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Introduction
The description of customers' comfort largely depends on the action of their designated staff. The roles of the team are in ensuring the customer's needs are met swiftly and without delay. The requirements of everyone are diverse depending on the different cultural backgrounds and orientations. The activities of the staff should be in line with the cultural and religious beliefs and should not violate any of the practices. The training for the service provider is standard. Still, it also equips the staff with the skills that help them adapt to the specific and cultural delegations to accommodate an individual. In international hotels, the team must speak multiple languages to sufficiently converse with the clients in their local dialect, as this promotes trust that ultimately leads to comfort (Yusuf, 2019).
The employees of an international hotel should be well versed in the specifics of the cultural stipulations of the frequent customers of the establishment. This way, they will know the activities that may trigger or promote suspicion in the customers and avoid them. The considerations of the cross-culture theories and models will refine the activities of the staff to consider the contextual delegations of functionalism, conflict theory, and symbolic interactionism (Openstax.com, 2021). The consideration promotes a sense of familiarity to the customer promoting their ability to relax. Familiarizing with the basics of cultural orientation is fundamental in ensuring that the staff knows the dos and the don’ts in their service delivery practices. The specific aspects of their culture will be absolute in considerations of their interaction, services providers such as food preparation, and generally promoting their stay at the establishment. The various departments of the hotel management should depict an excellent ability to adapt to cater to the vast cultural requirements of the wide range of customers (Carol, 2022). 
Discussion
The essential cultural theories and models considered in the hospitality industry include functionalism, conflict, and symbolism. Functionalism covers all the activities in the establishment that are essential in promoting comfort and appreciation of their specific cultural orientation. The conflict models consider the general interaction of the client. The staff should ensure that the conversation aligns with the cultural stipulation and guidelines (Daskalaki, 2020). The specific aspects of the discussion should be considered, and the specific values to be kept in mind. The symbolism model ensures that the setting of the hotel and the rooms signify an appreciation of their culture. Since the hotel setting accommodates diverse clients from different cultural orientations, it should be general. However, the specific rooms should be customized to the client's requirements and ensure their available comfort. The symbolism model allows the dressing code of the staff members to administer services to the clients. The generality of the activities should serve the collection of the clients, but for the specific activities, necessary modifications should be done (Aaron et al., 2019).
The table defines the activities of the service providers. Considering the various cultural models and theories, it stipulates the expectations of the approaches to be done and what not to be done considering its general idea.
	The do’s
	The don’ts

	Employees can interact with the customers on all topics they are comfortable with. The interaction can wander off, show appreciation, and point out a few cultural practices distinct to the specific community (Lu., 2021).
	The topics for the interaction should not promote discomfort or abuse the client's beliefs. The interaction should be essential and only consider the shallow ideas of the client’s culture as some aspects may trigger and annoy the client.

	The employees may suggest new recipes to the clients considering their cultural background. The recipes should use the basics of their requirements. The recipes should demonstrate and reflect their culture (IvyPanda, 2020).
	Any recipe or ingredient prohibited in the client's culture should not be used in their food preparation process. The client's cultural beliefs and values may feel violated if it is used.

	Activities and conversations promoting humor are encouraged. One should evaluate the cultural take of the client’s community on humor before considering the engagement.
	Jokes related to cultural sensibility are prohibited. The practices show a high level of disrespect for the social and cultural belongingness of the client.

	Staff services such as room preparation should align with the client's cultural stipulations. This shows how much the clients value and encourage their stay (Bartenders, 2020).
	Any service provided should not violate the cultural sensibility of the client. Mixing the themes may render the client feel violated by the practice that promotes discomfort, shortening their stay.

	If one is unsure of the specific culture's aspects, a neutral service provision setting is recommended (Marieke, 2022).
	One should not involve in practices they are unsure of that would result in mixing traditions of the cultural designation.

	The dressing code of all employees is neutral, which is official at most times. 
	The employee dressing code should not provoke a specific cultural sensibility. 

	The room setting should be in line with the client’s cultural requirements. Various artifacts reform the room into the designation of particular cultures. This promotes comfort and encourages the client's sense of belonging. The setting shows the appreciation and consideration of their culture across the globe.
	The room setting should over-emphasize the cultural theme of the client’s cultural requirements. The activity will promote suspicion over comfort as the client's artistic sensibility will appear violated.

	One should access the client’s position in their cultural practices and evaluate the need for their adherence. Some clients do not like activities related to their culture. The staff should therefore ensure all the activities in the process of service providers do not reflect the specificities of the client's culture (Michigan State University, 2022).
	The evaluation should be general and not seem to pry on the level or the extent of the client’s sensibility to their culture. The assessment should be known and should not appear inquisitive of the client's cultural background, increasing suspicion among the clients and the staff members.
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