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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: I am happy with the website because it shows rapidly, and I had no trouble using it.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
There is a "welcome" page on the website with an attractive and captivating message that almost forces you to proceed and access "the good stuff." 

The main page follows, where you can look at the menu and be tempted not only by the descriptions of the dishes but also by the seductive images that make you want to order much more than you can accurately eat.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the "Book a Table" or "Book a Room" buttons in the top-right area of the website allow customers to make reservations at the restaurant.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: I wouldn't make any changes to the website's usability because it is currently very well-designed. But when I saw that the prices are not displayed, I would show them. Anyone would want to know how much they will pay and how the price is fair what they want to consume, so I think this could be a little confusing.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website looks to be well-designed from an aesthetic perspective, with well-chosen tones that produce a relaxing image versus an excessive amount of colour. The restaurant's services, including a garden, public parking, a studio for events, meetings, or parties, and spaces for evening recreation, all add to the experience, as do the descriptions of the food. You begin to picture how at ease and loved you will feel at this restaurant as you read.
The versions on computers and mobile devices feel the same.



	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The pictures are positioned to give the website a feeling of elegance and sophistication, and their colour combination is ideal for a website about dishes.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: While there isn't an online chat tool on the website, it does list the restaurant's phone number, email address, and social media accounts so that patrons have a variety of ways to get in touch with the staff. While the website has a lot of information presented directly, users may use the page's bottom bar for more specific information.



	Question 2d – How effective are the social media links on the website?


	Answer: them may see more images than on the website, which, in my opinion, confirms that they shouldn't worry and should make a reservation. They also give them more assurance that everything is true.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The organisation provides customers with an extensive selection of services, including a sunny terrace, a large garden, and high-quality fresh food and drinks at the bar. The there is public parking next to the garden and on the street. Food is served all day, along with fine draught beer and a carefully selected wine list. In the evenings, they also provide a refuge where you may reserve a studio for meetings, parties, and celebrations.



	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
The restaurant's official social media pages offer up-to-date customer reviews.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website is visually appealing, and the food appears as delicious in person as it does in the menu pictures. I have also kept up with the official social media accounts of a restaurant. I would suggest the services to my friends and relatives because they seem to be of a high calibre.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices should not be shown in every restaurant, in my opinion; this is just a marketing tactic to pique customers' interest. When you get to the place, the costs are probably displayed on the actual menus. Although I don't believe the costs are accessible for everyone, it would be interesting to go there occasionally with loved ones. From the evaluations I've read, I think the cost is reasonable given the tasty and appealing food, not only how it looks in the menu pictures.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Food

	
	2.Made

	
	3.Good

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: It is within the top ten websites, indeed.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
[bookmark: _Hlk194458559]Indeed, websites are still important in UK company today. While social media networks are crucial for digital marketing, a website offers a regulated environment and an authoritative look for presenting the company's goods and services. It can help with purchasing goods online or reservations and provide price, contact, and review information. Additionally, search engine optimisation (SEO) and client trust are both improved by a well-structured website, which elevates the company's profile. Moreover, a website is necessary for some business kinds to be seen as respectable and authentic, particularly in highly competitive sectors.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to suggest two ways to make my company's website better, it would be to **improve it with Asian products** and **make the site's navigation better**. A more user-friendly menu and a clearer structure would make it easier for visitors to obtain the information they need more rapidly. The user experience would also be much benefited by the addition of a product filtering system and a more effective search engine. By making the site easier to use and saving down on time spent on it, the change would boost consumer satisfaction and conversion rates. Long-term visitor engagement and retention depend on having easy navigation.
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