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Abstract 

Current dissertation is mainly focused on the topic A study on analysing the relationship between invention and employee performance in the UK retail sector, by giving a specific position to the case study of Tesco. For the actual presentation, the researcher divides the whole dissertation into six sections which contain the introduction, literature review, methodology, result and discussion and finally conclusion and recommendation. 

The initial chapter of this dissertation is introductory chapter, which provides a brief outline of the entire research study, which containing research background, aims and objectives, research question and proposed methods. The second chapter is literature review which concerning the study variables and topics linking with the research topic and objectives of the research study. 

Furthermore, the theoretical model is provided. Then, third chapter of the dissertation is research methodology, which explains the various approaches for framing a precise structure regarding the research study. the current study is adopted both interpretivism research philosophy and positivism philosophy, indictive and deductive research method, exploratory research design, case study and survey plan, secondary data gathering method and primary data gathering method are used in this study. Along with that, sampling, ethical consideration and limitations are also adopted. The fourth chapter is the crucial chapter of the entire research study and case study information is presented in the context of relevant literature. The chapter provides a complete analysis of all the data collected. Then, the last chapter is conclusion and recommendation, delivers a suitable conclusion for the research by stating relevant references to the organisation and upcoming researchers and limitations.
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Chapter 1: Introduction 
Purpose of the study

There is a strong correlation between employee performance and organizational innovation. In order to reduce administrative and transaction costs and boost employee satisfaction, businesses frequently innovate their administrative procedures. In today's highly competitive business environment, innovation is essential to a company's success, especially as customers become savvier and demanding. The businesses benefit from innovation because it increases efficiency, which lowers production costs and drives down prices, which in turn drives up demand for the company's products. It was identified that, In order to foster innovation, Tesco oversees and strategically organizes its workforce. In order to ensure the development of new products or organizational activities, this strategy involves transforming knowledge. Work teams work together to bring about innovation throughout the business. In this particular study, it will analyse this relationship between innovation and employee performance in the UK retail sector by focusing on the case of Tesco. 
Aim 
The primary of the study is to analyse the link between the innovation nd employee performance, focusing on the retail giant Tesco, UK 

 Research Objectives
· To explore the significance of innovative practices in the UK retail sector

· To analyse the factors affecting employee performance in the retail sector in UK

· To examine the relationship between innovation and employee performance at Tesco, UK.

· To provide recommendations for Tesco to improve employee performance through innovative practices

 Research Questions
1. What is the significance of innovative practices at Tesco?

2. What are the relationships between innovation and employee performance at Tesco?

3. How do innovative practices affect employee performance at Tesco?

4. What recommendation can be provided to improve employee performance through innovative practices?

Proposed Methods
The process of gathering data is discussed, clarified, and evaluated in the research methodology. A crucial component of any research study is the selection of the research data collection method by the researchers. Primary and secondary data collection are the two types of data collection methods. The current study's researchers will evaluate the research topic using primary data. The current study will employ both survey and interview methods. In this research study, the interpretivism research philosophy with the assistance of an interview strategy and the positivism research philosophy with the assistance of a survey strategy will be used to investigate two research variables: employee performance and innovation. Interpretivism induces human involvement in the study apart from the previous theories. To determine what influences retail employee performance, the researcher will employ both inductive and deductive research methods. The researcher will additionally examine the ongoing review issue utilizing both survey and interview techniques. The researchers will be able to drive the solutions for the research topic with the assistance of the strategy. Quantitative research will be carried out by the researchers to investigate the connection between retail industry employee performance and innovation. The researcher will investigate the variables that influence employee performance in the UK retail industry using the exploratory research design. The researcher will make the questionnaire for collecting data through interviews and survey methods. The researchers will interview the senior employees of Tesco company. Using primary data collection techniques, the researcher will arrive at the study's solution, which is the connection between retail employee performance and innovation. In addition to this, the researcher will conduct of exploratory research study to deepen the knowledge regarding the link between the research variables innovation and employee performance. A methodology that investigates research questions that have not previously been studied in depth is called exploratory research. Most exploratory research is primary and qualitative. Moreover, for selecting the participants for the interview strategy as well as for the survey strategy, the researcher will make use of the sampling method. In qualitative research, selecting an appropriate sample size is ultimately a matter of judgment and experience when weighing the quality of the collected data against the intended uses, the chosen research method and purposeful sampling strategy, and the intended research product. In this study the research will utilize the convenience sampling method. Further, for evaluating and interpreting the obtained data through primary data collection methods, the researcher will use quantitative analysis and thematic analysis.
Chapter 2: literature review
Introduction

The current chapter will elucidate the supporting literature information that is associated with the relationship between innovation and employee performance in the retail sector. The current chapter comprises the significance of innovative practices in the UK retail sector, employee performance, major factors that affect employee performance in the retailer sector, theoretical models associated with the research study, the relationship between innovation and employee performance in the retailer sector and conceptual framework, along with the research gap.

 Innovative practices in the UK retail sector

To meet the ever-changing demands of customers and take advantage of market opportunities, retailers are changing their strategy. As retailers attempt to recover from the COVID-19 pandemic's disruption, technology is now expected to shape the industry's future. The shopping experience has taken on a whole new dimension as a result of digital transformation. The shift away from product and price and toward the retail experience is evident in current retail trends. Because it is all about creating a one-of-a-kind and enduring experience, personalization is an essential component of a true Omni channel experience (Pantano et al.2017) 
Innovation is now at the forefront of every retailer's agenda thanks to globalization and the rise of the tech-savvy consumer. Customers' requirements and preferences change over time. Innovation plays a crucial role in all aspects of business, but it's especially important in fast-moving environments like the retail sector. Adjusting to recent fads, and the requirements of buyers, can represent the deciding moment a retail business. When trying to increase their level of innovation in the retail sector, businesses need to take these aspects into consideration. When retailers are looking for products, they need to conduct thorough research on both the present and potential trends. They must be up to date on the types, designs, and accessories of essential products. Although not all products are timeless, many of them are (Hristov, and Reynolds,2015.). A retailer needs to know the difference between fads and evergreen trends if they want to appear modern and up to date.

Trends in accessories are just as important as actual products, if not more so. For instance, a retailer would be well ahead of the game if they discovered the enormous popularity of personalized products several years prior to its peak. Knowing what the must-have toy for kids this Christmas is nice, but knowing trends that can adapt to one’s own style and products can be even more helpful. In the retail industry, innovation can take many forms. It is more important than ever to keep up with the most recent business practices (Mukonza, and Swarts, 2020.. Customers are making purchases based on how ethical or sustainable they believe the brand's practices are, and they expect retailers to be transparent. Since sustainable retail is at the top of consumers' agendas, retailers need to constantly look for the most effective and ethical business practices.

Younger customers are extremely tech-savvy and constantly seeking fun and exciting shopping options. Retailers must remain aware of the opportunities presented by the customer journey. Furthermore, when attempting to implement innovation in the retail sector, agility is of the utmost importance. When it comes to agility, smaller retail businesses have an advantage. They are able to relocate and alter their course much more quickly than larger corporations. If small and medium-sized businesses (SME) want to compete with larger retail chains, they must be innovative and savvy. 

Employee performance 

Representative execution is characterized as how well an individual executes their work obligations and obligations. Every year or every three months, a lot of businesses look at how well their employees are doing to figure out which areas need work and to encourage more success in areas where they are meeting or exceeding expectations.
Performance plays a crucial role in the success of an organization and contributes to enhancements in employee morale, profitability, and overall productivity. Companies can identify areas for improvement, provide employees with support and training, and ensure that everyone is working toward the same objectives by regularly assessing employee performance (Diamantidis,. and Chatzoglou, 2019). It is common knowledge that retail employees play a significant role in increasing sales revenue. Retail businesses have to deal with a lot of full-time and part-time employees and a lot of competition. Retail managers frequently face difficulties identifying performance issues in real time, regardless of whether the issue is one of operational efficiency or sales.

