Group Activity: Research Design: Aims, Objectives, and Methodology

Purpose: To reinforce the understanding of research concepts (aims, objectives, and methodology) by applying them in a relatable, practical context.
Time: 20-30 minutes
Groups: 4 – 5 persons 

Introduction 
In a group, pick a research topic and perform the following tasks.
You may use a research topic of your choice or using one of the following:
1. Improving Local Park Facilities
2. Exploring customer satisfaction in a tech company
3. The impact of a community event on local economy
4. Improving the User Experience of a Mobile App
5. Improving a specific type of event management (e.g., weddings)
6. Etc.

Task 1: Identifying the Aim
Identify the aim of the research based on the selected scenario.

Task 2: Breaking Down into Objectives
Develop specific objectives that will help achieve the research aim. Objectives should be concrete, measurable, and focused.

Task 3: Selecting the Methodology (s)
Determine the methodology you will use to collect and analyse data to achieve these objectives.
 
Discussion and Reflection 
Share the aims, objectives, and methodologies you have developed scenario.
Your discussion may include:
· How the methodology supports your objectives. For example, if one objective is to evaluate user satisfaction, you may discuss how interviews provide richer, more detailed insights compared to surveys.
· How do the objectives clearly align with the aim of improving user experience?
· How did you choose between quantitative (e.g., surveys, data analytics) and qualitative (e.g., interviews, usability testing) methodologies?
