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1.Introduction 
In this report I have been asked to analyse the relevance of a Marketing Information System, outlining its effectiveness in the hospitality and tourism used as tool for marketing, information gathering and communication. 
Marketing in its definition is the process by which companies create value for customers and build strong customer relationships in order to capture value from customers in return
Marketing is the identification of its role in time, this representing the start in marketing’s position and the development of economic science. Another description of marketing, which should be considered is the one discovered by the American Marketing Association (ASA) which says that marketing is the process of planning and executing basic activities such as setting up a price for the products and also is all about planning ideas and services which are then shared with the team you are in and then they are executed by you all. For example, in a company you should provide the good services as well as good material to your guests so it will maintain the profit and the relevance of the company in a good position. And last but the most important that all the others are that you need to have a balance between product-price-distribution and promotion.
 Now, let’s talk about Marketing Informational System (MIS). It can be defined as being a combination of the hardware equipment, software packages, BrainWare, computers and communications which have the role of collecting and then transmit and share the marketing information in electronic format.
 At an operational level, when you physically think about MIS it is formed by installed networks and if you talk about it in a honest way they are formed by dates and knowledge which are controlled through some systems which can gestion everything in the company’s system. 
In a hotel MIS has an important role and its doing most of the work for the hotel to work in the balance price-product-profit. For example, MIS can be used to analyse and facilitate operational strategic activities and is used functionally in areas such as security, housekeeping, financial controls, accounting.
By the next part of the assessment I will analyse the effectiveness of MIS in hospitality and tourism industry as a tool for marketing, information gathering and communication in my chosen hotel this being EPOQUE from Bucharest, Romania.  







[bookmark: _GoBack]2.Gathering Information 
Gathering Data Collection is defined as being a method from a group of individuals using identical procedure or each person. The gathering information is formed by 6 basic methods that are very well structured to keep the system going. The system I was talking about are the interviews, inspections, reviewing documents, observations, vertical tracking and exercises. The needed surveys for the specific information that must be transmitted can be conducted by writing, phone calls, face-to-face of electronically. 
In my chosen hotel, EPOQUE, consists in a very well organised staff which is always working hard to provide to the hotel the needed information. For example, there are members which are writing dates describing what they have done over each day. Then a specific person which usually is the manager for each department takes all the internal information and analyses it. There are two ways for taking the information in these being through natural resources and existing resources where the natural ones are taken from people that have tried a product and now they are giving their opinion and the existing resource being the ones that can be find in videos, songs, books and not only.
A good method they have used to collect gathering data consists in surveys, surveys which the guests are pleased to fill before going away from the hotel. So, after they have or haven’t enjoyed their time in the hotel, they have to either give a positive or negative feedback. The types of surveys they ask the guests to complete could be on the paper or on the computer and they usually use the one on the computer as it includes the MIS and it’s easier to register the feedback and place is in a percentage of good and bad feedback. And this is when the statistics appear and help the hotel keep its reputation. 
 3. Marketing within MIS 
After my mind, market is all about having a balance between the product, the price you are selling the product at and the customer which should be tankful with the given services. Also, the “market” should cover up the profit of the company which then improves the company’s reputation. The company’s reputation means a lot in this industry as once they formed their guests and they are making profit with their help, they can use the amount of money to improve its facilities so this will bring them  more clients ready to enjoy their luxury facilities.
For example, my chosen hotel, EPOQUE from Romania owns lots of rooms especially arranged for their guests being prepared for anything they would ask. They have in their opposition 42 rooms either single, double and family style. Also, the relaxing rooms are there to make them feel comfortable in the hotel during their time there. The bar and restaurant also have an important role in the Hotel because it helps in making guest’s evenings unforgettable. 
Their developed modern technology is used in a very smart way as the staff is always in charge of transmitting the right information to every manager from each department. They have to keep everything under control, and they need to know who has done what and when and this theory is available for people working for housekeeping, catering, bar staff, those ones working as concierge, people taking care of the SPA, gym and also the most important people in the hotel, these being, the receptionists, the managers, they are all working together to keep the important information always on. They share the information using computers especially structured to make their life easier when sharing so they do not have to go through many and many steps before sharing the information. 
I consider that EPOQUE has managed to keep their guests always thankful with the services and as Marrior Bonyoy said, the right product in the right place at the right price always creates the customer’s trust and it creates promotions. 
 
5. Communication 
Communication in its definition is an act through which information is given in a verbal or written message. It has an important role in a hotel because it is a very hard to have the capability to talk with people and make them feel like they are in a safe place. 
As each Hotel, EPOQUE uses different resources to communicate with the guests and keep a strong relationship which are helping them with their population and feedback. The communication is very important in a hotel because it is a smart tool of finding out the guest’s reactions over the products they have used during their time in the hotel. 
Communication is also important between the staff as it also keeps an open relationship which help them to get to decide new services they should include or exclude and same about products. 
Communication in its meaning is usually simply the feedback they get from the guests. Communication in a hotel are also, formed by a mix of elements of marketing these being new media, advertising, interactive marketing, sponsorship, event marketing and not only. 
6. The effectiveness of hotel industry.
    Because it is localised in Bucharest (The capital of Romania) it has many tourists as everyone is going there to visit different attractions around the Hotel. Also, Bucharest is usually the first location that comes up when you type in things to visit in Romania. And many tourists decide to go for this hotel because of its large area it is extended for and also because of its facilities provided for the guests. 
EPOQUE’s industry is very well developed because it contains many and many things to do around which can satisfy the guest and make him feel comfortable and relaxed doing the things they could around. 
Another important thing about their industry is linked to the prices they ask for as if they have colossal prices the touristic attraction will decrease as everyone is looking for good things at a low price. 

7. Conclusion
As a result, MIS is very important for a company to work and it will never work without it because it helps it to develop its working system. Another important thing for a hotel to work is its location, facilities and the prices. 
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