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Sustainability in the tourism sector, corporate social responsibility (CSR) and over tourism and subjects commonly spoken about within the travel and tourism industry throughout the most recent years, however this has not always been the case. Edgell (2020) states that these new phrases and concepts came to the tourism sector around 2016 to explain the changes taking place in the tourism sector and the developments happening with sustainable tourism.  Emerick (2023) brought out a report that explains that companies are beginning to realise that instead of basing their decisions solely on maximising profit they have a responsibility to investigate how their business influences the environment and society. Having a CSR in place can help with management strategies and the sustainability of a business (Frey, N, 2010).
Corporate social responsibility is a strategy that companies can follow to ensure they have a positive effect on society, and this is done by focusing on three main pillars titled environmental, social and economic responsibility (Boss Magazine, 2022).  Businesses need to develop a plan, ensure they engage with stakeholders, whilst also ensuring they keep monitoring and reporting the progress. In this case the stakeholder can be internal or external to the business. It may include investors to the company, employees, potential and regular clients or customers, supplies, government and it can also be the local community (Fernando, 2023).  Companies should also be continually thinking about any new ideas or improvements that can be made with their plan. Their plans should also be aligned with the company values (Emerick, 2023). 
Hilton hotels have their own version of a corporate social responsibility called “Travel with a purpose” or it can be referred to as ‘ESR’ (Environmental, social and governance) and this is because it focuses on the environmental impact of travel, the social impacts and it looks at governance. Hilton claims that the strategies they have put in place have been created to drive responsible tourism and travel worldwide. Hilton clearly displays that they are the first major hotel company to set carbon targets that are science based aligned with climate science and the Paris Climate Agreement (ESG at Hilton,2023).  The Paris agreement is a legally binding treaty which aims to help climate change, they have several aims and a mix of long- and short-term goals, one example is that they have “long term low greenhouse gas emission development strategies”. It is a treaty which came into play in 2016 and it was adopted by 196 parties (United Nations, 2023).
 Hilton is already doing several things to help with environmental damage, they have several goals focussing mainly on waste, watts and water. By 2030 Hilton aims to reduce their waste by 50%, as they believe reducing waste is helping them drive towards a circular economy (Hilton, 2023). 
Its commonly known that in the hospitality industry waste has become a big issue, and waste reduction needs to be considered, business should recycle, and food upcycling and donations should be thought about to be more environmentally friendly. (Hilton, 2023).
Creating a circular economy means that the model of production would be transformed to a circular production as opposed to the current linear model of production that the hospitality industry currently has. (Jose, Rodriguez-Anton, 2019).   The link between CSR and circular economy has been written about by many however Donato (2021) states that despite this there has been little investigations surrounding the connections between CSR and circular economy.

In 2022, Hilton Hotel released their yearly environmental, social and governance report, which shows data from the past year, shows future goals and shares stories on the things they have done. A standout from this report in the environmental section shows another hospitality first by Hilton in that they were the first hotel brand to have started recycling the hotel soaps and because of this work there Is zero soap being sent to landfill. Not only is this helping the landfill, after the soap gets recycled into new soap, it is then donated to people who need it, hence further helping the community, so far 2.3 million bars have been donated and over 211,000 pounds have been diverted away from landfill. To ensure this happens Hilton works with four partners including Clean the World and Soap Cycling. (Hilton, 2023) 
Following along with the environmental responsibility, Hilton hotel also uses the “Hotel Kitchen Toolkit” which a guide that was developed to help reduce food waste. It is done by carefully planning each menu, composting some food waste and on some occasions if it's possible donating some for-animal feed (Hilton, 2023) 

The society section of the 2022 report shows that Hilton serves thousands of individuals, team members, community members and individuals worldwide so it is important they have a positive social impact on these individuals. One way they do this is supplying learning and growth opportunities for their employees. In 2030 there is a goal that they can “create 5 million learning and career opportunities for team members”. They also support the team members holistic wellbeing, supply family benefits and support any current and future working parents.   (Hilton, 2023). 
