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Supplementary notes
What john Lewis do to support/develop its CRM system  
John Lewis have various ways of supporting their CRM system. Here are examples of the CRM;
[bookmark: _GoBack] John Lewis have launched an  Omni channel programme, which means that the content covers everything from personalised emails, containing products and services that john Lewis  believe will inspire our customers based on what they know about them, to exclusive and experiential events such as the recent 150th anniversary exhibition, and vouchers to reward and enhance the in-store shopping experience.                    
John Lewis are looking for ways to better interweaved together the shopping experience in stores and online and for new ways to communicate with customers.  Customers value being able to shop with John Lewis by phone, in shops and online and anything which enhances or 
Style concerns the behaviours of the management and how the communication of values and priorities take place in the organisation of john Lewis.
John Lewis is benefitting from the CRM system as they know what customer’s interest are and what their dislikes are. Therefore the CRM system is a huge success for the company.
The customers are also benefiting from the CRM system as john Lewis are providing the right quality products at a good price.
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