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With cloud software and self-service analytics, Business Intelligence (BI) evolved significantly in the past decade (Chaudhuri et al, 2011). Analytics, data safety, and teamwork advances made 2021 a pivotal year for BI. Businesses will rely on the best BI options for their needs in 2022 as BI plans become more customised (Shmueli et al, 2011). This study analyses the BI business and new trends and tactics for data-driven decision-making. Based on this, here will be focused on concurrent business intelligence trends that businesses are following or should follow.
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Here are given five current business intelligence trends:

Figure: Five Current Business Intelligence Trends (Park et al, 2017)
Augmented Analytics: Using machine learning techniques and natural language processing, augmented analytics is a sophisticated data analytics method that automates data preparation, finds trends and produces insights (Xia and Gong, 2014). Businesses can now find findings that would be challenging or impossible to identify using conventional BI techniques, which are revolutionising the field of business intelligence.
· Automating the data-gathering process is one of the primary business uses for augmented analytics (Kumar and Belwal, 2017). Business users are freed up to concentrate on data analysis rather than data cleansing, which saves time and effort when preparing data for analysis (Işık et al, 2013). In addition, Augmented Analytics makes use of machine learning techniques to find trends in the data. These insights can be used to formulate wise business choices.
· Natural language processing is another implementation of augmented analytics that allows business customers to communicate with data in common English (Alpar and Schulz, 2016). This removes the need for technological knowledge and enables data analytics more available to non-technical people. Businesses can use augmented analytics to make data-driven choices more swiftly and precisely, enhancing operations and spurring expansion (Minelli et al, 2013).
Data Democratization: Data democratisation makes data available to all employees, regardless of technical knowledge. Data-driven insights allow business users to make data-driven choices (Nofal and Yusof, 2013). Modern business intelligence relies on data democratisation to maximise data use for growth and creativity.
· Promoting the mindset of data-driven decision-making is one of the main uses of data democratisation in business (Duan and Da Xu, 2012). Businesses can guarantee that all choices are supported by analytics rather than instinct or intuitive emotions by making data available to everyone. Better decision-making and enhanced company success may result from this.
· Reducing data divisions within an organisation is another use of data democratisation (Sharda et al, 2014). When various teams or divisions within an organisation keep their data to themselves and refuse to share it with one another, data silos form. Replication of effort and inconsistent decision-making may result from this (Wanda and Stian, 2015). Data democratisation can support cooperation throughout the organisation by assisting in the dismantling of these divisions.
Edge Computing: Edge Computing refers to a dispersed computing method that processes data near its source (Vercellis, 2011). This technology is changing how companies gather, handle, and analyse data by moving CPU power and storage near the sensors and devices that produce it. Data handling near the edge reduces delay, improves security, and boosts efficiency.
· The ability to handle and analyse data in real-time is one of the main uses of edge computing in business (Park et al, 2017). Businesses in the healthcare, industrial, or transit sectors, which depend on time-sensitive data, will find this to be especially helpful. Businesses are able to get real-time operational insights and take quicker, more educated choices by analysing data at the periphery.
· Increasing data protection is a further use for edge computing. Businesses can lower the data risk leaks by handling data at the periphery and guaranteeing that confidential data stays inside a safe network (Chiang et al, 2012). Businesses handling confidential data, such as money or personal information, should pay special attention to this.
Cloud-Based BI: Cloud-based systems for business intelligence (BI). keep, handle, and analyse data in the cloud. This technology is making data more flexible, scalable, and accessible for companies (Turban, 2011). Cloud-based BI allows companies to utilize BI tools and data mining solutions from any place and at any moment with minimum IT infrastructure and upkeep.
· One of the key things, cloud-based BI helps companies make better decisions with real-time data insights (Chaudhuri et al, 2011). Businesses can simply view, assess, and make educated choices using cloud-based BI tools. This can help companies spot trends, chances, and dangers.
· Reduced IT expenses and increased flexibility are two additional uses for cloud-based BI. Businesses can scale up or down as necessary to meet shifting business requirements by utilising cloud technology, which eliminates the need for costly hardware and software expenditures (Shmueli et al, 2011). This can result in substantial cost reductions and free up time for companies to concentrate on their primary operations rather than managing their IT systems.
Natural Language Processing (NLP): The goal of the artificial intelligence (AI) subfield known as "natural language processing" (NLP) is to make it possible for machines to comprehend, analyze, and produce human language (Xia and Gong, 2014). Through the provision of simple and natural tools that can comprehend human English, this technology is revolutionising how businesses engage with their clients, staff, and partners.
· Improving client assistance and service is one of the main uses of NLP in business. Businesses can offer 24/7 customer assistance, respond to commonly requested queries, and give consumers customised suggestions by utilising NLP-powered robots (Kumar and Belwal, 2017). Businesses may benefit from this by increasing revenue, lowering service expenses, and improving client happiness.
· Automated data input and processing is another NLP application. Businesses can effortlessly derive insights from unorganised data sources like client evaluations, social media messages, and communications by utilising NLP-powered tools (Işık et al, 2013). Businesses may benefit from gaining insightful information about consumer opinion, company image, and market patterns in order to make wise choices.
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For companies to remain competitive and make educated choices in today's data-driven world, business intelligence (BI) developments are crucial (Minelli et al, 2013). The following list of factors justifies why companies must adopt BI trends:

Figure: Factors justifying why businesses are required to implement BI (Alpar and Schulz, 2016)
Competitive Advantage: Businesses may acquire a competitive edge by utilising the most recent BI trends to analyse data in real-time, spot patterns, and make well-informed choices quicker than their rivals (Duan and Da Xu, 2012). Businesses can remain ahead of the pace and develop more quickly thanks to BI trends, which helps them differentiate themselves from the competition.
Cost Savings: By decreasing tedious processes, streamlining chores, and improving operations, BI trends can assist companies cut expenses (Sharda et al, 2014). As an illustration, automatic data analysis can lessen the need for human data processing, allowing companies to avoid wasting time and cutting down on mistakes.
Better Decision-Making: BI trends give companies the ability to analyse data from various sources and obtain insightful knowledge about consumer behaviour, market dynamics, and company performance (Wanda and Stian, 2015). Businesses can accomplish their goals more effectively and quickly by making well-informed choices based on data insights.
Improved Customer Service: The latest trends in business intelligence make it possible for companies to comprehend the requirements and inclinations of customers by analysing consumer data (Vercellis, 2011). By making use of this data, businesses have the ability to provide personalised recommendations, enhance customer service, and raise levels of customer satisfaction.
Scalability: Businesses can ramp up or down their processes in accordance with their company requirements by implementing BI trends (Park et al, 2017). Businesses can lower the cost of their IT assets and ramp up or down as necessary to meet shifting business needs by utilising cloud-based BI options.
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In summation, Business Intelligence (BI) has transformed companies in a data-driven world. To stay competitive and make educated choices, companies must adopt BI trends like Augmented Analytic, Cloud-Based BI, Natural Language Processing NLP, Edge Computing and Data Democratizations. These trends can help companies cut costs, make smarter choices, and enhance client service. These trends help companies scale, automate, and optimise processes, increasing efficiency and growth. To thrive long-term, companies must keep up with BI trends.
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