Hiltons ESG report states that they focus on building a diverse, and inclusive workplace, they aim to have 50% gender diversity at their leadership levels by 2027. Also, by 2027 they aim to have ethnic diversity at 25% at leadership levels in the US (ESG at Hilton, 2023). By having these plans in place and adhering to the CSR framework the company may be protecting themselves from any troubling situations such as being accused of discriminating against employee groups (Fernando, 2023) 
As well as the environmental sustainability goals and the career development opportunities mentioned above, Hilton also helps communities. “9,860,834 meals distributed”, “18,087,484 pound of food donated to communities in need”, here are just a few examples of the incredible figures that are part of Hilton’s Global Foundation. It was a programme launched in 2019 and has helped thousands around the globe (Hilton Global Foundation, 2023)  
“Hilton was founded on the noble premise that travel can make the world a better place and that premise still guides us today” Nassetta (2022) The chief executive of Hilton is very passionate about the future of the company and alongside their CSR they several “Travel with Purpose 2030 goals” which helps sustainable travel. The number one environmental goal with Hilton is paving the way to net zero future. Secondly but no less important, they plan to cut water and waste use by 50% by 2030.  Regarding governance, it is planned to work on partnerships with cross industry networks and to advocate for public policies that align with the companies travel with a purpose goal (Hilton, 2023) 
A company with a strong CSR is seen to have a competitive advantage among others as stated by (Porter and Kramer, 2006). Taking this into consideration it is interesting to investigate a second hotel chains CSR. Premier in in one the largest hotel chains in the UK, and they claim to be a “force for good”. A company that cares about their teams, the community and the planet. Similarly, to the Hilton Hotel, Premier Inn are also able to provide an Environmental, Social and Governance (ESG) yearly report. This means members of the public can easily access such information about hotel they may be booking with in the future (Premier Inn, 2023) 
Competitive advantage is just oe benefit of a corporate social responsibility. It can also her with brand recognition. The Journal of Consumer Psychology once completed a study which showed that when shows that it acts in a way to benefit its customers, they are more likely to act towards that company. Customers are now becoming more and more aware of any impact's companies have on this communities and this is influencing their purchasing decisions (Fernando, 2023) 
“Good intentions are not enough”. This powerful message comes from a journal which considers the effectiveness of CSR initiatives and to also consider what effect they have on an organisations financial bottom line (Glosenberg, 2019) Further to this, in an article by Forbes magazine they stated that for a lot of companies , the idea of having a CSR in place is being used for more of a marketing tool as opposed to making changes and transformations with governance and operations in their company (Amyx, 2020) 
 To back this information further Forbes released a study where they were set out to look at the relationships between corporate social responsibility, the financial performance and what level of importance the CSR has in the shaping of a firm's strategy. After analysing the results, they statistics shows that performance of a CSR has significant economic value and quantity of innovation.  It also came apparent that the greatest impact comes from the CSR attributes that are more visible to the public, including thinks such as the community and diversity (Forbes, 2020) 
To conclude, corporate social responsibility is a framework set in place by an organisation to help enhance and make positive changes opposed to negative. It is usually broken down to three categories and these are environmental, social and governance. Although it may be displayed as a slightly different name a lot of companies are now jumping on the ‘CSR’ bandwagon as they don’t want to be seen as not doing anything to help. It has been proven that a good CSR can have several advantages for organisations including financial gain, it can help to boose staff morale and help employees feel more connected to the world. As well as having advantages for companies, the community can also benefit from CSR activities.  However not everyone is 100% onboard as it's been shown that some companies are just wanting to market themselves better. 
Overall, being responsible for sustainable tourism and ensuring people travel responsible is becoming much more popular and will only become more expected of organisations. It is clear from the above information that the Hilton Hotel group takes their corporate social responsibility very seriously and they have clear goals set in place, they are also publishing all date to the public so people can see if they are achieving these goals and if not, what do they plan to do to better them. There is a lot of data handy which cannot be said for small chain hotels or companies. Hilton appears to be on track to achieving several of their 2030 travel with a purpose goals. It will be interesting to keep track of their progress and any changes they make. It seems successful businesses and companies that follow the CSR framework may find themselves in the deep end, as consumers are becoming more aware, and business do need to change and keep up with the current sustainable trends. 
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