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[bookmark: _Toc45059283]INTRODUCTION 
Traveling to some is the most invigorating and exhilarating moment in life and some can travel whole of their life. United Arab Emirates (UAE) is the dream country for every luxury seeking person with Lamborghini and Rolls Royce outnumbering the people on road and sitting by the beach alongside Burj Khalifa and gazing the grandeur with glittery eyes. This report incorporates the country profile of United Arab Emirates with demographics, location geography and many more aspects. Then understanding the culture of UAE and followed by the analysis of UAE as tourist destination on various heads such as tourist demographics, market segmentation etcetera. At last critical evaluation and appraisal of the country as a destination is provided. 


[bookmark: _Toc45059284]1.0. COUNTRY PROFILE: UNITED ARAB EMIRATES
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[bookmark: _Toc45059285]1.1. LOCATION
United Arab Emirates is a federation of 7 states in the Arabian Peninsula and is one of the major economic destinations in the Middle East and the most liberal states in the Gulf region. The seven emirates included in the UAE are Abu Dhabi, Ajman, Dubai, Fujairah, Ras Al Khaimah, Sharjah and Umm Al Quwain. All the seven emirates are Islamic sovereign constitutional monarchy founded in December 2, 1971 and currently under the president ship of Khalifa bin Zayed Al Nahyan. It is surrounded by Oman in the East, Saudi Arabia in South and west with Maritime boundaries shared by Qatar in the West and Iran in the North (World Atlas, 2017). 
[bookmark: _Toc45059286]1.2. GEOGRAPHY
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Figure 
3
 Geographical Map of UAE
)UAE has an estimated area of around 83, 600 km2 and can be divided into 3 main regions the coastal plains, desert and the mountain ranges. Tropic of Cancer passes through the country and hence in most of the part tropic or sub tropical climate is experienced (Anonymous, 2020). UAE shares its coastline with Persian Gulf and the Hajar al-Gharbi Mountains can be seen in the North eastern with Jabal Yibir the highest mountain in the region with height of 1,727m. The region experiences unpredictable rainfall and high temperature. Temperature range in January and February is in the range of 10®c to 14®c and experiences humid and hot temperature round the year and can be as high as 48®c (Anonymous, 2020). 
[bookmark: _Toc45059287]1.3. TOPOGRAPHY
UAE depicts varied topographies with coastal plains at one location and mountain ranges and sand dunes scattered round the country. A majority of the area is not suitable for the cultivation and hence the irrigated land area stands at 2300 km2. Natural resources found in the area are generally of oil and petroleum and is the member of OPEC (Peterson, 2020). There are two oasis in the country namely Liwa Oasis and Al-Buraimi and artificial lake Zakher bordering with Oman. Mountain ranges include Al-Hajar Al-Gharbi. Burj Khalifa is the world famous skyscraper located in Dubai. The seven emirates are the 7 major cities of the region (Anonymous, 2020). 
[bookmark: _Toc45059288]1.4. KEY REGION
There are seven administrative divisions in UAE with two jointly controlled areas. The seven regions are Abu Dhabi, Ajman, Dubai, Fujairah, Ras al-Khaimah, Sharjah and Umm al-Quwain two joint control areas are Fujairah and Sharjah and Oman and Ajman. Cities and town in UAE includes Ajman, Al Ain, As Sila, Bani Yas, Bu Hasa, Dhaid, Dubai, Mu’alla, Jabel Dhanna, Kalba, Umm al-Nar, Sharjah and many more (Anonymous, 2020). 

