





DIGITAL SKILLS AND RESEARCH METHODS


Student’s Name: Sayed Miah
Student Number: 1707658
Lecturer’s Name: Renuga Jayakumar
[bookmark: _GoBack]

Executive Summary
This report is based on the digital skills that need to implement upon the employee at the time of using of social media. It lies as an important platform for the users to get appropriate information at the time of development of career. Being the employee in the Software Company, use of social media is the vital factors that need to implement to get information of the service required in the development of software services. 
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The basic digital provides the framework that helps the individuals and company to develop the digital skills. The digital gap seems to be in the middle of an area through the condition of despite proliferation of social media, smart phones and laptops. Digital skills in the organization can be improved through the proper form of training with the pace of technology. There lies with the various organization that is blooming with the advanced technology such as web conferencing, web-based email, tablets and cloud file storage. The main aim of this report is to use appropriate techniques that can improve the efficiency of workplace and employability. There lies with the various range of information and handling of the entire data required in the work place. Being the employee of the organization Software, needs to enhance use the modern technologies and explore the social media as the important tool to develop the marketing areas (Rubin and Babbie, 2016). 
[bookmark: _Toc502330865]Effectiveness in the use of the modern technology
Technology is the techniques, methods, process and skills used to develop the product or service required in the organization to accomplish the set objectives. The development of technology might draw various fields in the knowledge regarding the scientific, mathematical and engineering. The technology has been widely used in various areas to make the growth of the business. Technology provides the simplest way to carry out all sorts of business in less time span. All the development and research can be carried out easily with the latest form of technology in the business. The extensive research on different factors helps the business to achieve successful from the use of technology. As an example, to know the demand of the consumers the internet technology such as Amazon.com helps to meet the need of the customers. The technology is used in various fields that include the education, medical, training, communication and marketing. The effective use of technology helps the workplace to improve in communication, marketing, productivity, customer service, telecommuting and teleconferencing by using appropriate tools (Griffin and Care, 2014).  
The effective use of modern technology helps to achieve the academic achievement of the program in Student Support Academic Enrichment (SSAE). There are various tools used that include with the twitter, LinkedIn and Facebook. Effective use of technology helps to improve the business through the enhancement of the communications with the huge amount of information regarding the internet and email. The innovations in technology have increased the operation in the company of all size and helped to transform the local business into a large scale business. Effective use of technology has helped the Software firm to provide a better service in the development of software among the customers. In order to carry out the meeting, the Software organization uses web conferencing and smart phones or tablets. As from the experience gathered at the time of working in the firm, the organization needs to implement the cloud file storage and web-based email. These two things are been lacking by the Softwire firm and need to introduce these methods to increase the productivity (Thomas et al. 2015).
Tablets or smart phone helps to develop the communication required for the employee and management to implement the software services among the customers. The web conferencing or teleconferencing provides the Software Company to conduct meeting with the members situated in another place. Development of software services can be possible with the sharing of ideas through communication by the smart phone, which implements the effective use of latest technology. However, this helps to be connected with the consumer base and improve the internal communication. The web conferencing might bring the web cams and collaboration of online meetings that has been generated based on the interactive environments (Lenhart et al. 2015).
From the practical examples, the workplace efficiency can be improved through cloud-based storage and web-based email. These two lies as the latest form of technology that needs to introduce by the Software Company to keep the information of the customers properly and store it for the future aspects. The smart phone or tablet and web conferencing help in increasing the employability by the getting of appropriate ideas and techniques from the other person to develop the latest software required among the customers (Perrin, 2015). 
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Social media lies as the computer mediated technology that helps and facilitate the sharing of data and creating of ideas in the virtual network. There are certain features in the social media that include with the applications in the Web based 2.0. The social media company tries to develop the service among the users with the web-based designing. It facilitates the development on the online in the social networking sites by creating the users profile on the particular groups. The most popular social media websites include with the LinkedIn, Instagram, Facebook and Twitter. Social media assist in improving the individuals sense at the time of connecting on the online community and provides the effective form of communication as the marketing tool (Fuchs, 2017). 
Facebook provides the online social networking site that assists the user to develop the personal information that makes the communication possible among the other individuals.  The twitter is another type of internet service that allows the users to tweet to the followers and to get the real-time updates. LinkedIn provides the networking websites upon the business community, which allows the individuals to develop the professional profiles and communicate with the other person searching for the job. In the social media, application and websites helps to enable the users to create and share an appropriate content that needs to participate in the social networking sites. Social media provides the collective form of online communication through various channels on the dedicated areas that make the community-based input, content sharing, collaboration and interaction with various numbers of people. The social media provides user's advantage and disadvantage to the users (Hollebeek et al. 2014).