Numerous issues result from the absence of employee performance and behavior data and reports. The performance gaps of employees are still not recognized. Unknown is the cause of the overall poor performance of the business. Upskilling is an unquestionable requirement as omni-channel retail goes through the following computerized change to what a few specialists call multi-experience. Retail digitalization responds to customer demands in novel ways, accelerated by the pandemic(Pradhan, and Jena, 2017). From sourcing to fulfillment, retailers must take an all-encompassing approach to operations, including the employee experience (EX) at each step, ensuring that employees have access to the technology and support they need to satisfy customers' needs. Tending to representative psychological wellness and prosperity can be especially difficult in the retail business, which will in general have a profoundly different laborer populace. Whether a person is a young student, a working parent, or a long-term employee, their needs are different.

 Major factors affecting employee performance in the retail sector

First and foremost, the employee should have the ability to perform the task given to them; ability is defined as a person's mental and physical capability to do something. If he or she doesn't process the ability to work, no matter how much motivation, tools or training or other factors has been provided, the expected result will not be accomplished. This can be due to many physical traits, such as strength or flexibility, lack of assertiveness, and overconfidence. Job fitting is the method of aligning a person's abilities and strengths with the requirements of the job. This includes recognising the individual's employee competencies and matching those with the committed seas necessary for the job role.
Knowledge and skill

Knowledge refers to the factual information and theoretical concert regarding a particular topic acquired through the sensory report like reading, listening, watching etc., was a skill that refers to the ability to apply the information to tackle or complete an activity (Paais, and Pattiruhu,2020). Moreover, skills are developed through practice, for the combination of both skill and knowledge makes a person excel in his job performance.

Motivation and incentives

It is one of the things that makes one capable of doing something; both motivational insulins are highly necessary for an employee to perform the task very well. Lacking motivation means that the person lacks the energy to drive their task at their best. If the employees don't have the desire and enthusiasm to perform the job role, it would significantly be influenced their performance. Motivation is the key force that drives a person's action. If the employee has to be motivated somewhat to perform their job task, some employees are generally motivated and will be done their task without any incentives; however, the employee needs incentives as motivation in the form of rewards and recognition to perform their task very well(Al Mamun, and Hasan, 2017). The incentives enable the employed to work hard with more efficiency over the successful organisations provide appropriate incentives to their employees to get motivated, and positively contribute towards the organisation this enables them to perform well in the retail sector.

Job stress 

It is said that people experience job stress when they are unable to appropriately balance their personal capabilities with the demands of their jobs and the resources at their disposal. He defines stress at work as an environment at work that poses a threat to anyone or anything. In some organizations, employees may not be able to manage assigned tasks because they must meet a certain work level(Pandey, 2018). It is explained that the demand exceeds a person's capacity, which does not make upper management happy. In addition, it has been generally recognized as a social problem with a number of components that physically and psychologically disrupt employees as well as the health care system as a whole.

Training

Organizations all over the world have been enrolling their workers in training programs to improve their abilities, knowledge, and skills. The majority of them facilitate training by developing programs that can accommodate the requirements of their employees. Usually, associations have looked to depend on better abilities, information, and capacity of the gifted labor force to make upper hand . Managers in charge of human resource training create various training programs to help employees acquire the desirable abilities, knowledge, and skills they need to fulfill their roles. Not only do the training programs help employees become more familiar with their job responsibilities, but they also help them become more committed to their jobs (Paais, and Pattiruhu, 2020). have explained that businesses are putting together a training program to teach their employees how to do their jobs correctly and in accordance with the standards that have been established. In addition greater part of associations like to put resources into various projects that make new abilities through long haul arranging. They will be able to adjust to any current or future uncertainties thanks to this. As a result, they provide superior levels of commitment and motivation to their employees in order to guarantee that their performance will rise.

Theoretical models

Two-Factor Motivational Theory 
Frederick Herzberg came up with the Two-Factor Motivational Theory in 1959. This theory, as its name suggests, concentrates on motivation and hygiene issues. His research demonstrated that specific factors were the true motivators or factors affecting hygiene. In contrast, hygiene factors caused dissatisfaction when present or inadequate. Improvements in hygiene factors could prevent dissatisfaction, but they alone would not provide motivation. Motivators or hygiene factors are considered factors, but never both (Alshmemri, et al.2017).

Motivational factors that are intrinsic include challenging work, recognition, and responsibility. Extrinsic hygiene factors include salary, job security, and status.

Herzberg's two-factor theory, which looks at hygiene factors, is very relevant to the retail industry today for people like Brown Thomas and Arnotts. In the retail environment, hygiene factors such as pay and benefits, relationships with co-workers, and status play a significant role in salespeople's and managers' motivation. Both of these aspects contribute significantly to the success of these two retail giants and help shape their public image. Hygiene factors are used as motivators by managers in these businesses. At Brown Thomas and Arnotts, what makes salespeople and managers enjoy and succeed at their jobs are motivators like achievement, promotion, and recognition (Sanjeev, and Surya, 2016).

The theory holds that the rewards that result directly from performing the work and the nature of the work itself are the motivators. The traits that support an individual's needs for self-actualization and self-realization at work are the most potent of these. Achievement, recognition, work itself, responsibility, and advancement are examples of work-related or intrinsic factors. This study goes on to explain that the theory of motivation states that hygiene factors are not as effective as motivators in encouraging superior performance and effort.

Employee motivation has a clear impact: if the employee's job is changed at the root level; such as job enhancement, it is possible to boost a person's motivation. As a result, a happy employee is more productive. As a result, a new work plan should be created that includes more responsibility and challenge, promotion potential, and personal development. It's possible that managers prefer to employ this strategy because they believe that employees are more financially motivated than they actually are, or that it requires less effort on the part of management to raise wages than it does to reevaluate company policies and redesign jobs to maximize employee satisfaction (Holston-Okae and Mushi, 2018). In order to motivate employees, organizations' first management must identify and address factors that contribute to employees' dissatisfaction with the workplace. In addition, management has a duty to ensure that workers are treated fairly and with respect, which includes supporting employees' professional development and providing them with opportunities for success.

Social Exchange Theory

According to Cortez and Johnston (2019), the social exchange theory is predicated on the notion that people interact with one another in order to reap rewards and benefits. This theory contends that individuals weigh the advantages and disadvantages of participating in social interactions and are driven to engage in interactions that result in net benefits. Bonuses and benefits can come in a variety of shapes, including monetary or gift incentives, social rewards like approbation or recognition, or psychological benefits like boosted confidence or perceived competence. In the workplace, where workers interact socially with their managers in exchange for pay, credit, and other benefits, the social exchange theory is especially relevant (Thomas and Guptha, 2021). 

The social exchange theory might be used to the current situation to examine how Tesco's innovative practises, such as employee participation in new initiatives, can foster a sense of equality between the business and its staff. Tesco can foster a sense of equity and dedication among its staff by involving them in innovation initiatives. This can boost employee motivation and performance. Employees may view these possibilities as compensation for their commitment and contribution in return, resulting in a favourable exchange relationship. The dissertation may shed important light on the connection between innovation and employee performance in the UK retail industry by examining the function of social interaction in the context of Tesco's innovation strategies.

