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Introduction
The aim of this report is to analyse how big is the impact of Social Media in our daily lives but more specific in our workplace. I will talk about the different ways that companies used this tool to connect themselves with the public and how they use it as an important and effective form of marketing and to help them to grow and face competition as well as how small business can benefit of social network to help to expand their business.
I will also talk about the most famous and used types of social media and which one of them business and other organizations used the most as a marketing tool.











Different types of Social Media
Social Media has become a common tool in our daily life. It is where we communicate with our friends and family. Where we share pictures and other events in our life and a place where we also do other mundane activities such as reading the news, watch videos and sharing or debating ideas. 
Social Media can normally be divided in four areas: Social networking, Microblogging, Photo Sharing and Video Sharing and although there’s a wide range of different types of Social Media that are used trough the globe, the most popular are the follow it:
Social networking
· Facebook- Probably one of the most famous of all social Media, Facebook was created in 2004 by Harvard students Mark Zuckerberg, Eduardo Saverin, Andrew McCollum, Dustin Moskovitz and Chris Hughes. At the beginning, this platform was created to be used only by students of Harvard, however with its massive popularity the founders agreed to expand to the general public. Today Facebook has 2.2 billion monthly active users. It’s a place where you can share pictures and videos, as well as adding people or organizations as your “friends” and see their posts.
· Linkedlen- Founded on the 23rd of December of 2002, Linkedlen is site mainly used for professional networking. There, individuals that are looking for jobs or companies looking for employees can create an online profile and make online connections between each other’s. That connection may lead to real world job. Linkedlen works in 200 countries and has more than 250 million active users.
· Google+- Google+ is a social network owned by Google and it was launch in June 2011. Its Google fourth attempt to create a social networking, however even though it had a strong growth in the first years its use has become less popular during the years. In this site the user can post pictures, share information and look for events. 
Microblogging
· Twitter- Twitter is an American social network were the users can post and interact with messages called tweets. They can also follow personality and keep update with worldwide news. Created by Jack Dorsey, Noah Glass, Biz Stone and Evan Williams in March 2006, Twitter today has today more than 319 million monthly active users.
· Tumblr- Founded by David Karp in 2007, Tumblr is a microblogging where users create a page and in a blog style they can share their thoughts, pictures, gifs and other types of multimedia. They can as well follow others users blogs. Nowadays Tumblr has more than 450 million blogs and is visited more than 555 million types per month.
Photo sharing
· Instagram- Instagram was created by Kevin Systrom and Mike Krieger in October 2010. Instagram is a place where you can share video and photos. In there you have followers and you can follow people or organization as well. Instagram became pioneer in allowing its users to upload their pictures and videos with different filters as well as using different tags as ways to personalise them. As of today, Istagram has more than 800 million active users. In 2012 Facebook acquire the service.  
· Snapchat- Snapchat was created in September 2011 by Evan Spiegel, Bobby Murphy and Reggie Brown. One of Instagram biggest competitors, this social network is mostly used and popular trough youths in heir early twenties and younger. Snapachat became famous for its different content where the user photos or pictures can only be visualised during 24h and then will be erased permanently from the internet. Snapchat has today 187 million daily active users.
· Pinterest- Pinterest is a social network where the users finds information mainly trough pictures. Founded by Ben Silbermann, Paul Sciarra and Evan Sharp in Mach of 2010, Pinterest has today 250 million active users every month.
Video sharing
· Youtube- Created in February the 14th of 2005 by Chad Hurley, Steve Chen and Jawed Wojcicki, Youtube is a platform where the users can view and/or upload videos. The user can as well subscribe to his favourites channels, rate and comment. Youtube is one of Google’s subsidiaries and as today has more than 400 hours of content uploaded and one billion hours of visualisations of its content. Youtube is considered the second most accessed site in the world.
· Periscope- Created by Kayvon Beykpour and Joe Bernstein in March of 2015, Priscope is live video stream acquired by Twitter.
· Vimeo- Vimeo was created in November 2004 by Jake Lodwick and Zach Klein. It is an open free-add video platform that helps users to produce and share high- definition videos, being a pioneer in that area. It also features live stream platforms. Vimeo has more than 1000 million visitors and has more than 22 million users.


