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Let me introduce myself, my
name is Mark Jope and | have
been a graphic designer for the
past 22 years, working in 3 print
companies and 1 design agency.

I have experience in many
aspects of graphic design and
would love the opportunity to
work within your company.

If you are looking for a team player,
comfortable with client pitches, good
at drawing, creative thinking, a wiz

in Creative Suite with many years of
agency and print experience.....

Then I am your man!

Please check out my portfolio at:
www.behance.net/markjope
or call me on 07586 467115
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Clients

A few clients I have worked with.

==PURINAJ

BROMPTON

EVERYMAN

eeeeeeeeeeeeeeeeeeeeeeeeeeeee

chapman

ventilation

ACr—
*' [T ™=\ |

e

timeplan

Transglobal
express

population
matters

The 02

N/

BUREAU VAN DIJK

mbna
thames clippers

. THE

SHIRE

LONDON

giraffe

B PLIRINAN

Dentalife

OB OR&L CASE

LIVELONCG

LM A

OOOOOOOOOOOOOOOOOOOOOOO

TTTTTTTTTTTTTTT






\

Clients

Here are some logos/brands
I have created from scratch
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Nestle Purina

Nestle Purina

One of the biggest clients |
have worked with was Nestle
Purina. So | worked with all
the major Pet Brands like,
Bakers, Felix, Beta, Dentalife,
Pro Plan, and many more.

At Promotion Line | worked
on nuMerous campaigns, print
adverts, digital media and events.

THE CLIENT
PURINA FELIX®

To encourage retailers to trade
up purchase to single serve
pouches, whilst growing the
database of the new Purina
convenience retailer website.

DISCIPLINES

Strategy / Campaign activation /
Shopper marketing / OS design

Working solidly to Nestle Purina
brand Guidelines | have created
digital web banners for Ocado,
Waitrose, Asda and Sainsburys.
Also working to print specifications
for pdf guidelines, mobile, graphic
and mini banners. Point of Sale,
Aisle Fins, Barkers plus 3D Visuals.

THE ACTIVITY

We devised a campaign that
rewarded trade buyers by giving
them the chance to ‘Win a van’
with each purchase.The campaign
was activated in store and online,
complete with a life-size van FSDU
to demand attention and URN-
stickered packs to drive website
competition entries. The channel
saw an incremental increase in sales
of FELIX® Single Serve during

the promotional period and the
success was acknowledged by
POPAI awarding us a Gold Award.



Nestle Purina - Web

| have also worked on many projects for
Nestle Purina for Experiential and Events,
In-Store Activation, Packaging,

Press and Web Design.

CHOOSE CHOOSE
START BALANCE
previously - HEALTH

To learn more about the PRO PLAN®range visit
www.purina-proplan.com

@Res, Trademark of Saciété des Produits Nestlé S.A,

E{PURINA
PROPLAN

. WITH
CPTINUTRITION
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Nestle Purina

i 558 1 Dentatire

Click here
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Web - Nestle Purina
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Web - Misc




Nestle Purina -
Print and In-Store Activation

Pet Food Brand’

A tailored range to
suit every dog’s size

simes, PRI Nevitaliés”
dugsize

A healthy pet starts with a healthy mouth
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Nestle Purina

[ PURINAN

acroee the Felix
Treate range

T&Cs apply. Valid Until 31.05.2017. See over for details. ®Reg. Trademark of Société des Produits Nestlé S.A.
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Packaging

Hartleys

THE CHALLENGE

To launch and manage a consumer
collect and redeem promotion.

OUR APPROACH

Hartley's tasked us with activating

the launch of their ‘Back to School’
campaign. After defining a redemption
strategy, we designed the promotional
Jelly pot lids, microsite landing page
and manage the fulfillment.

DISCIPLINES
Packaging Design / Fulfillment / Web Design
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Packaging

New Covent Garden Soup

To reinforce the credentials
of soup to enjoy all seasons
we had to create a seaside
visual that could be used

at various events.

