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How did you find this source?
I found this source by searching for academic articles on social media marketing using Google Scholar. I searched using keywords such as "social media business promotion" and "social media marketing". I selected the article because it was published in a peer-reviewed journal and is widely cited in business and marketing research.

Why did you choose this source?
I chose this source because it is a peer-reviewed academic journal article, making it a reliable and credible source for university-level research. It is directly relevant to my assignment because it explains how social media has become an important part of the promotion mix, helping businesses increase brand awareness, communicate with customers, and build relationships


When was it published? Is it recent enough? Why?
Although this article was published in 2009, it remains relevant because it identified the growing importance of social media as a business promotion tool at an early stage. The authors argued that social media would become an effective way for businesses to market their products, communicate with customers, and build relationships. This prediction has proved to be accurate, as more recent research shows that 97% of UK small and medium-sized businesses (SMEs) now use social media to support and promote their business. This demonstrates that, despite its age, the article provides valuable insights that remain applicable to businesses today.




Author Credibility
The authors of this article are W. Glynn Mangold and David J. Faulds. Both are experienced academics and marketing researchers with expertise in business and marketing. At the time of publication, they were professors at Murray State University in the United States. Their article was published in Business Horizons, a well-respected, peer-reviewed academic journal, meaning it was reviewed by other experts before publication. This is why I chose them.
Reliability
This source is reliable because it was published in Business Horizons, a peer-reviewed academic journal, meaning it has been assessed by experts in the field before being published. The authors, W. Glynn Mangold and David J. Faulds, are experienced marketing researchers, which adds credibility to their findings. Although the article was published in 2009, its discussion of social media as a business promotion tool remains relevant, as social media has continued to become an important part of modern marketing strategies.


5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

