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		Corporate responsibility drivers




	   
		The main driving forces for corporate responsibility are investor and consumer demands and governmental and public pressures as shown in the following diagram.   
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Governments are tightening corporate governance and sectoral compulsory standards making self-regulation an appealing option for most businesses. 


The loss of public confidence in the corporate word drives the markets down and therefore has a significant impact on the value and growth potential for many companies. As a consequence, public expectations on corporate integrity and ethical operations are particularly important drivers for corporate responsibility. 

Consumers are increasingly exercising their green buying power exerting pressure on companies to address their environment impact and to invest in ‘environmentally friendly products’. The Code of Practice for Transnational Corporations initiated by the UN  in the early 1970’s, in collaboration with many organisations including Consumer International, defined what consumers expect from businesses in terms of ethics, product standards, competition, marketing and disclosure of information. 


Finally the growth of a strong Socially Responsible Investment movement gives distinct advantages to companies performing well on sustainability criteria and therefore provides a key driving force for improved corporate responsibility practices. 

The increasing interest in social responsibilities can be associated with various factors, from stabilising markets to avoiding increased regulation, to taking advantage of ‘green’ consumer preferences and to doing the ‘right thing’ to strengthen the corporate reputation. 
However, possibly the primary driving force is the recognition by an increasing number of people that it is time for a fundamental change in the role of businesses in a world that has to develop in a sustainable manner. This strengthens the motivation for companies to join the relatively few companies that have adopted corporate responsibility and sustainability as a business philosophy.
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