[bookmark: _Toc45059289]2.0. CULTURE OF UAE
As discussed above UAE is an Islamic country with constitutional monarchy and is ruled by the president and is a group of seven emirates listed above. In this part we will be discussing about the culture and demography of the country. Its population, language, heritage and social context will be discussed further in this part. 
[bookmark: _Toc45059290]2.1. POPULATION
UAE has a total population of around 9.68 million as of 2019 according to World Bank. Since the country is known for extensive economic activities mainly dealing in crude oil people from much nationality resides here. The most dominant expatriates are from India stands at 2.6 million, followed by Pakistan, Bangladesh, Philippines, Iran, Egypt, Nepal, Sri Lanka, China and other nations. Native population of UAE is 1.08 million. Population break down emirates wise is as follows Dubai (4.17 million), Sharjah (2.3 million), Ajman (372 thousand), UAQ (72 Thousand), and Abu Dhabi (2.78 million) (UAE Statistics, 2019). 
[bookmark: _Toc45059291]2.2. LANGUAGE
Official language of the country is Arabic. The most spoken languages in the United Arab Emirates apart from Arabic are English. 
[bookmark: _Toc45059292]2.3. HERITAGE
UAE has a blend of Arabic, Islamic and modern world heritage. It is one of the most attractive tourist countries with its clear water beaches alongside the Burj Khalifa and many mosques and heritage villages and much archaeological significance. 
Al Ain is the UNESCO World Heritage Site and it encompasses six oases and Bida Bint Saud, Hafeet and Hili archaeological site. Sharjah is known as the cultural capital of UAE. Festivals celebrated in UAE are Qasr Al Hosn Festival, Sheikh Zayed heritage Festival, Sultan bin Zayed Heritage Festival and Sharjah Heritage days (Anonymous, 2020). Museums are maintained in a way to depict and project the tradition and culture of UAE and some of them are forts converted to museum. Some of the museums in UAE are The Louvre Abu Dhabi, Guggenheim Abu Dhabi, Zayed National Museum and Maritime museum. At an estimate, there are about 4817 mosques in entire nation and most prominent of them includes Sheikh Zayed Grand Mosque, Al Bidya Mosque and Jumeirah Mosque. 
[bookmark: _Toc45059293]2.4. SOCIAL CONTEXT
UAE has an embedded society strictly according to Islamic laws and cultures. The country can be seen as the blend of modern lifestyle with a touch of Islamic culture. The population comprises of many nationalities mainly from India. The language used is generally Arabic and English with some Arabic words forms the lingua franca of the nation. There are many expatriates who serve as the backbone of the economic workforce. Society is well knit and many religions make up the thread of social fabric. Taking care of their Islamic culture and tradition is of utmost importance (Mirza, 2020). 













[bookmark: _Toc45059294]3.0. UAE AS TOURIST DESTINATION
[bookmark: _Toc45059295]3.1. SIZE AND SCALE OF INDUSTRY
In year 2016 the economic contribution of domestic expenditure stands at 38.9 Billion Dirham, 39.6 Billion Dirham and 41.2 Billion Dirham in 2018 (Mirza, 2020). 
[bookmark: _Toc45059296]3.2. EMPLOYMENT STATISTICS
In 2016 total employed person in UAE stood at 566.2 Thousand, 585.7 Thousand in 2017 and 604.3 Thousand People in 2018 (Mirza, 2020). 
[bookmark: _Toc45059297]3.3. DOMINANT TOURISM SECTORS
The dominant tourism sectors are as follows:
· Leisure and entertainment
· Medical tourism
· Sports Tourism

[bookmark: _Toc45059298]3.4. FUNDING OR INVESTMENT
Most of the funding and investment activity is heralded by the Government of United Arab Emirates (UAE) and there are many initiatives being run for attracting investment and sustaining the growth of travel and tourist industry. Many private players are the stakeholders in the industry and are investing as per their needs and industry requirements. 
[bookmark: _Toc45059299]3.5. MARKETING AND BRANDING
Travel and Tourism related marketing is commenced and monitored by the government of United Arab Emirates (UAE) and further strengthened and propagated by the their embassies in other countries. Emirates Airline is one of the most luxurious and profitable airline in the world and serves as the epitomes for commitment to provide world class experience (US-UAE Business Council, 2019). Digital marketing and conventional marketing strategies are employed for the promotion of travel and tourism industry. 
[bookmark: _Toc45059300]3.6. GOVERNMNET INVOLVEMENT
There are many initiatives run by Government of United Arab Emirates (UAE) to for the growth and advancements in the field of travel and tourism. Some of the government initiatives are as follows: 
1. Sustainable Tourism Development in Abu Dhabi
Launched by Department of Culture and tourism in Abu Dhabi it ensures that the tourism industry in Abu Dhabi is congruent with the Sustainable Development Goals. They undertake preparation of Annual sustainability report, implementation of green tourism and conducting exhibitions related to environment (Anonymous, 2019). 
2. Dubai Tourism Strategy 2020
Started in 2013, it is a blueprint for sustainable development of tourism in Dubai and aims at making Dubai the first choice of tourism in the world. They aimed at retaining the existing market share in the tourism industry along with increasing the market share and number of repeated visits. 
3. Sharjah Tourism Vision 2021
It focuses on attracting at least 10 million tourists by the advent of the third decade of twenty first century. It aims at promotion of Sharjah as the ideal family tourist spot in the world by adopting the most innovative approaches and promotion of cultural and heritage elements pertaining to the family (GMI, 2019). 


