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Overseas travel destination

The aim of the article is to highlight Australia as a popular overseas tourist destination , promoting the country and giving an overview of  different areas for tourists. The  chosen areas highlighted within the country include ,Canberra, Sydney And Melbourne..The article will look  at each places  appeal on tourists , their location , landmarks and attractions aswell as the general culture and tourism overview. The objective is to promote Australia  to a larger  public market and attract Uk tourists to  Australia aswell as showing Australia to travel companies that could sell and promote  more holidays to the country.
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This is a map of Australia which points out all the state capitals  in each region of Australia. 
Australia is the sixth largest country in the world going by size and overall area space. It belongs to Oceania where it is the biggest country within the continent.The country is expected to be home  to 25,403,806  residents as of currently in 2020 (World-meters-world-population-Australia,2020).Australia’s Capital is Canberra which is located around half way between the popular cities of Melbourne and Sydney.  Australia is a country admired for the amount of open spaces such as the outback and  it’s  beautiful landscapes.Though it is also considered a major tourism hotspot for wildlife one of its best selling markets is for extreme and adventure sports. Tourists can take up a number of sports such as white water rafting, sky diving ,shark diving and many more in areas such as Byron-bay and the Barrier Reef.

Overview  of the tourism industry
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Australia’s tourism industry is growing rapidly,as of December 2019, the end of year tourism figure of  stood at 9.47 million  which was a huge increase from the  8.5 billion received in 2018 (Tourism.Australia.com,2020). The Tourism number of 2019 brought in a whopping $155.6.billion to the Australian economy (Destinationnsw.com,2020) which was made up from both international tourists and Australian residents who had domestically travelled.However with 25 million residents living in the country the increase that they have been receiving in tourists could cause issues with overcrowding in popular cities such as Sydney, this relates to the butler life cycle theory (Butler 1980)) as although Australia is a popular country  amongst tourists  there is still the chance of decline or stagnation  if capacity is being exceeded as tourists will not enjoy going to Australia if they feel that the country is not managing their tourism and overcrowding areas  aswell as not investing money into attractions or infrastructure.
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During the last decade with  the increase of social media usage, social media platforms and influencers/celebrities have had an impact on the appeal of tourism destinations such  as Australia. People use these platforms to showcase their experience including attractions they have visited and activities they have taken part in. For influencers it’s all about creating an imagine for themselves , however for their followers it’s likely people will want to try new activities and travel to new destinations if they have seen it branded online.For Australia the country has seen tourism grow from social media for the likes of influencers  posting photos with wildlife , taking part in activities like shark diving and visiting some very famous attractions like the Sydney opera house (Moutinho ,1993, Social influences).

Leading tourism Markets 
In 2017,Australia saw about 8 million tourists,  it was discovered that year that recreational visits were amongst the most popular of reasons to take a trip to Australia (Statista.com,2017) leading the tourism market with around 4 million tourists. The other visits made were dependent on  tourists visiting friends/relatives and business and educational purposes. Therefore considering it’s key market based on recreational tourists Australia should expand in offering more adventure based holiday packages , keeping the market fresh and offering unique excursions to tourists. They want to try and market their country to  larger travel markets by having something residents of different country’s don’t have at home such as mountain points and areas such as the outback. 

The most popular tourist groups of Australia are Adventure tourists , Backpackers and Nature/Environmental tourists ,classed as recreational tourists who are looking for new experiences. Following  Maslow’s  hierarchy of needs there is a demand for travelling in Australia due to people having physiological needs to fulfil their self  desires , by having new experiences these kind of activities are good for self actualisation (Maslow.1943) The types of tourists generated in Australia are often those looking for adventure and new extremes. Considering that a large part of the country’s identity is based on their vast , beautiful landscapes it is easy to see why people travel to Australia for  new experiences. Australia is very well renowned , these types of tourists travel due to the variety of areas and the activities that can be done within   the country.There is a number of beautiful beach and oceans including the Great Barrier Reef which sees 2 billion tourists alone each year , rainforests and of course the outback ,mountain points and fishing ports.


As of 2018-2019 The 3 top leading travel markets of the country are reliant on , China, New-Zealand  the USA.The  largest tourism arrival of 2019 was made by  Chinese residents with there being over 1.4 billion tourists to Australia (Australian Bureau of statistics,2020). 
[image: ]
(Image – budget-direct ,2020)

Growth
During the last 6 months Australia has been impacted majorily by the wildfires that burned for more  than 240 consecutive ays in New South Wales.The fires have caused great damage to the Australian landscape burning more than 10 million hectares Csiro.au,2020)
Also killing a large number of Australian wildlife , it is estimated that around 60 species have taken damage in numbers.the fires have destroyed a reasonable number of homes and infrastructure and have caused struggles with quality of life for residents.. The fires have seen a huge impact on  Australia’s tourism industry with an estimated amount of $4.4 billion lost (The guardian,2020)due to tourists not being able to travel to certain areas of the country and others being too scared to.. 
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The most recent Epidemic is Coronavirus, starting in China the virus has spread worldwide and has caused a stagnation in travelling across the globe.Many countries have put in place  restrictions and travel bans ,  for  Australia this is concerning due to one of their top travel markets being China as this will mean that Australia will lose a rather large amount of tourists until the virus has been contained and travel bans are lifted. Australia’s travel ban originally constricted all Chinese residents of entering the country however now they are now allowing Chinese students studying in Australia to enter. Despite this Australia can still be able to market their country as an appeal for travel is still ongoing worldwide,people enjoy travelling and visiting new destinations , so Australia can come back from this by offering their country as an attraction , people still have a drive to satisfy their self needs and for many people taking holidays is beneficial to their wellbeing this follows ( Torkildsen, 2005 ) theory of there being push and pull factors  to destinations , people still want to balance their lifestyles with physical and social activities and with there being so much to offer in Australia there will always be a demand for travelling.and that’s why the tourist rate is set to increase to a staggering 9.7 billion by 2022.