The relationship between innovation and employee performance in the retail sector

As per the observation of Kurdi et al., (2022), retail businesses that take an innovative strategy are much more likely to accomplish increased sales and profitability in today's highly competitive business climate. Innovation is a process of bringing out fresh, superior goods, services, procedures, or marketing strategies that benefit customers and boost a company's financial performance. In particular the shopping industry, innovation is the primary force behind successful organisations. Retailers must constantly innovate to stay competitive in light of the shifting economic conditions and fierce competition. Developing new goods or services, enhancing current corporate procedures, or even investing in research and development are all examples of innovation. It's crucial to comprehend the link between employee performance and innovation, nevertheless (Alzoubi et al., 2022). In today's dynamic economy, innovation is essential for merchants to succeed. Innovative businesses seem to be more likely to boost profits and sales. This is so that shops may set themselves apart from their rivals, which may give them a competitive advantage. In the retail sector, innovation can come in numerous shapes, encompassing product, process, and service innovation. In order to suit the evolving demands and preferences of customers, product innovation entails developing new products or upgrading existing ones. Process innovation focuses on enhancing supply chain operations, stock management, and client service for merchants. Personalized shopping experiences as well as omnichannel commerce are two examples of new and creative ways to meet the customer needs that fall under the category of service innovation.

According to the viewpoint of Mukonza and Swartz (2020), innovation can help retailers gain a competitive edge by giving them the ability to predict changes in the market and better meet client wants. The retail sector is undergoing rapid change as a result of rivalry, new technologies, and increasing consumer tastes. Retailers need to be able to respond to these developments quickly and successfully if they hope to succeed in the long run. Popular retailer Amazon has embraced technology to boost sales and profits. Its success can be attributed to its innovative use of artificial intelligence and machine learning to tailor the user experience and its ongoing rollout of new products and services, such as the Amazon Prime membership service.

Mehreen and Ali (2022) assert that employee performance benefits from innovation. Employees are encouraged to work harder, assume leadership roles, and come up with novel concepts when they are involved in innovation. Laborers are urged to utilize the drive, take risks, and think imaginatively when they are participated in advancement. When they participate in innovation, employees are motivated to work hard. They are more likely to take charge, take chances, and come up with novel concepts. Additionally, innovation provides staff members with opportunities to acquire new knowledge and skills that can boost performance. Innovation can also have a positive impact on employee satisfaction and engagement. Employees experience a sense of respect and appreciation when they take part in the innovation process. Innovation can also have a positive impact on employee satisfaction and engagement. Employees experience a sense of respect and appreciation when they take part in the innovation process. This could lead to higher employee retention rates and increased job satisfaction. Employees who are more engaged are also more likely to be committed to the business and its goals, which may boost overall performance.

Shankar et al. (2021) opine that innovative retailers are more probable to boost productivity and revenue. Retailers may gain a lot from innovation in terms of cost efficiency and operational efficiency. One instance of how innovation can increase the revenue and profits of retailers is inventory tracking systems. Retailers may streamline their inventory management procedures and cut waste with the help of these systems, which track inventory levels in real-time using technologies like RFID (Radio Frequency Identification) or barcodes. Retailers can get a market advantage by differentiating oneself from their rivals thanks to innovation. Retailers may use less resources to handle their inventory by putting in place an automated inventory management system. Employee focus on other activities that need their attention can result in cheaper costs and more efficiency. Moreover, automated inventory management systems lessen the possibility of human error, which may result in expensive errors like excess inventory or shortage of inventory of products. Moreover, innovation can support merchants in anticipating changes in the market and better meeting client expectations. Customer satisfaction may be impacted by innovation. Higher levels of consumer satisfaction may result from shops introducing new goods or services or improving existing ones. Increased consumer loyalty and customer retention may arise from this (Gomez and Bernet, 2019).

Conceptual framework 


Research gap 

The retail industry in the UK has expanded substantially over the past decade, with a rising focus on innovation as a crucial success factor. Despite this, there is little knowledge about the connection between innovation and worker performance in the industry, especially when it comes to certain retail businesses like Tesco.
The majority of previous research has ignored individuals' contributions to the accomplishment of innovation-related objectives in favour of concentrating on how innovation affects organisational performance. As a result, there is a study gap in determining the relationship between employee performance and innovation in the UK retail sector, specifically in the context of Tesco. Also, a study by Lestari et al. (2020), have looked at the connection between employee performance and innovation in other industries, they frequently don't have a particular focus on the retail industry, making it challenging to draw generalisations that may be used in the retail sector.

Therefore, this study aims to address this research gap by exploring the relationship between innovation and employee performance in the UK retail sector, specifically in a Tesco context. The study will look into how Tesco implements innovation methods and how it impacts staff performance. It will also examine the variables, such as the function of leadership and employee engagement, that affect how well employees innovate. Overall, this study will advance knowledge of how innovation affects employee performance in the UK retail sector by offering insights that can guide the creation of initiatives to improve employee performance and innovation practises in the sector.

Summary

The purpose of the dissertation, "A Study on Analyzing the Relationship Between Innovation and Employee Performance in the UK Retail Sector: A Study on Tesco," was to look at this link using Tesco as a prime focus in the UK retail industry. The goal of the study was to examine the relationship between innovation and employee performance and to pinpoint the most advantageous innovative approaches Tesco may use to raise employee performance. The study's findings will contribute to the existing literature on innovation and employee performance and provide insights into how the retail industry can leverage innovation to improve employee performance. The study's findings on this subject can offer useful information on how the retail sector might use innovation to raise worker productivity. By examining the relationship between employee performance and innovation and highlighting the essential elements that foster creativity in the retail sector, this study can contribute to the existing body of knowledge. The study can assist businesses in understanding how to foster an innovative workplace environment that encourages staff members to come up with fresh concepts and risk taking in order to boost productivity. The research is of practical significance to Tesco and other UK retail companies seeking to improve employee performance through innovation.

Chapter 3: Research Methodology 
This is the third chapter of this dissertation, which is the research methodology that describes the methods and techniques used to conduct the study. This chapter includes the research design, data collection method, sample selection, data analysis procedure, and any limitations of the study. Along with that, there will be a research philosophy, research approach, research strategy, and ethical considerations about the study. This chapter aims to provide a clear and detailed explanation of how the research was carried out and provides a framework for interpreting the results.

3.2 Research philosophy 
According to Kirongo and Odoyo (2020), Research philosophy refers to the underlying beliefs, assumptions, and values that guide the research process. It shapes the research design, methods, data collection, analysis, and interpretation. There are several research philosophies involves interpretivism, realism and positivism. The choice of research philosophy depends on the research context, the nature of the research question, and the researcher's own values and beliefs. Positivism is a philosophy used for analysing quantitative data due to its highly structured nature, and interpretivism is a philosophy in which human interest is highly focused. Realism is a research philosophy which is used both qualitative and quantitative data. 

However, in this research, the researcher used both interpretivism and positivism research philosophies were chosen for the analyse the relationship between innovation and employee performance. The interpretivism research philosophy is employed to examine the importance of new and creative methods in the retail industry of the United Kingdom. The positivism research philosophy is to examine the relationship between employee performance and innovation at Tesco company UK. Realism Philosophy is also not used in this research since it could not effectively evaluate the relationship between innovation and employee performance in the UK retail sector at Tesco. While using the positivism research philosophy, objective and empirical methods such as surveys measured the relationship between innovation and employee performance in Tesco and drew generalisable conclusions that can be applied to other organisations in the UK retail sector. Interpretivism helped to explore the subjective experiences of Tesco employees regarding innovation and how it impacts their performance.