Effectiveness of Modern Technology at the workplace
In our today’s society technology has become a very important tool that aid us with our daily life. From social media to other network tolls, technology is everywhere. Therefore it’s no wonder that in our work place technology is as important as in any other part of our lives. 
Most business have their own online platform where they have create online trainings and courses for their employees. In that sites they can contact their employees more efficiently and share important information quicker. They can also connect with the general public by sharing updates and other information with their clients as well as allowing them to give feedback. Furthermore that will allow them to make sure that they keep on being competitive in the marketplace. 
Another characteristic of technology at the workplace is how easy and quicker can make work flow. Tools such as Exel and QuickBooks will help companies to be accurate when it comes to keep track of finances, managing pay bills and handle it pay rolls.

Social Media and Marketing
Even though Social Media was primarily created as leisure online network for people its effects when it comes to help business growth has being successful explored.
Using social Media as a marketing tool has being successful being proved to help to increased brand recognition and brand loyalty. It can also help to “convert” people by repeatedly demonstrate how attractive a certain brand is. This method has been showed to be more efficient than any other method used (ex, television, poster, etc.). It gives more brand authority by facilitate regular interaction with customers which will allow to more people to like, comment and follow the page. All of that attention will be notice by other the other people’s followers creating more opportunities. Furthermore it will help to create a richer customer experience.
When it comes to prices, social media marketing is less expensive than others ways of marketing allowing even small business to advertise without big financial losses. 
Lastly, social media will help to create better customer insight by helping business to monitor comments and have a better idea of want their customers are looking for and what they like the most and, of course, to know want customers think of the business. 
A good example of how efficient is social media for marketing id the story of Kylie Cosmetics. Founded in 2015 by the reality show Kylie Jenner, the brand became instantly famous thanks to Kylie’s constants post on Snapchat of her lip kits. By being a famous personality and a constant presence on Snapchat, Kylie Cosmetics instantly became a success and today after only four years after being created the company is worth over $900 million. Making its founder and owner soon to become one of the youngest self-made billionaires ever. 
Notwithstanding, social media can be very useful for small                    business with less known owners. As said before marketing in social media is cheaper than any other more conventional ways of marketing. That will help to make their business name more assessable to a wider range of people while helping to economise. It will as well help to find their customers. Most of our population uses social media and most of the ad that appears in each page is filtered specifically to each person preference, helping to reach specific audience.
It will also help small business to create a strong marketing presence.
Most used Social Media as a Marketing tool
With so many types of social media presents in Internet it can be overwhelming to understand which one is the best when it comes to use as a marketing tool. 
The most famous type of social media was indicated above however not all of them are currently used to help business to grow, or at least not as often and efficiently as otters. 
Even though it has been more than a decade since its creation and also having loosing popularity to the younger generation, Facebook is still one of the most common platforms use for marketing. 
On the second place comes Twitter. Growing more and more popular with the years passing by and having now created a solid online presence, twitter help business to connect with their customers by allowing them to share news, providing answers to their questions and at the same time targeting specific audience. 
Linkedln comes as the third most used social network for business. Being the most famous social network between professional is not a surprise that it keeps to be faithfully used in aid of business. Its focus is more concentred between professionals and sharing business related information, than specifically trying to find customers and or receiving feedback from them
Even though Google+ has lost its popularity as a social network is still a very useful platform for advertisement.
The largest and most popular video sharing social media, Youtube is known for its constants advertisements. Being the second most used search engine, being behind Google, Youtube, is still a very trusted marketing tool.
Pinterest being one of the newest social Medias it has quickly growing and creating a wide group of  loyal followers making it a very good place for small business to track customers.
Since almost 95% of the people who used Facebook also use Instagram this social media is beneficial for business. However most of the information that it users are looking for rely in travelling, clothes and food.  
Although not so famous for its marketing qualities, Tumblr is a good platform to help business grown. With more than 555 million visitors per month, advertising in this social network will help to reach a wide group of audience.
Snapchat is mainly used within the younger generation, however as Kylie Jenner example demonstrate it can be a very good platform for business id used currectly.
Being considered by Apple as the app of the year and also being acquired by Twitter, Periscope is another useful platform for business.  




Conclusion
Online networking has being growing over time and its importance has been felt in both our professional and personal live. Today more than in any other generation, social networking has helping us to create and expand our business, the way we socialize and the way we work. In the future we will keep seeing this thread to keeping on growing as well as keeping shipping the way we work.
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