Interviews
	Outline of method
Interviews are conversations designed to elicit information.  At their most structured they are like spoken questionnaires controlled by the interviewer. At their least structured they allow the interviewee to control the flow and content of the conversation.
Interviews might be undertaken to obtain people’s understandings and opinions.  In higher education, for example, they may be used to collect data which might reveal personal pedagogic strategies, changes in thinking about teaching as a result of taking a course, or ways that students make use of learning materials.    

You will need to decide what kind of interview you will undertake (see key concepts below). You will also need to decide how you will record the interview: do you wish to have a record of intonation and body language?  If so, you may consider video-recording the interview?  If all you need is a record of the words used, and perhaps the pauses in the conversation, a tape-recording should be adequate (there are some excellent digital recording devices available which allow you to transfer recordings straight to your computer). 
You will then have to decide whether you need a transcription of the interview for data analysis, and if so, what transcribing conventions you will follow.  Will you transcribe the conversation verbatim? Will you wish to indicate pauses or other features such as body language? Will you begin analysis as you transcribe by writing up the interview in note form?
If interview data is to be collected, consideration must be given to how it will be analysed.


	Key concepts

· Structured interviews have a set of questions which are asked of every interviewee, and are more like spoken questionnaires.  The interviewer does not deviate from the schedule in any interview, and does not encourage the interviewee to expand on or develop answers.
· Semi-structured interviews are more like a conversation, and interviewers tend to use aide memoires to ensure that topics are covered.  Topics may not necessarily be covered in same order in each interview. The interviewee may be prompted to expand on their answers.  
· Unstructured interviews are not pre-planned.  The interviewer knows what the broad subject topic of the conversation is and then allows the conversation to follow from the interviewees responses.
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