The stakeholders of Australia include the country’s state and territory government ,aswell as all business and travel related organisations including natural parks. The profit margin of tourist generated income such as the €155.6 billion made last year is invested into the local economy to improve infrastructure and to improve the facilities such as transport services , hotel and retail and the  attractions and entertainment sector. Tourism in Australia is huge and has a wide set impact on the environment and economy with the more money generated into the sector the more modernised and improved the country can become , growing as a MEDC and putting more money into trust funds to protect natural areas and wildlife as well as improving quality of life for residents such as developing quicker transport which they have done with their rail lines.
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Australia’s culture is very focused upon its wildlife , focussing a lot on preserving natural habitats and  managing wildlife species.There are many organisations who aid in breeding programs and sanctuaries who work on making sure certain species are kept from going into extinction such as Koalas and Wallaby’s.  Not many countries have the kind of wildlife that Australia has so seeing these animals in their homelands is unique.. Its culture is also made of the extreme sports and activities that are put on throughout the country.The Australians really stand out for these kind of activities having so many areas such as the Great Barrier Reef and the outback it’s no surprise there’s such high demand for activities like shark diving , and other water sports like scuba diving aswell as sky diving and mountain climbing.Its culture is very diverse and appeals to tourists because not many country’s can offer the kind of culture that Australia has.Tourists appeal can depends on their drive of satisfaction to a culture relating to  (Solomon,1996) theory that people tend to enjoy more peculiar things and things they haven’t yet experienced, although their emotions may differ from what they want to feel during an experience most people generally like to push themselves out of their comfort zone and try new things such as sky diving , so uniqueness is important to a culture.

Destinations:
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Canberra is the national Capital of Australia located in New South Wales which makes it a huge tourist attract in general.The city is a  one of a small number of  planned cities in the world and relies on renewable energy and therefore is one of the cleanest and healthiest cities worldwide.  The capitals known for having a reputation for art and culture , high education success rate , sporting and leisure innovation and also a great food and wine industry.

The capital has previously been ranked top 3 of most liveable and safest places to live in the world(lonely planet ,2018).Annually Canberra has  generally good weather with warm summers and mild winters.Rainfall is very low  with there being more than 200 days a year of sunshine and is hotter than Sydney during the summer season.The warmest month to visit Canberra is January  with temperatures being around 27 degrees where as the coldest month is June with temperatures around 1-12 degrees (www.Australia.com-facts-Canberra,2020)

It is known to be cheaper than 43% of Australia cities. to live in and visit.General accommodation depending on guests needs can be as low as €40 a night. Transport is also reasonably affordable with most train and bus fees being around €5.00 for all day tickets for adult users. Food and drink prices are on average between €8-€20 depending on the location you dine at.Some of the best reviewed restaurants in the city include Waters edge,, Sage ,The tipsy Bull ,Courgette and  Kokomo’s (tripadvisor.com ,2020).
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The city is very elegant and modern and has plenty  to offer for tourists it’s recognised for its holding of world class sporting events , concerts and festivals such as the annual Enlighten and Balloon festivals and also attracts visitors with its well kept nature reserves , lakes and urban areas such as Mount Ainslie.Canberra is also a place of deep history with many art and history museums such as  the National museum of Australia and the National dinosaur museum.Other attractions include Big splash water park and multiple Casinos.

Sydney
[image: ](Image - lonely planet, 2020)
Despite sharing region with the capital ,Sydney is the most popular and largest  city in Australia. Famous for its beautiful golden beaches such as Bondi Beach and harbour front environment ,it’s home to the amazing Sydney opera house and Sydney Harbour bridge which are some of the worlds top 10 landmarks.

 The city has much to offer and many things for you to do when you visit. Go and sit back and relax and watch a live performance in the Sydney opera house, or take a venture to one of the national parks such as Sydney harbour natural park which gives you some great views of the landscapes. If that does not interest you enough the city also has many harbours such as Saint Jackson’s port where you can go on ferry rides and and Whale watch. Other attractions include the Hyde park Barracks and museum of Sydney which focuses on the historic aspect of Sydney ,aswell as The star Sydney casino resort , Luna amusement park and Taronga zoo.
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Sydney’s annual climate is very mild with most days being humid and sunny around 20-25 degrees.However the best months of travel are between December-February as thunderstorms do often occur around March-october time. Sydney is rather expensive for  dining with most meals averaging around €18 in best dining restaurants such as Quay and Attica,however accommodation is relatively cheap with hotels being as low as £25 a night and transport fees being €3.61 average for adults.



Melbourne 
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