Turning the traditional winter
favourite on its head, we organised
a Nationwide Experiential
Summer tour, taking New Covent
Garden Soup Coto |5 of the
UK's finest seaside resorts.

From campaign creation, planning
and execution, to designing a
campaign brand identity, the tour
was a huge success mixing hot soup
sampling with nostalgic fun, beach
games, social sharing opportunities
and branded giveaways.

EXPERIENTIAL / STRATEGY

/ LOGO DESIGN /
PACKAGING DESIGN /
ROADSHOW LOGISTICS /
EVENT MANAGEMENT /
COPYWRITING / WEB DESIGN



New Covent Garden Soup

| have also worked on many projects for New Covent Garden Soup,
for Point of Sale, Web, In-Store Activation and Print.
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Branding

LiveLong Limited

The LiveLong brand identity My job was to come up with a

was created by me from new logo using Parry Physical

Concept through 1o ﬂnish, Health as a starting pOiﬂt.

and was born of the Parry

Physical Health Logo. |deas were sketched and eventually
| came up with a solution. Colours

Hyntle Barn and Melford and fonts were chosen and i

Clinic needed a synergy and outlined a complete branding

to make a masterbrand based document showing stationery,

o healt amd wellness merchandise, display and advertising.

A
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LIVELONG

HEALTH & WELLNESS



LIVELONG LTD
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LIVELONG

HELPING
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THE

HUMAN
MOVEMENT

CLINIC

JO ARNOLD

STOTT PILATES®
CERTIFIED INSTRUCTOR

STOTT PILATES®

FULL CERTIFICATION
Levels 1 & 2

MATWORK

REFORMER

CADILLAC, CHAIR & BARRELS
INJURIES & SPECIAL POPULATIONS

‘Abinger’, Horsell Park,
Woking, Surrey, GU21 4LW

07879 400133
jo@humanmovementclinic.co.uk
www.humanmovementclinic.co.uk
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Branding

The Human
Movement Clinic

Private Pilates Sessions / Functional
Conditioning Programmes

| wanted to make an iconic The Website had to reflect the

symbol/logo for this one brand identity of the Stationery.

- Images and text was supplied b
based on a yoga/pilates & PP v
/o8P the client. As the website was

position. The chosen, | think e o g
represented a relaxed, modern it look clean, modern and simple

and simple way to display. to navigate. The client was very

happy with the finished product.
The font needed to be clean and

modern and the colours needed
to be also clinical, bright and also
modern.When completed the
“Human Movement Clinic” Brand
could be transferred and applied
to several different mediums,

e.g website, t-shirts, exhibition
display, posters and flyers. The
client ordered printed material
for Business Cards, Flyers.
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Packaging

Veg with Edge
Dip range

The brief was to create a
sunflower character for a
range of dips for a company
called Veg with Edge on behalf
of Orexis Fresh Foods Ltd.

So the new "“Sunflower character”
had to flow with the other
characters that were already on
previous Veg with Edge products.
This had to be fun, child-like element
to it. there were 4 varieties done:
Sweet Thai chilli, Sun Dried Tomato
& Basil, Splendid Spinach & Feta

and Babaganouj Chunky Dips.

We mocked several ideas up of
the character and printed some
proofs of the sleeves. The end
results were photographed at
Printhouse corporation by me.