3.3 Research approach 

Chang et al. (2020) define research approaches as a set of policies and strategies that determine the overall conduct of a study. A research approach is a general methodological strategy that guides researchers in collecting, analysing, and interpreting data to answer research questions. The three primary types of research approaches are the deductive research approach, inductive research approach and abductive research approach. According to Costa et al. (2020), The deductive method is a top-down approach that begins with a general theory and then uses empirical data to test it. The deductive approach is often used in quantitative research, where researchers aim to test the validity of a theory through a structured and objective research design. On the other hand of Anthony Jnr et al. (2021), inductive approach starts with observations and forms a theory from them, using a bottom-up approach. This approach involves collecting data, analysing it to identify patterns or themes, and then developing a theory. The inductive approach is also used in this current research, where researchers aim to explore. Some researchers may also use a combination of both approaches in what is called an abductive approach (Asad et al., 2019). Moreover, the researcher used the current research study, both inductive and deductive research approaches to explore Tesco companies’ relationship between innovation and employee performance. With the help of both types of research, the approach develops a strong theory, such as Two-factor motivational theory and Social Exchange Theory, to analyse the research issue.

3.4 Research design 

According to Teso and Kersting's (2019) research, the problem being studied was incorporated into the data collection process. The three most commonly used research designs are explanatory, exploratory, and descriptive. The explanatory design is used to investigate a phenomenon that has not been studied before and focuses on describing the investigation. The exploratory design, on the other hand, is used to evaluate a study that has only been partially completed (Tönnissen and Teuteberg, 2020). The research design chosen has a significant impact on the research process stage. For this study, an exploratory research design was used to investigate the variables that influence employee performance in the UK retail industry. The researchers did not use the explanatory or descriptive research design because they were not suitable for providing recommendations for improving employee performance through innovative practices. Therefore, the explanatory design is more appropriate for analyzing the relationship between innovation and employee performance at Tesco Company..

3.5 Research Strategy 
From the findings of Bougie and Sekaran (2019), specifying research objectives, choosing appropriate research tools, and looking at data are all part of a research strategy, an organised methodology used to develop and carry out a research project. There are many different research methods, such as case study methods for secondary data collection, questionnaires and interviews for acquiring primary data.

The researcher has chosen survey strategy to gain primary data for the research topic, allowing them to gather a wide range of information from different viewpoints and sources. Many participants can be successfully surveyed using the survey approach, which is useful for gathering quantitative data. In this study, the survey will specifically target Tesco's employees to gather information on employee performance and innovation in the UK retail industry. A researcher can obtain standardised replies with a structured questionnaire, facilitating easier analysis and comparison. The poll can also give a wide overview of today's innovation and employee performance climate in the UK retail sector.

The case study method that the researcher used to get secondary data has proven useful in obtaining qualitative data and has several advantages. By using a case study methodology, the researcher was able to examine Tesco's particular environment and had the chance to examine the difficulties and real-world situations that come up in relation to employee performance and innovation within the company. As a result, using both the survey and case study strategies enable the researcher to triangulate the data, validate the results, and present a more thorough and accurate picture of the relationship between innovation and employee performance in the UK retail industry.

3.6 Data collection method 
As per the observation of Sileyew (2019) data collection method refers to the process used to gather data. Primary and secondary data collecting methods are the two types of data collection methods available. For the current research project, both primary and secondary data were chosen. Given the unique research topic and the need for data pertinent to the study's goals, the study's objective is to analyse the relationship between innovation and employee performance in the UK retail industry. Primary data are gathered straight from the source, in this study, the Tesco staff. The secondary data is collected from the already published articles, journals, websites etc. With a particular emphasis on Tesco, this research project aims to examine the connection between employee performance and innovation in the UK retail industry. Therefore, primary data-collecting techniques are the most suitable way to gather information pertinent to the study's aims. Researchers can still gather thorough and extensive information for their study by using secondary data, just not through gathering primary data but rather by using already published sources. A lot of information on the connection between innovation and employee performance within the UK retail business may be found by using secondary data, which enables researchers to draw from a variety of existing data sets and studies relevant to the study topic and aims. Although primary data may provide researchers more control over the research process, secondary data has the advantages of being easily accessible, affordable, and possibly covering a wider range.

3.7 Sampling 
Sampling is choosing a representative sample of people or things from a broader population to collect data for a research project (Baltes and Ralph, 2022). 10 Tesco junior employees were chosen as a sample for the survey strategy. These people are excellent sources of knowledge on how innovation affects their performance because they deal directly with customers and conduct daily operations. To guarantee that the sample is representative of the total population of junior employees at Tesco, a straightforward random sampling procedure is employed to choose the junior employees. Overall, the adoption of various sampling strategies guarantees that the study results are both representative and workable for the researcher.

3.8 Data analysis plan
As per the observation of Kornuta and Germaine (2019), a dissertation's data analysis plan describes the techniques and methodology that will be used to analyse the data gathered for the study. It will outline the procedure that will be followed in order to test the hypothesis or respond to the research questions. The aim of this study is to analyse the relationship between innovation and employee performance in the UK retail sector, followed by the case study of Tesco. This study uses both primary and secondary data, and in that, there is both survey and case study method. As this study takes a survey method, so there is a descriptive data analysis plan. In order to summarise and characterise the key features of the data, descriptive statistics are used in a descriptive data analysis plan for a dissertation. The case study analysis helped to attain thorough knowledge of a particular real-world subject (Liu, L. (2016); here is the case of the relationship between innovation and employee performance in the UK retail sector.
3.9 Ethical consideration 
The ethical guidelines presented in this chapter are essential for ensuring that the research is conducted with respect and regard for all participants (Smith et al., 2021). Research is conducted according to ethical standards and academic regulations to ensure its success. The researcher additionally makes sure that the primary information obtained through survey techniques is kept private. The study paper's lack of plagiarism ensured its uniqueness. The employees' approval was obtained before any primary data collection began, and they were also informed of the study's purpose. The researcher also makes sure that the main data utilised in the study is morally and legally acceptable and that the data's ownership rights are respected. The dissertation requirements of the university, including all guidelines and limitations, were followed in this work.

3.10 Limitation

When attempting to learn the history of the current study subject through the numerous resources, there have been a number of accessibility challenges. The researcher encountered into issues with the paucity of prior studies on the subject topic because certain websites on the internet required payment. Additionally, because interviews and surveys were necessary to acquire information, the researcher ran into time constraints when using the major data gathering approaches.

3.11 Conclusion 

This methodology chapter offers a thorough explanation of the procedures and tools utilised to gather and process the data for the study on examining the relationship between employee performance and innovation in the UK retail sector using Tesco as a case study. The current study was conducted using the primary and secondary data gathering approach. Additionally, it employs case study and survey methods along with inductive and deductive approaches, interpretivism and positivist philosophical viewpoints, and exploratory research design. Concerns about accessibility and ethical issues were also addressed in the current study. Finally, this chapter also covered the research's shortcomings.

Chapter 4: Results and discussion 
4.1 Introduction 
This is the fourth chapter and it is the crucial chapter of the entire research study. The study has utilised primary data collection method and secondary data collection method to analyse the the connection among invention and employee performance in the UK retail sector, which is based on the study of Tesco. The case studies of this dissertation are advanced based on the frameworks which are provided by the objectives of the study. 
4.2 Plan of analysis 

To effectively analyse the relationship between innovation and employee performance in the UK retail sector at Tesco, the researcher employs a case study and survey approach to gather both primary and secondary data. The study is also expected to provide valuable insights for Tesco on how to improve employee performance through innovative practices.

4.3 Case study
Relationship between innovation and employee performance at Tesco, UK.
According to Aiello et al. (2020), Tesco's innovative practices have been essential to its success. Tesco has been able to stay ahead of the competition by constantly innovating and finding new ways to improve customer experience. Some of Tesco's most significant innovative practices include self-service checkouts, online grocery shopping, and Mobile payments. Rosnizam et al. (2020) stated that Tesco was one of the first retailers to introduce self-service checkouts, which have now become commonplace in supermarkets worldwide. Self-service checkouts allow customers to check out their own groceries, saving time and reducing queues. Tesco organisation was one of the first retailers to offer online grocery shopping, which has become increasingly popular in recent years. Online grocery shopping allows customers to order their groceries online and deliver them at their door, which can be convenient for busy people. One of the first retailer companies, Tesco, accepts mobile payments, allowing customers to pay for groceries using their smartphones. Tesco's innovative practices have helped the company to stay ahead of the competition and become the most successful retailer in the world. 