[bookmark: _Toc45059301]3.7. GROWTH ISSUES AND CHALLENGES
Since United Arab Emirates is one of the most luxurious and incredible tourist places in the world and is keeping the spot with marvelous cities or emirates such as Abu Dhabi, Sharjah and many more which are rich in cultural and heritage sites. The nation stands unparallel and unmatchable in the luxurious tourist places and city specific initiatives are undertaken by the national and local government to retain the spot. Sustainable tourism approaches and cultural and heritage based family tours are encouraged through initiatives. 
There are many challenges which the nation faces such as the falling of crude oil prices and management of the arid region in the country. Most of the emphasis has to be diverted on the alternate energy to cater the needs of the tourist and to coincide and fulfill the goals and objectives of the United Nations Sustainable Development Goals (UNSDG) (Stephenson, 2014). 
















[bookmark: _Toc45059302]4.0. REFLECTION ON SUITABILITY OF FUTURE TOURISM INDUSTRY
Travel and tourism industry in United Arab Emirates plays a vital role in the economic expenditure ranging from 5% to 7% of the GDP and many inbound tourists have substantially helped in creating a favorable environment for the tourism industry and retaining the top position in the leisure and entertainment sector. From sandy beaches to the sand dunes of the arid region along with the cultural and heritage richness both in terms of traditional and modern has astounded and filled everyone’s heart with utmost invigoration (Mirza, 2020). 
Tourist from across the globe flocks to UAE to have once in a lifetime experience and to experience the richness of Islamic culture and heritage with mosques and museums rich in the treasure trove of traditions and ethics. Issues and challenges related to the travel and tourism industry in United Arab Emirates (UAE) is discussed above the tourist statistics and initiatives by both local and national government to make cities like Sharjah, Abu Dhabi and many more at the top of the tourist destinations in the world (Anonymous, 2019). Discussing below various points such as Demographics of the Tourists, Market Segmentation and Tourism Product Development with respect to UAE
[bookmark: _Toc45059303]4.1. DEMOGRAPHICS OF TOURISTS
[image: ]Tourists across the globe with varied nationalities comprise to make up the tourist population of the UAE. As of January to June 2019 tourists from India topped the list of country wise inbound tourists in Dubai followed by followed by Saudi Arabia. Tourists from India are numbered at 997, 000, Saudi Arabia at 756, 000, United Kingdom at 596, 000, China at 561, 000, Oman at 499, 000 and many more (Anonymous, 2019). Countries like USA, Russia, Germany, Philippines and Pakistan among the top 10.

[bookmark: _Toc45059304]4.2. MARKET SEGMENTATION
The tourism and travel industry in UAE is multidimensional and incorporates various kinds of tourist activities from round the global. Hence the market can be divided into four main markets and they are:
· Leisure and Entertainment
· Medical Tourism
· Sports Tourism
· Business Tourism

[bookmark: _Toc45059305]4.3. TOURISM PRODUCT DEVELOPMENT
Local and national government of UAE has undertaken various initiatives for catering the increasing needs of the inbounds tourists to various parts of the nation. They aim at increasing the tourists and their frequency of visit to the country by mixing and creating a blend of old and modern culture and architecture (Peterson, 2020). At an estimate 25000 to 30000 extra rooms are needed to fulfill the accommodation needs of the increased tourists. 








[bookmark: _Toc45059306]5.0. CRITICAL EVALUATION AND APPRAISAL
 It has to be admitted that the UAE and its emirates has done considerably well and incredible to attract the tourists to the country and undertaken various developmental projects to cater the needs of the tourists and promotional events in various countries of the world through their embassies. Tourism and travel Industry in UAE is linked to Sustainable Development Goals and efforts are underway to create a sustainable tourist place through sustainable approaches and alternative energy resources. One thing about the country where we can be critical of is the conservatism and rigidity pertaining to the cultural and religious issues but ones thing about UAE is commendable that it is one of the most liberal countries in the Gulf Region (GMI, 2019). 
The country has established as one of the prominent breeding ground for the business in the gulf regions where companies from round the world can come and set up and commence their business activities at lowest of the corporate taxes in the region. UAE has world class sports and entertainment facilities for incredible and indelible experience of the tourist attracting more and increasing the frequency of the tourists in the region. Museums house the rich cultural and traditional artifacts and memories of the civilization. 


[bookmark: _Toc45059307]CONCLUSION
This report has helped in understanding the United Arab Emirates (UAE) as the tourist destination and not the country. There are various factors which help in the assessment and evaluation of the tourist destination and most of them are discussed keeping in mind the travel and tourism industry. Starting from the last the critical analysis and appraisal has helped in understanding the strength and weakness of the country as tourist destination. Understanding of various aspects related to tourism industry such as market segmentation, tourist demographics, branding and marketing, growth issues and challenges and national and local government initiatives to promote the tourism industry in the country.  
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