Harvard Referencing In Practice: An Exercise
Some ethical issues, although they may be Internet-related, occur in both the online and offline world (a). For example, aggressive or dishonest advertising on the Internet, fraud in e-commerce transactions and child pornography on the Internet. (b) proposes that the Internet does not add to the ethical problems as such, as these same moral issues are typically involved in traditional media as well, their moral core being ‘deception’ and ‘child abuse’.  As he says:

When Con.com does not deliver the goods, the moral issue is ‘wrongful appropriation’, ‘deception’ or ’negligence’ not ‘Internet fraud’ in any special sense…The Internet is not necessary for this moral problem to arise. 

The deontological principle of ‘fair exchange’ should underpin the ethics of business transactions, whether online or offline. One of the principal differences between online communications in comparison with other channels is the increased opportunity for interaction with the customer (c).  In the UK, (d) survey of 1093 small- to medium-size enterprises (SME’s) showed that 76% had Internet access enabling e-mail communication with their customers and 70.8% of these had a website.  For larger companies, the survey targeted 500 companies with turnover exceeding £75 million, and showed that the level of Internet connectivity was 99%.  The Internet is potentially a bi-directional, one-to-one communication (between company and customer), rather than the traditional uni-directional, one-to-many communication (from company to customers) of mass marketing. Such communication is the basis for relationship or loyalty marketing as it allows personalisation of promotional messages, with an 80% response rate compared to 2% via traditional media (e). 

Consumers though, are concerned about the security of transactions on the Internet - they worry that hackers will intercept their credit card numbers for unauthorised use. Yet (f) reports that ‘less than 3% of website fraud is to do with credit cards being hacked into. It’s a very minimal risk.’ Many websites offer the possibility for regular customers to create their own accounts.  In order to protect these details, he suggests that a password should be created to authorise access and the website should inform customers of the security measures in place.

	Harvard Referencing Exercise

Read the extract provided and rewrite it, correctly inserting the references within the text. Produce a List of References as would be found at the end of the extract. 

(a)
This reference comes from a website called Marketing Online and where the author is unknown. The article on the website was called ‘Measuring Online Service Quality’, and dated March 2000. The website address was www.marketing-online.co.uk/sqpap.htm. The information was downloaded on the 13th November 2001.

(b)
This proposal and quote comes from a chapter entitled The Internet and Varieties of Moral Wrongdoing, which was written by an author called James Van Den Hoven in 2000. The chapter ran from page 127 to page 157 in a set of readings (book of chapters) edited by Derek Langford. The book was called Internet Ethics, and was published by Macmillan Press in Basingstoke in 2001.

(c)
This reference paraphrases the thoughts of a number of authors, from a number of sources, namely:

· John Deighton whose article The Future of Interactive Marketing, appeared on pages 151 – 162 of the Harvard Business Review in December 1996.

· Philip Kotler, George Armstrong, Jon Saunders, Veronica Wong,  whose second edition book was published by Prentice Hall in London in 2000, and is called Principles of Marketing.

· Jack Moor whose article ‘Can Cyberspace Be Just?’, written in 1998, was accessed online at www.univ.trieste.it/~dipfilo/etica_e_politica/1998_2/moor.html on the 20th November 2001.

(d)
The survey referred to here was conducted by Paul Durlacher in 1999, and was presented as an article entitled ‘SME Internet Usage’ on pages one to six of the Number Two issue of The Durlacher Quarterly Internet Report.

(e) 
This reference refers to paraphrasing of the ideas of Kotler, Armstrong, Saunders, Wong as per reference (c).

(f)
This reference is to an article published on 8th December 2000 from page 27 of the Times newspaper. The article was entitled Online buyers get hi-tech guarantees and was written by Sean Hoare. 




An extract from a dissertation entitled ‘Internet Ethics’

Some ethical issues, although they may be Internet-related, occur in both the online and offline world (Http: 1).  For example, aggressive or dishonest advertising on the Internet, fraud in e-commerce transactions and child pornography on the Internet. Van Den Hoven (2000) proposes that the Internet does not add to the ethical problems as such, as these same moral issues are typically involved in traditional media as well, their moral core being ‘deception’ and ‘child abuse’.  As he says:


“When Con.com does not deliver the goods, the moral issue is ‘wrongful appropriation’, ‘deception’ or ’negligence’ not ‘Internet fraud’ in any special sense…The Internet is not necessary for this moral problem to arise.”

