Mostafa Farah
1714818
Assignment on 
Digital skill and research method
[bookmark: _GoBack]

Contents
Introduction:	3
Evaluation of the effectiveness of modern technology at the workplace	4
Exploration of social media as a tool for marketing, information collecting, and communication	7
Social media as a marketing tool:	8
Social media as information collecting tool:	8
Social media as an internal communication tool	9
Creation of professional online presence:	10
Conclusion:	12
References	13



[bookmark: _Toc523830913]Introduction:
Almost 11.5 million small businesses of the UK are facing the shortage of basic digital skill in 2017 while 99% of the private sector businesses consist of only the small and medium enterprises. But the enterprises expect that they can improve the current situation with at least 75% of them with a full digital skill within 2018 (Assets.publishing.service.gov.uk, 2018). This digital skill gap results in 63 billion pounds lost in GDP of the UK and there has created the demand of 745,000 additional workers with digital skill (Corporation, 2018). However, the following discussion will focus on the evaluation of the effectiveness of the utilization of modern technologies within the workplace, exploring the social media to market, collect information needed, and communicate internally along with creating a professional online presence.


[bookmark: _Toc523830914]Evaluation of the effectiveness of modern technology at the workplace
 The companies based on digital technologies are growing 53% more than the other companies that are not entirely dependent on the digital technology from 2010 to 2013 (Corporation, 2018). With the increasing involvement of technology in business, all types of firms are now using technology to improve accuracy, consistency, and pace of the productivity of the resources both capital and economic resources. However, the following discussion is highlighting the use and effectiveness of the modern technology at the workplace-
	Technologies 
	Brief description 
	Effectiveness 

	Office automation 
	It refers to create, collect, store, and manipulate information digitally that is needed for administration and decision making process. Iterable, DrumUp, Evernote, Extensity, Pardot, Help Scout, FunctionFox, Planday, Catspring, Nest are some of the popular office automation tools Ruprecht, M., & (Wagoner, 2003).
	It contributes to the organization creating a pace in the operation of the office by gathering and sorting data accurately from the sources, processing with the set of requirements, store them digitally in virtual memory or storage devices. It also reduces the cost of reporting, paperwork, and reporting contributing to marketing, contact management, office management, project management, human resource management, and above all, the office management activities. 

	Database management system
	It is the system software that assists in creating and managing databases using application software. 
	However, it can organize the required it means a information customizing them according to the requirements of the company.

	Vendor management system
	It means the set of businesses models where the purchasers will be provided with information and solutions with full responsibility along with communication of them with specialized software (Husack, 2001). 
	It contributes to the reduction of lost sale, inventory management system and that ultimately contributes to accelerating the efficiency of the system.

	Electronic data interchange
	It denotes the exchange of business documents from the computer to the computer in a standard electronic format among the partners of the organization (Ongetta, 2005).
	It improves the operational activities improving transparency and accuracy of business communication to assist in decision making on investment, inventory management, purchase orders, and managing invoices also.

	Just in time inventory system
	It is an inventory system where no inventory stored before the order. The product will be produced only after the order is placed (Kildow, 2011).
	It improves the inventory management, cost of operation, logistics management with zero inventory, zero lead time, without failure and delay in delivering the ordered products or services.

	Automated order placement
	It is specialized software that helps to take order automatically and operate the total order fulfillment process with a tracking system.
	It increases the efficiency of order fulfillment with the customer satisfaction facilitating them to monitor the order fulfillment process and placing the order at anytime 24/7. 


Table 1: modern technologies at the workplace and their effectiveness
The small businesses are mainly focused on the digitalization of the operational activities to reduce the workforce, ensure the standardization of services along with contributing to the decision making the process of the top management. 