The company's commitment to innovation is likely to continue to be a key factor in its success in the years to come. Tesco has also been innovative in its approach to sustainability. Moreover, Tesco has set ambitious targets to reduce its environmental impact and has invested in a number of initiatives to achieve these targets (Aiello et al., 2020). For the effectiveness of the employee performance in Tesco, there are so many factors which are affecting the employee performance. Training and development, motivation, incentives, training and development and so on. As per the observation of Atatsi et al. (2019), employee performance can be looked at as the way in which an employee achieves their responsibilities and also behaves in the workplace. It occurs to be one of the key things in the attainment of the objectives of the organisation. People want to advance in order to advance their skills, and it is encouraging to workers for them to work for an organisation that supports their growth.

 Showing an interest in the employees and their well-being gives them an intelligence of belonging. It also permits them to easily come out in case they are not happy about particular subjects, and can effortlessly recommend ways to advance the organisation performance. As per the findings of Diamantidis and Chatzoglou (2019), the work culture is vital in every organisation to improve the employee performance. In Tesco, the incentives allow the employed to work hard with more competence over the fruitful organisations offer suitable incentives to their employees to get interested, and positively donate towards the organisation this allows them to achieve well. Tesco giving a high importance on the innovation and ideas within the organsiation. Innovation and employee performance are deeply interconnected with each other as innovative ideas or activities can inspire or motivate employees to achieve the goals set by the company. 

Tesco is a worldwide retailer that has a vast customer base and employees with a lot of branches in many countries. Tesco has been able to adapt to the changes occurring in technological advancement and utilise that change to develop its own marketing strategies. Tesco has implemented many latest technologies like Artificial Intelligence (AI), big data, IoT technologies and cloud computing. By using these technologies, Tesco has been able to improvise its current operations in a more digitalised way (Rosnizam et al ., 2020). Through digitalisation, Tesco enhanced its operational efficiency and increased customer engagement. One of the innovative ideas that Tesco introduced was a club card which allowed them to collect the preferences and purchase patterns of their customers. Tesco was able to improve their employee performance by digitalising their inventory management which reduced the workload of the employees. Digitalised inventory management enabled the employees of Tesco to work more efficiently, which in turn allowed Tesco to assign employees to other departments that needed more attention (de Koster 2022). Through innovative ideas, Tesco has been able to increase their employee’s performance by reducing the work pressure on the employees and increasing their customer engagement at the same time.
4.4 Case study analysis 
In the literature review, it is recognised that the innovative practices are crucial for the organisation in order to advance the employee act. The needs, wants and preferences of the customers change over time. Innovation plays a crucial role in all aspects of business, but it's especially important in fast-moving settings like the retail sector.  According to the case study, innovative practices play a significant role in the organisation and Some of Tesco's most important advanced practices contain self-service checkouts, online grocery shopping, and Mobile expenses. In addition, the innovative practices of Tesco have helped the company to stay ahead of the rivalry and become the most fruitful retailer in the world. In addition, Tesco has set determined targets to decrease its ecological impact and has invested in a number of creativities to attain these targets (Aiello et al., 2020). From the literature review, endeavouring to implement innovation in the retail sector, agility is of the greatest significance. When it comes to quickness, smaller retail businesses have an advantage. 
From the literature review, the factors effecting the employee performance in the retail sector is knowledge and skill, motivation and incentives, job stress, training etc. the lack of training, motivation and the practices makes poor employee performance in the organisation. The incentives allow the working to work hard with more competence over the fruitful organisations provide suitable inducements to their staffs to get interested, and definitely contribute towards the organisation this allows them to achieve well in the retail sector. According to the case study, innovation plays a vital role in Tesco which improves the performance in the organisation (Diamantidis and Chatzoglou., 2019). For the effectives of the organisation and to improve the employee performance, the organisation needs to offer appropriate inducements to their workers to get concerned, and certainly contribute towards the organisation this permits them to accomplish well.

From the literature review, it is identified that Innovation is a procedure of bringing out fresh, superior goods, services, procedures, or marketing strategies that benefit customers and enhance the financial performance of the company. Advanced businesses seem to be more likely to increase profits and sales. This is so that shops may set themselves apart from their rivals, which may give them a modest advantage. In the organisation, the innovation can help the retailers to advance a modest advantage by giving them the ability to forecast changes in the market and healthier meet the needs and requirements of the customer. As per the case study, invention and the employee performance are unified with each other. The organisation, Tesco was talented to recover their employee performance by digitalising their inventory management which condensed the workload of the employees. 
4.5 Quantitative analysis 
1. Could you please mention you age?
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Figure 4:1

A total of 10 junior employees were randomly selected from Tesco for collecting the data, and from it, around 40% of them were between the age group of 25-35. Among the ten employees, 30% are between the age of 36-45. 20% of employees are above 46 years, and the remaining 10% of employees are in the age less than 25 years. Of the overall ten junior employees, the majority is between the age of 25-35.

2. What is your gender
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Figure 4:2

Among the junior employees of Tesco, 60% are male staff, and the remaining 40% are female staff. In this male staffs are more than the female staffs.

3. Years of work experience
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Figure 4:3

40% of Tesco’s junior employees have work experience of 2-3 years. 30% of employees have 1-2 years of work experience. Among the employees, 20% of employees have work experience for above three years, and the remaining 10% have less than one year of work experience. Among this majority of junior employees have work experience of 2-3 years.

4. Which among the below factors is considered by you most while deciding to accet the job offer letter?
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Figure 4:4

In the case of factors considered while accepting the job letter, 40% of employees are based on the factor, salary and other benefits of the company. 20% of employees are considering future opportunities, and the other 20% are considering carer and skills development opportunities as a factor. 10% of employees prefer challenging job-related tasks, and the remaining 10% are considering innovative practices. Of these ten employees, the majority prefer salary and other benefits as a factor considered while accepting an offer letter. This implies that at least six out of the ten employees prioritize salary and benefits when making their decision.
5. From work experience at Tesco, does employee performance improve as innovation increase?
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Figure 4:5

70% 0f junior employees of Tesco says that from work experience got from the company, and there is employee performance improvement according to the innovation increase. The remaining 30% suggest that there is no increase in employee performance according to the increase in innovation. Most of the employees are agreed that employee performance are increased by the innovation increase. 

6. In your opinion what are the advantages of innovation in workplace? Please give answers according to your work experience?
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Figure 4:6

40% of employees say that innovation in the workplace improves employee performance. 20% of employees said that it would enhance skill development, and the other 20% said that it would boost motivation. Among the employees, 10% say that innovation in the workplace increases employee engagement, and the remaining 10% say it will improve job satisfaction. The majority of employees say that innovation in the workplace will improve employee performance. These percentages demonstrate varying perspectives among employees regarding the impact of workplace innovation on different aspects of employee experience.
7. Please rate the following factors that affecting your performance at Tesco?  [On scale of 1 to 5, where 1- Highly effective, 2- Effective to a great extent, 3- Moderately effective,  5- Not at all effective]

	
	Highly influenced
	Effective to a great extent
	Moderately effective
	Not at all effective

	Training and development
	2
	1
	3
	1

	Communities
	1
	2
	1
	3

	Innovative practice
	1
	1
	2
	1

	communication
	1
	3
	2
	1

	Recognition and feedback
	2
	2
	1
	2

	Workload
	3
	1
	1
	2
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Figure 4:7

The majority of employees are saying that training and development are the factors which highly affects the employee's performance of the employees. Some employees suggest that innovative practices are also act as a factor to affect the employee performance. The factor workload are also termed as affecting for the performance of the employees. Recognition and feedback is selected by other employees as a factor that will affect their performance. While remaining number of the employees are saying that communities are the factor that slightly affects their performance. 

