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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly, within 2–3 seconds on most devices. Navigation is smooth, with no delays or crashes. It gives users a good first impression and makes the service easy to explore.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, it has sub-pages like "Car Wrapping," "De-chrome," and "Gallery." Customers navigate using a clear top menu. Services are organised into easy sections, helping users find what they’re looking for fast.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can fill out a contact form to request a service or quote. There’s no live booking system, but enquiries are handled quickly through email or phone.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Adding a real-time quote tool or instant booking system would improve the user experience. Also, adding a chatbot would help customers ask quick questions easily.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks smart and classy with its black, gold, and white colours. On mobile, it still looks good, but some parts feel a bit compressed. A few small tweaks would make mobile browsing even better.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site uses high-quality before-and-after images of car wraps. The colour scheme is clean and simple. However, there are no videos — adding short videos of the wrapping process would make it even better.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, there is no online chat tool. A live chat would be very useful for answering fast questions about prices, availability, or services offered.

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are available but not very prominent. Making them more visible and showing recent Instagram wraps on the homepage would help engage more customers.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are clearly listed: full car wraps, de-chroming, vehicle styling, and partial wraps. Each service page explains the options with good images and clear headings.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There are no visible customer reviews directly on the website. Linking Google reviews or adding testimonials would build trust with new visitors.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The site presents a high-end feel by showing luxury cars they have worked on. The clean gallery and professional look make it seem trustworthy. I would recommend them for anyone wanting to upgrade their car’s appearance.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer Prices are not listed. Likely because every car wrap is custom, depending on the vehicle, colours, and job size. This allows them to offer tailored quotes to customers.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car Wrapping Birmingham

	
	2. Vehicle Wrapping Birmingham

	
	3. Vinyl Car Wrap Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching, Suited Cars doesn’t always appear in the top 10 results. Larger car wrapping companies dominate. Improving SEO would really help them get found easier by customers in Birmingham.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still very important. Most people search online before making a purchase. A professional, easy-to-use website builds trust and gives customers important information straight away. Without a strong website, businesses miss out on lots of new opportunities.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding real customer reviews and a simple online quote calculator. It would make people feel more confident about booking and give quick answers without needing to call or wait for a reply.
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