LinkedIn is the networking sites that help to get connected the users with the other person in order to search the better job. This provides the important platform in the social networking sites that assist the users to be connected with the professional fields that make the growth of the career. Twitter, Facebook and LinkedIn can be used properly in the Softwire Company by being connected with other users and get a better form of updates. The Softwire Company tries to develop software services among the users, hence,  it is vital for the organization to get connected with the users. This makes the better areas to enhance new ideas and techniques that make the growth of the organization (Scott, 2015). 
An advantages of social media are:
i. It provides the facilities that led to develop open communication and enhance new information discovery. 
ii. It allows the staff members to discuss new ideas and share different links that help in the implementing of better services among the customers.
iii. It provides the wide opportunity in the development of the broader base in business contact and helps in target the audience.
iv. In order to carry out the better business, social media is used to expand the market products, promote brands, foster new business, carry out the personal interactions with the consumers and gets major benefits regarding the existing competitors (Storey et al. 2014). 
v. In the education, the twitter account provides the sending remainder among the students, LinkedIn implements the area in which the employers find about the employees and Google assist in maintaining a loop with the students on the common interest.   
Disadvantages of social media are:
i. It provides the high risk among the people regarding the falling of prey from the online scrams that makes the identification of the theft. 
ii. It potentially results in the lower amount of productivity that makes the staff members with the updating profiles. 
The Software Company needs to focus on the implementing of the personal security that can help to create the obstacle to the social networking sites. This includes the better implications that help to resolve the personal areas with the enhancement of better communication. The Twitter is the network that has been preferred more by seeing the real-time updates in the development of software service among the consumers (Treem and Leonardi, 2013). 
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The gathering of the information and communication is the vital factors that need to be maintained in the organization of Software. There is variety of technical process that makes the completion of the gathering information. In the Software Company, the information and communication are collected in a manner that helps in the future use at the time of development of software services required among the consumers. There is use of latest technology that makes the entire communication complete required among the users to share various ideas and techniques to introduce a better software that can easily run in the market. It helps to meet the demand of the consumers from the gathered information and communication. The information gathered is followed as:
i. Telephone
The smart phone or tablets used by the organization assist to be connecting with various experts through the Skype and Google Voice. In this context, the successful communication can be easily carried out with the users by gathering important data regarding the development of software used in the company of Software (Turkle, 2017).
ii. Online searchers
The organization uses the latest technology to get connected to the person that makes the important information on the gathered areas. There is existence of corporate websites that provides the appropriate information regarding the services or products, important contact numbers and board of directors. The public data regarding the company might be generated on the entities outside and inside of the target audiences. The pen testers are the important search engine in the latest technology that gathers information regarding the relationship with the vendors. There lies with the user sites that make the online videos and bl.ogs that makes the appropriate information on the target consumers of the Software Company with the offering on the personal connection from the users with the posting of the software contents (Viktorov, 2014). 
iii. Searching for Social Networking Sites
The searching social media provides the accounts that can reveal the important clues that make the information regarding the interest of individuals. The communication can be possible using the Facebook, LinkedIn and Twitter that generates a platform, which is connected to the users. The tactics carried out in the social media develops the area that gathers information on the specifically targeted individuals (Erlich, 2015).
[bookmark: _Toc502330868]Develop own professional online presence 
It is important for being developed as the online presence in the social media sites. The professional online presence helps to look forward to the job and moving up on the development of career. However, the online presence reflects the experience and skills of the individuals that is required at the time of facing of interviews. If the individuals are consistent in surfing of various websites with the used themes and photos, then he/she can able to develop a create a strong professional brand and personal areas. LinkedIn is the vital sites in the professional networking. The recruiter tries to get more involvement in recruit the candidate and managing the career on the based networks. The individuals need to update the profile frequently in the history of employment, skills and knowledge. The personal websites is another process to develop the own professional online presence in the social media. He/she can able to provide information on the offering made by the employer and gets make the better way of communication using of chat or messages (Lehmann and Joseph, 2015). 
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It is concluded that the social media provides the important tools to be connected to various people. Being the employee of the Software Company the video conferencing and the smart phone makes the connection possible with the other experts to share ideas for the development of software services among the consumers. The cloud file storage and web-based email are been lacked by the company which needs to be implemented to store vital information about the target customers. The organization can able to deliver a better service of software among the consumers through social media. 
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