Very nice work and glad to be of
service to Orexis Fresh Foods.
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Branding

Chapman Sirius

Chapman Ventilation are an air | needed to keep this really simple
ventilation company based in as | think it stands out really well and
the UK. | have created a brand doesn't compete, but compliments
for Sirius that will be an off- the Chapman Logo. The “Star
shoot of Chapman Ventilation. idea” | much preferred and carried
this idea through, using a vibrant
They needed something modern, green/yellow and a very modern
colourful so researching through the and funky typeface (Tengra). Then
meaning “Sirius”, they mentioned And | created some icons for Fire
firstly about it being one of the Duct, ESP etc, that will be sectors
brightest stars, also there were for each related equipment.

references associated with a “Dog
Star’’. Also the Greek translation
for “Sirius” is “Scorcher”’.

integrated
EMISSION
control
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Branding

AEG / TheO2 ALl

E U R O P E

For over 5 years | have worked on many
projects for AEG and the The O2. From

Leaflets, Posters, Stationery and Brochures. O
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Packaging

Nacho Box Pack

My brief was to create a
Nacho Pack for consumers
that would be fun, exciting
and something never done
before. My client needed
me to sketch and draw
ideas based around the

Nacho Libre, Mexican idea.

So | sketched out in full size on the
cutter guide template provided
where everything was going. The

front and lid had the characters and

logo strapline. Back was to show a

cartoon representation of Nachos in
a bowl and the sides had the relevant

ingredients and nutritional info.

This was a very long winded
project and took up roughly 30
hours of studio time. 6 hours to
sketch and draw layout. 24 Hours
of photoshop work involved
colouring in many layers.

The final result worked very
well and the client was very
happy with the end result.
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[llustration

House of Sickboyz

Brand Identity and lllustration

My brother-in-law started up
a custom chopper business.
He would be building the
choppers from scratch. He
asked me to create a logo
for him. This was a great
project for me to do as |
had total free reign. The
name of the company would
be “House of Sickboyz".

The overall look and feel of the brand
needed to be based on a heavy metal
style. This had to be modern and
keeping in with the chopper market.
Firstly | did a few sketches based

on skulls and a banner; the finished
logo evolved from this. | also started
doing a website for him, however

this is still under construction.
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Branding

Transglobal Express

Presentation Folder

| created a folder for a global
parcel delivery company.
They're previous folder

was you basic gatefold with
capacity for leaflets. Sturdy
enough, however, very prone
to wear and tear. The design
| created has made this
folder strong and durable.
After all this will be opened
and closed many times

and viewed upon by many
people. | have created a
solution to make your folder
withstand everyday use.

Transglobal
express

You will see from my original
sketches to the client that |
incorporated a 2 fold left to
right fold, then finally to hold the
folder together and add some
strength | incased the whole
thing by adding a vertical flap
that had a cut out for the main
logo. This would be fastened
together by paper engineering.
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Branding

Master Hogans Taekwon-Do

Recently i have been As | am memeber of Hogans
doing a lot of work for my Fight Club my aim was to create
Taekwon-Do Instructor a brand across the whole range.

Master James Hogan.

Carrying on from previous designs
I have done was to just refine

the identity, make some business
cards, organise his fight club into
clothing and merchandise.
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Projects

Get PT Brow Rehab

Branding Branding

Coventry City Orexis Rustic Range

Brochure Packaging

Staff lllustrations The Surrey School of Beauty
& Complementary Health
Brand / Stationery / Leaflet /
Poster / Exhibition Stand

Graham Watson

Branding
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Projects
Aphrodite Paul Harrison Jewellers
Packaging Posters

PLFM Shoe Show 2014

Brochure

Chapman Events
Brochure

Subject Matter

|dentity
/natter

Dragon Sketches

Andy Zeller
Branding

andy
zeller

service

Chapman Ventilation
3D lllustration
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Projects
Sainsburys TTD Mille Miglia
Print Branding

Edward Lee Estate Agents
Branding

EDWARD #LEE

FRAOFEETY COMBULTANTE

Newton Video Production
Branding
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Wirewise Electrical
Branding

B @wirewise

ELECTRICAL

Duimwise  Dievie -
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Projects

Birthday invite Becky

[llustration

Bellezza
Branding

&3

Mint US

Print

Orexis Houmous
llustration, Packaging

Sister & Sister

Branding
st +
Y Al
i
Fit and On It
[llustration

Orexis Tomato Salsa
llustration, Packaging































