[bookmark: _Toc523830915]Exploration of social media as a tool for marketing, information collecting, and communication
Social media has emerged with a revolutionary change in marketing, information gathering, and communication. In 2018, 83% of the total adult population in the UK is engaged with any sorts of social media among them Facebook has achieved the highest coverage with 79% of the online population.
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Figure 1: the social media usage in the UK 
Source: (akyazı, 2018)
Therefore, the social media has become a strong mode to reach the customers easily and attract their attention with customized service and interactive communication. However, this new mode of communication can help as a marketing tool, information synchronizing medium and internal business communication mode also.
[bookmark: _Toc523830916]Social media as a marketing tool:
Social media marketing is one of the contemporary terms in marketing that concerns on operating the integrated marketing program using the social media. It comprises the advertisement, sales promotion activities, customer relationship management, customer service, review, and feedback etc. (TUTEN, T. 2018). However, in the UK, two third of the business organization uses the social media as one of their major marketing tool particularly the small business enterprises. In 2016, the global expenditure on social media marketing was $36.09 billion. However, it is t note that 64% of the online shopper has opined that they take the purchase decision watching the social media promotion and 80% of the women shoppers follow the social media before purchase. On the other hand, 43% of the online retail store has reported that they have a noteworthy traffic in their social media communication medium (Home internet and social media usage - Office for National Statistics. 2018). Generally, the active users spend at least 20 minutes online and every six minutes, any of the users becomes online. The population of the world is 7.6 billion where the population who uses social media are 4.1 billion people, therefore, here is a huge prospect the organization has in the social media platform that avails with the integrated marketing communication (Kotler, 2000).
[bookmark: _Toc523830917]Social media as information collecting tool:
To collect primary data from the customers tracking their user rate, the social media plays the most convenient role with the huge prospect. It is much cost effective in nature and easily communicable to the sample of the research that has contributed to the familiarity of this mode as the information collecting tool. The researcher can monitor the market without informing the customers directly by contacting them or observing their shopping behavior. However, the informality and interactivity of the communication have increased its value to marketing research both in qualitative and quantitative research. There are some drawbacks also in collecting information from the social media as 270 million profiles in Facebook are fake. Some of the social media groups provide with biased information influenced by the special offer for positive review or another incentive. Often the prospects show indifference to provide authentic and confidential information that contributes to the error rate of the research (Spitz, 2004). 
[bookmark: _Toc523830918]Social media as an internal communication tool 
Social media aims at connecting people and provides with a platform to share their views, opinions, thoughts, and activities. Internal communication refers to the communication between the staffs and managers of the organization. in order to minimize the cost of operation, the social media can be used as a mode of internal communication. Nowadays, almost all of the firms have their groups on Facebook or WhatsApp to communicate and share the news and views with each other (Barker, & Gaut, 2002). It increases the effectiveness of internal communication creating a healthy platform for informal communication with the top management avoiding the layers in the organizational structure. The company can allow the staffs to use their own device in the workplace to minimize the cost of managing devices and equipment also. This informal communication increases the bond among the staffs that results in the employee engagement in the long run with a low employee retention rate (Richardson, & Bissell, 2017).


[bookmark: _Toc523830919]Creation of professional online presence:
The professional online presence means the expression of the career interest and provides the evidence of the career development process sharing them in the social media or professional platform in order to create a professional image there (akyazı, 2018). LinkedIn is the most popular social media that especially concerns over the professional image of the individual. However, to reduce the cost of recruitment, most of the multi-national companies have come out of the traditional recruitment process and engaged in screening the prospect from the social media assessing their professional online presence in different social media and blogs (Stankiewicz, & Bortnowska, 2016).  
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Figure 2: the use of social media and online presence for recruitment
Source: (Christopher, 2016). 
The acceptability of the professional image in the social media and blogs is growing over the year that urges the professionals to be careful to manage their image on these platforms. To this purpose, he can use a systematic process that will contribute to the strength of the professional image. 
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Figure 3: the process of creating a professional online presence
Source: (Corporation, 2018)
The process starts with creating a LinkedIn account that is the most recognized social media for professional expression. The account must be updated with the professional activities, interests, and thoughts regularly. As Facebook is the most popular social media around the world, it can reach more prospects. Therefore, the individual needs to create a professional facebook where he will interactively contact with the followers who have similar interest and share his views and thoughts publicly. He can also create a Twitter profile as it is the second best option for choosing social in building up network socially. He can use Pinterest that will provide an evidence of interest along with assisting him to bookmark his essential news and matters. The personal blogs can help to publish an article on the career interest and sharing them creating an E-mail list that will be accessed to view and comment on the article. In every social media site, the professional must include their personal attributes and qualification that is the preliminary information while screening the intensity of his career interest. All these will help him to manage a professional brand. In this phase, he must keep in mind the necessity of managing his personality and professional image while sharing any thoughts, opinions, and views in public matters along with the privacy of the information shared.
[bookmark: _Toc523830920]Conclusion:
The above discussion has focused on the importance and effectiveness of digital skill to improve the workplace productivity decreasing the cost of operation along with increasing the employee engagement with the limited human resource (Christopher, 2016). Social media has become another mode of business communication both internally and externally. It is one of the most effective interactive communication modes to collect information for the qualitative and quantitative research. To reach the promotional message to a large coverage, social media can play the most vital role. Lastly, to say, recruitment trend assessing the social media presence has urged the applicants to build a strong professional image with their sharing the career development plan and process also.
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