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[bookmark: _heading=h.5vh4cgw0dma]Introduction 
Strong corporate social responsibility (CSR) practices and ethical behaviour have remained core factors behind strengthening credibility of organisations with stakeholders including employees, consumers and investors (Azhar, 2025). Firms, renowned for their sustainability, honesty and fairness, have shown the tendency to develop long-term trust and loyalty among consumers. Owing to digital disruption, regulatory pressure and climate changes, most organisations such as Tesla and BMW have been compelled to incorporate ethical conduct, transparency and sustainability in their operations. This has remarkably heightened expectations among environmentally conscious customers.
Essay statement: The current essay will evaluate the perspectives of CSR and business ethics with the utilisation of academic frameworks, considering the global automotive industry. Throughout the essay, the application of TBL (triple bottom line theory) and Caroll’s CSR pyramid principles in different segments such as battery sourcing and transitions of electronic vehicles of automobile companies will be demonstrated.
[bookmark: _heading=h.ebx4guiw3i25]Main body 
This segment of essay articulates business ethics. According to Roszkowska and Melé (2021), business ethics indicates moral values, standards and principles that allow individuals to maintain positive behaviour within companies. It incorporates decisions pertaining to transparency, responsibility and honesty toward employees and other stakeholders. Supporting the statement, Svara (2021) revealed that ethical practices guided organisation management to fulfil moral obligations toward society. In the context of the automotive sector, business ethics demonstrates issues including regulatory adherence, supply chain integrity, environmental footprint and safety standards.
Analysis of CSR is demonstrated in this section. CSR demonstrates the responsibility that every company needs to fulfil in terms of maintaining environmental sustainability while remaining economically viable (Fallah Shayan et al. 2022). As per CSR principles, firms should not only consider demands of shareholders but should also meet the requirements of broad stakeholder groups that centre around community, consumers, suppliers, planet and employees. As enunciated by Aslaksen et al. (2021), CSR practices involve different long-term tactics and voluntary initiatives that translate sustainability within business operations. Those initiatives include investment in community development and reduction of carbon emissions.
Application of Caroll's CSR pyramid is considered here. The principles of Caroll's CSR pyramid conceptualise implementation of CSR within business operations. The four levels of this pyramid include economic responsibilities that focus on profitability and financial stability along with legal responsibilities that demonstrate obeying regulations (Saleh, 2022). The philanthropic responsibilities include voluntary contributions to society while ethical responsibilities highlight fair acts and avoidance of harmful activities. In the automotive industry, organisations need to maintain a proper balance between business profitability and certain factors including safety standards, ethical labour strategies and emissions regulations. This can be possible through implementation of these four levels of responsibilities in operations. 
Multiple automobile companies have successfully implemented principles of Caroll's CSR pyramid in their businesses. For example, Toyota has succeeded in creating a balanced approach across the four layers of the pyramid. Financially, the organisation has remained highly profitable by generating the revenue of 317.042 billion USD in 2025 (£237.08 billion GBP) (1.89% higher than previous years) (Macrotrends, 2025a). It is found that despite maintaining business profit, Toyota management has always complied with safety regulations and emissions. Though it is reported that the firm has confronted significant recalls due to faulty airbags. In an ethical context, Toyota has shown long-term commitment towards integrated hybrid technology which clearly indicates a responsible approach towards environmental sustainability. Philanthropically the company has invested substantial capital in STEM education, community development and safety campaigns for traffic. Overall, that Toyota has maintained a structured and long-standing CSR culture. 
However, this statement cannot be applicable for Tesla. The automobile company has confronted a tension between ethical and economic responsibilities. Financially, Tesla has successfully excelled in developing high-margin electric vehicles and adopting electric mobility. Nevertheless, it is revealed that the organisation has encountered excessive scrutiny over maintaining regulatory compliance related to labour practices and autopilot safety (Reuters, 2023). The ethical concerns exhibit transparency issues of mineral sourcing in EV batteries. Though Tesla authorities claimed to eradicate this issue by reducing excessive dependency on Cobalt. It is also found that compared to other automobile firms, philanthropic initiatives of Tesla are less as the organisation has invested a meagre amount in community development. 
[bookmark: _GoBack]The above-presented inappropriate conditions are also found in Volkswagen. The 2015 Dieselgate scandal discloses the legal and ethical failure of Volkswagen where the organisation management manipulated the entire emission test. In the economic context, the organisation has encountered massive benefits from the high sales value of diesel vehicles. Research discloses that in 2025, the organisation generated the revenue of 93.869 billion USD (£70.17 billion GBP) (8.78% higher than 2024) (Macrotrends, 2025b). 
Application of TBL model in automotive industry is demonstrated in this section. The three pillars of the TBL model include profit, planet and people which centre around a balance between financial results, environmental sustainability and social equity (Nogueira et al. 2025). The people segment highlights community impact, customer safety and employee welfare. The automobile company Ford has maintained a strong emphasis on workers' welfare. The organisation has invested in retraining programs for boosting employability skills as Ford has transitioned to EV production from combustion engines (Ford, 2020). Considering the safety perspective, the organisation has prioritised regulatory compliance and consumer well-being due to which, the management has modified current business strategies. 
The planet segment of TBL theory indicates product sustainability and reduction of environmental impact. The implementation of hybrid technology by Toyota supports the mentioned segment. With that technology, the company intends to achieve the goal of promoting carbon neutrality in its supply chain and manufacturing. Volkswagen’s expansion of the EV portfolio also suggests implementation of the planet pillar of TBL. The profit segment of TBL emphasises strong competitiveness and financial stability. BMW has maintained business profit while investing a lump sum of capital in integrating EV technology through i-series models. From 2022 to 2023, annual gross profit of BMW increased by 24.14%.  (32.132 billion USD) (£24.10 billion GBP)  (Macrotrends, 2025b). Similar to BMW, Ford has also maintained financial viability despite restructuring its operations strategies.
[bookmark: _heading=h.p8czs0arjkaa]Conclusion 
The current essay has articulated the significance of CSR and business ethics in modern automotive business strategies, demonstrating how organisations innovate, cooperate and engage with societies. The elaboration of triple bottom line theory and Caroll's CSR pyramid highlighted the sustainable, legal, ethical and financial obligations in shaping company behaviour. The given examples on Tesla, Volkswagen and other automobile companies have showcased the influence of CSR initiatives and ethical practices on multiple factors including consumer safety, regulatory compliance, battery sourcing and EV transitions. It can be deduced that organisations that prioritise sustainability, stakeholder management and transparency, have succeeded in building resilience and trust in the evolving sector. 
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