	
	
	



TELI SCRIPT 
ASSIGNMENT 2
EVA THOMAS - 2203669

Notes – Penderyn distillery, Swansea 
Slide 1:  Penderyn now has three distilleries in Wales, with the third one now being open and located in Swansea, South Wales. The distillery offers different experiences such as the exhibition area, a tasting bar, a masterclass, and even a copper tunnel to give demonstration of the copper melting process. 
Originally, Penderyn whiskey production was based solely in the village of Penderyn, but the company opened a new distillery in Llandudno in May 2021, and then later opened a new distillery in Swansea in July 2023. Throughout its active years, Penderyn has accumulated a positive worldwide status, with Penderyn's whiskeys being transported to over 50 different countries, and earning them more than 100 awards, Penderyn is a business proud to have a site located in the city of Swansea. (Visit Wales, 2025) 
Slide 2: event overview 
Penderyn offers a range of experiences at their Swansea distillery. These include tours of the distillery, whiskey tasting masterclasses, a tasting bar, and a shop selling all Penderyn products. 
When on a tour at the Penderyn distillery, visitors will be educated on the history of Penderyn, how the world-famous whiskeys are made, and what makes Penderyn distillery different from the rest which i will discuss further on. Visitors will be shown Penderyn's cooper tunnel, displaying the true history of the building, as well as Penderyn’s mill, mash tun and stills. When the tour concludes, visitors are invited to sample some Penderyn products in the tasting bar. (Penderyn, 2025)









Slide 3: Consumer Profile
Age: once upon a time, whiskey was typically associated with an older market, however, recent trends around whiskey have proven this assumption to be wrong. Today, over 39 percent of whiskey drinkers are in between the ages of 21 to 35, which proves there is a large market for whisky drinkers among Gen Z and millennials.  (Summerstirs. 2025).
Gender: Due to stereotypes, whiskey used to be primarily associated with masculinity. Today, the female contribution to the overall percentage is a lot greater than it was previously, with women making up a sizable portion of this at 40%. (Svoboda, R. 2021).
Income & education: Whiskey is enjoyed by a variety of individuals, however, in recent times, whiskey has been shown to be more popular among individuals with higher levels of education and income. This could be because is seen as a sign of refinement, with more wealthy consumers favouring the aspect of intricate efforts, and complexity that goes into the whiskey they buy. (Summerstirs. 2025). 
Life style:  A large number of whiskey drinkers consider the spirit they drink to be a lifestyle choice. Many of these individuals also see their preference to whiskey as being an emblem of showing that they enjoy the finer things in life. They tend to enjoy classy whiskey tasting experiences, and limited edition bottles of whiskey to show their dedication to the craftsmanship of the spirit. (Summerstirs. 2025)
Location:  With India’s population standing at 1.4 billion people, the estimation of alcohol drinkers within that figure is 160 million. India is the country with the most whiskey consumers in the world, with a figure at approximately 1.5 billion litres of whiskey consumed in 2024.  (Cimeni, M. 2024)
With regards to the UK, a study took place to work out the current profile of modern British whiskey drinkers. The results showed that Scotland had the highest proportion of whiskey drinkers in the UK, with 17 percent of the population choosing whiskey as their choice of drink by the age of 30. On the other hand, the study showed that Londoners started to appreciate whiskey over a decade earlier, with 15 percent of London’s population drinking whiskey by the age of 18.  (Murphy, S. 2019). 







Slide 4:
After thorough research on the modern whiskey drinking demographic, it is presumed that Penderyn’s event attendees will most likely be a mix of male and female, with a larger proportion of them being older than 35. The attendees are likely to have a high income and/or high education status due to Penderyn’s sophisticated brand image as well as their premium pricing strategy. These attendees are likely to be passionate about whiskey and keen to learn more about Penderyn’s unique distillery process. Statistics retrieved from Google Trends show that the majority of the Swansea distillery attendees travel from Wales, with only 6 percent travelling from England, 3 percent from Scotland and 2 percent from Ireland.   (Google trends, 2025)

Slide 5: sustainability
The Swansea distillery site is fitted with external solar panels to improve energy efficiency from a source of natural power. The unused wheat that would otherwise be put to waste is sent to a local farmer who uses it for animal feed. Alternatively, the used wheat is sent for anaerobic digestion. The renewable biogas which is created during the anaerobic digestion process can be used as a low-carbon source of heat to slow down the carbonisation process during distillery, in an effort to support Penderyn's transition to a more sustainable way of production. (Kang, X., Lin, R., Wu, B., Li, L., Deng, C., Rajendran, K., Sun, Y., O’Shea, R. and Murphy, J.D. (2022)
Penderyn also use local water throughout their distillery process, which they extract from their own bore hole. ( Craft Drink. 2021)
Slide 6: External factors
There are many external factors that could affect the number of visitors that Penderyn receives. These factors can form from political issues, social issues, economic issues, and environmental issues.
The first political factor that could affect the distillery is alcohol regulations within Wales. The current regulations in Wales require alcohol to be sold at no less than 50p a unit, which according to the BBC is creating an increased concern in Wales. Sellers and manufacturers on the Welsh side of the border are starting to lose business due to rising alcohol prices compared with England. As it stands, the current regulations still allow for alcohol to be purchased from England and transported to Wales for it to be sold, which could be a major external factor affecting the sales of shops and independent traders. (BBC News, 2020) 






Economic:  An economic factor that affected Penderyn’s tourism sales is the covid-19 pandemic. The Covid-19 Pandemic, which was declared a national emergency in the UK in March 2020, has affected the tourism industry at large. According to the source, services that require personal interaction, as well as travel industries such as airlines and hotels were the most affected as a result of the pandemic.  Statistics show that the measures put in place to contain the virus led to a significant drop in sales across these industries, with businesses enduring a 30 percent decrease in sales in 2020 between the months of April and June, compared to previous years pre-pandemic. Effects of the Covid-19 pandemic can still be seen today with sales not reaching their pre-pandemic figures. (Mizen, P., Bunn, P., Anayi, L., Bloom, N., Thwaites, G. and Yotzov, I, 2022).