Van Den Hoven (2000, p. 133)

The deontological principle of ‘fair exchange’ should underpin the ethics of business transactions, whether online or offline.  One of the principal differences between online communications in comparison with other channels is the increased opportunity for interaction with the customer (Deighton, 1996; Kotler, 2000; Moor, 1998).  In the UK, Durlacher’s (1999a) survey of 1093 small- to medium-size enterprises (SME’s) showed that 76% had Internet access enabling e-mail communication with their customers and 70.8% of these had a website.  For larger companies, Durlacher’s (1999b) survey of 500 companies with turnover exceeding £75 million showed that the level of Internet connectivity was 99%.  The Internet is potentially a bi-directional, one-to-one communication (between company and customer), rather than the traditional uni-directional, one-to-many communication (from company to customers) of mass marketing.   Such communication is the basis for relationship or loyalty marketing as it allows personalisation of promotional messages, with an 80% response rate compared to 2% via traditional media (Kotler et al, 2000). 

Consumers though, are concerned about the security of transactions on the Internet - they worry that hackers will intercept their credit card numbers for unauthorised use. Yet Hoare (2000, p. 27) reports that ‘less than 3% of website fraud is to do with credit cards being hacked into. It’s a very minimal risk.’ Many websites offer the possibility for regular customers to create their own accounts.  In order to protect these details, Jones (2000, cited by Van Den Hoven, 2000) suggests that a password should be created to authorise access and the website should also inform customers of the security measures in place.
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Exercises using the Harvard System of Referencing

QUESTION 1

The following extract and associated references are taken from the first draft of a critical literature review.  The research project was concerned with the impact of direct insurers on the traditional motor insurer.  List the problems with this extract in terms of its content and structure.

	Jackson (1995) suggests that businesses must be developed from a customer rather than a product perspective.  Lindesfarne (1995) demonstrates that direct selling gives the consumer increased control as it is up to them when and if they wish to respond to adverts or direct mail.  MacKenzie (1995) comments that free gifts are useful for getting responses to adverts which is ultimately what all direct insurers need.  Bowen (1995) suggests that this type of company can be split into three equally important parts: marketing, insurance and information technology.  Motor insurance is particularly price sensitive because of its compulsory nature and its perception by many to have no real ‘value’ to themselves.


References
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MacKenzie G (1995) Rise of the Freebie Post Magazine 2nd February 56

QUESTION 2

Rewrite the following passage as part of a critical literature review using the Harvard system of referencing:

	Most of the writers
 I’ve read on the European Union’s future employment needs reckon that there’s going to be an increase in the need for highly qualified employees.  Yet the European Commission
 have worked out that there’s going to be fewer of these people about due to technological and economic changes and because there are fewer people are entering the labour market.  Now that we’re all in one ‘single European market’ these problems are likely to get even worse as some countries have a far higher demand for such people than they can supply internally.



Solution

QUESTION 1

There are numerous problems with the content and structure of this extract.  Some of the more obvious include:

· The content consists of predominantly trade magazines and there are no references of academic substance.  

· Some of the references to individual authors have discrepancies, for example was the article by Lindisfarne or Lindesfarne? Was the article by Bowen published in 1994 or 1995?

· All the items referenced are from 1994 and 1995.  It is likely that more recent items are available.

· There is no real structure or argument in the extract.  The extract is a list of what people have written with no attempt to critically evaluate or juxtapose the ideas.

· Almost all sentences start with a referenced author’s name; this makes for descriptive and boring reading.  More variety in the writing style would help.

· The list of references used is not in alphabetical order and contains no punctuation.

Solution

QUESTION 2

There are two parts to this answer: rewriting the text and using the Harvard system of referencing.  Your text will inevitably differ from the answer given below due to your personal writing style.  The references should follow the same format.

· The extract uses the first person (e.g. ‘I’ve read…’).  Most literature reviews (including the degree ‘project’) demand a third person approach (e.g. ‘It was evident…’).

· Truncations should not be used (e.g. ‘there’s’ should be ‘there is’).

	The vast majority of writers on the European Union’s (EU) future employment needs emphasise a growth in the requirements for highly qualified, specialist employees (Atkinson, 1989; Pearson and Pike, 1989; Werner, 1990).  Such employees are forecast to become a scarce resource within the EU, due to technological change, the decline in young people entering the labour market and predictions that the economic climate will improve in the latter half of the 1990’s (Commission of the European Communities, 1991). Walwei and Werner (1993) contend that the completion of the Single European Market has magnified these problems; demand for highly qualified labour in some states is forecast to be greater than supply, whereas in others the converse will be true.
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