8. To what extent do you agree that innovation plays a crucial role in driving employee performance at Tesco?
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Figure 4:8

In this majority of employees agree that innovation plays a crucial role in driving employee performance at Tesco. 30% of employees are ageing this fact to an extent, and the remaining 10% are not agreeing with this. The majority of employees at Tesco agree agreeing on this statement. Based on the information provided, it seems that the majority of employees at Tesco agree that innovation plays a crucial role in driving employee performance.
9. In your opinion, how effective are the innovation practices of Tesco in contributing to your overall performance at Tesco?
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Figure 4:9

50% of employees say that the innovation practices of the company are highly effective in contributing to the overall performance at Tesco. 20% of employees are saying it is effective, and the other 20% are saying it has a neutral impact. The remaining 10 % of employees say that it is not at all effective. These percentages provide insight into the varying opinions among employees at Tesco regarding the effectiveness of the company's innovation practices.
10. How satisfied are you with the innovative practices and programs offered by Tesco?


[image: image11.png]



Figure 4:10

50% of Tesco’s junior employees are delighted with the innovative practices program offered by Tesco. 30% of employees are satisfied with this, and 10% have a neutral opinion about this. The remaining 10% are highly dissatisfied with this program. The majority of employees are highly satisfied with the innovation program offered by the Tesco Company. Overall, combining the percentages of those who are delighted and satisfied, a total of 80% of junior employees have positive views towards the innovation program. This indicates that a significant majority of employees are highly satisfied with the program. 

11. Would you ever think of switching from Tesco to other companies?
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Figure 4:11

 Junior employees that would like to switch to other companies 40%, and the main reason for this is to get new opportunities. The number of employees that do not want to switch to other companies is 30%, and the number of employees who have a neutral opinion about switching companies is also 30%. Employees who have neutral opinion about switching companies meaning they may be uncertain or have no strong inclination towards staying or leaving. 

12. How much significance does Tesco place on innovative practices in employee performance evolution?
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Figure 4:12

Based on the given following, Tesco places a high level of significance (46%) on innovative practices in the evolution of employee performance. This indicates that they value and prioritise innovation as an important factor in assessing and improving their employees' performance. Innovative practices are an important one in the employee performance evolution. So, Tesco place high significance on the employee performance evolution.
13. In your viewpoint, what challenge do you encounter in developing and implementing innovative ideas in the workplace?
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Figure 4:13

Junior Tesco employees experience a number of obstacles when trying to develop and implement creative ideas in the workplace, including a lack of resources (40%), a fear of failure (10%), a lack of support (20%), problems with communication (20%), and opposition to change (10%). These difficulties point to the need for better resource allocation, a welcoming environment, efficient communication channels, and a change in the organization's outlook on change. Lack of resources is the one of the main obstacles that was encountered by developing and implementing innovative ideas in the workplace. Resources are necessary to develop the and implement the innovation and ideas. So, lack of resources is the major  problem of Tesco.
14. In your opinion, rate the major challenges faced by Tesco during improving employee performance? (5-Very high, 4- High, 3-Neutral, 2- Low, 1- Very Low)
	Factors 
	1
	2
	3
	4
	5

	Lack of innovation
	3
	2
	1
	1
	3

	Lack of employee engagement practice
	4
	1
	1
	2
	2

	Lack of supportive work environment
	2
	1
	2
	2
	3

	Lack of collaboration
	1
	3
	2
	3
	1
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A modest lack of innovation and a disproportionately high dearth of employee engagement strategies are Tesco's two biggest obstacles to raising employee performance. Tesco should put emphasis on addressing these issues while also emphasising the creation of a positive workplace. Tesco is already doing well in the field of collaboration. . According to the survey, there had a lot of challenges that faced by the organisation during the improvement of the employee performance. One of the main challenges is that the lack of employee engagement practice.
15. According to you, what steps can Tesco take to further encourage innovation in the workplace? On scale of 1 to 5, where 1- Highly effective, 2- Effective to a great extent, 3- Moderately effective, 5- Not at all effective]

	
	Highly influenced
	Effective to a great extent
	Moderately effective
	Not at all effective

	Provide training and development
	5
	2
	2
	1

	Recognise and reward innovative practices and efforts
	3
	2
	3
	2

	Develop innovative metrics
	2
	4
	1
	3

	Encourage cross-functional collaboration
	3
	2
	2
	3

	Create innovative culture
	3
	4
	2
	1
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Based on the ratings provided, the steps Tesco can take to encourage innovation in the workplace can be interpreted as follows: Tesco should provide special attention to training and development, rewards for innovation, metrics that support it, cross-functional cooperation, and the development of an innovative culture. For long-term success, it is essential to sustain and reinforce the current inventive culture. . From the analysis, majority says that providing training and development is the best way to encourage the innovation in the workplace. Training and development is crucial for the organisation’s and its long term success.
16.  How does Tesco acknowledge employee performance?
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Tesco uses a variety of methods to recognise the work of a sample of 10 junior employees. Rewards (25%), incentive programmes (37%), and promotions (38%) are some of the appreciation techniques. This suggests that Tesco uses a combination of awards, incentives, and career promotions to recognise and value the success of its young employees. For the effectiveness of the company and for the success of the employees, the company providing rewards like monetary and non-monetary payments for its employees. Through this, the Tesco can acknowledge the performance of the employees.
17. Do you agree the following statements? (Rate on a scale of 1-5 where 1- Strongly Agree,2- Agree, 3-Neutral,4- Disagree or 5- Strongly Disagree)
	
	1
	2
	3
	4
	5

	The innovation given to employees at Tesco is more effective than other retail companies
	1
	2
	3
	2
	2

	The innovation and employee performance at Tesco are directly connected
	3
	4
	1
	1
	1

	The innovation offered by Tesco to employees are highly appreciated
	1
	2
	3
	2
	2

	Tesco is doing a great deal to improve employee performance
	3
	1
	2
	3
	1
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Employees firmly believe that innovation and performance are closely related and largely concur that Tesco innovates more successfully than other retail organisations. Although there is a notion that Tesco is not making major attempts to boost employee performance, there is a neutral stance on the degree of appreciation for the innovation Tesco offers. Some are strongly agreed with the above first statement. But, majority of the people are not at all completely agree with that statement and they are neutral. In the second statement, the majority people are agreeing in that statement but not strongly. In addition, the third, majority disagreeing with that statement and the final statement, majority are strongly agreeing in that Tesco is doing a great deal to improve employee performance. 

18. Please mention, how do you agree with the following statement in Tesco? (Rate on a scale of 1-5 where 1= Very low, 2= Low, 3= Neutral, 4= High and 5= Very high)

	
	1
	2
	3
	4
	5

	Innovative practices have positive impact on employee performance
	2
	2
	3
	1
	2

	Innovation have encouraged me to perform well in work
	4
	3
	1
	1
	1

	Efficient and effective innovation practices can improve employee retentions
	0
	1
	5
	2
	2

	Tesco give opportunities for employees to improve innovation
	3
	1
	2
	3
	1

	I am highly satisfied with innovative practice at Tesco
	2
	3
	2
	1
	2
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19. How much importance does Tesco place on innovation in employee performance evaluations? 


