasised my excellent written communication skills and approach to tasks. This shows that I am capable of producing work of a high calibre. In addition, I take the initiative to better myself through criticism and apply it to improve my work. This exemplifies a growth mindset, which is highly regarded by employers. Overall, my academic achievements, interpersonal abilities, collaborative ability and motivation demonstrate that I am prepared for a career in the marketing field and continue growing professionally, even if I still need additional real-world industry experience.
[bookmark: _Toc224746115][bookmark: _Toc225115617]3 Employment Goals and Personal Development Plan 
[bookmark: _Toc224746116][bookmark: _Toc225115618]3.1: Personal Development Plan 
Upon recognising the weaknesses in my SWOT analysis, I have developed both short and long-term employment aims to improve these shortcomings, I designed a Personal Development Plan that outlines actions, timelines and resources required for improvement for employment goals (Ilmast, 2023). Regular reflection and progress evaluation will help ensure that I remain focused on developing the skills necessary for a successful career in marketing (Allil, 2024).

Table 3: Employment Goals Table
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“Source: Author’s own”




[bookmark: _Toc224746117][bookmark: _Toc225115619]3.1.1: My Short-term goals 
[bookmark: _Toc224746118]My goal is to improve my skills in digital marketing, especially with regard to Google Analytics, search engine optimisation (SEO) and digital marketing tools. These abilities are frequently needed in marketing job postings and are crucial for evaluating campaign performance and increasing web visibility. 

To accomplish this goal, I will finish courses that will increase my employability and prepare me for entry-level marketing positions. Getting real-world marketing experience through internships, part-time jobs, or volunteer work is another short-term objective. This will assist me in putting theoretical knowledge I gained in university to practice and develop important professional abilities like problem-solving, collaboration and communication.
[bookmark: _Toc225115620]3.1.2: My Long-term goals 
[bookmark: _Toc224746119]My long-term objective is to secure a role as a Digital Marketing Executive within a company or marketing agency. In this position, I would manage digital campaigns, analyse marketing data and develop strategies to increase brand awareness and customer engagement. Achieving this goal will require continuous professional development and strong analytical skills. 

I have created a Personal Development Plan outlining the actions, timeframes and resources needed to achieve these objectives. Regularly reviewing my progress will help ensure I remain focused on developing the skills required for a career in marketing.
[bookmark: _Toc225115621]3.2 Personal Development Plan (PDP)
In my Personal Development Plan table below, I have outlined specific actions that I will take to address my weaknesses. I have included timelines, required resources and how I will measure my progress.









Table 4: PDP Table
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“Source: Author’s own”
[bookmark: _Toc225115622]3.3 Continuous Professional Development - Gantt Chart
The procedure of gaining professional expertise, skills and experience to enhance employability and career advancement is known as continuous professional development, or CPD (Nassereddine and Nassreddine, 2024). The tasks that will help me advance in the marketing sector are shown in the Gantt chart below. Completing training in digital marketing, expanding one's understanding of analytics tools, developing a professional network and obtaining experience through internships are some of these tasks. The timeline shows how these training exercises will be conducted over a six-month period to improve my abilities and get me ready for entry-level marketing positions (Sekuloska, 2025).





Table 5: Continuous Professional Development Gantt Chart
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Source: Author’s own
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Table 5: Continuous Professional Development Gantt Chart
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Marketing Executive Marketing Executive with strong social media, IT, and writing skills is required
for an interesting and progressive company. The role will suit a confident, creative, outgoing
individual who enjoys having contact with clients.

The Marketing Executive will have solid Marketing experience and a proven track record of using
social media. The ability to write clear and accurate copy is essential for the role.

The Marketing Executive will work with a variety of colleagues and deal with a broad range of
clients, so the right person must be a well presented, charismatic individual with excellent
communication skills.

The Marketing Executive will deal with email marketing campaigns, create new email templates,
manage email databases, assist with the distribution of group emails, social media campaigns and
boost organic social posts.

The Marketing Executive will analyse website traffic, coordinate ads and listings, deal with digital
advertising campaigns across different media platforms, and get involved with market research and
identify new trends.

The Marketing Executive will sort out marketing projects, manage timelines and deal with reports to
track the measurement and success of marketing campaigns and be familiar with the latest digital
marketing trends and technologies.
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The Marketing Executive will ensure that set deadlines are met on time, keep a track of online
reviews, deal with website updates and work closely with colleagues when dealing with launches
and promotional activities.

The Marketing Executive will deal with online marketing, quotes, design, planning and
management, and handle research, brief and oversee any production with the appointed design and
creative agencies. Deal with content creation, write blogs and articles, put together newsletters and
deal with advertising and proofreading.

Accuracy, attention to detail and the ability to manage multiple priorities are essential for the role.

The Marketing Executive will be an excellent communicator, have superb project and time-
management skills, and be ambitious enough to want to take on more responsibility.

This is a great opportunity for an ambitious, creative, outgoing individual who has a passion for
Marketing, social media, and PR.
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Digital Marketing Executive

Posting date: 25 September 2025
Salary: £23,000 to £32,000 per year, pro rata

Additional salary information: D.O.E

Hours: Full time

Closing date: 25 October 2025
Location: London, UK

Remote working: Fully remote

Company: Pulse IT Recruitment Ltd
Job type: Permanent

Job reference: 2268
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Summary

Digital Marketing Executive (SEO, Google Analytics, Google Search
Console)

London or 100% Remote (MUST BE UK BASED)
£23k- £32k

A fantastic opportunity has arisen for a talented, self-motivated individual
to grow with a rapidly developing brand, which has seen phenomenal
growth year on year. The position of Digital Marketing Executive is a key
role within the company and provides the potential to develop an
extremely rewarding career for a driven individual who is committed to
both achieving and maintaining results.

We are currently looking for a talented Marketing Executive to assist with
their continued growth. You will working within a talented team of friendly
Marketing Executives & Analysts and will be responsible for developing
clients online presence within an SEO & Paid marketing environment.
Solid Commercial experience in a similar role level is essential.
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You will also have an excellent understanding of effective search
marketing strategy and current Digital Marketing techniques, including link
building for SEO and related campaigns.

You will be skilled in the following:

-An expert in SEO Tools (SEMrush & Ahrefs)

-Knowledgeable of Google Analytics / GA4 & Google Search Console.
-Proficient in Paid Media

-Understanding of website management with CMS's such as WordPress.
-Managing marketing strategies, Reporting & Audits.

-General Marketing experience including Social Media Marketing.

-Solid experience working within an agency environment.

- Stakeholder Management
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As part of the role, you will be rewarded with the following:

-An attractive starting salary!
-A chance to learn new technologies & techniques

-A fun, dynamic working environment. -Excellent career progression -
Salary re-views

-Attractive holiday entitlement -Excellent work life balance
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