However, luckily for Penderyn’s Swansea based distillery, Swansea council have unveiled a structured plan for economic recovery throughout the city, for business great and small. The plan consists of a series of measures put in place in an effort to save the tourism scene, revitalize Swansea's city centre and support the creation of new jobs. The council have also agreed a £20 million bonus fund to assist the recovery of businesses after the pandemic as soon as possible. ( Kilgannon, L. 2021).


Another economic aspect which could affect Penderyn’s business stats is price sensitivity and the cost of living crisis. The current cost of living crisis has been declared a public health emergency on a similar scale to the Covid-19 pandemic. With the living costs increasing in UK, people are having to cut down their spending on luxuries. One of these luxuries being the costs of leisure experiences, for example a tour of the Whiskey distilleries in Penderyn. (Evans, B. 2023) 











Now moving on to social factors that could affect Penderyn's visitor numbers.

The first social factor is health consciousness. The topic of marketing alcohol to a younger audience is one that has been questioned for many decades. This issue is bringing to light the concerns around alcohol over-consumption amongst Gen Z, as well as raising concerns regarding young peoples’ health. With the UK government being aware of this issue, it is likely that further measures will be taken to alert younger alcohol consumers of health consciousness. An example of this is the recent minimum unit price regulations, and drink responsibly marketing campaign. Positive response to these measures from the whiskey drinking demographic could ultimately cause a decrease in sales of tours, tasting sessions, masterclasses, and overall sales for businesses like Penderyn. (ProQuest, 2025)

Another social factor that could affect Penderyn's business is social media and influencers. According to the source, public relations and social media influencers were less frequently used by businesses for marketing purposes. However, with the increased popularity of social media, brands are using social media influencers to reach new audiences and refine their customer base by directly reaching their target markets. One of the ways they can do this is by taking part in Gen Z and millennial social media trends.  This trust is built on the authenticity, relation, and personability they receive from said influencers, which could positively reshape visitors’ perception of what Penderyn has to offer in this digital age. (Jori White, 2025) 

Environmental factors:  An environmental factor which could affect Penderyn's business is increased concern surrounding sustainability. Many distilleries are making changes to their production habits in an effort to reduce their environmental impact. Swansea’s Penderyn distillery are doing just that by switching to solar power, and using sustainable, locally sourced ingredients. By doing this, Penderyn can increase sales by promoting this to their consumers, explaining how their whiskey production is going green. ( Evryt Admin (2023)

Slide 8: Customer satisfaction

Penderyn has many ways of offering a personalised experience for visitors, such as personalised bottle labels. The quality of service is something that Swansea’s distillery pride themselves on, therefore staff training and education is vital to deliver visitors a memorable experience. The facilities and Infrastructure are well kept, as the stills are expertly maintained, and the building is kept clean and safe to allow easy access to the public.
Penderyn has integrated technology into their experience by offering visitors an online booking service with a discounted price on tickets. As well as this, Penderyn kindly asks visitors to leave them an online review on TripAdvisor and Google reviews, which helps with their online presence and spreads awareness for their services.

When it comes to sustainability efforts, Penderyn’s Swansea based distillery are doing their bit for the eco-conscious market they supply. From switching to solar power, to supplying local framers, Penderyn are a no-waste business with sustainability in mind. Penderyn’s experiences offer visitors an inside-look into how the whiskeys are made and conclude with a whiskey tasting experience at the tasting bar. Penderyn distillery visitors are given an insight into the production process before trying it, giving their visitors a deeper understanding of the brand’s history and products.

Slide 9: Conclusion:

[bookmark: _Int_OEbaP76b]To conclude this presentation, it is clear that Penderyn will need to upkeep its persistence in remaining adaptable and responsive to the vastly evolving market from which they receive visitors to their distillery.

Penderyn’s Swansea distillery will continue to blossom with so many countries taking pride in selling their Welsh whiskey in such a rapidly expanding global market.

Thank you for your attention.
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During the tour you will learn about the founding of Penderyn, how our award-winning whisky is made and what makes it so unique. You will also see our 'copper tunnel', reflecting the history of the site. See our mill, mash tun, our innovative single copper-pot Penderyn Faraday stills and a pair of pot stills. At the end of the tour sample some of our products in our Tasting Bar!







Slide 3: 










Distilling in Wales was a lost art, but in the late 1990s, in a Hirwaun pub in the Welsh valleys, a group of friends chatted about establishing the first whisky distillery in Wales in over a century. They dreamt of creating a whisky as pure and precious as Welsh gold, represented today by Penderyn’s ‘gold seam’

	
	
	