[image: image20.png]IMPORTANCE DOES TESCO PLACE ON INNOVATION IN
EMPLOYEE PERFORMANCE EVALUATIONS

W High Importance W Less Importance ®Toan extent





The following interpretations can be formed based on the ratings that were given. The likelihood that innovative practises will improve employees' performance is minimal. Innovation is considered to be a mild motivator, nonetheless. Employee retention can be enhanced, in the opinion of the workforce, by effective innovation practises. Tesco gives staff members various chances to develop their inventive skills, yet employee satisfaction with innovative practises is low. Employee satisfaction and belief in the effectiveness of innovation both need to be improved. In the analysis, the company give high importance on the innovation. As a part of innovation, the company finding new ideas, ideas and technologies.
20. How long do you plan to endure your work at Tesco?
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According on the responses, it can be deduced that employees at Tesco expect to put up with their jobs for the following length of time: Twenty percent of employees intend to stay for less than a year, thirty percent for less than ten years, thirty percent for more than ten years, and twenty percent for the rest of their working lives, or until retirement. This suggests that Tesco will employ people for a variety of lengths of time. From the analysis, it is clear that, more than thirty percent people are worked in the company more than ten years and also thirty percent people are also work in the company until the retirement. So, these employees are comfortable to work within the organisation at a long time. 

21. According to you what recommendation you would like to provide Tesco for enhancing its innovation and employee performance? 
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The following suggestions for improving innovation and employee performance can be made based on the comments of 10 junior Tesco employees: 20% recommend each of empowering staff members, establishing a friendly workplace, and promoting employee involvement. 10% include enhancing creativity, utilising cutting-edge technology, promoting teamwork, and creating a positive environment. Tesco should therefore place a high value on employee engagement, a positive work environment, and empowerment while improving innovation and utilising technology to improve overall performance. According to the analysis, for the effectiveness of the company, it should need to encourage the employee involvement, empower employees, foster a supportive environment and so on. 

4.5 Discussion 
Relationship between innovation and employee performance in the UK retail sector is discussed in a deep analysis based on the findings gathered from the literature review and case study analysis in the case of Tesco. Innovative practices have a significant role in the UK retail industry due to the ever-changing customer demands. Innovative practices are essential in the retail industry because it allows companies to understand the current and potential trends in the market and consumer needs (Pantano et al.2017). It can be seen that young individuals are more attracted to a shopping experience that can offer a unique and fun experience. Various factors affecting employee performance has also recognized from the literature review of the study. The major factors that affect employee performance are knowledge and skill, motivation and incentives, job stress and training. So companies must look into these factors and reduce their influence if they have increased employee performance in their organisation (Paais and Pattiruhu, 2020). With the help of innovative ideas or practices, companies will be able to improve their employee performance. Innovation also includes implementing advanced technologies in the organisation, which will enable them to ease the operational activities with less labor force. This can lead to an improvement in the employee performance.  

From the case study analysis, it can be seen that innovative practices have played a significant role in the success of Tesco. Tesco has been able to introduce the self-checkout option for customers, which allowed it to attract more customers. Tesco has also used an innovative approach to online grocery shopping, which increased its customer base (Aiello et al., 2020). Tesco is also ensuring to reduce its footprints on the environment by adopting innovative sustainable practices. Even so, there are factors that affect employee performance at Tesco, like motivation, incentives, training and so on. Tesco needs to address the factors so that they can increase employee performance, thereby also increasing the productivity and commitment of the employees to complete their tasks. Using technological advancements like digitalising their inventory management has helped Tesco to increase their employee performance (de Koster 2022). Tesco has also used other technologies as a part of innovation, which allowed them to make their operational activities function smoothly and less complex. Tesco also introduced an option called a club card for employees, which allowed Tesco to know about the purchase pattern of the customers. This shows the correlation that exist between innovation and employee performance in the UK retail giant Tesco.

Based on the data obtained from the survey conducted on the selected ten junior employees in Tesco, it is satisfying with the information illustrated in both the literature review and case study analysis. The majority of the employees on which the survey was conducted were between the ages of 25-35, and most of them were male staff. Among these staff majority of the employees had work experience of 2-3 years. So the information is collected directly from these individuals and can be considered raw data, which makes it more reliable.

4.6 Judgement of findings 

A researcher conducted a study on innovative practices and employee performance in Tesco, a UK retail company. They spent a significant amount of time collecting and analyzing data using various methods. The second chapter of the research presents findings related to innovative practices and employee performance in the UK retail sector. Innovation plays a significant role in the UK retail sector as a business strives to meet changing customer demands and stay competitive. Retailers are leveraging technology and digital transformation to enhance the shopping experience and personalised offerings. Keeping up with current and potential trends and adopting ethical and sustainable practices are important for retailers to remain relevant. In terms of employee performance, factors such as abilities, knowledge and skills, motivation and incentives, job stress, and training significantly impact the success of retail organisations. The Two-Factor Motivational and Social Exchange theories provide insights into employee motivation and performance. In addition, the chapter on research methodology provides  a thorough explanation of the methods and techniques employed to examine the correlation between innovation and employee performance in the retail sector of the United Kingdom. It also features a case study on Tesco.The researcher employed a mixed-methods approach, combining both interpretivism and positivism research philosophies, inductive and deductive research approaches, and an exploratory research design. Primary data was collected through surveys and interviews. Ethical considerations were taken into account, and limitations such as accessibility issues and time constraints were acknowledged. Tesco's innovative practices, such as self-service checkouts, online grocery shopping, and mobile payments, have contributed to its success and helped the company stay ahead of the competition. Additionally, Tesco's focus on sustainability and environmental impact reduction has been commendable. Furthermore, factors affecting employee performance at Tesco include training and development, motivation, incentives, and work culture. Tesco's implementation of innovative ideas, such as digitalising operations and introducing technologies like AI and big data, has improved employee performance by enhancing operational efficiency and reducing workload. 

4.7 Summary 

In this Chapter four summarizes the data collected on innovation and employee performance in the UK retail sector. The analysis plan clearly outlines the methods used to conduct the analysis, including primary and secondary data collection. The findings chapter includes an overall discussion of the results, and chapter four provides an evaluation of those findings. Reviewing this chapter to understand the critical insights and takeaways from the study is essential.
Chapter 5 – Conclusion and Recommendation 
5.1 Introduction
This is the last chapter of this study and this offers a suitable finding for each and every goal the researcher achieved throughout the study. This chapters provides answers to the objective of the study and this research provide pertinent and suitable recommendation for future researchers to help them produce more precise and decisive significances. 

5.2 Conclusion 

5.2.1 Objective 1:  To explore the significance of innovative practices in the UK retail sector 

The present objective is to analysing the significance of the innovation in the UK retail sector. From the literature review, innovation practices are crucial for the achievement of the organisation. Innovation plays a crucial role in all the business aspects especially in the UK retail sector. The innovation is the process of bringing new ideas and concepts in a particular organisation, which help the organisation to increase its revenue, market share and the customer satisfaction also. So, for the success of the organisation mainly in the retail sector in UK, the innovation practices are crucial. The innovative practices in the organisation had a lot of benefits such as reduce costs, improve productivity, improve brand recognition and value, increase turn over and improve productivity and increase competitiveness also. Moreover, the invention practices can help build a culture of continuous learning, development and personal growth. This kind of advanced environment can again stimulate people to repeatedly improve the way they and their team work. Endeavouring to adopt invention in the retail sector, agility is of the utmost significance. When it comes to rapidity, smaller retail businesses have a benefit. 
The innovation also plays an important role in introducing innovation to current product lines or procedures, foremost to enlarged market share, income, and customer gratification. Occasionally innovation is used to advance the working systems of the business or to introduce modern skills for automation. From the case study, for the success running of Tesco, the innovative practices are essential. Tesco had a lot of innovative practices that they adopted in order to get an effective and efficient organisation and it is crucial to improve the employee performance also. Some of the innovative practices of Tesco can contain the self-service checkouts, online grocery shopping, and Mobile payments. The innovative practices of Tesco helped them in a different way. The innovative practices in Tesco helped them to stay ahead of the rivalry and become the most fruitful retailer in the world. In addition, Tesco has also been innovative in its approach to sustainability. Moreover, Tesco has set determined targets to decrease its environmental impact and has invested in a number of creativities to attain these goals. The commitment of the company to innovation is likely to continue to be a key factor in its accomplishment in the years to come. 
5.2.2 Objective 2: To analyse the factors affecting employee performance in the retail sector in UK

The Literature review shows several factors that affect employee performance in the retail sector. One important factor for job performance is the employees' ability to complete their assigned tasks, which includes both mental and physical capabilities needed for the job. It is crucial to match a person's skills and strengths with the job requirements to ensure the best possible performance. This is known as job fitting. Another significant factor is the knowledge and skill of the employees. Knowledge is the accurate information and theoretical understanding acquired through learning, while skills are known as the ability to apply that knowledge effectively. Both knowledge and skill development are significant for employees to excel in their job performance. Motivation and incentives also play a vital role in influencing employee performance. Motivation is what drives people to take action, and a lack of it can greatly affect how well they perform. Incentives, such as rewards and recognition, can effectively motivate employees to perform well. Successful organisations provide appropriate incentives to their employees, fostering motivation and contributing positively to performance in the retail sector. Job stress is another factor that can affect employee performance. When employees are unable to balance their capabilities with the demands of their jobs and available resources, they may experience stress. High levels of job stress can impact employees physically and psychologically, leading to decreased performance and overall well-being. Lastly, training plays a significant role in enhancing employee performance. Organisations invest in training programs to improve employee skills, knowledge, and abilities (Paais, and Pattiruhu,2020). These programs help employees become more familiar with their job responsibilities and increase their commitment and motivation. Training programs enable employees to adapt to current and future uncertainties and perform at higher levels. According to the case study, the factors are affecting employee performance in the retail sector, specifically in Tesco. It emphasises the importance of training and development, motivation, incentives, and work culture in influencing employee performance. The case study suggests that employees' performance is crucial in achieving organisational objectives, and organisations should support employee growth and well-being to enhance performance. Providing incentives and creating a positive work culture is essential in motivating employees and improving employee performance. However, employee performance in the retail sector is influenced by various factors, including ability, knowledge, motivation, job stress, and training (Atatsi et al. (2019). Organisations need to consider these factors and create an environment that supports employee growth, provides appropriate incentives, and fosters motivation to ensure optimal performance. By understanding and addressing these factors, companies like Tesco can enhance employee performance and achieve their organisational goals in the retail sector.

5.2.3 Objective 3: To examine the relationship between innovation and employee performance at Tesco, UK. 

The literature review provides additional insights into the relationship between employee performance and innovation in the retail sector. It emphasises that innovative strategies are important for retail businesses to achieve increased sales and profitability in a highly competitive environment. Innovations help retailers stay competitive by developing new products or services, improving corporate procedures, and investing in research and development. It also enables retailers to predict market changes and better meet customer demands. The literature review further highlights that employee performance benefits from innovation. When employees are involved in the innovation process, employees are motivated to work harder, assume leadership roles, and come up with novel concepts. Innovation also provides opportunities for employees to acquire new knowledge and skills, leading to improved performance. Furthermore, introducing innovation into the workplace can boost employee satisfaction and engagement, leading to a rise in retention rates and an improvement in job satisfaction levels (Alzoubi et al., 2022). Moreover, innovative retailers are more likely to boost productivity and revenue. Innovation in areas such as inventory tracking systems can enhance retailers' cost and operational efficiency. By differentiating themselves from competitors, retailers can gain a market advantage. Innovation also enables retailers to anticipate market changes and meet customer expectations, leading to higher customer satisfaction, loyalty, and retention. The case study demonstrates how Tesco used innovative technologies like Artificial Intelligence, big data, IoT technologies, and cloud computing to enhance its operations and customer engagement. This digitalisation positively and negatively impacts employee performance by reducing workload and enabling more efficient inventory management. Through innovative ideas like club cards, Tesco has collected customer preferences and purchase patterns, further enhancing customer engagement (Rosnizam et al., 2020). Moreover, the literature review and case study demonstrate  at Tesco, there is a notable correlation between employee performance and innovation. and in the retail sector as a whole. Through innovative ideas and technologies, Tesco has improved operational efficiency, customer engagement, and employee performance. Innovation plays a significant role in enabling retailers to succeed in a dynamic and competitive market, leading to increased sales, profitability, and customer satisfaction.
5.3 Recommendation 

Employee performance is crucial for the success of any company, which contributes contributes to improvements in employee morale, effectiveness, and overall efficiency. Tesco, is one of the famous automobile companies, which had a huge significance on innovative practices. For the effectiveness and the efficiency of the organisation, Tesco should need to improve their innovative practices, which help them to upsurge productivity, decrease costs and recover the worker performance also. the performance of the company is the most important one in the organisation and the employee performance is the success of the organisation. employees play a important role in increasing sales revenue. In an organisation, the innovation is one of the most valued skills that can demonstrate in the company. Meaningful how to innovate not only improves the productivity but can also it show the employer a willingness to work hard and think imaginatively. In order to the success of the business and to the effectiveness of the company, should implement innovative practices. 
As a recommendation for Tesco in order to recover the worker performance, Tesco must implement technology and social media to realign the company, create a new digital platform which streamlines the company’s online process, Tesco should encourage the collaboration between the company. This will help Tesco to improve the employee performance through the innovative practices. In addition, motivating the employees to improve the employee morale and productivity etc. The other strategies that Tesco should analyse the performance metrics, inspire response etc. One of the main things to improve the employee performance is training and development. Providing training and growth is one of the important things for the success of the organisation. When staffs obtain the necessary training for them to comprehend their roles and improve the skills of the employees. 
5.4 Limitation of the study 

The sample size used in the study is relatively small. Only ten junior employees from Tesco were selected as the sample for the survey. This study's small number of participants may limit how well the results can be applied to all Tesco employees and the UK retail industry. Moreover, the study focused on the relationship between innovation and employee performance in the UK retail sector, specifically at Tesco. The findings of the study may not be fully applicable to other industries or organizations outside of the UK retail sector. The researcher faced time limitations when collecting primary data through interviews and surveys. Limited time may have impacted the depth and breadth of data collection, potentially limiting the comprehensiveness of the study. The researcher encountered difficulties in accessing certain resources, such as paid websites and previous studies related to the research topic. This limitation may have restricted the availability of comprehensive and diverse information for the study. The study focused primarily on the relationship between innovation and employee performance without considering other potential factors that could influence employee performance in the UK retail sector. This limited scope may overlook important variables and their impact on employee performance. The researcher faced a significant limitation during data collection due to the high cost and time needed for conducting the survey.
5.5 Recommendation for Future Research 

Future research should aim to involve a larger and more diverse sample of employees from Tesco and other organisations within the UK retail sector. It would enhance the generalizability of the findings and provide a more representative picture of the relationship between innovation and employee performance. For better application of the research findings, it is recommended that future studies explore the correlation between innovation and employee performance in various industries and organisations. It would allow for a comparison of findings and identify potential variations in the impact of innovation on performance. Researchers should allocate adequate time for data collection to ensure a more comprehensive understanding of the topic. It can involve conducting multiple rounds of interviews and surveys, allowing for in-depth responses and capturing a wider range of perspectives. Efforts should be made to overcome limitations in accessing resources. Researchers can explore alternative avenues to obtain relevant information, such as collaborating with industry partners, leveraging open-access databases, or seeking assistance from research institutions or libraries.
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